tr AN NW Ee 


Availabilities « Linage « Advertisers 


a ~~ 1 «Fe 
Sas 


IL 606380 


‘UNIVERSITY OF ILLINOIS 
\ CHICAGO CLRCL:, BOX 8198 


SERIALS SECTION LIBRARY 


APR 4 


MARCH 21, 1973 
Thirty-five cents 


®THE FOURTH ESTATE 


1973 


CHICAGO cin plliam Fines 


ris laboratory 


les long 


Sun-Times science writer William Hines is another of our writers who 
insists on seeing for himself. Based at the Sun-Times Bureau in Wash- 
ington, Hines travels widely to observe and report scientific progress 
first-hand ... traveling an average of 50,000 miles yearly. 


His comprehensive coverage and incisive dispatches have gained him 
readers everywhere. His colleagues also attest to his professionalism. 
Hines has received citations from the Aerospace Writers Assn., the 
Atomic Industrial Forum, the Washington Newspaper Guild, and has a 
grand award from the American Association for the Advancement of 
Science. 

William Hines’ authoritative coverage of the latest scientific and medical 
breakthroughs is another reason why the CDN/S-T Wire Service is 
prized by readers and editors everywhere. 
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The Democrat & Chronicle Top awards in two of the three categories in 


the New York State Publishers Association’s 
and The Times-Union annual competition were bestowed upon The 


Rochester Newspapers. 


capture new honors. 


The judges applauded ‘‘The Drug Dealers’’ as 
a carefully conceived, capably directed, 
competently written, effectively presented 
series of great local importance. They awarded 
the Democrat and Chronicle NYSA’s_ highest 
honor for this 7-part series. 


The Times-Union received a similar award for 
an editorial, ‘All Bear Responsibility to Curb 
School Violence”, which, in the opinion of the 
judges’”—avoided the easy way out and 
courageously offered instead, constructive 
leadership at the time when it was most needed 
by the community”. 


Good newspapers bring problems to the 
attention of the readers. 

Good newspapers offer solutions. 

We are. We do. 


Gannett Rochester Newspapers 
55 Exchange Street, Rochester, N.Y. 14614 


| Democrat & Chronicle (mornings and Sunday) The Times-Union (evenings) 


DATELING: SUNCOAST 


After counting 5,479 days 
in a row of color... 


... Times Publishing Co. Production Manager 
Donnell Shortell quit adding. “I just can’t re- 
member when we haven’t run color. There were 
a few scattered days — back before 1958. . .” 
Both St. Petersburg Times and Evening Inde- 
pendent editorial and advertising departments 
have taken advantage of the best of printing 
facilities to make every day a colorful run of 
paper. 

Color works! Color commands attention! Color 
increases readership! 

Color sells! 


And The Times and Independent are selling 
color in record amounts. 


Both newspapers made Media Records’ Top 50 
color linage list this year. The Times is fourth in 
the nation with 4,719,690 lines in 1972. That 
was a 46.4% increase over the previous year. 
The Independent hit the Top 50 for the first 
time. Color linage of 2,026,381 made them 
42nd on the list. That's a walloping 57.2% in- 
crease over 1971. And it happened in a year 
when The Independent converted totally to off- 
set presses. 


All this colorful excitement has spread to the 
Classified Advertising Department where tradi- 
tional gray has faded in the shadow of spot 
color — 740,852 lines in 1972. Our records 
show an increase of 26.7% for the past year in 
Classified color linage alone. 

The best in printing equipment and top quality 
craftsmanship work together to make color sell 
for Times and Independent advertisers. 


St. Petersburg Cimes 


FLORIDA'S BEST NEWSPAPER 


Evening Independent 


lLocal-est and Liveliest 


P.O. BOX 1121 
St. Petersburg, Florida, 33731 


EDITOR & PUBLISHER CALENDAR 


APRIL 


1-3—Spring Meeting of Inter-State Circulation Managers' Associatior 
Hotel Hershey, Hershey, Pa. 

3-4—ANPA Foundation Newspaper Technology Seminar for Journalisr 
Educators. John Marshall Hotel, Richmond, Virginia. 

1-4—Information Industry Association, Penn Center. Holiday Inn, Phila 
delphia. < 

1-5—Newspaper Purchasing Association Conference. Regency Hyatt House 
Atlanta, Ga. 

1-6—AP| Newspaper Personnel Management seminar, Columbia University 

4-6—IIlinois Daily Newspaper Markets Ad Managers Workshop. Holida: 
Inn, Pekin, Illinois. F 

5-7—Florida Newspaper Advertising Executives Spring Conference. Inter 
national Inn, Tampa. 

7—New York State Associated Press Association wire editors’ seminar 
Downtowner Motel, Colonie, N.Y. 

7-8—North Carolina Press Association Mechanical Conference. Hilton Inn 
Raleigh. 

8-20—API City Editors seminar (for newspapers under 75,000 circulation) 
Columbia University. 

11-13—Suburban Newspapers of America Annual Meeting. Fairmont Hotel 
San Francisco. 

12-14—Panhandle Press Association Convention. Quality Inn, Amarillo. 

13-14——Tennessee Press Association, Paris Landing Inn, Paris, Tenn. 

16-19—Newsphoto Conference for Editors. Ohio Univ. School of Journal: 
ism. Athens, Ohio. 

16-20—Knight Newspapers seminar, Interpersonal and organizational com- 
munications, Miami. 

23—Associatied Press. Waldorf-Astoria Hotel, New York City. 

23-26—American Newspaper Publishers Association. Waldorf-Astoria, New 
York City. 

23-27—Knight Newspaper seminar, Financial management for non-financial 
managers, Miami. 

26-28—South and Gulf Coast Press Association Convention, San Antonio. 

27-29—New Jersey Press Association Annual Advertising Conference. Tami- 
ment Resort Hotel, Bushkill, Pa. 

28-29—Region One conference, Sigma Delta Chi, Albany, N.Y. 


MAY 

I—Canadian Press, annual meeting, Toronto. 

1-4—American Society Newspaper Editors (ASNE). The Shoreham Hotel, 
Washington. 

3-4—Canadian Daily Newspapers Publishers Association, annual meeting, 
Toronto. 

3-6—A. J. Liebling Counter-Convention. Mayflower Hotel, Wash., D.C. 

4-6—Ohio Press Women, annual spring meeting. Sawmill Creek Lodge, 
Huron, Ohio. 

5-6—New York State Mechanical Conference, The Beeches, Rome N.Y. 

5-6—Allied Daily Newspapers Mechanical Section. Rodeway Inn, Tacoma, 
Wash. 

5-6—Louisiana-Mississippi AP Association. Annual meeting. Royal Sonesta 
Hotel, New Orleans. 

6-8—Ohio Circulation Managers Association, Netherland Hilton, Cincin- 
nati. 

6-9—Society of American Business Writers. Annual meeting. Warwick 
Hotel, New York, N.Y. 

8-11—Catholic Press Association and Associated Church Press, joint con- 
vention. Radisson South, Bloomington, Minn. 

Linge Editors Highway Traffic Safety Seminar, Holiday Inn, Decatur, 
Il. 


12—Minnesota AP Association. Spring meeting. Holiday Inn, St. Paul. 

13-16—Institute of Newspaper Controllers & Finance Officers. Doral Country 
Club, Miami, Florida. 

13-25—AP| Management and Costs seminar (for newspapers under 75,000 
circulation). Columbia University. 

14-18—Knight Newspaper Seminar, Modern Production Techniques, Miami. 

15—Connecticut AP Circuit. Spring meeting. Manchester. 

15-19—National Association of Advertising Publishers—24th Annual Con- 
vention, Troy, Michigan, Hilton Inn. 

17-18—Allied Daily Newspapers. The Admiralty, Port Ludlow, Wash. 

19-20—New Mexico AP managing editors spring shirtsleeve seminar. Hil- 
ton Inn, Albuquerque. 

anaes International conference. Town and Country Hotel, San 

iego. 

21-25—International Federation of Publishers, (FIEJ). Vienna, Austria. 

26-28—Editorial Writers critique. Northwest Daily Newspapers. Timberline 
Lodge, Ore. , 
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is may be one answer 
to America’s energy crisis. 


It’s called resource recovery, Or Sav- 
ing what is worth saving from your 
trash and garbage. 

There are hundreds of reclamation 
centers throughout the United States, 
in areas where there are enough all- 
aluminum cans in circulation to make 
them feasible. Also, where solid waste 
recovery plants are either operating 
or being planned, the recovery of 
aluminum is expected to pay much 

of the cost. Used all-aluminum cans 
are worth as much as $200 a ton. 


So resource recovery is possible. 
And the high scrap value of aluminum 


~ Aluminum: 


Pass it on 


makes it practical. And the tremen- 
dous savings in energy make it even 
more practical. Alcoa has the tech- 
nology to recycle used all-aluminum 
cans with just 5% of the energy it 
takes to make them the first time. 


There’s not another beverage pack- 
aging material quite like aluminum. 
Only aluminum has all these things 
going for it: it’s lightweight, chills 
quickly, keeps things fresh, opens 
with a snap, has high scrap value and 
can be recycled repeatedly. 


Alcoa will pay as much as $200 a ton 
to any community reclamation center 


CSALCOA 


for all the used aluminum cans they 
can collect. We'll pay it because alu- 
minum is avery practical packaging 
material to recycle. 


Alcoa is doing something to help stop 
the energy drain. We would like to tell 
you more about It. 


Write for our free brochure on energy 
and aluminum. We'll also send youa 
list of America’s aluminum can recla- 
mation centers and information on 
how many communities have 
established them. Aluminum Company 
of America, 830-C Alcoa Building, 
Pittsburgh, Pa. 15219. 
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... spot color 


... full color 
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The ONLY daily 
Published in Schenectady, N.Y. 


circulation 


| 64, 389 


ABC Publisher’s Statement, 
6 months, ending Sept. 30, 1972. As filed 
with the ABC subject to audit 
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-lines oe 
By Lenora Williamson 


HERE’S A CRUMBY NEWS NOTE—The man at thi 
Montreal Star who reviews books for his daily bread is — 
man who collects crumbs as a hobby. True. Travel editor Te 
Parks writes in a piece for the employee newspaper Interco 
that critic John Horatio Miles Richmond first began crum’ 
collecting in World War II when he gathered up a piece 
Melba toast from Sir Winston Churchill’s breakfast tabl 
Now, in small cellophane envelopes, are crumbs from othe: 
great folks’ tables. 

John Richmond’s reading diet is between five and te 
books a week, and he rates those his readers will want te 
read and keep; those they will want to read and give away 
and those they would neither read, keep, nor give away. “Yo 
write,” says the critic, “for a specific audience whose taste 
match yours. When you have reached this balance, hav 
found soul mates as it were, you waste neither their time 
words, precious newsprint, nor their money. It’s as simpl 
as that.” 

* *% * 
THE LOW COST OF LOVE—Frank Miller, Des Moine 
Register-Tribune cartoonist, and his wife came across~ som 
of their 1951 wedding trip notes the other day and wer 
reminded that a breakfast had cost 20¢, lunch $1.17, anc 
dinner, $3. 

* * * 

EDITOR’S NOTE: “This newspaper will continue to ru 
the Bible texts daily on the editorial page from anothe 
source.” —Glendale (Calif.) News-Press, March 10. 


5 ed * 


“KAROL STONGER IS A 98-POUND WEAKLING, but 
nobody kicks sand in her face,” announced a lead from 
the Indianapolis News’ Bloomington bureau. The story coy- 
ered the AP sports writer’s address for Women in Com- 
munications at Indiana University. Karol’s listeners “re- 
joiced,” wrote the obviously-male reporter, as she declared, 
“It is a world of male egotism. Sports writers are the most 
insecure group of men in the world. They think if you 
haven’t played the game you can’t write about it.” 

* * * 

A NICE THING ABOUT NEWSPAPERS: You never have 
to ask someone to turn down the volume. This was a syn- 
dicated “Graffiti” panel, contributing a bit of public rela- 
tions for the industry. : 

( * ; 

IF THE SHOE FITS—A wire story out of Des Moine 
detailed that mail handlers at the local post office, emptying 
a sack of parcels, found one package that had broken open. 
The contents were U.S. Postal Service pamphlets instructing 
the public on the fine art of wrapping parcels to insure 
safe delivery. The Los Angeles Times headline was a work 
of beauty: “Workers Find Parcel of Irony.” 

* *% * 


LOVE STORY—A correspondent is anxiously awaiting 
further news from the Chicago Sun-Times. He was reading 
along: “Lawyers negotiating for the Indians said they had 
talked by telephone earlier Thursday with Robert Finch, 
former secretary of health, education, and welfare, in an 
effort to have the White House intervene. 

“Miss Jean Rountree, I love you always. 

“The cease-fire agreement, which took effect . . .” 

To this day, says the fellow, the Sun-Times hasn’t ex- 
plained who Miss Rountree is, and who swore to love her 


always. 
* * * 


THE MONEY IS FREE—Two months ago an anonymous 
donor gave $2,000 to Gene McCann, editor of the Dearborn 
(Ind.) County Register, asking that each day the editor put 
$10 in a little post box in a Lawrenceburg, Ind., park. There 
for the taking, the $10 usually goes to young children, occa- 
sionally to adults. The donor said he felt human nature would 
make the money box self-perpetuating. But it’s not working out 
that way. Only a small amount has been replaced in two 
months so far. ae at 

a 
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HAS A 365 DAY 
GROWING SEASON .. 


& 
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Definitely ““Green-Thumbed’’, Huntsville Ala- 
bama has plants popping-up on a year-round 
basis! Currently over 50 million dollars in new 
construction is under way in Huntsville with 
Engelhard Minerals & Chemicals and Onan Cor- 
poration as big ticket investors. In addition nine 
more plants and a 12 million dollar civic center 
are bolstering Huntsville’s roaring economy. 


Industry is pouring into Huntsville, bringing with 
it people and rising sales charts! You too can be 
in Huntsville thru the... 


HUNTSVILLE TIMES 


Represented by Newhouse Newspapers 
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Color, onward and upward 


The sheer weight of the color statistics in this 17th annual Eprror 
& PUBLISHER Color Issue would seem to indicate that the growth of 
color in newspapers is far from reaching its peak. 

E&P has traditionally compared linage of the top 25 color leaders, 
and this select group is up 12%, 1972 over 1971. Last year, 61 news- 
papers published more than two-million-lines each; 178 carried more 
than a million lines; 25 newspapers registered more than half-million- 
line gains. Color is almost universally available. 

This would suggest that the old days, when newspapers said they 
had to turn down color linage because they didn’t have the press capac- 
ity to handle it, are long over. 

All this, of course, suggests that newspapers, like magazines, are 
headed for the day when they will be all color. It may not be too 
many years until black-and-white newspapers are a thing of the past, 
and the collection of data on newspaper color becomes an academic 
exercise. 

Until that time, EXP will continue to chronicle the color cavalcade. 


That ‘chilling effect’ 

In a recent speech, Vice President Agnew called the phrase “chilling 
effect,” as it applies to the First Amendment, part of the “clicheology 
of the 1970s.” 

Federal District Judge Charles Richey didn’t think it was a cliche 
when, in dismissing subpoenas against 10 newsmen on the grounds 
they violated the newsmen’s rights under the First Amendment, he 
said: “This court cannot blind itself to the possible chilling effect 
the enforcement of these subpoenas would have on the press and the 
public.” 

The subpoenas were obtained by the Republican Committee for 
the Reelection of the President in a civil suit against the former 
chairman of the Democratic National Committee. It was the most 
massive attempt to date to use the subpoena power in a fishing expe- 
dition to force disclosure of reporters’ confidential sources and in- 
formation. 

Judge Richey’s action is another hopeful sign that the onslaught 
of subpoenas against newsmen may be stemmed. 


Missing newsmen 


The last of the known prisoners of war in Indochina are to be 
released this week. In the excitement of their return and those who 
preceded them, there seems to have been little effort made to determine 
the fate of the 19 newsmen, five from the U.S., still listed as missing 
or captured. 

‘Thirty-nine newsmen are known to have been killed in the decade- 
long war. But 18 are listed as missing in Cambodia since hostilities 
spread there in the Spring of 1970, and one disappeared during a 
battle in South Vietnam less than a year ago. 

According to Henry Kissinger, North Vietnam is responsible for 
accounting for, and repatriation of, prisoners and those missing 
throughout Indochina. Since the North Vietnamese list of captured 
civilians includeci no one from Cambodia, where fighting continues, 
we hope our government will insist that every effort be made to clear 
up the mystery of the missing newsmen. 
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The Oldest Publishers’ ann Advertisers’ 


Newspaper in America 


With which have been merged: The Journali 
established March 22, 1884; Newspaperdo! 
established March, 1892; the Fourth Estat 
March |, 1894; Editor & Publisher, June 2! 
1901; Advertising, January 22, 1925. 


Managing Editor: Jerome H. Walker Jr. 


Associate Editors: Margaret C. Fisk, Ma 
Mehler, Jeffrey J. Mill, Lenora Williamsos 


Editorial Assistant: Marie Stareck 

Midwest Editor: Gerald B, Healey. 
Washington Correspondent: Luther A. Hustor 
Advertising Manager: Ferdinand C. Teubner. 


Sales Representatives: Donald L. Parvin, Willar 
L. Pierce, Richard E. Schultz, Kenneth f 
Schmitt, Earl W. Wilken. 


Advertising Production Manager: Bernadett 
Borries. 


Assistant to the Publisher and Promotion Mar 
ager: George Wilt. 


Circulation Director: George S. McBride. 


Classified Advertising Manager: Virginia An 
Stephenson. 


Marketing and Research Manager: Albert | 
Weis. 


Librarian: Adelaide Santonastaso. 


OFFICES 


General: 850 Third Avenue, New York, N.Y 
10022. Phone: 212 752-7050. TELEX 12 510 


Chicago: 111 East Wacker Drive, 60601. Phon 
312-565-0123. Gerald B. Healey, Editor. Wil 
lard L. Pierce, Richard E. Schultz, Advertisin« 


Representatives. 


Los Angeles: 1830 West 8th Street, 90057 
Phone: 213-382-6346. Scott, Marshall & 
Sands Inc. Advertising Representatives. 


San Francisco: 85 Post Street, 94104. Phon 
415-421-7950. Scott, Marshall & Sands Ine 
Advertising Representatives. 


Washington: 1295 National Press Building 
Washington, D.C. 20004. Phone: 202-628 
8365. Luther A. -Huston, Correspondent. 


London: 23 Ethelbert Road, Birchington, Ken 
England. Alan Delafons, Manager. 
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DOUBLE STANDARD 
As a former newspaperman, and as a 
izen deeply interested in maintaining the 
ublic’s right-to-know, I felt I had to write 
is letter after reading your March 3 edi- 


n. 

‘I have noted several stories—two on page 
of the above-mentioned edition—which 
sport policies of various newspapers re- 
arding bans on certain types of advertising 
-X-Rated and R-Rated movies. 

I suspect that those papers which defend 
neir rights to publish “the truth” and then 
efuse a segment of their readership the 
ight to know about the movies have not 
eally examined their actions. For surely 
my newspaperman worthy of the honor of 
eing called that would recognize such a 
ouble set of standards. 

How can one crusade on the one hand 
gainst government interference and cen- 
orship and then practice just such censor- 
hip himself? 

I can sympathize with the publisher who 
ans “sexy” language and pictures from 
uch ads, but to refuse to even print an ad 
aying that the movie is being shown is 
eally a bit too much. 

Just think, however, that in Oklahoma 
lity, the person who does the censoring 
iets to watch the movies. Wow! That must 
a great job. 

Too bad some people can’t practice what 
hey preach. 


Datuas E. Roper 


* * * 


z WRONG WORD 

After reading and hearing news reports 
f the revolutionary violence in the Sudan, 
“must point out that the word “execution” 
s not appropriate for the situation involving 
American diplomats or other hostages who 
re killed by their captors. 


In my dictionary, the definition of execu- 


ion states that the act involves carrying out 
. legal sentence of death. The murder of 
fficials for political purposes can hardly 
ve considered an execution because it in- 
olves no law except that of the lawless. 
doubt that editors would use the word ex- 
cution to describe the death of a promi- 
lent citizen at the hands of kidnappers, yet 
hey allow its use in the killing of diplo- 
ie 
)The proper word is murder and the pub- 
should know it. Somehow use of the 
yord execute seems to lend legitimacy to 
sold-blooded murder. 


PauL GoucH 
(The writer is Science-environmental re- 
jorter for the New Haven (Conn.) Regis- 


* * * 


DOUBLE CORRECTION 


_ The best laid plans of mice and men, etc. 
The letter March 24 from Robert L. 
Paylor, publisher of the Philadelphia Bul- 
tin, quoted a paragraph from our March 
article, page 11, and should have said it 
as “incorrect 
When it appeared in print, Mr. Taylor’s 
tter used the word “correct,’ which was 
parer compounding an error. 
THE EpIToR 


THE WAY IT WAS 
My 91-year-old friend, Walter A. Sinclair, 


a veteran newspaperman, formerly on the 


news staffs of the New York World and 
Los Angeles Times, wrote a poem, which 

think expresses very concisely the big 
problem troubling newsmen today: 


Exclusive! 
Sit down, young man 
You say you plan 
To be a great newspaperman. 
Perhaps you’d like to start today, 
A cub in the old-fashioned way, 
The hero of the classic tale 
Who finds a tipster not for sale, 
Who whispers details of a steal 
And names the high-ups in the deal. 
Our hero has a lovely scoop. 
It’s blazoned on Page One and whoop! 
The world applauds. The villains scored. 
Good for a Pulitzer award. 
That’s how the story used to go. 
But that, my lad’s, long gone. And so, 
Our hero must protect his source. 
He hence declines to tell, of course. 
The tipster then would lose his job, 
Get punished by the ones who rob. 
Our hero won’t tell names to court 
Nor to grand jury, any sort. 
Our lad’s in jail. Contempt. No bail. 
No use to plead Amendment One. 
And that is how today it’s done. 
You still would try? That is great. 
Welcome to the Fourth Estate. 


It was published in the West Bend News 
of West Bend, Wisc. on January 5, 1973. 


Sinclair, who writes regularly for that 
paper, was a reporter on the Old World and 
was also employed on other New York 
newspapers before coming West. In Los 
Angeles, he became political editor of the 
Express, prior to its merger with the 
Herald. As a reporter, he covered several 
sensational news stories for the Times. I 
am also an old Times reporter and have 
maintained a contact with him over the 
years. After returning to New York in the 
30’s, Walter became national publicity di- 
rector for the American Red Cross, a posi- 
tion in which he served for many years. 

Witi1amM L. Roper 
Chino, Calif. 


* ae 


NO ADVERTISING 


Your editorial, “Big Business ‘Cam- 
paign, ” in your March 17 issue is incor- 
rect in saying that part of the activity of 
the Committee for Constructive Consumer- 
ism depends on “expected voluntary con- 
tributions of advertising space from mag- 
azines and newspapers.” 


The prime purpose of the Committee for 
Constructive Consumerism is to fund the 
Council of Better Business Bureaus and to 
provide adequate support and leadership 
for the 134 local Better Business Bureaus 
throughout the country. They will under- 
take no advertising campaign, voluntary or 
otherwise. 

The writer of your editorial must have 
thought there was some connection with the 
new Committee for Constructive Consumer- 
ism and the Advertising Council’s public 
service campaign in behalf of the Better 
Business Bureaus. 


” 


Rosert G. PEARSON 
(The writer is vice  president-public 


relations for CBBB.) 
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a Ww Ss DONE BEFORE 


In an article in your March 10. issue < 
headed “Series reveals unfairness in crimi- — 
nal court system,” Knight Newspapers’ Phil 


Meyer is quoted, “What is original about 
this,” said Meyer, “is that the Inquirer 
study is the first large-scale computer analy- 
sis of data from public records ever made 
by a media.” 


These comments seem separate from an — 


earlier reference to the use of computers 
to analyze the criminal court system of a 
metropolitan city. 

In 1969-70, at my initiation, I was privi- 
leged to work with Dr. James S. Coleman, 
Nancy Karweit and Erik Van Hove, all of 


the Johns Hopkins University, on a six- — 


month, computer-assisted comparative an- 
alysis of standardized reading and arith- 


metic test scores and segregation patterns — 


in six major U.S. cities as a measure of 
school effectiveness. 

A unique and to my knowledge, thus far 
unequaled, major series of articles was 
published in the Baltimore News American 
in March, 1970 and a formal research pa- 
per was produced in October, 1970. 

This award-winning series capped a 
project that marked what I believe to be 
journalistic and educational “firsts” too 
numerous to list here. That list is available 
by writing me at 10403 Kardwright Court, 
Gaithersburg, Md. 20760, if for no other 
reason than to pay tribute to my colleagues 
whose contributions to this project largely 
have gone unheralded. 

KENNETH J. RABBEN 

(The writer covers education from a na- 
tional perspective in his weekly column 
for Copley News Serviec, Education Note- 
book.) 

* * * 
GOOD IDEA 

I was encouraged by the news that the 
Bureau of Advertising has started an ad- 
vertising campaign in newspapers and trade 
publications to sell more auto linage (E&P 
March 17.) 

This is an idea I and others have tried 
to promote for many years—not only to 
obtain more linage from the automotive 
industry but from other types of national 
advertisers as well. 

Hopefully’ the Bureau will extend its 
print efforts to secure all types of national 
advertising! 

S. Austin BREW 

(The writer is national advertising con- 


sultant of the Ridgewood (N.J.) News- 
Pens: ) 
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“Short 1 Takes 


Pawtuckett voters will go to the pills 


Tuesday.—Providence (R.I.) Journal. 
a * * 


One Indian was cut, .. . by flying lass 
shot out of the van.—San Francisco 


Chronicle. 
ok * * 


Soap lather helps soften underarm air 
prior to shaving.—St. Johnsbury (Vt.) 


Caledonian-Record. 
HAT ReS 


I tell them that my husband is a 
bounder in a bar .. . — Philadelphia 


(Pa.) Inquirer. 
* * 


(E&P pays $2 each for amusing typo- 
graphical errors found in newspapers and 
reprinted here.) 


> 
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It means growing up in a neighborhood. Like 
St. Albans, Utopia, Morris Heights, Harlem, 
Todt Hill. Some New York neighborhoods are 
good. Some are bad. Growing up in New 

York isn’t always easy. Growing up never was. 
You learn fast in New York. That’s for sure. 
And there’s plenty to do. 

There’s sure to be a park not far 
from your home where you can spend a few 
beguiling hours. In fact, there are over 1,300 
neighborhood parks and playgrounds in the 
city. Or you can play golf on one of the 10 
municipal golf courses in town. Most non-New 
Yorkers, who see only Manhattan, wouldn't 
know this. 

But this, too, is part of the life of the 
city. Along with the noise, the traffic, the 
_ fierce competition, the action, the business of 


Green Acre Park, E.51st St., Manhattan 
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the most dynamic city on earth. The city’s 
health is guarded by the greatest concentration 
of medical facilities in the world. There are 
over 140 hospitals here. New York has 
9 per cent of the nation’s doctors. It has 
4 per cent of its population. 

For well over a century The New 
York Times has been watching New York 
grow. It’s a great city to grow up in. And if 
there’s one thing we've learned, it’s not 
to sell New York short. We know New York as 
well as anybody. We think we sell it better than 
anybody. New York is our great, big backyard. 


Che New Uork Cimes 


First in Advertising in America’s First Market 


A Common Pleas Court judge ruled 
arch 22 that the city of Pittsburgh can- 
it collect a city business privilege tax 
om the Pittsburgh Press with respect to 
; advertising gross receipts. 

The decision by Judge Loran L. Lewis 
tled a suit filed by the city in 1970 
ntending that an advertiser. buys only 
in the newspaper, and that 
I is not a manufactured product, 
hich subjects the Press’s ad receipts to 
e annual six mill tax enacted by the city 
1968. 


The decision could have far-reaching 
fects on other newspapers, Barney G. 
ameron, vicepresident and business man- 
ger of the Press, told EpIToR & PUBLISH- 
this week. 


The city first attempted to collect the 
ix in May, 1969. After several meetings 
tween Press and city officials, the Press 
mtinued its position that it was exempt 
om the business privilege tax and the 
y filed suit. 


Separate operations 


‘In its suit, the city argued that the 
ress was engaged in two separate en- 
bavors ... printing of news and editori- 
is—which the city admitted was manu- 
eturing and therefore did not tax circu- 
tion receipts—and selling of advertising 
hich it contended was taxable busi- 
28s. 


The Press argued in its suit that the 
ate’s Local Tax Enabling Act says a city 
as “no authority to levy ...a tax on 
Xods and articles manufactured .. . or 
ny transaction related to the business of 
anufacturing.” The paper and other 
manufacturing firms pay a comparable 
ax directly to the state. 

| Further, the Press contended it does 
uch more than merely sell ads—it man- 
factures ads which. become an integral 
art of a newspaper.” Judge Lewis 
greed in his opinion. 

He wrote: 


Judge’s opinion 


“An advertising layout is composed of 
pewritten copy, photos, drawings or a 
mbination of these, depending on the 
lind of ad involved. This layout is fed into 
2 Press’s production department and is 
sed as a blueprint. After numerous 
rocedures are performed, a press plate is 
ally molded which is mounted on the 
ivinting presses. The resulting finished 
yroduct is an ad appearing in the com- 
leted newspaper, a totally new item: in 
mposition as~compared with the initial 
yout. Therefore, the Press does not be- 
in with an ad and end with an ad. It 
with a blueprint or design of an ad 
nds with a manufactured product, 
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composed of ink and paper. 


“If the Court were to sustain the City’s 
position, then neither the printing and 
circulation of advertising nor the printing 
and circulation of non-advertising news- 
paper content would be manufacturing. It 
could be said that straight editorial 
“copy” begins as editorial matter and ends 
as editorial matter in the finished newspa- 
per; that sports and features begin as 
sports and features and end as such. In 
the final analysis, it is the printing pro- 
cess itself, i.e., the combining of raw ma- 
terials, ink and paper, into something new 
(the newspaper) through the use of la- 
bor, skill and machinery which basically 
makes printing manufacturing. The same 
raw materials (and in some instances ad- 
ditional ones), the same labor and skill 
(and in some instances a higher degree of 
labor and skill), and the same machinery 
(and in some cases more complex: ma- 
chinery) are used to print advertising as 
are used to print the other material ap- 
pearing in plaintiff’s newspaper. Since the 
kind of printing process which results in 
a finished newspaper, so far as news, 
editorial, sport and feature content is con- 
cerned, constitutes manufacturing, the 
conclusion is inescapable that the printing 
and circulation of advertising content by 
the Press is manufacturing as well. 


“Defendants argue further that an ad- 
vertiser buys only “space” in plaintiff’s 
newspaper and that “space” is not a man- 
ufactured product. The City then con- 
cludes that gross receipts from the sales 
of advertising are not gross receipts from 
the sale of a manufactured product, the 
Press’s only manufactured product being 
newspapers which are sold to the public. 
What does an advertiser buy from the 
Press? Obviously it pays to have its ad 
printed in a certain number of newspa- 
pers. Merely because the advertiser does 
not take back its purchase in kind does 
not make the ad any less a manufactured 
product, or the monies received from the 
advertising customers any less receipts 
from the sale of a manufactured product. 


“Finally, defendant urges that a news- 
paper can be manufactured by one not 
engaged in the sale of advertising. Al- 
though a newspaper could be_ printed 
without the inclusion of advertising mate- 
rial, nevertheless, when it is included, as 
we have previously stated, it is a manu- 
factured product. 


“Suppose that the Press were solely a 
job printer. It would in that case print the 
customer’s advertisement, for example, in 
the form of a handbill and return it to 
him for distribution. Under these circum- 
stances, the Press would clearly be a man- 
ufacturer and the gross receipts received 
would certainly be gross receipts from the 
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sales of manufactured products. Going one 
step further, the Press could print the 
handbill and also provide the means for 
its distribution. There can be no doubt 
that this would be the sale of a manufac- 
tured product. In the case at bar, as in 
the latter example, the Press prints the 
advertising matter and circulates it as 
well, the only difference being that the 
advertising matter is incorporated into 
the total newspaper and circulated as a 
single unit, together with news, editorials, 
sports and features. The Press’s gross 
receipts from advertising, therefore, are 
gross receipts from the sale and distribu- 
tion of a manufactured product, the print- 
ed advertisement, as integrated into a 
larger manufactured entity, the completed 
newspaper. 


Conclusions 


1. “The printing and circulating of ad- 
vertisements by the Press constitutes 
manufacturing. 

2. “The defendant City of Pittsburgh is 
without power under the Enabling Act to 
levy its Business Privilege Tax on any of 
the gross receipts derived by plaintiff 
from the printing and circulation of ad- 
vertising. 

The Press, a Scripps-Howard paper, ex- 
plained that under agreement with the 
Post-Gazette, the Press controls, super- 
vises, manages and performs all oper- 
ations involved in printing, selling and 
distributing the Post-Gazette, and that the 
Press ad department also serves both 
newspapers. 
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Manhattan newspaper 


strike may be averted 


Negotiators for the New York Times, 
New York Post, and New York Daily 
News, were engaged in heavy bargaining 
sessions as EDITOR & PUBLISHER went to 
press. 

Both sides were reported pushing for 
contract agreements before the Friday 
(March 30) deadline. Only the drivers 
have taken a strike vote. Both union and 
publisher sources said they expected ne- 
gotiations to continue beyond the deadline 
if no agreements were reached. 

Other talks were held Wednesday with 
Pressmen’s Union No. 2 Typographer’s 
Union No. 6 on Thursday, and the Guild 
on Wednesday. 

George McDonald, president of Mailers 
Union No. 6, the first union to tentatively 
reach agreement on a new pact, said he 
had received approval of the agreement 
from the parent International Typograph- 
ical Union. “With this clearance,” he said, 
‘“we will go ahead with a ratification vote 
at 3 p.m. Sunday.” 

Both publishers and union sources say 
they expect the talks to go beyond the 
deadline if agreement is not reached by 
then. There is little optimism, particularly 
among negotiators in the typographical 
talks, that agreement will be reached 
quickly. 


Pas oa 


Color linage leaders s show 12%, gains 


By George Wilt 


Newspaper color continued its upward 
elirab in 1972, according to a summary of 


' results in Epiror & PUBLISHER’s 17th an- 


nual newspaper color advertising survey. 


More newspapers than ever before have 
eolor capability, and those papers show 
generally healthy linage increases. 

This issue of E&P includes a tabulation 
of color availabilities, with rates and min- 
imum linage accepted, plus other produc- 
tion data, collected'by Reilly-Lake Shore 
Graphics, and compiled by E&P. Data is 
shown for newspapers capable of printing 
one-color, two-colors and three-colors and 
black. 

Color linage is shown in this Color Is- 
sue for nearly a thousand U.S. and Cana- 
dian daily and Sunday newspapers, indi- 


cating total color display advertising. 236 


of these newspapers measured by Media 
Records showed total color linage, ex- 
cluding classified, of 268,715,653. 

The 740 newspapers supplying their 
color linage figures to E&P direct, showed 
477,617,000 lines of color display. 


The 976 newspapers whose linage ap- 


pears in this issue published a total of 


746,332,653 lines of ROP color display ad- 
vertising. 
In 1972, 61 newspapers published more 


than two-million lines of color, as com- 


pared to 32 newspapers in 1971. Million- 
line or more newspapers jumped from 62 
in 1971 to 178 in 1972. 


The Miami Herald, last year’s linage 


_ leader, repeated in heading the classifica- 


tion for 1972, showing a total of 6,567,124 


lines. The Salt Lake City Tribune, Phoe- 


nix Republic, and St. Petersburg Times 


jumped over last year’s second place 
newspaper, the Ft. Lauderdale News, tak- 
ing the second, third and fourth spots in 


_ the list, dropping Ft. Lauderdale to fifth 


in total color linage. 


In a comparison of the top 25 newspa- 
pers in total color, 1972’s leaders carried 
an aggregate of 97,450,003 lines, com- 
pared to 87,012,691 for the top 25 in 1971— 
a gain of 10.4-million lines, or 12 percent. 
The top 25 in 1970 published 92-million 
lines. 


Largest gains were registered by the 
St. Petersburg Times, jumping 1,424,287 
lines and going from ninth place to fourth 
in total linage; Houston Post, gaining 1,- 
055,126; Phoenix Republic, with a 1,041,- 
746 gain and jumping from sixth to third; 
Omaha World-Herald, with a 1,000,174 
line increase . .. a total of four newspa- 
pers gaining more than a million lines 
each. 

21 other newspapers showed gains of 
more than half-a-million lines, including: 
Toronto Star, up 957,943; Dallas Times- 
Herald, up 931 677; Houston Chronicle, up 


_ 890,282; Los Angeles Times, up 887,604; 


; rouse 


Salt Lake Tribune, up 823, Ons Baten 
Advocate, up 787, 836; Biloxi- 
| Gulfport Herald, up 784,521; Springfield 
State Journal, up 772,250; Washington 
Post up 740,874; Ft. Worth Star- 


_ Telegram, up 723, 492; Oakland Tribune, 


up 674,077; Chicago Tribune, up 634,228; 
Phoenix Gazette, up 621,985; Washing- 
ton Star-News; up 587,417; Hamilton 


Spectator, up 576,734; St. Petersburg In- 
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dependent, up 571,052; Grand Rapi 


_ Press, 559,760; Ottawa Citizen, up 581, 


754; Dallas News, up 522,141; and Ven 
ville Banner, up 514,693. 


U. of Missouri to give 
medals to 7 journalists 


Seven Missouri Honor Awards for Dis- 


tinguished Service in Journalism have 
been announced for 1973 at the University 
of Missouri-Columbia by Roy M. Fisher, 
dean of the School of Journalism. Bronze 
medals will be presented to the winners, 
at the 64th Journalism Week Banquet 
April 6. 
Recipients are: 


American Newspaper Publishers Re- 
search Institute which conducts research 
on printing, typesetting, composition sys- 
tems and recently computer applications 
to newspaper management. M.A. Armis- 
tead III, president and publisher of the 
Roanoke (Va.) Times and World-News, 
will receive the award for ANPA/RI. 


Die Presse, Vienna’s 125-year-old news- 
paper noted for its editorial leadership 
and excellent staff. Dr. Thomas Chorherr, 
vice editor-in-chief, will accept the medal. 


Meet The Press, long-running network 
television program. The medal will be ac- 
cepted by Lawrence E. Spivak, producer 
and panelist. 


Sam Cook Digges, president of CBS 
Radio and a graduate of the School of 
Journalism. 


Washington Post, which is noted for its 
investigative reporting of federal govern- 
ment news. The award will be accepted by 
Mrs. Katharine Graham, publisher. The 
Post is receiving the award for the second 
time. Mrs. Graham’s mother, Mrs. Eugene 
Meyer, accepted the first in 1945. 


John H. Johnson, president of Johnson 
Publications and publisher of Ebony, the 


Negro Digest, Jet, Tan and Black World. 


Ebony, which Johnson began in 1942, cur- 
rently has a circulation of 1.2 million. 


James W. Brown Jr., publisher of two 
Missouri newspapers—the Harrisonville 
Cass County Democrat-Missourian, and 
Lee’s Summit Journal. Brown is past 
president of the Missouri Press Associa- 
tion and currently a director of the 
Columbia Missourian Association. 
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1972 Color Issue Contents 


Color-Availabilities—Directory of U.S. and Canadian Newspapers 
with color capability, rates, other data 


1972 Media Records’ Color Display Linage 


save $1 million a year by subcontracting 


Color Multi- millionaires, newspapers publishing more than 2-million 
lines of color advertising in 1972 ... 


Leading retail advertisers: five leading retail advertisers using 
color in the top ten color linage newspapers, 1972 


1972 Color Display Advertising Linage, newspapers submitting 
linage data direct to EDITOR & PUBLISHER 


El Diario plans move 
to New Jersey plant 


Officials of newspaper craft unions in 
New York said this week they had been 
notified that El Diario-La Prensa plans tc 
cease printing in the city after March 30 
and subcontract a printing plant in Mor- 
ristown, New J ersey. 

According to union sources, 108 employ- 
es represented by the Newspaper Guil 
would not be affected by the move an 
would continue to work in New York, as 
would the deliverers. However, craft 
union employes, including about 80 print- 
ers, 13 pressmen, 7 mailers, five stereo- 
typers, and a paper handler, would feel 
the impact of the shift. 

The unions, whose contracts expire at 
midnight March 30, have been meen 
with El Diario representatives in an effo 
to resolve the problems. A spokesman for 
the unions said March 28 they had been 
unsuccessful to that point. 

O. Roy Chalk, publisher of the paper, 
was unavailable ‘for comment. Editor Ser- 
gio Santelices said he had been instructed 
not to talk about the move. 

In Morristown, Ward Young, vicepres- 
ident of the Morristown Daily Record, 
said his company had been in negotiation 
with El Diario but that no written agree- 
ment had yet been signed. 

The move was attributed by union lead- 
ers to financial considerations. One said 
that Chalk had told him the paper could 


its printing to the automated New Jersey 
shop. 


Elected treasurer 


Harrison A. Mitnick has been electec 
treasurer of the Hearst Corporation i 
was announced by Frank Massi, the éor- 
poration’s president and chief executiv 
officer. Mitnick, a member of the a 


as assistant treasurer, a age hé re 
until now. In 1969 he was also e 
controller. 
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ty Gerald B. Healey 


‘he Aurora (Ill.) Beacon News is in an 
jiable position. Growth plans for Auro- 
including annexation of the “new 
mn” of Fox Valley East, mean the 
con-News is publishing in what could 
ome Illinois second largest city. 
fanaging Editor Don Weis traced de- 
rs of a privately-financed, $1 billion 
mn that will include residential, busi- 
ss, commercial and manufacturing ar- 
on nearly six square miles of land 
facent to Aurora (34 miles west of 
-cago’s Loop). 

eis, who is first vicepresident of Au- 
a’s Chamber of Commerce, told E&P 
t the impending growth (doubling of 
city’s population from 75,000) in the 
<t 20 years will result in major changes 
the News-Beacon’s physical and de- 
-tmental staff setup. 

Construction starts this spring on a 22,- 
) square foot addition to the south end 
the Copley Newspaper building on 
yperty formerly occupied by a ware- 
ise. 

Plans also are being completed for a 
Ww pressroom which will contain 10 units 
Goss Headliner Mark I presses to be 
yved from Copley’s San Diego (Calif.) 
sion-Tribune, which is converting to 
et printing. The presses will be capa- 
of printing 64 pages in a straight run 
4 128 pages in a collect run. Straight 
1 press speed will be up to 60,000 copies 
‘hour. The press can also be utilized as 
o five-unit presses each capable of pro- 
sing an 80-page paper. Color capacity 
* editorial and advertising will be 
_ghtened. 

‘An important part of the project will be 
astruction of a modern mailroom oper- 
ton on the ground floor of the addition. 
inted papers will be fed to the circula- 
m area on twin automated conveyor 
es. These lines will contain counter- 
icker machines which will be operated 
data punch cards. The machines will 
H tomatically count individual bundles, tie 
2m and label them as to destination. The 
se is set up for eventual computer in- 


Also provided in the plans is a facility 
+ stuffing machines which will handle 
eprinted sections of the paper and re- 
‘ce the work for newspaperboys. On the 
isement level, there will be facilities for 
ivery vehicle storage and maintenance. 


Completion next Fall 


The mailroom operation will be air- 
naditioned and have humidity control to 
Ip counteract static electricity, a prob- 
n in high-speed printing. Completion of 
e project is expected in the Fall of 


[Developers of the new town (Fox Val- 
7 East) projeet. are Urban Investment 
id Development Co. of Chicago, a whol- 
med subsidiary of Aetna Life and 
Y Co.; Homart Development, sub- 
of Sears, Roebuck and Co.; Mafco, 
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‘ity growth plans to spur 
llinois paper’s expansion 


Inc., subsidiary of Marshall Field & Co.; 
Henry Crown and Company (General Dy- 
namics), and Metropolitan Structures, all 
of Chicago. 

First phase of the giant development 
will be construction of a 1.2 million- 
square-foot regional shopping center— 
Fox Valley Center—where ‘Sears and 
Marshall Field stores will be built. The 
center will be on 100 acres at the eastern 
edge of the development. 

Completion of the two-level center, with 
an enclosed mall, is scheduled for the Fall 
of 1974 and the business area is expected 
to create 5,000 full and parttime jobs. 
When the center is fully operational it 
will produce more than $1.5 million in 
municipal annual sales tax revenues, it 
has been estimated. The center is a joint 
venture of Urban Investment and De- 
velopment and Homart (Sears). 

Weis and News-Beacon publisher and 
editor Warren L. Taylor look at the new 
town and Aurora as providing a natural 
gateway, being at the juncture of the 
East-West Tollway and the Burlington 
Railroad intercity commuter service line. 
Fox Valley East will be seven miles east 
of Aurora. With the expected buildup be- 
tween the main city (Aurora) and the 
annexed new town little division will be 
noticeable. 

Weis said it is expected that 125 stores 
will be in the new shopping center, 
drawing business from not only Kane 
County but three surrounding counties 
and that 50,000 jobs will be created by the 
influx of an estimated 634 industries. On 
completion he foresees 20,225 new homes 
plus high rise apartments, town house and 
row dwellings, and 23 schools in the an- 
nexed towns. 


Plan manufacturing district 


Fox Valley East will be in Du Page 
County, which adjoins Kane. ‘Most of new 
industry will be north of Fox Valley East 
in a central manufacturing district. 
Annexation of Aurora and Fox Valley 
East is expected to take place in May, 
1973. 

Weis and his Chamber of Commerce 
associates believe the annexed town will 
have little effect on the future of 
downtown Aurora. They feel its future is 
in becoming a center of specialty shops 
and services and that both areas will be 
able to compete with each other the same 
as has been the case with other shopping 
centers. 

A plus for Aurora will be West Valley, 
scheduled for completion in 16 years. This 
will be 14 miles Northwest of Aurora and 
population expectation is 60,000. This new 
town will encompass a series of villages 
of about 10,000 to 13,000 population each. 
Borg-Warner Corporation and an ar- 
chitectural firm, Perkins and Will, are 
among those funding the building corpo- 
ration’s project. 

Already the 


Beacon-News circulation 
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and ‘editorial departments are Roreparine™ 


for the Fox Valley East shopping center — 


opening, Weis said. 

Studies by the paper show that there 
will be 15,000 potential new readers when 
the center opens and plans are to fully 
deliver this area on opening date. Early 
deliveries would be by sample copies, with 
the view toward retaining a large percent- 
age as regular subscribers. 

This was done successfully at an ad- 
jacent shopping center opened several 
years ago, Weis said. Fox Valley East 
subscribers would receive the final edition 
of the Beacon-News, as do other areas 
near Aurora, thus adding in 1974 a sub- 
stantial new sub list to the present 40,716 
circulation. Subsequently, over the 20 
years to completion of the entire project 
the Beacon-News envisions sizeable circu- 
lation increases. 


Food section produced 


by ‘heat-set’ process 


The Dallas Times-Herald combined with 
Affiliated Foods to produce a pre-printed 
color food section, printed by the “heat- 
set-off-set” process. The section ran six 
full-sized pages in the Times-Herald. 

John Wolf, Times-Herald ad director, 
explained that it was the first time the 
process had been used for a food adver- 
tiser’s pre-print in the Southwest. He said 
that the decision to use the preprint was 
made after examining reports of the use 
and effectiveness of the process in New 
England. 

Ray Watson, the paper’s food ad sales 
manager, said the decision was made to 
contact Affiliated Foods because they are 
“very progressive,” and as a cooperative, 
they displayed a more “flexible” attitude. 

The section was printed by Newspaper 
Enterprises Inc., a subsidiary of the 
Times-Herald. Previously, Wolf said, NEI 
had concentrated solely on commercial 
printing. The heat-set presses, manufac- 
tured by Geo. Hantsche Co. Inc., were the 
first installed in this country nearly a 
year ago. 

Wolf said that the use of the heat set 
process was ideal for food merchandisers, 
because the reproduction quality is “as 
close to any magazine or rotogravure” 
process available. This makes it possible 
for “the food advertiser to present mer- 
chandise in a most appealing’ manner, 
said Wolf. 

He added that the use of the heat set 
process was “like ROP. It involves “extra 
expense,” but that the recall factor and the 
goodwill that the process builds for the 
product justifies the cost. 

Wolf said the use of the heat-set proc- 
ess was “a testimonial” to what can be 
done with newspapers through “creative 
thinking.” He said he was “very enthusi- 
astic’” about the process, and hopes to 
expand its use to all types of merchandis- 
ing soon. 

Other papers around the country had 
written to inquire about the heat-set proc- 
ess, and the Times Herald’s success with 
it, said Wolf. Food manager, Watson said 
that a special rate per thousand had to be 
worked out by the paper for the affiliated 
pre-print. 
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Photogs’ row with editors 
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on trite pictures flares up 


That muffled grumble from the dark- 
room may be escalating into a militant 
confrontation in the newsroom as photog- 
raphers demand a larger role in deciding 
the format and content of the newspaper. 


Creativity-conscious cameramen who 
participated in a New Jersey Press Asso- 
ciation dialogue with editors (March 22) 
at Atlantic City espoused a virtual rebel- 
lion to obtain recognition of their exper- 
tise. 


“Pound the desk and shout your ideas to 
get them across with the photo editors,” 
advised Patrick Bernet, reddish-haired 
chief photographer for the News Tribune 
of Woodbridge, N.J., who is New Jersey 
Press Photographer of the Year. 


Chuck Scott, ex-photographer and ex- 
picture editor in Milwaukee and Chicago, 
gave his encouragement to this technique 
recommended by Bernet but said photog- 
raphers must master the art of news- 
room communications. 


Course leads to editorship 


As professor of photojournalism at 
Ohio University, Scott is shaping a new 
kind of course whose aim, he said, is to 
make photographers eligible to be manag- 
ing editors. 

Joining in the chorus of dissatisfaction 
with the use of too many trite and tiny 


pictures in newspapers, J. Bruce Bau- 
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mann told his colleagues they must dem- 


onstrate their ability to produce mean- 
ingful and artistic pictures and then per- 
suade editors to use them. He, too, em- 
phasized the communications theme. 


“When you resist a horseshit assign- 


ment,” he declared in the parlance of the 


New Journalism, “you’ve got to be articu- 
late.” 


Baumann, a leader among the New 


Breed of photojournalists and star of 


many a photographers’ short course pro- 


_ gram, is a former photographer and wom- 


an’s page editor in the Booth newspaper 
group of Michigan. He is now picture 
editor of the National Geographic maga- 
zine. His presentation of picture-story 
slides, with musical accompaniment, re- 
ceived a big round of applause. 


Freedom to produce 


The basie point that photographers 
tvied to make in the discussion introduced 
by Robert R. Brush, chief photographer of 
the £eeord at Hackensack, was that pho- 
ialism has matured and it’s time 
itors heed some of the suggestions 
of their talented photographers ‘and give 
them freedom te produce  out-of-the- 
ordinary pictures. 

Pat Bernet’s provocative approach drew 


appreciative laughter from many in the 


audience of about 200, and also some mild 


_ rebukes from unidentified editors. 


Al Paglione, who said he gave up a 


_ luerative sales job for press photography, 
“making my hobby :\y business,” argued 
_vehemently for wider adoption of his edi- 
_ tors’ program of roving assignments. He 


works for the Hackensack Record. To il- 
lustrate his point, Paglione showed a col- 
lection of layouts for magazine features 
which had resulted from his own ingenui- 
ty and creativity. 

“Frequently,” he explained, “I gather 
these picture stories on my own time. The 
paper pays me for this extra time now 
and then, but money isn’t my thing. There 
is greater satisfaction in seeing your pic- 
tures used properly, with careful selection 
and in big space.” 


Restricted by guild rules 


A photographer in the audience said he 
couldn’t work like that because of Guild 
rules, There is no union at the Record. 
Several photographers expressed displea- 
sure with the guild and insisted they 
would be happier with the compensation 
of “a page for my pictures” than they 
would be working on the usual check- 
presentation assignments at guild wages. 

Ludwig Laab displayed examples of the 
generous treatment that Today’s Sunbeam 
of Salem, N.J. accords his illustrative tal- 
ents. Some of the feature pages he 
prepared himself and he acknowledged 
that he had obtained guidance from photo 
experts on the Wilmington (Del.) News 
Journal, 

Laab is a newcomer to U.S. journalism. 
He told how he had gotten his job here as 
the result of an interview feature he did 
for a magazine in his native Austria. The 
subject was Thomas Bowen, the Sun- 
beam’s editor-publisher. 


In his accented English, young Laab 
scorned the run of stupid assignments 
that plague the artistic sense of a photo- 
grapher. Half-jokingly he suggested that 
gavel-passing and check ceremonies might 
be covered without film in the camera. 


Pre-cropped prints 


As for editing what the photographer 
considers to be good pictures, Pat Bernet 
proposed that the prints be pre-cropped so 
that the editor can’t harm them. If the 
photographer regards it as a long vertical 
shot, he explained, then it should be print- 
ed that way. 


“The photo editor,” he said, “shouldn’t 
be allowed to crop a picture his way to fit 
a two-column space when it deserves to be 
run three columns deep.” 

Bernet mentioned his extreme solution 
for this problem with editors. 


“Tf we have a collection of pictures we 
think tells the story,” he said, “we should 
put the whole package on the editor’s desk 
and if he chooses, only one picture to fill a 
lousy hole in the page, then don’t give him 
any of the pictures. Damn it, you’ve got to 
stand up for your work and let it speak 
for your ability.” 

Gary L. Shivers, Camden Courier-Post 
art director, joined in a common plea of 
the photographers for byline identification 
of their integrity and creativity. 

Al Paglione chimed in: “Photographers 
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do. The byline helps us to get stories f 
them.” . ¢ 

Some of the photographers said th 
don’t like to work with reporters; the 
prefer to case the situation themselve 
and line up the picture possibilities, espe 
cially on features when they can retu 
after the interviews have been finished. — 


» 


Tripod is coming back 


It was also brought out in the discu) 
sion that photographers are weeding ov 
some of their burdensome equipment a 
their papers are granting cash allowance 
of $300 or $400 a year to them for pua 
chases of equipment. One item that i 
becoming popular again is the tripod, i 
various shapes and sizes but all ligh 
weight. 

Professor Scott inveighed against t 
prevailing custom in newspaper offic 
which makes photographers mere “ca 
drivers” for reporters. He said he ha 
fought against this when he was graphic 
director at the Chicago Daily News eve? 
to the point of telling the then publisher 
to-be, Marshall Field, that he didn’t hav 
a cameraman available for transportatioz 
duty to take Field and a reporter to th 
scene of a story. 

Scott accused text-minded editors o 
being responsible for “so many crapp} 
pictures” in the newspapers while mucl 
good material lies buried in the darkroom 
With this in mind, he said, the newly 
established course at Ohio University wil 
prepare photojournalists for the highes 
decision-making jobs in the news depart 
ment. One aspect of it is an extensior 
study program in which Scott hopes te 


_ enroll working editors and photographers 


“They will earn a legitimate journalism 
degree,” Scott promised. He ridiculed a lot 
of pictures “made in available darkness.’ 

In the NJPA Best Picture Contest, toy 
honors went to Bob Collister, Somerset 
Messenger-Gazette, a weekly. He won ci- 
tations for pictures entered in five catego- 
ries. An exhibit of prize-winning pictures 
will be mounted in bus and subway termi- 
nals of the Port Authority for viewing by 
commuters. 


Catholic press group 
backs Press Council 


The Catholic Press Association’s board 
of directors has endorsed the national 
press council, being established by the 
Twentieth Century Fund, and has asked 
that the council include the religious press 
in its concerns. 

James A. Doyle pointed out what he 
called some misunderstanding about the 
proposed role of the council. “The main 
purpose of the council,” he said, “is sim- 
ply to receive and evaluate complaints and 
make reports. Only in one case will the 
council initiate inquiries—and that one 
situation is when governmental action 
threatens freedom of the press.” 

M. J. Rossant, director of the Twentieth 
Century Fund, said “It is very encourag- 
ing to receive such strong encouragement 
at a time when powerful voices in journal- 
ism are seeking to prevent the establish- 
ment of this needed new institution be 
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Newspapers using plastic plates are re- 
orting color capabilities comparable to 
ereotype—once the bugs are ironed out. 
While plastic plate typography has of- 
mn been criticized, several long-time users 
f Dyna-Flex and Letterflex, contacted by 
DITOR & PUBLISHER, report that typogra- 
hy has improved and indicated a belief 
qaat the investment of time and money 
vas worthwhile. é 
Production chiefs at some papers noted 
1 increase in the use of color; others 
eported savings in plate costs and per- 
onnel. 

William Blaisdell, production manager 
f the Freeport (Ill.) Jowrnal-Standard, 
aid his paper is “using much more color” 
ecause it’s “cheaper and easier” with the 
llastic plate. The Journal-Standard uses 
Jyna-Flex for a press run varying from 
0-40,000. The paper first started using 
Yyna-F lex in early 1971. 

Blaisdell noted, however, that the Jour- 
Je Nala did have problems at first. 
When we first started fooling with it, it 
vas nothing but a mess.” 

He added “we had very little assistance 
+ the time because (Dyna-Flex) didn’t 
now that much themselves.” 

There are still problems with highlights 
ecause the Journal-Standard can only 
se a 65-line screen with the plate. But 
3laisdell said the color used is “good and 
ich and our ink costs haven’t increased.” 
The Journal-Standard uses color in its 
veekend edition, for local process color, 
omics and “a lot of spot color.” 

“Tt?s an excellent plate for color,’ he 
aid. 


Total conversion 


The Washington Star-News will be 
witching to total Letterflex plating in 
ipril. Assistant production manager Fred 
,oscamp is overseeing the Star-News con- 
version, not only to Letterflex but to 100% 
yhotocomposition. 

Loscamp noted current color with Let- 
erflex is “just as good to worse” when 
ompared with stereotype. But, he said, 
his might be caused by the mixture of 
jlastic and zinc plates at the Star-News. 
‘We hope to get better color’ after the 
onversion, he said. 
He added, however, that Letterflex is 
iaving money because it takes “much less 
ime to process a job.” 

The Star-News has used Letterflex in 
laily production since early 1972 and off 
nd on since 1969. The Star-News will be 

e largest newspaper in the U.S. to use 
00% plastic plates. The Star-News circu- 
ation is 425,000. 

The largest newspapers using Dyna- 
Flex are in the 100,000 range with most 
coming in the medium small daily field, 
such as the Boulder (Col.) Camera with a 
irculation of just over 20,000. 

Camera production man Mel Yourick 
ted “we had the normal amount of prob- 
s with plastic but now we’re doing 
f well.” s 

rick said spot color appearance has 
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improved but with process color highlights 
are “a little flatter” because “we had to 
open up on the negatives.” 

However, he said, the Camera’s color 
capabilities “are comparable to what we 
had before.” 

Initially, Yourick said, the Camera had 
problems with inconsistent plates. That 
problem has lessened and in fact the 
Camera won first place in the 1972 Colo- 
rado Association’s typography and press 
work competiton for medium circulation 
daily newspapers. Oddly enough, the other 
newspapers winning places in that catego- 
ry were also Dyna-Flex papers, the Grand 
Junction Sentinel and the Colorado 
Springs Sun. 

Al Farrell, color production chief at the 
Bucks County (Pa.) Courier-Times, re- 
ports that color use “is better than it was 
with stereo.” The 60,000 circulation 
Courier-Times uses Letterflex. 


Sharper color 


Farrell said “it took us about a year 
before we ironed it out.” But now, he 
said, the paper has “sharper color. The 
Letterflex plate can hold sharper dot 
structures.” Major problems had been in 
registration, Farrell said. 

Farrell noted that the Courier-Times 
“got a lot of help from Letterflex—they 
lived here.” He also said advertisers 
helped in the transition period. 

Stu Larson of W. R. Grace-Letterflex 
division, said that while the Letterflex 
color capabilities “don’t match offset,” col- 
or reproduction at the Letterflex newspa- 
pers is comparable to stereotype/letter- 
press. 

Larson noted that some newspapers 
were having troubles with color in the 
switch to plastic plates and that it was 
easier to set up the systems in smaller 
newspapers because of less people and 


“equipment to work with. 


Support available 


But, he said, “it depends on the paper 
and how they run their shop.’ He added 
that papers with good color before conver- 
sion can continue good color. Letterflex 
has a color field support group available 
to work with newspapers. 

A Dyna-Flex spokesman noted that Dy- 
na-Flex papers “are finding it easier to 
get into color” than through the use of 
zine, 

Other plastic plates are being used in 
newspapers in the U.S. though Dyna-Flex 
and Letterflex are in the most widespread 
use now. Lee Enterprises is now produc- 
ing a photopolymer plate and Hercules 
recently announced the commercial availa- 
bility of the Merigraph plate. 

For several years Union Carbide and 
Sta-Hi have experimented with the Hylox 
system—most recently at the Miami Her- 
ald where it was used exclusively for 
color. Experiments on Hylox will be leav- 
ing the Herald to be continued at the 
Worcester (Mass.) Telegram, a Hylox 
spokesman said. 
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Peter Corson resigns 
as Lockport publisher 


Peter Corson has resigned as publisher 
of the Lockport (N.Y.) Union-Sun and 
Journal, 

Robert D. Wilkinson, president, has as- 


sumed the duties of publisher. He took © 


over as president when the Corson family 
stock was acquired two years ago by — 
United Media Inc., which Wilkinson also~ 
heads. 

Corson was the third member of his 
family to serve as publisher of the news- 
paper. 

Wilkinson began his newspaper career 


with the Cape Cod Standard-Times as an | 


advertising salesman in 1947. He re- 
mained there until 1959, servng as adver- 
tising director and business manager ex- 
cept for 18 months when he was classified 
advertising manager on the New Bedford 
(Mass.) Standard Times. 

Wilkinson became vicepresident and 
general manager of the Saratoga Springs 
(N.Y.) Saratogian in 1959. In 1966, the 
Gannett Co. appointed him vicepresident — 
and general manager of the Evening 
News in Newburgh, N.Y. where he served 
until late 1970. 
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“TOP CARRIER—Miss Marty Watson, 


12, was 
the Oakland Tribune's top carrier-salesperson 
for the entire year. In competition with more 
than 3,000 other Tribune carriers, Marty, who 
joined the Tribune's carrier team last October, 
had produced enough new subscribers to win 
the first prize trophy plus the Parade maga- 


zine “Young Columbus" 12-day tour to Ro- 
mania and Germany. For the first time in the 
99-year history of the Tribune a girl carried 
off top honors in the newspaper's Sales/Service 
Recognition Program" by turning in a total of 
760 new subscriptions in just three months. It 
‘is also the first time in ''Parade's'' 17 years of 
sponsoring a tour for top newspaper carriers 
that a girl has won. 
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Pa. court cracks 


down on flow of 
pre-trial data 


The Pennsylvania Supreme Court has 
issued strict guidelines to all Pennsylva- 
nia police and district attorneys to limit 
the flow of crime information to the news 
media. 

A unanimous court ruling prohibits re- 
lease of pre-trial information in five cate- 
gories: prior criminal records, including 
arrests and convictions; existence or con- 
tents of any statements made by the ac- 
cused, or his refusal to make a statement 
or take a lie detector test; any “inflamma- 
tory” statements about he merits of the 
case or character of the defendant; the 
possibility that the defendant will plead 
guilty; and photographs of the accused 
deliberately posed by authorities linking 
him to the scene of the crime. 

The court imposed the rule while grant- 
ing a new trial to Alan D. Pierce, convict- 
ed of first-degree murder by a jury on 
Jan. 16, 1970. The death sentence was 
imposed. The Supreme Court granted the 
new trial because Delaware County Com- 
mon Pleas Judge Paul R. Sand refused an 
application for a change of venue after 
the publication of alleged prejudicial ma- 
terial. 

“We have reviewed the _ evidence 
presented to the lower court in support of 
the application for a change of venue,” 
said Justice Michael Eagen, “and now 


_ rule a change of venue should have been 


_ granted. On this basis, we reverse.” 
_ Eagen said the news media should be 


given “wide latitude” in reporting crimi- 


nal trial material, but the publication of 


news accounts should not “interfere with 
orderly administration of criminal jus- 
tice.” 


Officials blamed 


The Judge conceded that most of the 
publicity at the time of the trial was 


_ “routine, factual, and wholly lacking in 


inflammatory content”, nevertheless a 
“great deal of publicity about Pierce was 
emotionally charged and clearly pointed to 
his guilt.” 

- The alleged “prejudicial” publicity, said 
the judge, came primarily from state- 
ments by the authorities themselves 
rather than “independent research” by 
newsmen, 

Specifically cited by the judge were a 
picture of the staged reenactment of the 
crime, showing Pierce at the scene “indi- 

_ cating where the victim fell”, and quotes 
by police in the newspapers saying Pierce 
was a “triggerman”. 

“Any prospective juror exposed to this 


_ publicity,” asserted Eagen, “must surely 
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 Pierce’s guilt or innocence. 
_ such as those of the police and prosecutor 


have formed a definite opinion as to 
Statements 


in this case create an even more substan- 
_ tial risk of a denial of a fair trial, be- 
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_cause of the position in the community 


bE these individuals hold, and also suggest an 


_ Official disregard for safeguards inherent 


in a fair trial.” 
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Former Police Commissioner Frank 
Rizzo, who had made pre-trial releases of 
prior records before becoming Philadel- 
phia mayor, agreed to obey the new rule. 
“T only did it because I thought it impor- 
tant that the public know that judges 
aren’t doing their jobs. I was only trying 
to show the danger of leniency and mis- 
placed compassion.” It annoys me that 
these characters who have been convicted 
again and again are still on the street.” 

Sandy Oppenheimer, president of the 
Greater Philadelphia Chapter of Sigma 
Delta Chi, said he felt the new rules “go 
too far”. He said there are already safe- 
guards prohibiting the publishing of cer- 
tain kinds of information, which if fol- 
lowed, provide adequate balance between 
freedom of the press and a fair trial. 


A dollar buys less 
ad space in papers 


Media General’s new survey of ‘What 
an Advertising Dollar Buys’ shows that 
what it buys is 14 less quarter pages than 
last year. 

A comparison of figures from the 1972 
and 1973 reports, prepared by Media Gen- 
eral, shows that last year, one dollar 
bought 394 quarter pages, but that this 
year, the figure was reduced to 380 pages. 

The figures are based on surveys of 
dailies and combinations with circulation 
over 50,000. 233 papers were surveyed 
last year, 2386 this year. Total circulation 
declined from last year to this year, how- 
ever. 

The figure last year was a total for all 
233 papers of 43,926,971. This year, with 
three more papers listed, circulation ran 
to 43,676,845. 

Differences were also noted in the cost 
of 600 lines—last year, the figure was 
$111,615, but this year, the cost had risen 
to $114,949. 

The basis for the study is to determine 
what $1 will buy in newspaper advertis- 
ing. 


Jar 


COLOR PRESENTATION—Among those attending the meeting were, left to right: Tom 
Murphy, Applegate Advertising Agency, Howard L. Jones, manager Ball Corp. marketing 
and administration, George Loughery, manager, Ball Corp., consumer products division, 
Rex Parker, Ball Corp., special products division, F. G. Baldwin, Chicago office, Bureau 
of Advertising, and O. Wayne Botkin, advertising director, Muncie Star and Evening Press. 
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maker eyes 
color preprints — 


for ad campaign 


The advertising staffs of the Muncie 
Star and Muncie Evening Press were 
hosts of the principals of the Ball Corpo- 
ration of Muncie, Indiana and members of 
the staff of the Applegate Advertising 
Agency in Muncie at a meeting on “News- 
paper Hi-fi and Spectacolor Preprints.” 


The meeting was held in the conference 
room of the Star and Press which was 
decorated by 'Mike Grimes, national adver- 
tising manager of the Star and Press, 
with more than 300 examples of preprint 
ads for examination by the visitors. 


F. G. Baldwin of the Chicago office of 
the Bureau of Advertising, ANPA, had 
come to Muncie by invitation of Wayne 
Botkin, advertising director of the Star 
and Press, in order to acquaint the 
Muncie people on how roll fed preprints 
are prepared and run by newspapers. The 
presentation by Baldwin also gave several 
examples of successful hi-fi and Spec- 
tracolor case histories of national adver- 
tisers throughout the United States. 


Ball Corporation now has a national 
campaign going on their quilted jelly 
glasses and the famous Ball Blue Book 
for home canning. They are in the process 
of introducing a new line of Ball plastic 
freezer containers and a companion Ball 
book of recipes for freezing. 


Ball Corporation has used some ROP 
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newspaper, advertising in the past and it 


is hoped that after having seen this 
presentation in Muncie that a roll fed 
preprint ad campaign of some kind can be 
presented to the corporation. 


Tom Murphy of the Applegate Adver- 
tising Agency, account executive of Ball 
Corporation, is working with members of 
the newspaper advertising department in 
order to create a further presentation. 


NELLIE C. BRADFoRD PENLEY, 74, re- 
‘red women’s editor of the Bangor 
Maine) Daily News; Feb. 11. 

* * * 


BRADFORD S. SKINNER, 67, former City 
fall reporter, Springfield (Mass.) Repub- 
can; Feb. 9. 

* * * 

JOSEPH G. MAJmERSKY, 54, editor of the 
efferson City (Mo.) Post-Tribune; Feb. 


* * #* 


_ ARTHUR Borowsky, 57, publisher of the 
hiladelphia (Pa.) Leader; Feb. 12. 


* * * 


Harry E. Hosss, 56, European financial 
Hitor of UPI in London; Feb. 10. 


* * * 


GRACE CONNIF LEE, 81, retired social 
ditor of the New Britain (Conn.) Her- 
Id; Feb. 16. 

* * * 

MILICENT BELLE ROWLEY, 85, former di- 
ector of Rowley Publications and Radio 
Interprises of Ohio, and, widow of Claude 
,. Rowley, former publisher of Rowley 
e in Northeastern Ohio; re- 


* * #* 


LAWRENCE C. A. ARANY, retired head 
brarian of the Indianapolis (Ind.) Star 
nd the Indianapolis (Ind.) News; Feb. 


* * * 


WILLIAM SpAarR, 76, retired foreign 
ews editor of the Washington (D.C.) 
fost; recently. 

; * * 

Victor W. TALLEY, 78, retired Sunday 
icture editor of the New York Times; 
‘eb. 16. 
; * * * 

FRANK FEIGLE, 70, former editor of the 
feauga (Ohio) Times-Leader; Feb. 17. 

*x* * * 


-JoHN J. MippAGH, 57, chairman of the 
ournalism Dept. at the University of 
op Paso; recently. 
* * * 


; _Joun A. Watkins, 74, former Indiana 
eutenant governor and ’ publisher of the 
Sloomfield (Ind.) Evening World; Feb. 
1G 
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ALICE Y. PINNEY, 87, retired Unionville, 
larmington and Avon, Conn., correspond- 
nt for the Hartford (Conn.) Cowrant; 
farch 2. 

. * * * 

Jesse A. SHEFFIELD, 48, city editor of 
he Oceanside (Calif.) Blade-Tribune; 
March 1. 

i * Ok 

WINSoR BROWN FRENCH 2nd, 68, re- 
red film critic and a travel columnist 

r the Cleveland (Ohio) Press; March 


‘ 


* * * 


FRED BOHEN, 77, chairman of the board 
f directors of Meredith Corporation, who 
sarned the printer’s trade at the Trem- 
ealeau (Wisc.) Gazette and later became 
sified advertising manager for the St. 
a) Daily News and Portland 
Journal; Feb. 17. 
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ciate editor of King Features Syndicate 
and professor emeritus of Arizona State 
University’s journalism department which 
he founded; Feb. 10. 

* * * 

HAYDEN BRADLEY, 61, copy editor for 

the Chicago (Ill.) Tribune; Feb. 20. 

* * * 


CLoyD JONATHAN SWEIGERT, 76, a po- 
litical cartoonist with the San Francisco 
(Calif.) Chronicle; Feb. 20. 

* * * 

P. Guy KING, 73, retired foreman of 
the Mobile (Ala.) Press Register, former 
owner of the Mobile Linotype Co., and 
publisher of the Masonic Monthly; re- 
cently. 

* * * 

Bit Rocers, 538, owner-editor of the 

Wynnewood (Okla.) Gazette; Feb. 19. 
* * * 


Park D. WILLIAMS, 68, former manag- 
ing editor and city editor of the Fort 
Wayne (Ind.) Journal-Gazette; Feb. 19. 

* * * 


WILLIAM H. PICKETT, 75, former classi- 
fied ad manager of the San Francisco 
(Calif.) Chronicle; Feb. 16. 

* * * 

ROBERT L. MARTIN, owner and _ pub- 
lisher of the Havana (Ill.) Mason County 
Democrat and several other publications; 
Feb. 16. 

*x* * * 

SIDNEY J. Moss, 58, manager of the In- 

diana Harbor News Agency; Feb. 15. 
* * * 


Dr. OTTo LEICHTER, 75, a United Na- 
tions journalist; recently. 
* * * 
JOSEPH P. CONNOR, 62, head of a New 
York Times copy desk; Feb. 14. 
* * * 


AL OrRIcK, 56, sports copy editor of the 
Cleveland (Ohio) Plain Dealer; Jan. 31. 
* * * 

WILLIAM CLARK DAFFRON, 59, former 
editor of the Alexandria (Va.) Gazette; 
Feb. 7. 

* * * 

FRANK RoseErTs, 78, retired editor of 
the Fort Wayne (Ind.) Journal-Gazette; 
Feb. 2. 

* * * 

HAROLD SULLIVAN, 65, former editor of 
the Erie (Pa.) Times and editor of the 
Lake Shore Visitor, a weekly paper of the 
Erie Roman Catholic Diocese; Feb. 9. 

* * * 

GILBERT H. Kaynor, 66, former co-pub- 
lisher of the Moses Lake (Wash.) Colum- 
bia Basin Herald; Feb. 7. 

* * * 

GEORGINA SWANSTROM LARKIN, pub- 
lisher of the Hatonville (Wash.) Dispatch; 
Feb. 5. 

* * * 

DoMINIC OZZELO, 68, publisher and busi- 

ness manager of the Trinidad (Colo.) 


Chronicle-News; Feb. 7. 
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RoBeRT W. CARROLL, 50, former staff 
member of the Meriden (Conn.) Record, 
Hartford (Conn.) Times and Manchester 
(Conn.) Herald; Feb. 16. 

* * ok 


LEONARD N. BENNETT, 63, writer and 
“Hickory Stick” columnist for the Owa- 
tonna (Minn.) People’s Press; Feb. 17. 
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* * * 


Cremer Le eee 62, Ceaney ner oe : 
the Norristown (Pa.) Times-Herald; Feb. i: 


24, 


_ CLIFTON A. VEASEY, 69, former general — 


manager of the West Virginia Newseenee 


Publishing Co., Mar. 1. 


* * * t 
ALEX WARDEN, 77, former publisher of 


the Great Falls (Mont.) Tribune; Mar. 7. _ 


PM. 


JOHN W. HupGINS, 69, retired editor 
and co-publisher of the Syracome (Obivy 
Leader; Feb. 28. 


* * * 


MARBEN GRAHAM, 72, former state edi- 
tor and copy editor for the Pittsburgh 
Post-Gazette; recently. 

* * * 


Harry MAUvCK, JR., 65, associate editor 
of the Council Bluffs (Ia.) Nonpareil; 
Feb. 28. 
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CONRAD J. HEMOND, 82, former city edi- . 


tor of the Holyoke (Mass..) Telegram; 
Feb. 28. 


ce. oe 
WALT DITZEN, 59, writer of the cartoon 
strip, “Fan Fare’; Mar. 4. 
* * * 


AGNES HENRY, 89, former editor of the 
Spruce Pine (N.C.) Tri-County News; 
Feb. 16. 

* * * 

ROBERT DUBUQUE, 59, retired news edi- 
tor of the Brattleboro (Vt.) Reformer; 
Mar. 11. 

* * * 

Leo BARON, 64, retired political re- 
porter for the Cincinnati Post & Times- 
Star; Feb. 24. 

* * * 

JACK H. SHEPHERD, 47, former editor 
of the Newport (Tenn.) Plain Talk and 
Tribune; recently. 
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ORVIN G. ANDREWS, 84, president of . 


the New London, Conn., Day Publishing 
Co., and retired general manager of the 
Day; Mar. 13. 
* * % 
ANTHONY MACDONALD KEITH, 32, for- 
mer Washington Post reporter; Mar. 14. 
Sei, 1 


WinuraMm J. McCaser, 64, editor and 
publisher of the Rockland County (N.Y.) 


Times; Mar. 14. 


* * * 


= } : 
ARTHUR WRIGHT, 53, former managing ~ 


editor of the Springfield (Vt.) and Bel- 
lows Falls (Vt.) Times-Reporter; Mar. 14. 
a * * 

Royce Howes, 72, former editorial di- 
rector of the Detroit Free Press, where 
he won the 1955 Pulitzer for editorial 
writing; March 18. 

* 7 * 

E. MILES WILSON. 70, retired news edi- 
tor of the Pittsburgh Post-Gazette; Mar. 
24. 

* * * 

THEODORE B. GOETZ, 68, retired vice- 
president of Westchester Rockland News- 
papers, Inc., N.Y.; Mar. 25. 

ee oe 

WILLIAM C. HORNSEY, 64, outdoors 
writer for the Baton Rouge (La.) State- 
Times; Feb. 23. 
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The Sri Lanka press council 


By Shelton A. Gunaratne 


The battle between the leftist political 
parties and the established press in the 
Republic of Sri Lanka (Ceylon), intensely 
fought for well over a decade, resulted in 
a setback for the latter last month. 


On a single day, February 22, the Na- 
tional State Assembly, the country’s uni- 
cameral legislature, passed the controver- 
sial Sri Lanka Press Council Bill through 
all its stages by 112 votes to nil, the 
Opposition having walked out. The ayes 
comprised over a two-thirds majority in 
the Assembly representing the three so- 
cialist parties in the governing coalition 
headed by Prime Minister (Mrs.) Sirima- 
vo Bandaranaike. 


The new Press Council will have seven 
members including the Director of In- 
formation, The others will be appointed by 
the President, the country’s constitutional 
head. Two of the appointees will rep- 


f resent the working journalists and the 


employees of newspaper businesses. Each 
appointee will hold office for a period of 
three years; and when a vacancy occurs 
the new appointee will hold office only for 
the unexpired period of his predecessor. A 
chairman will be designated from among 
the appointees. The chief executive officer 
of the Council will be a Press Commis- 


sioner. 


The objects of the Press Council have 


_ been listed as follows: 


a 


(a) to ensure the freedom of the press 


- in Sri Lanka, to prevent abuses of that 


freedom, and to safeguard the character 


of the Sri Lanka press in accordance with 
the highest professional standards; 


(b) to ensure that newspapers shall be 
_ free to publish as news true statements of 
facts, and any comments based upon true 


‘ep statements of facts; 


t 
> 


. 
. 


(c) to ensure on the part of newspa- 


pers and journalists the maintenance of - 


high standards of journalistic ethics, and 


i 
- 


; 
: 
4 
t 


to foster a due sense of both the rights 


and the responsibilities of citizenship; 
(d) to improve methods of recruitment, 
education, welfare and training in the 
profession of journalism; 
(e) to promote a proper functional 
relation among all sections engaged in the 


production or publication of newspapers, 


and the establishment of common services 
for the supply and dissemination of news 
as may from time to time appear to be 
desirable; 

(f) to undertake research into the use 
and needs of the press, to keep under 
review developments likely to restrict the 
supply of information of public interest 
and importance and developments in the 
Sri Lanka press which may tend towards 
concentration or monopoly, and to suggest 


appropriate remedial measures in relation 
thereto; and 


(g) to advise the Government on any 
matter pertaining to the regulation and 
conduct of newspapers. 


The Press Council is empowered to hold 
Inquiries on press misconduct either on its 


_ own initiative or on the receipt of a com- 
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plaint. It can “require the proprietor, 
printer, publisher, editor or journalist of 
any newspaper to furnish .. . such re- 
turns and information on such matters as 
it may deem necessary” to perform its 
functions. It can order the publication of 
corrections in offending newspapers; cen- 
sure the offending newspaper personnel; 
or order an apology by the offending 
newspaper personnel to the appropriate 
party. It can also prescribe a code of 
ethics for journalists. In the performance 
of its functions, the Press Council will 
have all the powers of a District Court. 


Government scoops barred 


The barrage of criticism against the 
Press Council Bill, as revised and pub- 
lished last September, was aimed at the 
new restrictions envisaged on the publica- 
tion of government news embodied in Sec- 
tion 16. The newspapers, from now on- 
wards, would be committing an offense if 
they publish, without official approval, 
any of the following types of government 
news: 

e “any matter which purports to be the 
proceedings of a meeting of the 
Cabinet of Ministers”; 


e “any matter which purports to be the 
contents ... of any document sent by or 
to all or any of the Ministers to or by the 
Secretary to the Cabinet’’; 01 


e “any matter which purports to be a 
decision ... of the Cabinet.” 


Publication of the above type of news 
requires the prior approval of the 
Secretary to the Cabinet. This simply 
means that the newspapers will now have 
to depend more on the Government press 
releases in reporting governmental affairs. 
The Cabinet “leak” will be a thing of the 
past. So may be the “scoop.” 


Other types of news that cannot be 
published without the official approval of 
the Secretaries to the Ministries con- 
cerned, are the following: 


e “any statement relating to monetary, 
fiscal, exchange control or import control 
measures alleged to be under consider- 
ation by the Government or by any Minis- 
try or by the Central Bank, the publica- 
tion of which is likely to lead to the 
creation of shortages or windfall profits 
or otherwise adversely affect the economy 
of Sri Lanka”; and 


e “any official secret within the mean- 
ing of the Official Secrets Act or any 
matter relating to the military, naval, air- 
force or police establishments, equipments 
or installation which is likely to be prej- 
udicial to the defense and security” of 
Sri Lanka. 


The publication of ‘any proposal or oth- 
er matter, alleged to be under consider- 
ation by any Minister or any Minister or 
by the Government, when it is false that 
such proposal or matter is under consider- 
ation,” has also been made an offense in 
addition to the publication of ‘profane 
matter,” indecent or obscene matter, ad- 
vertising injurious to public morality, and 
defamatory matter. 
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Tipon conviction by the Dyes Counélil 
any of the above accounts, the offend 
person may be subject to a fine not ex 
ceeding 5,000 rupees (approximate ; 
$833), an imprisonment not exceeding twc 
years, or to both the fine and the im. 
prisonment. 

The Press Council law, however, doe; 
not require the disclosure of “the source 
of information relating to any item of 
news published in any newspaper.” Ar 
earlier version of the bill required suc 
disclosure, but the Government retractec 
under severe criticism. 

Ceylonese newspapers have been very 
critical of the provisions of the bill, par- 
ticularly Section 16 which prohibits the 
publication of the type of news already 
mentioned, which have now become law. 

During the public debate that ensued, 
the major newspapers advocated a Press 
Council similar to the ones in Britain and 
India. They urged the emulation of the 
Indian Press Council Act of 1965 as 
amended by Act No. 6 of 1970. But the 
Government made its intentions very clear 
in a communique which included the fol- 
lowing paragraph: 

“In some countries, Press Councils have 
been established to perform purely adviso- 
ry functions. Where this happens, it is 
logical that the Council should be an inde- 
pendent authority, independent of the 
Government. Where, however, the fune- 
tions of a Press Council are to implement 
government policy, there is no case what- 
soever for having an independent authori- 
ty. It cannot be independent of the gov- 
ernment whose policy it has to execute.” 


Newspapers oppose party 


The enmity between Mrs. Ban- 
daranaike’s ruling coalition (comprising 
her own Sri Lanka Freedom Party, the 
Trotskyites’ Lanka Sama Samaja Party 
and the Moscow-wing of the Ceylon Com- 
munist Party) and the three major news- 
paper groups in the country started in the 
early ’sixties. The established newspa- 
pers, in general, have sympathized with 
and supported the pro-Western United 
National Party ever since Ceylon won in- 
dependence from Britain in 1948. The 
SLFP under the leadership of S. W. R. D. 
Bandaranaike was voted into power in 
1956 consequent upon a coalition it formed 
with several other smaller socialist par- 
ties. Bandaranaike was assassinated in 
1959 and, following a short period of po- 
litical confusion, his widow emerged as 
the leader of the socialist political bloc. 


The newspapers started a campaign to 
support the UNP and prevent the widow 
from coming to power. The general elec- 
tion that followed resulted in the victory 
of Mrs. Bandaranaike, who appointed a 
Press Commission to go into the misdoings 
of the country’s press. During the period 
of 1960 to 1965, her Government made 
thirteen attempts to take over the major 
newspaper groups, but all of them failed 
primarily due to a successful campaign 
organized by the newspapers; even to the 
extent of influencing Mrs. Bandaranaike’: Ss 
own political subordinates. 

In its report submitted in 1964, the 
Press Commission recommended the set- 
ting up of a statutory Press Council, a 
body which should be “independent and 
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Ronald W. Newman, assistant production manager of the Sacra- 
mento Union, examines original copy and separation negatives in 
front of a display of the newspaper's commercial jobs. 


‘olor blooms overnight 
it Sacramento Union 


The Sacramento (Calif.) Union, the 
dest daily newspaper west of the Rock- 
s, has a romantic, historic link with 
ark Twain. After being fired by a San 
rancisco newspaper, the author contract- 
_with the Union to write four letters a 
onth from the South Seas for a whop- 
ng $20 each. 

When a Clemens letter called for an 
ustration, it had to be reproduced in 
ack-and-white linework, while stories 
at now appear in the Union can be 
ustrated in four colors—and it can be 
pot” color in the truest sense. 

Editors can be advised of color possibil- 
ies as late as 7 p.m. and, if the photog- 
yphers can come up with color pictures 
two hours, their efforts can make the 
idnight starter for a page one splash. 
r if a sports photographer sends in color 
m as late as 10 p.m., the transparencies 
nm be processed and converted into four- 
lor action illustrations to make the 
1:30 a.m. second edition. 

Not surprisingly, the Union is printed 
r offset. It was completely letterpress 
hen the paper was acquired by the Cop- 
y chain in 1966, and the conversion 
‘gan soon afterward. The circulation 
en was only 54,000, as opposed to 94,055 
s of the Sept. 1972 ABC statement, and 
e decision raised eyebrows in many cir- 
es. 

“T recall going to a seminar and saying 
e wanted to produce offset for a circula- 
on of 60,000,” recalls Ronald W. 
ewman, assistant production manager. 
2eople thought I was crazy. 

“Then I said we wanted to be able to 
roduce 120 ptxtes—16 for spot color, 
ght in process color, and all in an hour 
ore the press start. The other seminar 
endants just quit talking to me—they 
ught I was joking.” 


i 


The operation that Production Manager 
William J. Hofer and Newman direct to- 
day is anything but a joke. The 10-unit 
Goss Metro with two sets of double fold- 
ers commonly requires 150 plates for an 
edition. 

On a typical Tuesday night, the 
Wednesday morning paper with its gro- 
cery ads totaled 56 pages, with three of 
them spot and six multi-color. The Union’s 
largest single R.O.P. run ever (a special 
year-end review) was printed on Satur- 
day, January 27, and ran 88 pages. 

The changeover from letterpress was 
completed in 1968, when the Sacramento 
Union moved into a new building on Capi- 
tol Mall. The whole plant was automated, 
including the latest IDAB mailroom sys- 
tem that is isolated from the normal load- 
ing dock operations. 

For the Union’s cold-type production, 
six-channel perforated tape is produced 
on Fairchild keyboarding machines, then 
justified and hyphenated by one of two 
IBM 1130 computers. The computer pro- 
duces a second tape that is input on four 
Photon 713-10’s and two Photon 560 
textmaster machines. 

These Photons expose onto Kodak Ekta- 
matic photomechanical paper, grade S, 
which is transported through a light-tight 
mouth directly into a Kodak Ektamatic 
processor, model 214-K. After emerging 
nearly dry, the paper is run through a 
dryer, proofed, and sent to the pasteup 
department. Page negatives are produced 
with one of two Chemco cameras. 

In the meantime, color transparencies 
ranging from 35mm through 2%, 4 x 5, 
and 8 x 10 inches have been separated on 
an RCA Graphic 70/8802 color scanner. 
They are exposed as positives at a one-to- 
one ratio onto Kodak ortho scanner film 
4152. 
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A Sacramento Union photocomposition department employee cuts 
windows for spot and four-color illustrations into the flats of black 
linework in a color advertisement for a furniture store. 


SCANNER—Sacramento Union's color separa- 

tions are made electronically with this RCA 

Graphic 70/8802 color scanner that can handle 

mixtures of transparencies from 35 mm up to 8 
by 10 inches. 


The processing is done on a Kodak Ver- 
samat film processor, model 317-M, with 
Kodak ortho scanner developer, then fixed 
and washed. Film up to 16 x 24 inches 
goes through at 13 inches a minute, 
emerges dry, and is taken to a modified 
Durst enlarger with a Berkey power pack. 

A densitometer is used to control tone 
ranges, and a pin register system is used 
for each separation. Screened enlarge- 
ments are exposed onto Kodalith ortho 
film, type 3, processed in a second Versa- 
mat 317 processor, operating at 13-inches 
a minute. 

For reflection copy, standard Kodak 
camera-back masking techniques are em- 
ployed with a 24-inch process camera that 
has a 36-inch copy easel. The customary 
medium here is Kodak separation negative 
film 4133, type 2. 

In the assembly process, separation ne- 
gatives are mounted in register onto 
stable base material, and sent to the 
platemaking area. Exposures for color are 
made on two Douthitt overhead machines 

(Continued on page 30) 
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_ implement a national 
gram. 
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Boston area poll 


shows 26% read 
just local papers 


A new survey conducted by the Dorr 
Research Corporation for the Suburban 
Newspaper Group of Greater Boston has 
revealed that 26 percent of the men and 
women as a group in the Boston suburbs 
read only their local newspaper. The figure 
rises to 33 percent for women alone. 

The survey of 522 telephone interviews 
conducted in July included the cities and 
towns in an area from six to 30 miles 
from Boston where the suburban dailies 
are located. 

Circulation of the Suburban Newspaper 
Group is over 450,000 and over 9,000 new 
household subscribers were added last 
year. 

The participating newspapers include: 
Beverly Times, Brockton Daily Enter- 
prise, Gloucester Daily Times, Haverhill 
Gazette, Lawrence-Eagle Tribune, Lowell 
Sun, Lynn Daily Evening Item, Malden 
Evening News, Medford Daily Mercury, 
Melrose Daily News, Newburyport Daily 
News, Waltham News-Tribune, Quincy 
Patriot Ledger, Salem Evening News, 
South Middlesex Daily News (Fram- 
ingham) and the Wakefield Daily Item. 

The results of the survey were 
presented to major retailers, national ac- 
counts and their advertising agencies re- 
cently. 

According to the Dorr findings, 55 per- 
cent of the sample polled read their local 
suburban daily, while 44 percent read the 
Boston Globe, and 36 percent read the 
Herald Traveler-Record American. 

In the 30 to 39 year old age group, 
where buying is usually the highest be- 


_ cause of the presence of growing children, 


the figures were: suburban dailies 58 per- 
cent, Globe 388 percent, and Herald- 
American 33 percent. 

In the terms of shopping area prefer- 
ence, 43 percent of the suburban readers 
shop at a shopping center or mall at least 
once a week. The figure for the Globe was 
31 percent, and Herald-American 29 per- 
cent. 

Suburban dailies were also chosen as 
the newspaper that people depend on for 
advertising: 41 percent chose suburban 
dailies to 31 percent for the Globe and 15 
percent for the MHerald-American, ac- 
cording to Dorr. 

o 


Public relations firm 
retained by publishers 


The Canadian Community Newspapers 
Association has retained Frank Segee 
Public Relations as consultant to plan and 
information pro- 


Lou Miller, CCNA president, said “in 


essence our program will show that the 


. community paper has a unique function, a 


unique readership loyalty, a unique edito- 
rial credibility, a unique influence, 
through its total involvement in its com- 
munity.” 


pe ay AN Ss aes POs et beh Dee 


7 


Waa Sant § TN. 


_—? 
2 2M 


ON OFFICIAL LADDER—Mid Atlantic Circulation Managers Association elected the above men 


as officers. From left, R. D. Evans, Evening Herald, Rock Hill, S.C., 


secretary-treasurer; 


Arnold, Raleigh News and Observer, 


second vicepresident; Frank 


Bernard Ferrell, Raleigh News and 


Observer, first vicepresident; Harry Coggins, News-Piedmont, Greenville, $.C., convention-secretary. 


Fred Asbell, Charlotte Observer and News, president, was not present for the picture. 


10 travel companies 
tie-up for campaign 

Ads will shortly be appearing in the 
Sunday travel section of newspapers in 
the top 25 markets, part of a campaign 
being mounted by 10 companies who have 
united to promote Waikiki Beach as an 
inexpensive vacation resort. 


The ten, including United Air Lines, 
Sheraton Hotels, and Monsanto Textiles 


and Avis Rent-a-car, will be behind a $2: 


million promotion that will include an 
8-page ad section in the March issue of 
Reader’s Digest. 

The section will include a coupon which 
can be redeemed for a full-color, 40-page 
brochure outlining the advantages of 
Waikiki as a low-cost vacation site. Mon- 
santo has also presented a tv special with 
Tony Bennett to convey the same message. 
Promotional pieces will appear in both 
Vogue and Madamoiselle. 

The campaign is being handled by 
Fawcett-McDermott Associates of Honolu- 
lu. : 
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Advice column written 
by 12-year-old girl 

The weekly Birmingham (Mich.) Een 
centric has joined the small list of news- 
papers featuring a locally-written column 
directed at the 12-and-under set. The Ec- 
centric’s writer is Julie Staub, 1214-year- 
old daughter of Mr. and Mrs. Donald F. 
Staub of Bloomfield Hills. 

Julie became interested in writing a 
version of the “Dear Abby” column for 
her own age group while watching a tele- 
vision program on “Dear Angel,” the 


' three-a-week column written for the Phil- 


adelphia Bulletin by Angel Maria 
Cavaliere, 10. Julie is one of seven chil- 
dren in the Staub family. 
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Newspapers are client 
of K-State ad students 


Advertisements created and produces 
by Kansas State University students may 
soon be appearing in more than 300 Kan 
sas newspapers promoting subscriptior 
and advertising sales and the community 
service aspects of newspapers. | 

The students are members of a K- Stat 
class in “Advertising Copy and Layout, 
taught by Dr. Jim Morris, assistant pro: 
fessor of journalism, | 

Last fall Morris organized his class 
into advertising agencies which handlec 
advertising accounts of local Manhat 
tan, Kansas businesses. This proved sé 
successful that Morris is continuing thi: 
practice this spring. One of several ac 
counts the spring class is handling is for 
the Kansas Press Association. 


The KPA suggested that the class di 
promoticnal advertising for the “OF th 
imately 300 member newspapers of th 
association. 

The class is preparing 25-35 advertise 
ments which students will present at the 
state KPA convention in Manhattan i 
April. If the ads are approved, 300-400 
reproductions will be made and sent 
the member newspapers to use as they 
wish. — 


: 


Sunday papers cited 


The Sunday Home News of New Brun 
swick and the Ridgewood Sunday News 


tion competition. Also cited in the daily 
division were: Woodbridge News-Tribune 
and Red Bank Register. The runners-up 
in the weekly division were the Hopewel 
Valley News and Hunterdon Coulee 4 
ocrat. | 

| 
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Olga smiles at the stars 
and the stars smile back! 
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This Week’s Horoscope 


moment’s notice. Hang loose. 


glides to a peaceful close. 


track. 


CANCER (June 21-July 22): Your home is your castle, 
Moonbaby, so guard it well. To achieve privacy in week 
ahead, it may be necessary for you to take the phone off 
the hook, pull up the drawbridge and turn loose the croco- 


|  diles. Message clears. 


: LEO (July 23-August 22): Saucy spring does her thing. 


Leo. Prepare to have your fancy turned. Tra-la, tra-la. 


«wt 
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Available once a week 


ARIES (March 21-April 19): First part of week apt to 
be cluttered with erratic impulses and interruptions. Your 
desire to live life more intensely will be strong. Slow down, 
Ari, or like the moth which circles the flame, you run risk 
of scorching your fragile wings. Plans subject to change at 


TAURUS (April 20-May 20): Challenge marches into 
your life like a little toy soldier. Drummer who alerts is 
your ally. Your temper is tested. Winning strategy is to 
remain calm. Avoid expletives. For, Taurus, it still takes 
two to tango, to fox-trot AND to fight. Mind Olga and week 


7 GEMINI (May 21-June 20): Desire strong to go mean- 
_ dering in search of pleasure, and your fantasy forest is 
inviting. First: Get routine tasks done. Second: Secure val- 
uables before you depart. Third: As you leave, scatter a 
trail of bread crumbs behind you. You MAY want to back- 
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Read her bright, breezy predictions 


VIRGO (August 23-September 22): For an opener, 
read message to Leo. For a closer, don’t let your head be 
turned with your fancy, or you'll find yourself up a creek 
without the well-known method of locomotion. Week 
ends on restless note. 


LIBRA (September 23-October 22): One at a dis- 
tance may try to communicate. This person is muttering: 
“Ah, to be with Libra, now that April’s here!” Sort your 
mail carefully. Check regularly with your answering 
service. Before end of week, if your cup runneth over, 
trieth to remain calm. 


SCORPIO (October 23-November 21): Study message to 
Libra. By midweek, jigsaw you've been fiddling with is 
solved. A new door opens. By fourth day, energy builds and 
at week’s end you'll feel like rolling over in the clover. 


SAGITTARIUS (November 22-December 21): Puzzle is 
presented which has no easy solution, Saj. Stall for time, 
your greatest ally. Then get busy and use that great un- 
tapped resource that lies under your hat. By last day, you 
understand more fully the great difference between inno- 
cence and ignorance. 


CAPRICORN (December 22-January 19): Action you 
take at this time stimulates reaction of positive nature. 
Have faith in yourself, in Mother Nature, and in what 
seems to be impossible. An old French proverb states: 
Miracles happen only to those who believe in them. So start 
believing, dear Cap. 


AQUARIUS (January 20-February 18): Don’t be afraid 
to show your true feelings concerning dear one, Aquari, for 
time is more advanced than you suspect. Accept each new 
dawn gratefully. Your personal world will then warm con- 
siderably. 


PISCES (February 19-March 20): Week for very per- 
sonal decisions, Pisces my love. Just remember that as one 
phase of your life ends another begins. And beginnings can 
be beautiful. Hint to you stitched into words to Leo. 
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Landmark will 
be allowed to 
keep tv station 


After legal maneuvers that began in 
1969 and after lengthy hearings last sum- 
mer, Federal Communications Commission 
Administrative Law Judge David I. 
Kraushaar issued an initial decision last 
week renewing the license of WTAR-TV 
in Norfolk, Virginia. 

WTAR-TV is owned by Landmark Com- 
munications, Inc., which also publishes the 
two Norfolk dailies, the morning Virgini- 
an-Pilot and the afternoon Ledger-Star. 
In addition, Landmark also publishes the 
morning and _ afternoon dailies’ in 
Roanoke, Virginia and in Greensboro, 
North Carolina and operates WFMY-TV 
in Greensboro. 

A competing application for the Chan- 
nel Three license in Norfolk was filed in 
1969 by Four Norfolk attorneys and a 
former WTAR-TV news director who had 
been dismissed in 1967. 


The WTAR-TV case was the first li- 
cense challenge to a newspaper-affiliated 
station in the same city to come to the 
hearing and initial decision stage since 
the WHDH-TV case in Boston. In that 
ease, the FCC cited concentration of 
media in Boston as the reason for denying 
the license to WHDH-TYV. The station was 
owned by the Boston Herald-Traveler. 

In his 86-page opinion in the WTAR- 
TV case, however, Judge Kraushaar held 
that the competing applicant had failed to 
show that a grant of its application would 
result “in a significant benefit accruing to 


the public in any sphere of comparison 
_ other than diversification.” 


Judge Kraushaar held that WTAR-TV’s 
record of performance in the relevant li- 
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cense period . . . the 1966-69 period was 
“substantially good or superior, and is 
entitled as a consequence to be character- 
ized as a plus.” 

He added that the competing applicant, 
Hampton Roads Television Corporation, 
“has been unable to demonstrate that it 
will in fact do anything different or better 
(or even as well) as the incumbent it is 
challenging, for the specific benefit of the 
Norfolk public.” : 

In reaching his decision that the per- 
formance of WTAR-TV was “substantial- 
ly good or superior,’ Judge Kraushaar 
examined the station’s news and public 
affairs programming including its locally- 
produced documentaries, its other local 
programming, its methods of ascertaining 
community needs and interests, its meth- 
ods of dealing with complaints from view- 
ers, its policy toward editorializing (the 
station does not editorialize), its attitude 
toward minorities, its internal policies on 
communications with its employees, the 
stock interests of station executives in the 
parent company and the experience of its 
executives in broadcasting and journal- 
ism. 

Finally, in what appears to be a signifi- 
cant footnote to his decision, Judge 
Kraushaar had this to say: 

“One way of minimizing, or softening in 
the public consciousness suspicions of po- 
litical, governmental, or bureaucratic in- 
terference with, or intimidation of, the 
free press in this country, would certainly 
be a policy that fosters, to the utmost, the 
development of a multitude of competing 
and antagonistic sources of news and 
opinions . . . Nevertheless, Americans tra- 
ditionally deem the means of accomplish- 
ing desirable goals to be fully as impor- 
tant as the goals sought; thus, to use ad 
hoe methods that would upset those who 
have been accustomed by government poli- 
cy or edict to expect different results 
would involve a form of ex post facto 
tyranny that does not comport with the 
best in our history as a nation.” 


Want quick action 
on a new 
sales 
pitch? 


542,255 lines 
of color in 1972! 


Test with FAST COLOR in “Test-Town, Pa.” 


We deliver Altoona! 


ALTOONA PENNSYLVANIA'S ONLY DAILY NEWSPAPER 


Altoona Mirror 
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Only 3 days’ lead time for 
color closing in the isolated, 
compact, complete Altoona 
market, where one test medium 
reaches 4 out of 5 homes. 
Economical, too! For details, 
call Richard E, Beeler, Ad 
Manager, at 814-944-7171. 
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Press council 
(Continued from page 16) ; 


impervious to pressure from any dire 
tion, once it is set up.” Following tl 
report, the Bandaranaike Government i 
troduced a bill providing “for the settir 
up of a five-member Press Council, but 
failed to pass the then House of Re 
resentatives due to a Parliamentary tec] 
nicality adroitly exploited by the Oppos 
tion. The Government immediately table 
a bill to nationalize the Associated New 
papers of Ceylon Ltd, the country’s dom 
nant newspaper group, in retaliatio: 
However, this ultimately led to the defe: 
of the Bandaranaike Government i 
1965. 

When Mrs. Bandaranaike’s socialist e 
alition returned to power with a two-thir 
majority in the House in 1970, some for 
of action against the: established pres 
was expected. The first round of the batt! 
had been won by the press in 1965, but th 
second round has now been won by th 
socialist Government in 1973. > 

The Press Council, as approved by th 
present National State Assembly, is a fa 
cry from the type recommended by th 
Press Commission in 1964. Its passage i 
the Assembly did not take a smoot 
course. On a petition submitted by severa 
citizens, the Press Council Bill had to b 
referred to a Constitutional Court (unde 
the republican constitution of Sri Lank 
adopted on May 22, 1972).to determine it 
consistency with the freedom of expres 
sion guaranteed in the constitution. Whe 
the Constitutional Court failed to submi 


* its decision to the Speaker within fourtee 


days, the latter announced that the As 
sembly will proceed with the Press Coun 
cil Bill. The three members of the Consti 
tutional Court thereafter resigned. 
However, on January 19, 19738, th 
Speaker ruled that the Assembly could no 
debate the Press Council Bill until a1 
opinion on its validity was first obtaine 
from a new Constitutional Court. He hel 
that the Constitutional Court which hac 
heard the petitions challenging the validi 
ty of the Bill had not been properly con 
stituted and that the proceedings of tha 
court were not in conformity with the 
provisions of the Constitution. 
Consequently a new  Constitutiona 
Court was appointed by the President o! 
Sri Lanka. Its ruling was given withir 
fourteen days; and its 43-page opinior 
stated that the Press Council Bill was no! 
inconsistent with the Constitution. The 
Court comprised Justices Jaya Pathirane 
(Chairman), C. V. Udalagama, and T. A 
de S. Wijesundera. Justice Pathirana was 
a former SLFP politician who rep. 
resented the Kurunegala electorate. 
When the Bill was passed through all 
its stages on February 22, the hapless 
Opposition was not in the Assembly. The 
Leader of the Opposition, J. R. Jaye 
wardene, asked for time to read and study 
the decision of the Constitutional Court 
when the second reading of the Bill was 
taken up that day. When this was re- 
fused, the Opposition walked out. 4 


nalist, is assistant Professor of M 
Communication at Central Missouri St 
University.) ” 
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We'd like to say just 
a few words about a 
very colorful subject... 


Hl Fl. ROP. 
SPECTA GOLOR. 

We’ve got 
7em all. 
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Mid-week color roto section 


proposed by 8.8. Kresge Co. 


By E. J. Kreitz 
Advertising Promotion Director, 
S. S. Kresge Company 


(Following is a digest of a talk given at 
recent New England Newspaper Advertis- 
ing Executives Association meeting.) 


K mart is a one-stop shopping center, 
usually a free-standing one-level structure 
with a sales area twice the size of a 
football field. The typical K mart is 84,000 
to 94,000 square feet, exclusive of the 
supermarket. A new “Group 7” size K 
mart, approximately 65,000 square feet, is 
planned for smaller retail markets. The 
regular size K mart has over 50 depart- 
ments and stocks more than 35,000 items. 
Most merchandise offered for sale is 
priced lower than the average mark-up. 
Emphasis on K mart’s own private label, 
along with name brands, assures customer 
a broad assortment of quality merchandise 
at a competitive discount price. 

The K mart policy requires selling 

prices to be truly competitive. They must 
be as low or lower than selling prices 
within the retail trading area. 
The S. S. Kresge Company, has over 
100,000 employees, and is the third largest 
general merchandise retailer in the U.S. 
with 1972 sales in excess of 3.8 billion 
dollars. 

It invests 95¢ out of every ad budget 
dollar in the print medium. Some 70 men 
and women comprise the International 
Headquarters advertising staff plus ap- 


_ proximately 12 people employed for out- 
side services such as finished art work 


and advertising material supplies. We 
have a media planning staff, market re- 
search, and budget management depart- 


ment, preprint distribution manager and 
a K mart advertising manager to coordi- 
nate our national advertising program. A 
network of field personnel implements the 
K mart advertising program at local 
levels. Each of our Company’s five regions 
has a regional advertising manager re- 
sponsible for getting maximum return on 
our advertising investment. 

Most all the newspaper ads, R.O.P., and 
rotogravure preprints our stores. will 
run are created and merchandised through 
the central advertising service. Unlike 
most mass retailers, Kresge has a central- 
ized advertising department that merchan- 
dises and creates in excess of 2500 pages 
of newspaper ads each week for the 354 K 
mart advertising markets. These ads 
appear in daily and weekly newspapers 
with a total circulation of over 33 million 
households, or approximately cne of every 
two households in the United States. 

Our four-color rotogravure pre-print 
program, averaging more than one per 
month of 29 million circulation is inserted 
in over 300 daily newspapers, requiring 18 
railroad carloads of 32 lb. roto newsprint 
equal to 1,010 tons of paper and 20,000 
gal. of ink. Total on-press time to com- 
plete the printing job is 3 weeks, 24 hours 
a day for standard 12-page tabloid-size 
insert section. 


Magazine look 


In an effort to develop more color in K 
mart advertising, we have developed a 
magazine look in our Sunday ad program. 
K mart would propose that newspapers 
entertain the possibility of a mid-week 
Roto Magazine and be the innovators of a 
medium that is timed right for depart- 
ment store and discount store use. 


From 498,800 lines of color advertising 
to 1,548,000 lines in just two years. 


“rebates to 


This past year the Discount Store | 
dustry investment was 612 million dolla: 
in newspaper advertising. K mart invest 
95% of its advertising dollars in the pri 
medium. In 1972 K mart’s investment i 
print advertising exceeded 10% of the di 
count industry total. Our annual newsp 
per linage, per store, runs from 700,0) 
lines in smaller markets to-over 3 millio! 
lines in our largest program. Newspape: 
are K mart’s primary communicati 
medium. Our K mart managers knov 
their newspaper ads produce the a 


day’s sales results. Each K mart ad 
measured and sales results equated agai 
st a cost sales ratio basis. ! 

Newspaper lineage reports  indicatf 
mass merchandisers tend to rely upon t 
print medium to deliver their advertisin 
message. 


Want a bulk rate 


How can newspapers help K mart t| 
get maximum return from its advertisin; 
investment dollars? 


To get down to some specifics, they A 
help by providing newspaper advertisin; 
contracts that are all-inclusive, containin; 
display incentive terms, pre-print incen 
tives and flexible services. 

K mart prefers the bulk-rate incentiv: 
contract set up in line with reasonable 
expected performance, with a graduated 
rate decrease for increased linage. Pre 
formance contracts by the day, week, 0 
month, or typical rate holders discriminat: 
against the mass retailer who schedule: 
multi-page advertisements on preferred 
advertising days just prior to peak sale: 
days. Newspapers contracts should include 
advertisers who . exceec 
“nlanned bulk space contract,” since they 
have earned this rate by performance 
This way the incentive to do more news: 
paper advertising is not hindered by 4 
non-rebatable clause in a restrictive-typé 
advertising contract. Some newspapers dc 
not offer bulk-incentive contracts, are res: 
trictive in performance, and do not issue 
rebates based on performance. As a branc 
new mass retailer in the market, K mart 
is asking newspapers to re-examine ad- 
vertising contracts and update these con- 
tracts to encourage rather than discour- 
age the retailer who uses the medium. 

In talking about the pre-print inserts, it 
has been K mart’s policy to examine pre- 
print rate cards in line with incentive 
savings off a rate card. Insertion rates 
are all over the map with the highest cost 


The Daily Herald serving the rapidly 
growing Mississippi gulf coast 
since 1884. 


to insert actually three times the lowest 
cost for the same size insert. Pre-print 
contracts that do not offer more than 30% 
savings off a rate card are not considered 
a sound investment by the Kresge Compa- 
ny. There are some newspapers who be- 
lieve they are competing with the mail 
and feel their rates should be comparable. 
This is not a realistic appraisal of the 
cost to insert a pre-print. 


Pre-prints must be made easier for the 
mass merchandise retailer to use. It is a 
known fact that a four-color pea 
ad attracts 40% more readers than a 
parable black and white ad. A quality color 
supplement not only enhances the reade 
ship of a newspaper, it produces max- 
imum sales results for the adverti 

K mart is particularly concerned 

(Continued on page 24) 
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ORIC 20th CENTURY 


FRONT PAGES 


‘& 64 LIVE APTER SHORT 
\Bow. FALL OF RAGING 
TORCH’: 


ia A newspaperman’ s delight 


Nostalgic journey 
through 70 years of jour- 
nalism’s changing tech- 
niques. From McKinley’s 
assassination to terror at 
Kent State. 


For reminiscing. For serious study. 
Whether you’re a mod cub or crusty 
vet you'll find this collection of Plain 
Dealer historic front pages a reward- 
ing addition to your library. Collec- 
tion is reproduced on newsprint in 
large 11x17 format so all type is 
readable. More than 25,000 already 
sold. Only $2 the copy. 


May 8, 1915 


TORPEDO 
SINKS 


Woodrow Wilson 


DEMANDS 


May 7, 1937 
Capt. Lehmann and Commander Pruss Escape, Criti- 
cally Hurt; Survivors Leap After Explosions as They 
Gayly Wave to Crowd Waiting to Greet Them in 
Light Rain; Ground Crew Had Grasped Landing 
Rope, Runs From Below and Aids in Rescues. 


men are really 
flying at last 


April 18, 190 


April 3, 1917 


BLEUELADD UD 
si 


ay & (Saturday).—A_ special cable from Dublin says that Albert 
orted to have been drowned in the Lusitania disaster. 


Says Alexander Graham Bell. 


The Famous American Scientist, Inventor of the Telephone, Now 
Successfully Experimenting with Aerodromes in Nova Scotia, 
D. "hat the Age of Air Travel Is Here and Tatks of the 
ixty Miles an Hour an Early Possibility, and Mail 
to Be Looked for Before Long—The Victories of the 
art. 


October 13, 1920 


US, Agents Kill Dillinger 


15 FEDERAL MEN SHOOT 


INDIANA OUTLAW HISTORIC FRONT PAGES 
= c/o The Plain Dealer 
2 P.O. Box 6997 
| = Cleveland, Ohio 44101 
Enclosed is $2. Please send me— copies of 


Historic 20th Century Front Pages from The Plain Dealer at 
$2 each ($1.91 plus 9c Ohio sales tax) 


Nome 


July 23, 1934 . 
c é 4 3 ‘‘Lone Wolf’’ Cheered for Twenty T/A RESO RC ‘ ; 
Operatives Watch Him Buy Ticket,}| Minutes by Crowd of 30,000 as 
Then Begin “Death Watch” Which| ‘‘Spirit of St. Louis’’ Alights Grace- aa 7 Sa a ai 


Ends as Killer Whips Out Revolver; 
Scar on Face Removed by Plastic 
Surgery in Effort to Prevent Identifi- 
cation. 


fully at Le Bourget Airdrome; 
Plane Reaches Goal Two and a Half 
Hours Ahead of Minimum Sched- 
ule Time. 


Phone 


| 
| 
| 
| 
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Allow 3 weeks for delivery 
Please make check or money order payable to: The Plain Deoler y 
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5 Recapture events that shook the world for better and worse. Over 70 reproductions of historic 
front pages from The Plain Dealer, Ohio’s largest newspaper. Published continuously since 1842. 


DELTA AIRLINES' ADS which communicate with people in each community in terms of 
their own transportation needs were praised by representatives of daily newspapers at a 
luncheon in the Commerce Club in Atlanta, March 9. From left: W. T. Beebe, chairman of 
the board and chief executive officer of Delta, and Jack Kauffman, president of the Bureau 
of Advertising. Kauffman characterized Delta's advertising philosophy as “ahead of its 


time,’ and said that it has proved to be 


good for newspapers.” 


“good for Delta, good for the flying public and 
Jack Tarver, president of Atlanta Newspapers, Inc. publishers of 


the Atlanta Journal and Constitution, joined with Kauffman in honoring Delta on behalf of 
the newspaper business. 


can sell twice as well 
in the 


WILMINGTON , DELAWARE 
NEWS-JOURNAL PAPERS 


The colorful Delaware Dailies carried a 
whopping 1,375,457 lines of color, display 
and classified, during 1972. Hard proof 
that color pays off for advertisers in this 
$2 billion State of Delaware market. These 
papers deliver the largest circulation of all 
newspapers in 4th A.D.1. outside Phila. 
metro;+ a dominant 73% of the 169,800 
hslds in Delaware. Plus—no retail sales 
tax, Sunday selling, Single Rate Plan. 
Ask for information on how to sell twice 
as well. 


ti, VORN| | NEWS eEVENING JOURNAL 


yw ILMINGTON 


Telephone 302/654-5351 
or Story & Kelly-Smith, Inc. 
Allfigures SM 7/10/72 unless noted {ABC Audit 12/31/71 


Walker Stone dies 


Walker Stone, retired editor in chief of 
Scripps-Howard Newspapers, died March 
19 of a heart attack. He was 68 years old. 
He was head of the newspaper group’s 
Washington bureau in 1952 when he was 
appointed editor in chief. He retired in 
1969, but continued as a director of the 
organization. He had been with Scripps- 
Howard for 42 years. He started out as a 
copy editor on the Washington Daily 
News. 


A COMPLETE SERVICE 


FOR ADVERTISING 
AGENCIES 


COLOR 
PRODUCTION 
SERVICE 


. . on Sunday Color Comics 
and R.O.P. Color in Newspapers 


Let us help you. Call: 


COLOR PRODUCTION 
SERVICE INC. 


801.Second Avenue, New York, N.Y. 10017 
212-532-7860 


N.Y. Times offers mor 
zones to insert users 


The New York Times is now offerin 
six patterns of distribution to advertise 
using free-standing inserts of eight ES 
or less in the Sunday Times,- 

The six new distribution zones are : 
addition to three distribution areas prev’ 
ously available to Brees -standing insert ac 
vertisers: 

With the addition. of the six new maz 
kets, an advertiser now can cover th 
entire Sunday Times distribution or selec 
his own special target audience amon 
Sunday New York Times readers—at | 
fraction of direct-mail costs. 

Free-standing inserts were first offere: 
by the Sunday Times in 1971. Last yea 
the Times carried 76 inserts, aoe twie 
as many as in 1971. 


K-Mart 


(Continued from page 22) 


the acceptance policies of some newspa 
pers. In analyzing newspaper pre-print 
we are faced with many problems re 
garding the insert day of the week. Som 
dailies accept inserts any day excep 
Wednesday, other newspapers wit! 
a.m.-p.m. combination split will not accep 
pre-prints in either a.m. or p.m. editions 

Some dailies continue with a policy o: 
Sunday Only inserts and fail to realiz 
the mass discount merchandiser like F 
mart is interested in option to inser 
Wednesday or Thursday, just prior to th 
big weekend sales period. 

It is an accepted fact that pre- -print: 
are one of the biggest profit producers fo 
most newspapers. In line with this fact, 
mart feels pre-print contracts should have 
incentive clauses the same as R.O.P. spaee 
contracts. 

A multiple user of pre-prints should no: 
have to pay the same rate as one, six, 01 
twelve-timie user. 

Dailies can help K mart by providing 
better geographical breakdown of circula- 
tion especially in fringe areas. K mart 
needs to know specific circulation penetra- 
tion of a newspaper 10 to 15 minutes 
drive time from the store location. 
Provide a list of non-subscriber homes ir 
your areas and assist us in mailing over- 
runs of R.O.P. or pre-print sections tc 
cover this segment of the market. 

Dailies need to cooperate with competi- 
tive media in defining city zones, retail 
trade areas, areas of dominant influence. 
Competitive media surveys should not 
have weighted claims that work favorably 
in one direction while overlooking defici- 
ences in other areas of the market. News- 
papers should standardize column widths 
and page dimensions; a lack of this handi- 
caps discount multi- store operators. 

Large metropolitan daily newspapers 
need to develop zone distribution to ser- 
vice both K mart and the smaller retai 
enterprise. Many discount stores continué 
to add new departments such as building 
materials, pharmacies, furniture, and car- 
peting, requiring zone coverage since 
these departments may not exist in a 
multi-area discount stores. — j 


the autoreader: 
Production 
managers 
ove it. 


(It automates ot simplifies composition BARU) 


Lowering costs while improving accuracy: the classical challenge 
facing the production manager. The Autoreader has become the proven 
way to meet it. At a speed up to 1200 words per minute, and an error 
rate of less than three errors per 10,000 characters, edited original 
copy is converted to computerized typesetting input. That's as fast 
as 30 keyboard perforators and far more accurate. Copy for the Auto- 
reader is so simply prepared that little if any modification to news or 
classified copy is required in the composing. room. This assures cleaner, 
earlier composition input and minimizes the necessity of overtime. 

Late-breaking news and/or last minute ads can now be almost routine. 

The Autoreader. The real and reliable answer to the common pro- 
duction problems. Ask us for proof. 


From the leader in OCR systems: 


=== INC. 


205 Burlington Road, Bedford, 


__ 


Massachusetts 01730— (617) 275-1760 
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Bank’s deposits soar 16.5% 


with 164-day ad campaign 


Lee County, Florida, is home to 120,000 
people, 11 banks, two tv stations and the 
city of Fort Myers. The city and the 
eounty are served by the Fort Myers 
News-Press, a daily with circulation of 
64,000 and Sunday, 68,000. 

In the words of Lee County Bank chair- 
man and chief executive officer Joseph A. 
Ansley, “bank competiton here is fierce.” 
Each year people living in the North give 
up the cold winters and head South to 
live. To attract these people, the Lee 
County Bank has turned to newspaper 
advertising—on a grand scale. 

From July 1 to December 31 of last 
year, the Bank ran ads in the News-Press 
every day—184 straight days of newspa- 
per ads. In that same period, deposits in 
the bank rose from $83.4 million to $97.1 
million, an increase of 16.5%. 


Northern readers 


The decision to use newspapers exclu- 
sively was the result of a study of the 
County and the demographics of banking 
in Fort Myers. Ansley noted that “in the 


cities of the north, the News-Press has a 


Sunday circulation of 800.” 
These subscriptions are held by people 
who will soon be moving to Fort Myers, or 


: p Lee County, said Ansley. By placing ads in 


Use Color For A Better 


Shot At Bigger Sales 


During 1972 Local and National 
Advertisers Used 


2,108,652 LINES IN 


99 COLOR 


ADS 


A Gain of 394,996 Lines 
and 133 Ads Over The 
Same Period During 1971. 


Color Reduces Sales Cost 
In The 


ALLENTOWN © BETHLEHEM 
EASTON METRO AREA 


A Single Compact Market. 
3rd Largest In Penna. 


| 
{ 
| 
| 
| 


For complete low-cost coverage use the 


Allentown, Pa. 


SPECTACOLOR, ROP FULL COLOR, PRE-PRINTS 
Represented by Story & Kelly-Smith, Inc. 


Joseph A. Ansley 


the paper on a regular basis, Ansley said, 
the Lee County Bank could reach families 
in “Cleveland or Chicago” before they left 
to come South, 

This, as well as continuously placing 
the name of the bank before the popula- 
tion already living in Lee County. And at 
a cost of roughly two-and-a-half cents per 
family per week for the ads. 

Ansley said that daily newspaper ex- 
posure is essential to his needs. “Banking 
is a people-to-people business.” “I wanted 
people-oriented ads—ads that proved— 
and I woud emphasize proved—that we 
had people on our staff worth knowing.” 


Former newspaperman 


The decision to use papers might also 
be influenced by the fact that Ansley had 
been ad director of the News-Press before 
his Navy service in World War II. Ansley 
has been with the bank since 1946. 

Ansley said that his wide use of news- 
papers was also decided by the fact that 
the paper enjoys 92% home distribution. 
On Sundays, he said, there are two ads. 
One appears in the general news section, 
and there is also an ad in the real estate 


FOR 


his cae 

Robert Bruce, the ad. aie of 
News-Press said that the paper recog 
nized the fact that they were dealing wit 
a special advertiser, and that the pape 
does do “little favors” for the Bank “a 
wise, but never in our news columns.’ 
Bruce said that favors really meant tha 
the paper assisted in placement of ads 
and gave the Bank ads perhaps mor 

“conscientious” service as far as make-u 
etc. 

Bruce added that there has been ne 
significant increase in other banks adver’ 
tising since the Lee County began its 
concentrated campaign, although the othe 
banks in Fort 'Myers had been involved ir 
newspapers “very heavily” before the Lee 
County campaign began. 

It is banks outside of the immediate 
Fort Myers area that have begun. to ad: 
vertise more in the News-Press Bruce 
said. This would include banks in area: 
such as Naples, 25 miles from Fort My- 
ers. 

In the roughly 6 month period of July 
to December, the bank spent $37,532 fox 
the ad campaign. This broke down to, or 
the average, $1440 per week. 


Agency is formed | 


Ansley relies on former Ketchum, Mae 
Leod and Grove vicepresident Bill Al- 
lison for his ads. Allison had moved fron 
KM&G to the Houston Texas Commeree 
Bank where he handled the bank’s adver- 
tising as ad director and vicepresident. He 
then retired to Fort Myers, and after his 

_ retirement announcement had appeared in 
the paper, Ansley got in touch. 

The two soon became good friends, ake 
then an agreement was reached betweer 
Ansley, Allison and Chuck Burdette, the 
owner of Burdette Advertising Inc., a Fort 
Myers ad agency. It was agreed that Al 
lison would go to work for Burdette, and 
that he would handle the Lee Bank adver- 
tising. (At the same time, he continued as 
a consultant to the Houston bank.) 

Allison believes that the Lee Bank has 
overcome what he sees/feels is a majo 
flaw in American advertising. He says 
that an advertiser puts a “little money 

(Continued on page 28) 


SALE 


_ LIKE NEW (969 DIASCAN 3000 COLOR SCANNER ~ 


This scanner, purchased new in December 1969, was in front 
line production in major printing organization until replaced 
last month by a RAYNE COLORMASTER® automatic color 
separator. It operated under ideal servicing and maintenance 
procedures and is in A-1 operating condition now. 


For more information on this exceptional bargain call or 
write Julius Graifman, VP, Marketing, Rayne International 
Corporation, 350 Hudson Street, New York, N.Y. 10014. 
Area code 212 255-2270 
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Between the press 
and the truck, 
there's STA-HI. 


There’s quite a bit that could, and 
should, happen to your newspaper 
from the time it leaves the press to 
the time it leaves the dock. First, you 
take a stacker. A STA-HI 251 or 257 
stacker. The 251 will count up to 60 
variable-size bundles per minute, 
stack and discharge right or left. The 
257 will do the job of the 251, and 
deliver compensated bundles. Both 
are mobile. Both are industry leaders. 
To one of these you add: STA-HI’s 
stream, roller, and belt conveyors, bot- 
tom wrap, bundle pacer, chutes, and 
truck loaders...and the news is on 
its way. A complete mailroom distri- 
bution system. Totally or partially 
automated. Or the finest individual 
components to integrate with your 
existing equipment. Just be sure that 
somewhere between your press and 
the truck, there’s STA-HI. Call your 
local STA-HI representative, who will 
help you decide what, where, when, 
why, and how. 


SAM. 


2601 Campus Drive 
Newport Beach, California 92663 
(714) 833-1000 


ad A Division of Sun Chemical Corporation 


Offices in Chicago, Dallas, New York, Wichita 
Represented in Canada by Wyndham Austin & Co., 
Ltd., Montreal 
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Bank campaign 


(Continued from page 26) 


here, a little there,” never enough in one 
place to make “a big impression.” All that 
such advertising accomplishes.is to spread 
the ad dollar “awful thin.” 

Ansley, says Allison, is a great believer 
in newspapers, and so is Allison. Ansley 
' had long wanted to try a concentrated 
newspaper ad campaign, and in Allison, 
he found his man. Together, they set out 
to break through “the barrier of indiffer- 
ence” through which ad information must 
pass. 

To accomplish this, it was neces- 
sary to find one medium, and to concen- 
trate within that one medium. Almost ev- 
ery Sunday, there is at least one full-page 
ad. If full page can’t be used other days, 
then the bank tries to use a 6-column ad, 
giving as full exposure as possible. 


Back page position 


Placement is usually intended for the 
full back page of a section. Now that 
papers have grown so, says Allison, an 
advertiser can’t be sure that his ad will 
get the proper exposure. In fact, Allison 
is of the opinion that perhaps papers 
should increase their rates dramatically to 
squeeze out the “little ad advertiser.” 
There is, he feels, clutter in newspapers. 

Allison is responsible for the creation of 
the ads, and to date, he has turned out 
more than 66 different ads. He says that 


ay ee rt, ¢s. 
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this is sometimes a chore, although re- 


vised ads bring the total of anes ads 
to over 100. 

The paper has continued to run the ads 
through the first of the year, and in fact, 
the bank says that it will only be able to 
judge the effectiveness of the campaign in 
two or three years time. This would mean 
continuing the ads for that time. 

Although the ads vary, most of them 
feature staff of the bank, but not in the 
usual stereotyped manner, Allison hopes. 
The ads are of a decidedly personal nature, 
and tend to carry pictures and even short 
biographical descriptions of staff. One ad 
counted 19 different colleges represented 
by staffers, and then included pictures of 
representatives of each one. 

Allison notes that as well as emphasiz- 
ing the personal nature and attitude of 
the bank, that they also act as a valuable 
morale builder for the staff. The ads are 
handled by Allison and Ansley, working 
together. Ansley said that ad committees 
“make life miserable for the man who 
writes the ads.” 

A special reprint section containing ex- 
amples of what were judged to be the 
most effective ads has been prepared, and 
is distributed as a promotional feature by 
the Bank. 

Ansley said that while not reducing the 
newspaper ad budget, in the near future 
the Bank would begin to sponsor a tv 
weather report. After the all-newspaper 
campaign had begun, there were also exist- 
ing requirements for outdoor ads which 
had to be fulfilled. 
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ing advertising dollars is investment re- 


k for ny and effec- — 
a 


National advertisers can follow ae the 
bo successful retail 
merchandisers and get A from their 
advertising, 

Paper, 


3150 Des Plaines Avenue, Des Plaines, Illinois,60018- Tel. 299-5544 
50 Rockefeller Plaza, Suite 1325, New York, NY.10020- Tel.246-2265 


PITTSBURGH: 2 Gateway Center, Room 753, Pittsburgh, Pa.15222- Tel.232:0200 


EDITOR & PUBLISHER for March 31, 


A wise young lady prepares 
for Xmas aati in 73. 


ie cash. Sh't yo be Zotia wing Sa 
4 Stacy Hay adorn's example 
lor 


The younger jady you see 
Hote Is oneof Le 


One of the ads 


Ansley noted that the 16.5% deposit in- 
crease compared with a 1971 gain of 13.9% 
and a 12.8% 1970 gain. 

With the full allocation of budget going 
for newspapers, Ansley said that the bank 
only need deduct the 15% agency commis- 
sion fee, and could use the remaining 
amount for the purchase of space. 

Ansley said that this wholesale expendi- 
ture had to be seen as “one of the benefits 
of the one-medium campaign,” and that 
had other media been used, the costs for 
preparation would have gone up. 


Preprint instructions 


The Philadelphia Bulletin has prepared 
and printed a 12-page instruction booklet 
on the proper way to pack and ship in- 
serts and preprints. 

The booklet contains general informa- 
tion about shipping of tabloid or standard- 
size supplements, cards, envelopes, ete. 
Examples of good and bad packing are 
shown. 

Free copies of this booklet may be ob 
tained by writing to: Morris Horovitz, 
Preprint Sales Manager, the Evening and 
Sunday Bulletin, 30th and Market Streets, 
Philadelphia, Pa. 19101 


—— 
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Color is available 


The York (Pa.) Dispatch recentl 
added color to its publishing services. Th 
46,000 circulation daily introduced the ' 
of color in an advertisement and th 
followed by illustrating a news story witl 
color. 
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Judges are jailing reporters with increasing frequency, 
because they refuse to reveal news sources. The result can 
only be a drying up of these sources of information and 
impede your right to know what's happening in your 
government. 

Free speech and a free press are guaranteed by the 
Constitution to the people generally — not to any individual 
or business. 


Copyrighted 
Pach Bros. Inc. 
© 


Here’s What 


James A. Garfield 


20th President of The United States 


said about the importance of a Free Press: 


“Not for its own sake alone, but for the sake of society and 
~ good government, the press should be free. Publicity is the 
strong bond which unites the people and their government. 
Authority should do no act that will not bear the light.” 


This the second in a series of six ads to be published in con- 
secutive issues of Editor & Publisher to help newspapers tell their 
readers the meaning of the First Amendment guarantees of free 
speech and free press. They were created and published by the 
South Bend Tribune and have been adopted by the National Con- 


ference of Newspaper Associations as the first step in a coor- 
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-AFree Press Protects 
Your Free Speech... 


The next time you get mad at a news story, remember that a free press 
provides you with the information that keeps our country free. 


Everyone also has the right to know what's being offered 
in the Marketplace. The right of choice in all goods and 
services keeps the system of competition working for every- 
one’s progress. 

Consequently, when our freedom of the press is res- 
tricted, your free speech is also restricted. 


Your free speech depends on a free press. 


Here’s What 


Abraham Lincoln 


16th President of The United States 


said about the importance of a Free Press: 


“Let the people know the facts, and the country will be safe.” 


dinated campaign toward this goal. Metro Associated Services, 
Inc., has mailed repro proofs of this series for 1,100 newspapers to 
be used over their own logotype. The ANPA has sent copies to 
its member papers. This ad may be copied and published by any 
newspaper by permission of the South Bend Tribune. 


College olds course 
on newspaper premises 


The first university course conducted at 
a daily newspaper is being offered by 
Pepperdine University in conjunction with 
the Santa Monica (Calif.) Evening Out- 
look. 

Called “The Newspaper as an Instruc- 
tional Force and How to Use It,” the 
course is designed for teachers interested 
in utilizing newspapers in their class- 
rooms. 

According to Jeanette Smith, promotion 
manager and director of community ser- 
vices for the Outlook, the course will offer 
three distinct kinds of instruction: “how- 
to” information for using newspapers to 
teach any student at any grade level, lots 
of “inside dope’ on the news gathering 
and production processes, and a series of 
“head-to-head” confrontations by promi- 
nent news people about controversial as- 
pects of the medium. Smith mentioned one 
planned debate between tv and newspaper 
people on the merits of each. 

The course, in its second year, meets in 
the conference and employes’ lunch room 
at the Outlook, and says Smith, “to our 
knowledge, it is the first college course to 
be held in a newspaper office and offer 
both personnel and plant facilities to stu- 
dents as instant resources.” 

“We are hopeful of getting as many 
people as last year (21),” she said, “but 
we’ve had 11 straight days of rain here, 
so right now we have our fingers 
crossed.” 
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ROCK ISLAND ARGUS 


MOLINE DISPATCH 


Nat'l Rep: Branham-Moloney, Inc. 


NEWSROOM WEDDING—The newsroom of the Bucks County (Pa.) Courier Times was the 
scene of a wedding March 16 in what is believed by the paper to be the first marriage 
ceremony to be performed in a newspaper office. Beth Willis, the newspaper's receptionist, 
and Bob Vorhaus, a freelance photographer and writer, were legally joined by Bucks County 
Commissioner Joseph Catainia, who is mayor of Morrisville. The ceremony was performed 
against a red backdrop erected for the occasion outside the office of managing editor Joe 
Halberstein. The reception was held at the paper's cafeteria, where the couple met. 


Reddy named head 
of ad form study 


Unexpected delay in Magazine Publish- 
ers Association approval of the revised 
standard ad form is not expected to affect 
action on a new contract form for news- 
papers. 

The MPA board met in New York 
March 20 to consider the revised ad form, 
but delayed final action pending a review 
by the MPA’s legal affairs council. The 
earliest that possible action on the form, 
already approved by the American As- 
sociation of Advertising Agencies and the 
American Business Press, can be taken is 
in May. 

Following a meeting with representa- 
tives of the International Newspaper Ad- 
vertising Executives on March 22, Julian 
Sloan, 4A staff executive, announced that 
Tom Reddy, newspaper space buyer for 
William Esty, had been named chairman 
of the subcommittee to look into revision 
of the ad form for newspapers. 

Until this year, newspapers had been 
handled with the other print media in a 
single contract. This year, magazines and 
newspapers are separate. As reported in 
E&P March 24, the newspaper form is 
expected to follow fairly substantially the 
sections contained in the magazine form. 

Reddy said that the details of member- 
ship on the committee and meeting sched- 
ules had not yet been worked out, but 
that they would be within the next two 
weeks. 

He said that after the meeting with 
INAE representatives, there was “no 
great rush indicated” on the part of news- 
papers in seeking a new ad form. 

Reddy said that it was “entirely pos- 
sible” that the basic contract form would 
not even be changed by the committee. 
The changes made in the magazine form 
have been termed as having “nothing of 
tremendous significance.” 
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Color blooms 
(Continued from page 17) 


with pluse-xenon light sources. 


For the remaining black separations 
and pages that have only black-and-white 
material, plates are burned on a Colight 
Scannex machine with a mercury vapor 
light source. The plates are then proc- 
essed automatically in a Western Litho 
Lithoplater 40 unit. 


Color five days a week 


Sacramento Union officials report the 
paper has full color runs on an average of 
five days a week entailing at least 30 
illustrations. Also important to the com- 
pany from a revenue standpoint are its 
commercial work and the color separa- 
tions made for outside printers. 


The commercial work ranges from 
regionally distributed color inserts for 
Sears, Roebuck and Co., J. C. Penney, and 
other national advertisers, in addition to a 
weekly color magazine produced for the 
Monterey (Calif.) Herald. In 1972, such 
jobs nearly equalled the number of im- 
pressions for the newspaper press-runs, 
and this year it is estimated that they may 
exceed that total. 


The Union also is the production center 
for national run-of-press color temnaton 


distributed through the Internatio 
Offset League. It sends preregiste 
plate-ready separation negatives to 41 
newspapers in 22 states, plus three in 
Canada and Puerto Rico. 

As a result of recent equipment expan- 
sion in press and mailroom departments, 
the Sacramento Union fully expects i 
commercial volumes: to continue increas- 
ing. If the time ever comes when it 
needed, the pressroom has a second k 
completed which will house an additi 
12-unit offset press line. 
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RATES, REQUIREMENTS FOR DAILY 
NEWSPAPERS OFFERING COLOR 


Explanation of 


A column of information is included in this list of color availabilities 
showing newspapers that use editorial r.o.p. color ‘‘regularly’ or 
“occasionally.” ; 


“Minimum Size’—Smallest space unit sold for the number of colors 
specified expressed as linage or as a full page “None” means no 
minimum. 


“Extra Charge’’—Premium added to black-and-white space cost for the 
specified linage, expressed in dollars or as a percentage of B&W rates. 
When newspaper publishes morning/evening combination, costs shown 
are usually based on combination rate. 


“Days or Week”—Columns show which days of the week color is avail- 
able in relation to days of the week newspaper is published. 


Column 


Headings 


“Special Ink’’—Indicates whether the newspaper will provide, or mix, 
special colors to match advertiser’s requirements. (An extra charge may 
be made.) 


“Closing Days’—Refers to number of working days prior to publication 
that reproduction material (not insertion orders) must be received. First 
figure is for full color; second is for spot color. 


“Progs and Proofs’—Figures in column indicates the quantity needed by 
newspaper for any color insertion. First figure is for sets of progressive 
proofs; second is for complete color proofs. 


“Patch Mats” & ‘Sth Cylinder’—Mechanical terms applying primarily to 
preferred methods of handling full-color, partial-page copy: i.e. Patching 
editorial material in black to a partial page color advertising, or using 
a 5th or extra press cylinder to print the editorial black. 


NOTE: (Tab.) indicates newspaper published in tabloid format, Margin Symbol (¢) identifies papers offering color in letter press or offset supple- 
ments. (9) symbol designates 9-column page, or fewer columns, instead of conventional 8-column format. 


When rt comes to ROP color come to us... 


BISTA 1 MATS: < ie FLEX FILM: 
For~ conventional lausiprees 
printing, the first choice for ad- 


vertising campaigns in color | 


“mat. Consistent quality control — 


ELECTROTYPES 


A new conversion product from 
Reilly, for use by cold-type let- 
terpress and offset papers. Ads 
furnished to either make-up or 
printing size on negative film, 
with highlights and lightest Ben 
Day tones accentuated to com- 
pensate for platemaking loss. 


REPROPORTIONING: 

Another new service from Reilly 
for advertisers and publishers: 
modifying one dimension only 
of an ad (or screened art) to fit 
linage or format needs. No 
“bowing’’ of straight lines or 
thick-and-thin type variations 
from side to side. 


ADDITIONAL REILLY SERVICES: arnt ¢ oycrit ENGRAVINGS © OFFSET FILM AND CONVER- 
SION MATERIALS © TYPOGRAPHY © OFFSET AND LETTERPRESS PRINTING © FLEXOGRAPHIC PLATES @ 
REILLYTYPES © PLASTICTYPES e PHENOLIC PLATES e SYNDICATE, BAKED AND 
BISTA PRE-MAKEREADY MATS © AD PROOFS AND REPRINTS © ROP COLOR SERVICE 


iT 1c S$ 812 W. VAN BUREN ST. CHICAGO, ILLINOIS 60607 (312) 829-9700 


ELECTROGRAPHIC CORPORATION 
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Daily Newspapers offering ROP color: rates a 


nd data 


Compiled by Editor & Publisher and Reilly-Lake Shore Graphics, Chicago, March, 1972 


Days Days : 
j of Wk. of Wk. Closing No. of 5th Cyl. 
3 Colors 3-Color* 2 Colors 2-Color* 1Color 1-Color* - Process Spot Mixt daysfor Pro & Pre-Prt. 
and Black extra and Black extra and Black extra color color Spec. full & an Patch Inserts 
Min. Size charge Min. Size charge Min. Size charge Avail. Avail. ink Spot Col. Proofs Mats Accepted 
ALABAMA 
Anniston Star None $115 None $90 None $65 All Yest 4 1 Offset 
e Birmingham News, i , i 
Post Herald 1000 $525 1000 $475 None $375 All All Yest 44 2-2 =P. HF&SP Reg. 
Cullman Times 1000 $90 1000 ~ $60 1000 $30 STWTF STWTF Not 3-1 22 Offset HF Reg. 
Decatur Daily ‘None | $100* None $85* None $60* All All Yes 3-3 1-1 Offset HF Reg. 
Dothan Eagle None $220 None $150 None $80 SMTWTF SMTWTF  Yest 3:3 2-2 5/~- HF 
Florence Times & os a. j 
Tri-Cities Daily 1000 $125 1500 $100 Page $75 SMTuFS All Yest 7-7 2 Offset HF 
Gadsen Times None $137.50 None $110 None $55 SMTWTFS SMTWTFS Yest 3-3 1-1 Offset HF&SP Reg. 
Haleyville Northwest = - “ ; 
Alabamian Page $120 None $70 None $35 Sun. SuTh Yest 3-2 1 Offset HF Occ. 
e Huntsville News None $175 + None $125 + -None $75 MTWTFS ‘Yes 3 1 Offset HF Reg. 
Huntsville Times 1000 $225 1000 $175 None $125 pa All ~All Yest 33 2 —/P HF&SP Reg. 
Jasper Mt. Eagle APg. $90 %Pg, $70 %Pg. $35 MTTF MTTF No 2:0) 1-1 Offset HF Occ 
Mobile Press Register 1000 $260 1000 $230 1000 $170 ~All All Yest 5-5 2-2 —/P HF Occ. 
e Montgomery Advertiser, : ae ‘ 
Alabama Journal None $275 None $225 None $175 All All Yest 3-2 3-2 —/P HF&SP Reg. 
OpelikaNews = we 500 $40 F SMTWTF Yes 3-2 2 Offset. HF Reg. 
Talladega Home > 4 $40 All All Yest 6-3 2-2 Offset HF Reg. 
Tuscaloosa-Northport News None $120 __ None _ $90 None $45 All All No 3-2 1-1 Offset HF Reg. 
ALASKA ‘ 
- e Anchorage News Y% Pg. 80%* % Pg. 60%* None 40% All Yes 4-4 2-2 5/P HF Occ. 
@ Fairbanks News-Miner _ None $185 None —— $125 ~—=None $65 __ MTWTFS MTWTFS ___Yest 3-3 2-2 Offset HF Reg. 
Juneau Empire 1000 $150 1500 $100 Pg. 
Ketchikan News S150" 2 Pa, $100 Pg. $50 __MTTF Yest 2-4 2-2 Offset HF Oce, 
ARIZONA 
r Douglas Dispatch Page $337.81 Page $297.28 Page $250.96 All All —/P HF&SP 
e Flagstaff Arizona DailySun %Pg. $135 % Pg. $70 % Pg $45 MT TFS MT TFS Yest 4-3 (EI Offset 
Mesa Tribune 600 $225 600 $140 600 $75 All Yest 2-1 2-2 Offset HF 
Phoenix Republic Gazette 882 $400 882 $300 882 $250 MTWTFS SMTWTFS  Yest 5-5 2-2 —/P HF&SP Occ. 
Prescott Courier * $80 $60 R $40 SMTWTF MTWTFS _ Yest 74 8-2 Offset HF&SP 
@ Scottsdale Progress 1000 $150 1000 ~ $100 1000 $50 MTWTFS MTWTFS  Yest 7-4 Os i Offset HF Occ 
i Tempe News 1000 $115 1000 $80 1000 $45 MTWTFS MTWTFS Yest 3-2 1-4 Offset HF&SP Occ 
@9 Tucson Arizona Star . 
& Citizen 1000 $250 1000 $215 1000 $185 All All Yest 72 2-2 —/P HF&SP Occ. — 
* ~ Yuma Sun & Arizona Sentinel None $165 None $110 None $55 SMTWTF SMTWTF Yest 3-3 1 Offset HE: Reg. 
ARKANSAS f 
Benton Courier 560 $120 560 $90 140 $50 MTWTF MTWTF Yes 3-2 1-1 Offset HF&SP Occ 
Conway Log Cabin Democrat None $120 None $90 None $55 Yes 3-2 1 Offset HF 
De Queen Citizen Page $120 Page $80 1000 $40 MTTFE MTWTF Not 2-2 2-1 Offset HF&SP Occ 
2 El Dorado News Times 1000 $130 1000 $90 1000 $50 No 7-3 Offset HF Oce 
Ps Fayetteville Northwest a 
Arkansas Times None $140 None $100 None $60 MTWTFS MTWTFS Not 6-3 1-2 Sk HF Occ, | 
nf Forrest City Times-Herald a ix 1000 $40 aes, <.- Om. SAE NO’. oF po Offset HF&SP ; 
Fort Smith Times Record, _ F ite + F a 
Southwest American 1000 $150 1000 _ $125 1000 $75 All All Yest 3-3 22 5/— HF&SP_ Reg. 
Harrison Times a. P 1000 $35 All No 2 G3 Offset HF&SP _ 
Hope Star 1000 $80 1000 $60 1000 $35 = MTWTFS MTWTFS Not Tt. ae ae Offset HF&SP Occ. 
Hot Springs Sentinel-Record A _ 
New Era 915 $150 915 $100 915 $50 All All Yest 5-2 1-1 Offset HF Reg. 
~ Jacksonville News Page $115 —— Page $80 %Pg. $45 SMTWTF  SMTWTF Yes 3 az Offset HF&SP Oce 
_ Jonesboro Sun 1000 33-1/3% Allin seas S077) eee oes Offset Seale 
: Siete 1000 $315* 1000 $265* 1000 $205* All All Vest aua/a7 meen 22 —/P HF &SP Occ. 
Little Rock Arkansas Gazette 1000 $365* 1000 $305* 1000 $255* All All Yest 7-5 3-3 —/P HF Occ 
Mena Star 1000 $150 1000 $75 1000 $40 MTWTF MTWTF Yest 5-1 1-1 Offset HF Occ 
Newport Independent 1000 $35 MTWTFS No 7 1 Offset HF F 
Pine Bluff Commercial None 100% None 66-2/3% None 33-1/3% All All Yest 10-5 1-1 5/P HF&SP Occ. ; 
Rogers News _ None $105 None $70 None $35 SMTWTF SMTWTF Yes 3-1 1-1 Offset HF&SP = Occ 
~~ Searcy Citizen None $150 None $100 None $50 All All 2-2 Offset 
Springdale News __ None $120 None $85 None $45 SMTWTF SMTWTF Yest 3-3 2-1 Offset HF&SP 
~ Stutigart Leader None $120 None $80 None $40 MTWTFS MTWTFS  Yest ‘6-2 2-2 Offset HF 
Texarkana Gazette & News 1000 $140 1000 $100 1000 $70 All All Yest 77 1-3 Offset HF&SP 
West Memphis Times —~—«*1000 $165 1000 $110 1000 $55 All All Yest 5-3 3 5/— HF : 
CALIFORNIA ‘ 
“@ Alameda Times-Star 1000 110%* 1000 80%* 1000 50%* MTWTFS MTWTFS  Yest 3-3 1-1 Offser HE ee 
__ Aiabmbra Post Advocate 560 $200 560 $150 560 $100 All” All Yestrent 1-2. Offset HF 
Anaheim Bulletin 1000 $200 1000 $135 1000 $75 MTWTFS MTWTFS _ Yest 3-2 2-2 —/P HF ; 
- Antioch Ledger "~~ 4000. $180 1000 $120 1000 $60 MTWTFS MTWTFS _ Yest 2-2 Offset = HF &SP 
‘s Bakersfield Californian «1000 ~——-2/3% +1000 1/2% 1000 1/3% All All Yest 43 22 5/P____ HF &SP 
recics Gacerte None $45 All Offset HE = 
Barstow Desert-Dispatch None $120 None $80 None $40 MTWTFS —MTWTFS Offset HF &SP 
br Berkeley Gazette 588 $195 588 $150 588 $95 MTWTFS MTWTFS 
at Brawley News 980 $80* All All 
Burbank Review 560 $305 560 $205 560 $105 MTF MTWTFS 
a8 Volume rate discount available. t AdPro inks available. To convert to offset. 
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colormatic continues to set the 
standard of excellence 


We do it with innovations and with design concepts that not only 
improve every Colormatic but maintain its years ahead leadership 
over any other press available. 


Today's Colormatic, a product of a combined Wood-Hoe 
engineering team, is the finest proven newspaper 
production unit on the market — incorporating 
these outstanding features: 


™ Micro touch form roller socket adjustment 
= Automatic folder adjustment 
™ Dust removal and noise abatement systems 
® Independent unit drive for webbing and 
maintenance 
Individual ink suppression system for each unit 
™ Completely unitized equipment, pre-wired and 
tested at the factory 
= Complete accessibility to each unit 
® Speeds to 80,000 pph with new 
shallow relief plate 
wrap around lock up 


For the press that will always be 
the newest — and the finest 
available — your choice is 
Colormatic. Talk to your nearest 
Wood-Hoe representative. 


DIVISION OF WOOD INDUSTRIES, INC. 
688 South 2nd Street, Plainfield, N.J.07061 
(201) 756-5700 
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ig AUP COlOr, rates and data — Contd. ; —— : 
Compiled by Editor & Publisher and Reilly-Lake Shore Graphics, Chicago, March, 1972 


Days Days . : 
of Wk. of Wk. Closing No.of 5th Cyl. 
3 Colors 3-Color* 2 Colors 2-Color* 1Color 1-Color* Process Spot Mixt daysfor Pr & —— Pre-Prt. 
and Black extra and Black extra and Black extra color color Spec. _ full & ani Patch Inserts 
Min. Size charge Min. Size charge Min.Size charge Avail. Avail. ink SpotCol. Proofs Mats Accepted 
CALIFORNIA (Cont’d.) : 
Sacramento Bee 980 $375 980 $290 560 $210 All All Yest 6-6 2-1 —/P ~*~ HE Reg 
@ Sacramento Union 84 $335" 84 $275* 84 $205* All Ale, to) vestige 42 1-2 Offset HF&SP Reg 
Salinas Californian 1204 ‘$100 1204 $85 None $50 MTWTF. MTWTFS Not 7-3 1 —(=e5, HE Occ 
San Bernardino Sun-Telegram None $385 None $275 None $165 SMTFS _ All Yest 4:3 _ 23 - soe i 
San Clemente Sun-Post Page $150 Page $100 % Pg. $50 - MTWTF MTWTF Yest 5-3 2-2 Offset HF ; 
San Diego Union Tribune 1000 $600* 1000 $475* 1000 $350* All All Yest 4-4 2-2 “B/P HF&SP Reg. 
@ San Fernando Valley Times None $365 None $260 None $155 All Yest 3-2 2-2 —/P HF 
@ San Francisco 
Examiner & Chronicle 1000 $1200 1000 $1200 1000 $650 MTWTFS MTWTFS Yest 10-5 |= HF | 
San Francisco 
Commercial News (Tab.) 50% 30% | Offset HF 
@ San Gabriel Valley Tribune 600 $300 600 $225 600 $175 Not 5/P HF 
San Jose Mercury-News 1000 $550* 1000 $485* 1000 $300* All All Yest 3-3 3-3 —/P HF Occ 
San Leandro News 1000 $110 1000 $80 1000 $50 MTTFS MTTFS Yest 3-3 2-2 Offset HF&SP 
@ 9San Luis Obispo 
Telegram Tribune None $100 None $75 None $50 MTWTFS MTWTFS Yest 4-3 2-2 5/P HF 
@ San Mateo Times & 
News Leader 1000 $190 1000 $160 600 $110 MTWTFS Yest 74 2-1 —/P HF 
San Pedro News-Pilot 600 $180 600 $120 600 $60 MTS MTWTFS Not 3-2 1-1 Offset HF 
@ San Rafael 
Independent-Journal 1000 $195 1000 $165.75 600 $126.75 MTWTFS MTWTFS Yest 4-4 2-1 HF Reg 
Santa Ana Register 1000 + $450 +1000 $350 1000 $250 All All Yest 3-2 2-2 5/P HF Reg 
Santa Barbara News-Press 1224 $185 1224 $135 294 $75 All All Yest 3-3 2-1 —/P HF Reg 
Santa Cruz Sentinel 560 $180 560 $120 560 $60 SMTWTF SMTWTF _ Yest 3-2 2-2 5/P HF 
Santa Maria Times None $100 None $75 None $50 MTWTFS MTWTFS Yset 3-2 2-2 Offset HF Reg 
Santa Monica 
Evening Outlook 588 $190 588 $140 588 $94 MTWTFS Yest 2-2 3-3 HF Occ 
Santa Paula Chronicle None $140 None $95 None $50 MTWTF MTWTF Yest 3-2 2-2 5/P Occ 
@ 9Santa Rosa Press Democrat 1000 $285 1000 $190 600 $132 SMTWTF SMTWTF Yest 7-7 1-2 —/P HF Occ. 
Sonora Union-Democrat None $60 All Offset HF \ 
South Lake Tahoe Tribune 14 $125 14 $90 14 $55 MTWTF MTWTF Yest 3-3 2-2 Offset HF Rec 
@ Stockton Record 14 $250* 14 $210* 14 $125* All All Yest 5-3 1-4 —/P HF 
Sunnyvale Standard : 
Register Leader 588 $50 All Yes 2 2-2 HF 
Taft Midway Driller None $80 None _ $45 MTWTF MTWTF Yes 5-5 2-2 Offset HF A 
e Thousand Oaks = 
News-Chronicle None _ $171 None $114 None _ $57 SMTWTF _SMTWTF ___Yest 3-3 2-2 Offset HF Rea 
Torrence-Redondo Beach- ty 
Hermosa Beach-Manhattan 
Beach South Bay Breeze 560 $225* 560 $180 None $125 All All Yest 4-2 2-2 Offset HF&SP Reg. 
Tulare Advance- 5 
Register & Times None $65_ None _ $50 None $35 MTWTFS MTWTFS Yest 3-3 1-2 —/- HF&SP Occ. 
_ Turlock Journal 980 $90 980 $45 MTWTFS MTWTFS Yest 3-2 3-3 Occ. 
© Vallejo Times-Herald & 
News-Chronicle Y% Pg. 200 % Pg. $160 %Pg. $100 All All Yest 64 2-1 —/P HF Occ. 
Van Nuys News & ; 
Valley News 1000 $372 1000 $267 1000 $162 STF STTF Yest 5-3 3-4 
Ventura Star-Free Press None $155 None $120 None $70 All All Yest 2-2 1-1 -- HF&SP Occ 
Victorville Press $120 $60 MTWTF MTWTF Yest 4-2 1-1 Offset HF Reg. 
Visalia Times-Delta None _ $130 None $115 None _ $75 __MTWTFS ___Yest 3-3 2-3 HF 
@ Walnut Creek Contra 
Costa Times 672 $150 STWTF Not 4 2 HF Occ. 
Watsonville Register- 
Pajaronian & Sun None $130 None $90 None $52 MTWTFS MTWTFS Yest 3-3 2-2 Offset HF Oce. 
West Covina Tribune 600 $300 600 $225 600 $175 All All Yest 5-2 6-6 —/P HF 4 
Whittier-News 600 75% 600 50% 660 25% All All Yest 5-2 6-6 —/P HF ; 
Willows Journal 1000 50% 1000 25% MTWTF MTWTF Not 3-2 3-3 Offset HF&SP 
_ Woodiand Democrat 1000 $135 1000 $85 1000 $60 MTWTFS MTWTFS No 3-3 3-3 Offset HF &SP 
COLORADO 
Alamosa Valley Courier None $150 None $100 None $50 MTWTF MTWTFE Not 4-2 1-1 
___ Boulder Camera 1000 $160 ~—*1000 $110 1000 $55 All All “Yet 42 1-1 
__ Canon City Record 560 $125 560 $80 560 $40 MTWTFS MTWTFS Not 3 2-2 
ch Colorado Springs Sun 172 $200 172 $140 609 $55 All All Yest 4-3 2-2 
~@ Colorado Springs . 
\ Gazette-Telegraph 1000 $340 1000 $230 1000 $80 All All Yest 3-3 2-2 
Denver Post vty 1000 50%* 1000 40%* 1000 25% * SMTWS All Yest 7-3. 1 
© 6Denver Rocky Mountain News1200 $310 1200 $240 1200 $150 All All Net 32 2-2 
Durango Herald _ 560 $120* 560 $80* 560 $40* SMTWTF SMTWTF Not 3-3 2-2 
Fort Collins Coloradoan ___None $148.50 None $105 None $58 SMTWTF SMTWTF Yes 3-2 2-2 
Golden Transcript «600 «$125 600 $80 600 $45 MTWTF  MTWTF  Yest 3-1 1 
© 6Grand Junction Sentinel None 60% None 40% None. 25% All__ All “Yest “636 (4-1 
Greeley Tribune& Repubtican 1050 $150 1050 $100 1050 $50 MTWTFS MTWTFS No 3-3 1-1 
La Junta Tribune-Democrst 600 $81.50 600 $60.50 800 $39.50 MTWTFS_ MTWTFS _Yest _—‘14-7 1-1 
_QLamar Tri-State News 1000 50% 1000 33-1/3% MTWTF No 55 2 
_ Longmont Times-Call ae 1120 $80 None $40 MTWTFS Yest 2 2-2 
Loveland Reporter-Herald 600 ‘$120 600 $60 600 $40 w MTWTF Yes 3-3 1 
» Montrose Press 588 $120 588 $80 588 $40 MTTF MTWTF No 3-2 2-1 
Pueblo Star-Journal 
, Chieftain 600 $205 600 $152.50 600 $100 All » All Not 7-3 2-3 


* Volume rate discount available. t AdPro inks available. 
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Lake Shore Graphics, Chicago, March; 1972 


Days Days : 
3 Colors 3-Color* 2 Colors 2-Color* 1Color 1-Color* es cane 3 Mixt Cae ee Progs sas Pre-Prt 
and Black extra and Black extra and Black extra color color Spec. _ full & and Patch Inserts 
Min. Size charge Min. Size charge Min.Size charge Avail. Avail. ink SpotCol. Proofs Mats Accepted 
FORNIA (Cont'd.) 
ymarillo News None $65 MTWTF Not 2 Offset HF 
co Enterprise-Record 560 $150 560 $100 560 $50 MTWTIFS MTWTFS Yest — 53 32 oy es 3 
ncord Transcript 540 $60 MTWTF Yest 5-2 2 Offset HF 
rona Independent 1000 $60 MTWTF MTWTF Yest 2-1 Offset HF&SP 
Iver City Star & 
News Vanguard 588 $175 588 $125 588 $75 MTWTFS MTWTFS No 2-2 ~2-2 5/— HF&SP 
wis Enterprise 1000 $100 1000 $75 1000 $45 MTWTF MTWTF Not 5-2 1-1 Offset HF&SP 
wney Southeast News = 
-& Champion 560 $145 560 $100 560 $55 All All 44 1-1 HF&SP 
XCajon Inland Empire = 
Californian $105 $82 MTWTFS Not 2-2 2 —/= HE 
Centro Post Imperial . “ 
Valley Press 980 $80 All Not 2-2 2-2 HF 
ondido Times-Advocate 600 $225 600 $150 600 $75 SMTWTF SMTWTF _ Yest Sone wee Offset HF 
reka Humbolt : 4 
Standard Times 3. 1000 $145 1000 $115 1000 $85 All All Not 44 1-3 5/— HF 
irfield Daily Republic 588 $100 294 $75 294 $50 SMTTF SMTWTF_ Yest ‘6-3 22 Offset. HF 
ontana Herald News 602 $125 602 $80 602 $50 MTWTFS MTWTFS Not 2-2 225 Offset HF&SP 
emont Newark Argus 560 $120 560 $84 560 $48 MTTFS MTTFS Yest 2-2 & Offset HF 
emont News-Register | 1000 $110 — 1000 $80 1000 $50_ MTTFS MTTFS Yest 2-2 Offset HF : 
sno Bee "Ono 4300" Sede e200 oO. S150". ANCA Yest 7-3 22 =P" HE “Reg. 
jilerton News Tribune 980 $180 980 $120 980 $60 MTWTFS MTWTFS Yest 3-3 2-2 5/— HF&SP Occ. 
arden Grove Orange 
- County News 1000 $500 1000 $400 1000 $250 All All Yest 2-2 3-4 —/P HF&SP 
roy Dispatch None $90 None $45 i All 2 Offset 
sendale News-Press ‘560 $305 560 $205 560 $105 MTF MTWTFS ___Yest SSlaey 222 _=/P HF&SP Occ. 
sass Valley-Nevada E 3 Me . 
_City Union 600 _- $110 600 $80 600 ‘$50 MTWTFS MTWTFS Yest 3-3 2-1. Offset HF Oce. 
anford Sentinel 600 $110 600 $80 600 $50... MTWTFS MTWIFS Yest 2-2 1-1 Offset HF Occ. 
ayward Review 560 $210 560 $168 560 $108 SMTTFS SMTWTFS Yest 4-3 2-1 —/= HF&SP ; 
amet News 1176 75% 1176 50% FS All Yes 5-3 1 —/P HF&SP 
ollister Free Lance 1000 $40 Z MTTF Yest 3-3 1-1 Offset HF 
ntington Beach ' 
Independent 560 $120 560 $90. 560 $50 All All Yest 4-2 2-3 —/P HF&SP 
untington Park Signal = 560 $120 560 $90 560 $50 MTTF  MTWTFS _ Yest 3-3 1-1 = HF Occ. 
idio News : 1000 $110 1000 — $75 1000 $45 MTWTFS MTWTFS Yest 2-2 2-1 5/— HF&SP 
glewood News 588 $175 588 $125 588 $75. MTTFS MTTFS Yest 7-3 1-1 5/P HF&SP 
a Habra-Brea Star Progress None $150 None $100 None $50 MTWTF MTWTF Yest O22 et tel —/P HF Occ. 
pi aes ees $840 $165 840 $110 840 $55 MTWTF MTWTF Yest 3-2 1-1 5/P HF&SP Occ. 
ermore Herald & News 560 $120 560 $84 560 $48 All All Yest 33 Offset Reg. 
odi News-Sentinel None $135 None $90 None $45 MTWIFS MTWTFS Yest 3-2 1 “B/P CF Occ. 
ompoc Record 588 $150 588 $100 588 $50 MTWTFS MTWTFS Yest 3-2 1-1 Offset HF Reg. 
: | Mises alec el 1000 $525 1000 $425 1000 $275 All All Yest 2-2 3-4 —/P HF&SP A Reg. 
s Angeles Herald-Examiner 1000 $825* 1000 $725* 1000  $625* All All Vestmnene7 a7 5-5 RE oe 
ys Angeles Times 1000 $1855 1000 $1480 1000 $1275 TWT All — Yest 4-2 2-10 —/P ‘ HF 
dera Tribune 588 $135 588 $90 588 $45 MTTF MTWTF Not Offset HF &SP 
artinez News-Gazette 600 75% 600 60% 600 35% All All Yet 77 32 _HF 
darysville-Y uba City 
_ Appeal Democrat None $150 None $100 _— None $50 MTWTFS MTWTFS Yest 3-3 E22 2) OJP srt ____Oce. 
serced Sun-Star None $125 None $95 None $65 MTWTFS MTWTFS Not 7-3 2-2 _ Offset = HESS Occ. } 
uodesto Bee 980 $140 980 $120 560 $90 MTWTF  SMTWTF  Yest 33 PI (ERA! Occ. f 
nonrovia News-Post _ 560 $200 560 $100 560 $100 MTWTFS MTWTFS Yes 3-2 22 Offset HF Reg. | 
nonterey Peninsula Herald 602 75% 602 70% 602 35% MTWIFS  MTWTFS Yest 43 22 -/P. HE Reg. | 
sapa Register 600 $145 600 $100 600 $55 MTWTFS MTWTFS _ Yest Beh ia. 1-1. 0 <  Offset ae Reg. | 
port Beach-Costa Mesa 
range Coast Daily Pilot None $225 None $150 None $75 All All Yest Ae eal ee Ge eee inl Reg. 
kland Tribune 1000 $600 ~—-1000 $600 1000 35% SMTWT All Yest 4-2 24 BIR ee Reg. | 
ceanside Blade Tribune 1000 $175. 1000 $135 1000 $95 All All Yet 9 23... 11. . Offset Hrecree | 
intario-Upland Report None $190 None $135 None $80 All All Yest_ AD ered ot SNe {SIPs HF Occ. 
‘roville Mercury-Register ‘540 ~—- $40 MTWTFS Mestignumacr2r st eehicery SDS HF 
»xnard Press Courier None $135 None $105 None $70. - All All __ Yest Bras an eee cient Ole HF 
alm Springs Desert Sun 1000 $210 All DS Ve ima ot WS o ee Oftset! 
alo Alto Times None $160 None $150 None $100 MTWTFS MTWTFS Yest 3-3 3-3 _ Saf 
~ 1000 $300 1000 $275 1000 $225 All All Yest 2-2 - 3-3 c —/P HF&SP 3 Reg. } 
None $50 MTTF MTTF Yest 3-3 22 Offset HF te 
600 $105 600 $75 600 $45 MTWTFS MTWTFS  Yest 33 1-1 Offset HF&SP Oce. 
1000 $100 1000 $50 MTTF _MTTF ; 101 Offset, Hc (s aa0n 
nona Progress Bulletin -None $395 None $280 None $165 Alby, Ail Yes 4-3 24 Lo sen ye Foca 
sorterville Recorder - Page $150 1176 $100 560 $50 MTTF MTWTFS Not 4-2 2-2 Offset HESS Bi 9 yo) ene 
d Bluff News None $100 None $70 None $42 MTWTFS MTWTFS __ Yest 3-3 2-1 Offset HF&SP Occ. | 
None $79 None $58 MTWTFS MTWTFS Yest Sole ae ={Pe HES ce ces 
600 $85 600 $60 MTWTFS MTWTFS Yest 3-3 1-1 Offset RS es ee 
__None $90 None _—$65 MIWIFS. MIWIFS Yest 33 22  5/P HF _ Reg. 
588 $150 588 $95 MIMIES..u. —--— ‘Yes 2 22. =i? RSS 
“560 $260 None $256 All. All Worn 9 22. —/P___-HF&SP_ Oc, 
<a a) $100 560 $50) Se MiWre: — vect 7 2-2 Offset HF Occ. 
+ AdPro inks available. 
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Compiled by Editor & Publisher and Reilly- Lake Shore ents, chee: March, 1972 


cele Nhs ; 
Set iti st 


Days Days : i 
of Wk. of Wk. Closing No.of 5th Cyl. 
3 Colors 3-Color* 2 Colors 2-Color* 1Color 1-Color* Process Spot Mixt daysfor Pro & Pre-Prt. 
and Black extra and Black extra and Black extra color color Spec. full & an Patch Inserts di 
Min. Size charge Min. Size charge Min.Size charge Avail. Avail. ink SpotCol. Proofs Mats Accepted P| 
COLORADO (Cont'd.) 
Bee Hacky Ford Gazette 1000 $120 1000 $80 1000 $40 MTWT Not 3 2 Offset HF&SP 
by __ Sterling Journal-Advocate 1000 $90 1000 $70 1000 $50 MTWTFS MTWTFS No 6-6 2-2 Offset HF&SP 
CONNECTICUT 
“QBridgeport Post & Telegram Page $370 Page $310 1000 $170 All All Not 7-7 2-2 —/P HE 
Bristol Press 850 $255 850 $170 850 $85 MTWTFS MTWTFS Yest 7-7 1-1 HF 
_ 6Danbury News-Times 700 $200 700 $150 700 $100 All _ All Yest 4-2 2-2 Offset. HF 
Greenwich Time Page $340 Page $210 1000 $185 MTWTF Yest 152e2 2-2 Offset 
____ Hartford Courant Page $470* Page $340* 1000 $185* All All No 7 —/— HF&SP 
Hartford Times Page $420 Page $305 1000 $190 All All Yest 5-5 2-1 5/- HF&SP 
Manchester Herald 1000 $225 1000 $150 1000 $75 MTWTFS MTWTFS Yest 7-2 6-2 Offset HF &SP 
@ 9Meriden Morning 
= Record & Journal None $135 None $85 MTWTFS _ Yest 3 1 HF 
~ QMiddletown Press 1000 $240 1000 $160 1000 $80 MTWTFS MTWTFS Yest 3-3 2-2 —/- HF 
Milford Citizen 1000 $300 1000 $200 1000 $100 SMTWTF SMTWTF Not 3-2 1-2 Offset 
_9New Britain Herald 1000 $225 1000 $175 None $100 '-MTWTFS MTWTFS _ Yest 7-5 2-2 Offset HF 
New Haven Journal-Courier & . 
a Register 1000 $420 1000 $330 1000 $235 All All Yest 7-7 2-3 HF&SP 
% ~9New London Day 1000 $260 1000 $195 None $130 MTWTFS MTWTFS Not 6-6 2-1 —/- HF 
- ~6Norwich Bulletin 600 $100 SMTWFS Yest 3-2 2-2 Offset HF&SP 
Stamford Advocate 1000 $170 MTWTFS a 1 HF 
_ Torrington Register __ 1000 $140 1000 $70_ ‘ MTWTFS Not 3 2-2 HF 
_@ Waterbury Republican ¢ 
ae. j & American 980 $200* 980 $150* 980 $100* All All Not 7-7 1 Offset HF 
__2Willimantic Chronicle None $60 MTWTF Yest 2-2 Offset 
x 
DE LAWARE 
Me? Dover Sinte News None $225 None $150 None $75 SMTWTF SMTWTF Not 3-3 2-2 Offset HF 
Oe _ Wilmington News & Journal 1000 $395 600 $295 600 $210 MTWTFS MTWTFS Yest 7-5 1-1 Offset HF&SP 
STRICT OF COLUMBIA 
1000 $763.20 1000 $620.10 1000 $514.10 All All Yest 10-5 3-6 —/- HF 
Washington Star News 1000 $425 1000 $550 1000 $700 All All Yest 7-3 2-6 —/- HF&SP 
: Boca Raton News a None $120 None $85 None $50 STWTF STWTF Yest 3-2 2- _Offset HF&SP 
os Bradenton Herald 1000 $175 1000 $135 1000 $85 MTWTFS MTWTFS Yest 5-3 1-1 J —/— HF 
None $180 None $130 None $90 SMTWTF SMTWTF Yest 44 2-2 Offset HF 
None $275 None $205 None $150 All All Not 5-3 2-2 Ste 
6Daytona Beach News-Journal 420 $200* 420 $150* 420 $100* All All Yest 5-3 2-3 Offset 
@ Deland Sun-News , 560 $100 560 $75 560 $50 SMTWTF SMTWTF Yest 3-2 2-2 Offset 
wi Fort Lauderdale News 1000 $350 1000 $350 1000 $225 All All Yest 3-3 
_ Fort Myers News-Press 1000 $210 1000 $149 1000 $84 All All Yest 5-4 5/P 
_ Fort Pierce News Tribune 616 $180* 616 $125* 616 $75* SMTWTF SMTWTF No 3-3 1-1 Offset HF 
_ Fort Walton Beach 
_ Playground Daily News 680 $210 680 $170 680 $85 SMTWTF SMTWTF Yes 5-3 1-1 Offset HF 
_ Gainsville Sun 1000 $190 1000 $140 1000 $85 sw All No 3-3 2-2 Offset HF 
_ Hollywood Sun-Tattler None $250 None $200 None $100 MTWTFS MTWTFS Yest 4-4 1-1 HF 
_ Homestead News-Leader 1000 $150 1000 $100 1000 $55 MTWTE MTWTF Yest 7-2 2-2 Offset 
_ Jacksonville Journal & ; 
Pe Times-Union None $700 None $500 None $300 All All Yest 3-3 2-1 —/P HF&SP 
© Key West Citizen 1000 $135 1000 $90 1000 $45 SMTWTF SMTWTF Yest 10-10 2-2 Offset HF 
Kissimmee Osceola Sun 420 $100 420 $40 420 $25 MTWTF MTWTF  Yest 142 + °«®#«4+2-2 Offset. HF&SP 
a ie - Lakeland Ledger None $190 None $145 None $100 All All Yest 3-3 3-3 HF&SP 
© Lake Wales Highlander Page $95* Page $65* Page $35* SMTWTF SMTWTF Yest 3-2 1-1 Offset HF&SP 
__ Leesburg Commercial None $120 None $80 None $40 All All Yes 10-3 Offset HF 
_ Marianna Jackson = 
ES County Floridian None $120 None $80 None $40 TWTFS Yest 3-2 2 Offset HF&SP 
_ Melbourne Times | None $170 None $115 None $75 All All Yest 6-3 2-2 Offset HF 
a a8 Miami Herald _ None $996 None $711 None $461 All All: Yest 7-4 1-5 —/- HF&SP 
“e  Miarni News ae None $996 None _ $711 None $461 MTWTFS MTWTFS Yest 7-4 1-5 —/— HF&SP 
| 6 Miami Beach Sun 1000 $225 +~—«:1000 $150 1000 —$$75 STWTF Yest 10:5 a Offset __ HF 8 
__Naples Collier Cou nty News 1000 $150 1000 $100 1000 $100 SMTWTF All ; 4-2 2-2 Offset HF&SP 
Ocala Star-Banner _ 1000 $150 ~——«*1000 $120 1000 $75 = SMTWTF  SMTWTF Yest _—«6-3 2-1 Offset HF 
er rd Orlando Sentinel & Star __ 1000 $400" 1000 $350" 1000 $260 All All Not Offset HF 
Bec _ Panama City News- Herald _ 1000 30% All Yest 10-3 
- @ Pensacola News-Journal 1000 «$338 1000 $280 1000 $238 All All Yest 5-3 
= _ Pompano Beach Sun Sentinel 1000 $350 1000 $350 1000 $250 All All Yest 4-3 
: © St. Augustine Record None $100 None $75 None $50* MTWTFS MTWTFS Not 10-5 
_ @ St. Peterburg Times & 
_Indepen 588 $460 588 $355 588 $250 All All Yes 5-3 
» Sanford Herald 1¢c900 _—~$150 1000 $100 1000 $50 SMTF SMTWTF Not 10-5 
___ Sarasota Herald-Tribune : 
eg.” Journal 1000 $250 1000 $200 1000 $140 All Yest gli 
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Here’s Harris, changing people’s minds. 


Usually a publisher comes to trade his older letterpress for one of 
our modern Harris web offsets. 

But in the past few months, 15 publishers did the unusual. They 
traded in web offset presses. All of them about five years old. Every 
one in good running condition. 

Because they found Harris best solved their need for increased 
paging capacity, or higher speeds, or precise color register. 

And because Harris offers easier roll changing. Horizontal web. 

m Variable color positioning. Accessibility. And dependable service. 

When the time comes for you, see the trendsetters from Harris. 

For more details, write Harris-Intertype Corporation, Cottrell 
Division, Mechanic Street, Westerly, Rhode Island 02891. 
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‘Compiled by Editor & Boblicher and Reilly- Lake Shore Calphies; Cheags: March, 1972 


Days Days De 
of Wk. of Wk. Closing No.of  5thCyl. 
3 Colors 3-Color* 2 Colors 2-Color* 1Color 1-Color* ~ Process Spot Mixt daysfor Pr & 
and Black extra and Black extra and Black extra color color Spec. _ full & and. Patch 
Min. Size charge Min. Size charge Min. Size charge Avail. Avail. ink Spot Col. Proofs Mats 
FLORIDA (Cont’d.) 
Tallahassee Democrat 560 $225 560 $175 560 $100 Al All Yest 3-3 2-2 Offset HF 
© Tampa Tribune & Times 1000 $550 ~—-1000 $450 1000 $325 All All Yest 44 2-2 —/P __HF&SP 
) Titusville Star- Advocate None $170 None $1 15 None $75 MTWTF MTWTF Not 5-3 2-2 Offset = 
‘@ West Palm Beach Post-Times 840 $295 _ 840 $245 840 $195 Re te All Not 7-3 21 Offset HF 
Winter Haven News-Chief _ eS None $80 None $45 SMTWTF SMTWTF _ Yest 74 2-2 Offset HF 
cain 
j _ Albany Herald 500 $125 500 $100 500. << $75" All All Not 7-4 2-1 5/— HF 
Americus Times-Recorder 1000 $105 —‘1000 $85 1000 $50 MTTF MTWTFS No 6-3 1-1 Offset HF&SP 
@ Athens Banner Herald 560 $148.03 560 $111.02 560 $63.44 All All Yest 43 1 Offset HF&SP 
@ Athens News _ 560 $126.90 560 $105 1000 “$00, Aa aeAllion ss? AD < Not 75 1-1 Offset HF 
'@ Atlanta Journal Constitution 600 $920 1000 $736 600 $552 All All Yest 2-2 44 —/—- ___HF 
“GAugustaChronicle ss 560 ~— $252.72 560 $189.27 560 $125.83 All — All Yest 7-4 1-1 Offset HF 
e@ Columbué Ledger- Enquirer A000" 1225 0 9 1000) bee S175 1000 $125 ¥ All All Yest 4-4 2 —/P HF&SP 
Cordele Dispatch 1000 $125 1000 $60 1000 $35 MTWTF  MTWTF Not oo a-dae at Offset HF 
__Dalton Citizen-News i BEE ae : None $60 MTWTFS MTWTFS Yes 2-2 1-1 —/—__HF&SP 
— Gainsville Times == None_ — $190 _~—None_ $140 None ‘$75 SMTWTF SMTWTF Yest 3-2 11 Offset HF 
~ Griffin News eet DAN SIO0L S40 es S755) B40 PP S50. MTWTFS MTWTFS No 3-1 1-1 Offset HF 
_ LaGrange News $655 |. $65 $40 MTWTFS MTWTFS Yest 3-2 1-1 Offset HF&SP 
Lawrenceville Gwinnett News 600 $150 600 _ $100 600 $50" | SMTWTF SMTWTF  Yest 4-2 1-1 Offset HF 
' Macon Telegraph & News None $295 None $225 None GiGOas oA All Yest 5-3 2-2 5/— HF &SP 
Marietta Journal ~ ~ 1000 $175 1000 $140 +1000 ~—- $100 SMTWTF SMTWTF _ Yest 2-2 2-2 Offset HF&SP 
Moultrie Observer 1000 $100 —‘1000 $75 1000 $50 SMTWTF SMTWTF No 33 1-1 Offset HF eg. 
Rome News-Tribune 1000 $200 —_—-1000 $135 +1000 $75 = SMTWTF SMTWTF Yes 2-2 2 Offset HF Reg. 
@ Savannah News & Press 1000 $307 +1000 $243 1000 $180 All All Yest 3-1 3-2 HF&SP fea 
~ Thomasville Times-E nterprise None $433 “None_ haps $308 None $358 All Al Yes [5-3 > aa 2 eOniset HE: > 
_ Valdosta Times E Love-s 2) t None ses. __MTWTFS __ Not 3-2 2-2 —l— HF on 
Warner Robins Sun 7G SIG00  iite, S100 =. Shea oS 76. MTWTF MTWTF Not 74 2-2 Offset HF&SP Reg. 
Waycross Journal-Herald 1000 $120 1000 $85 1000 $50 MTWTFS MTWTFS Not 5-3 2-2 —a-. = c 
West Point Valley Times-News == —————SNone_ $60 None ‘$35 ae All Not i Offset HF 
lilo Hawaii Tribune-Herald None $150 None $125 None $80 SMTWTF SMTWTF Yest 4-3 1-1 Offset HF&SP 
Honolulu Advertiser & . S, ‘ ‘ = 7 x 
Star Bulletin 1000 $551 ~—«-1000 $431 1000 = $310 All All Yest 7-7 2-2 — HF 
onolulu Hawaii Hochi a Es None $97. None $66 All All 14-14 3 Offset 
HO 
Blackfoot News j None $37* Alt All Yes 2-1 4-2 Offset HF 
6 8Boise Statesman 980 $225 980 $175 980 $125 All All Yest 3-3 2-2 — _HE 
urley Co. Idaho Press $95 $55 MTWTF  MTWTF _ Yes 77 2 Offset HF&SP 
Caldwell News Tribune 560 $100 560 $75 560 $50 Yest 3-3 1-1 _ Offset = HF 
> ur d’Alene Press 600 $110 600 $80 None $50 All All Not 6-2 1 Offset HF 
"Idaho Falls Post-Register 700 $110 700 $90 700 + ~=©$50 SMTWTF SMTWTF  Yest 6-3 2-1 —/P HF 
_ewiston Tribune 600 $163 600 $121 600 $79 ~All All Yest 74 1-1 —/- HF 
Moscow Idahonian None $180 None — $120 None $60 MTWTFS MTWTFS _ Yest 3-2 1-1 Offset HF 
_ Nampa Free Press _ None $100 _ None $75 None $50 = MTWTFS MTWTFS Yest 3-2 1-1 Offset HF&SP 
Pocatello State Journal 600 $105 600 $75 600 $45 =SMTWTF  SMTWTF Not 2:2 1-1 Offset HF &SP 
win Falls Times-News None $160 _None $133 None $80 SMTWTF SMTWTF  Yest 43 Offset 
9 Aiton Telegraph 1000 $180 1000 $130 1000 $80 MTWTFS Yest 5 
Arlington Heights Herald 1200 $350 1200 $250 1200 $100 ‘li MTWTF No 5-2 
-@ Aurora Beacon-News 560 $200 560 $180 560 $165 Alvan = All Yest 7-7 
43 ‘3Believille News- Democrat _ < 7 = Page $100 MTWTF Yest 3 
e Republican None $125 None $90 None $55 MTWTFS MTWTFS No 4-3 
~§Bloomington-Normal as as ; x an * ley e < 
Pantagraph 812 $100 812 $150* 812 $200 All All Yest 5-5 
Ganton Ledger 1000 $90 1000 $70 1000 $50 MTWTFS MTWTFS _ Yest 3-3. 
- Sarbondale-Herrin Murphysboro ; . 
“Southern Ilinoisan 1000 S15 All 2 
Central City- EASY, ty 
__Warnac Sentinel _ 1000 $150 1000 $100 1000 $50 MTF SMTWTF Not 2-1 
Cham MBE) 1 re aa 1000 $75 All Yest 4 
Champaian- -Urbana News- 
Ea 1000 $150 1000 $110 1000 $75 All All Yest 4-4 
i Charleston Coles ; County. Times None $150 None $100 None $50 MTWTFS MTWTFS 5-3 
5 Chicago ‘Today — itamey «i Page Ny $730 Page $730 Page $265 SMTWTF- . SMTWTF Not § 
icago Calumet _ 4 “None : $300 None _ $200 None $100 MTWTFS MTWTFS Yest 3-2 
icago Daily Defender «1000 = $450 ~—-'1000 $175 1000 $125 MTWTF Not 3 
Page $915 Page $915 1000 $624 MTWTFS MTWTFS _ Yest 7-3 
icago Sun-Times Page $861 Page $861 Page —_—« $650 All All Yest 7-3 
icago Tribune 1000 = $294 =~ 1000 $1294 1000 $1010 All All Not 26-12 
ille | Commercial News 1000 $170" ~ 1000 $125* 1000 $80* All All Yest 44 
b Chronicle None $180 None $120 None — $65 _— MTWTFS MTWTFS Yes 3-3, 
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4 3 Colors 3-Color* 
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2-Color* 
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1-Color* 
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and Black extra and Black extra and Black extra color color Spec. _ full & and Patch Inserts +s 
a bA\' 29 Min. Size charge Min. Size charge Min. Size charge Avail Avail ink Spot Col. Proofs Mats Accepted Col f 
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NOIS (Cont’d.) Ja 
fon Telegraph $120 $80 $40 MTWTFS MTWTFS Yest 2-2 2-2 Offset HF Occ. — 
s;Quoin Call 1000 $30 MTWTFS Yest 5 3 HF Occ. 
St. Louis “y 
‘Metro-East Journal , 1000 $120 SMTWTF Yest 3-3 1 —/— HF&SP Occ. 
fingham News 1000 $135 1000 $90 1000 $45 TFS MTWTFS Not 10-5 33 Offset HF Reg. 
igin Courier-News Page $195 1000 $140 1000 $115 MTWTFS MTWTFS  Yest 4-7 f HF&SP Ochs 
seeport Journal-Standard 1000 $150 1000 $100 None $70 MTWTFS MTWTFS  Yest og 1-1 __HF&SP Occ. ‘ 
alesburg Register-Mail 1000 $100 1000 $75 1000 $50 MTWTFS MTWTFS Yest 4-2 2-2 SIP HF Occ. — 
‘arrisburg Register 1000 $40 MTTF Not 3 2 —/— HF&SP Occ. 
jopeston Chronicle-Herald $35 MTWTF MTWTF Not 5-2 24 Offset HF Occ. 
acksonville Journal-Courier None | $120 None $85 None $50 All Yest BD ee tales —/— _, HF&SP Occ. 
»liet Herald-News None $195 None $175 None $155 All All Yest 6-3 De HF&SP Occ.” 
ankakee Journal 1008 $215 1008 $145 1008 $90 SMTWTF SMTWTF  Yest 3-3 ai Offset HF&SP Occ) 
wanee Star-Courier 1000 $70 1000 $60 1000 $35 MTWTF  MTWTF  Yest 7-3 1-3 _—/P_HF Reg. 
aS alle-Peru-Oglesby o. 
News-Tribune 1000 $140 1000 $100 1000 $60 MTWTFS 5-3 2-2 Offset HF&SP Occ 
awrenceville Record None $45 : MTWTF —-Yest_—s 5 Offset HF 5 
itchfield News-Herald ‘ 1000 $50 MTWTFE ‘Yes 3 1-2 Offset. HF me. 
sacomb Journal S 1000 $45 MTWTFS Not 3 1-2 _—Offset : 
larion Republican i 3 a 
attoon Journal-Gazette None $105 None $90 None $60 MTWTFS MTWTFS Yest 3-3 1-1 —/- HF Occ. 
joline Dispatch 1000 $156 1000 $136 1000 $89 MTWTFS MTWTFS  Yest 5-2 122 5/P HF Reg. 
Jonmouth Review Atlas Page $120* None $80* None $40* MTWTFS MTWTFS _ Yest 2m eee ee Pe ge 
Norris Herald 980 $100 980 $70 980 $40 MTWTF MTWTE Not. 2 oe, 22 lOffsetne Occ. 
Jount Prospect Herald None $350 None $250 None $100 All All 5-5 7 Offset 
jount Vernon Register-News None $120 _None $100 None _— $60 MTWTFS MTWTFS Yest 53 22 HF Occ. 
ney Mail 1000 $135 1000 $100 1000 $50 | MTWTFS MTWTFS Yest 52 23 Offset  HF&SP Reg. 
'ttawa Republic-Times 1000 $140 1000 $100 1000 $60 |= MTWTFS MTWTFS _ Yes ry re ne a Occ. 
z kin Times 1000 $75 _MTFS Not 7 Offset HF < 
eoria Journal-Star 1000 $325 ~—- 1000 $260 1000 $185 _ RW tis 0a. A cut EYesto) “fOI00 . 2. is 5/0 ae Rea. ; 
tontiac Leader 600 $125 600 $85 600 $45 MTWTFS MTWTFS Yest 3-2 {2° _. Offedte, SGeyae Occ. | 
yuincy Herald-Whig 1000 = 50% 1000 40% 1000 25% _ All Me Vest, 163.5 J1-4. .. ~/P> 7) egsen aS 
‘obinson News Bae 71000; $00, A 1000, 4G wo os LMTWTESy: SNot 55) FT =. Ofte ane os 
‘ockford Star & Register bor 3 as oe) ; ek — f 
_ Republic 1000 $280 100 $210 None $140 All All yest: 63, ree) . HF&SP Rega 
tock Island Argus 1000}. $1140) 2 1000n= $99 1000 $66" MTWTFS MTWTFS_ Yest 5-2 1-1 _5/P HF&SP_ } 
fprinafield State Journal r vers Re Fae g si : 
-_ & Register 1000 $265 1000 Be S21 Stes es $140 All All” West o-oo ir wu al HF. 
erling-Rock Falls Gazette $65 MTWTFS Yest Ora, » 2 Se tdecbes <- HF | 
vow Times-Press 1000 $120 1000 $90 1000 $50 MTWTFS MTWTFS  Yest 3-3 2-2 5/P AAP ee ; 
aylorville Breeze-Courier None $100 None $50 MTWTFS MTWTFS’ Yest 3-3 22 Offset HF&SP Occ. 
Vatseka Iroquois  e 3 ir as i 5 . Oa rece ceed sh 
© County Times 600 $150 600 $100 —- 600 $50 _MTTF MITE aMNo., toes. 2 Offset HF a 
ppokeasr -North Chicago j 
News-Sun 1000 $150 1000 $120 1000 $85 MTWTFS MTWTFS Yest 55 21 5/P  HF&SP Reg. 
Wheaton Journal Page $225 1000 $160 1000 $125  =SMTWTF SMTWTF  Yest 7-5 tetas. HF&SP Pr 
MANA 
\nderson Herald & Bulletin None $180 None $120 Alte 2 Neste 5 7 3-3 aes eae 
sedford Times Mail 1000 $345 1000 $230 1000 $115 MTWTFS MTWTFS  Yest 6-4 2:2 wpe HF 
Sloomington Herald- —— 7 2 S07 ; F - ’ 
Telephone 1000 $195 1000 $130 600 $65 All All Yest 4-3 2-2 HF&SP 
$loomington Tribune 600 $180 600 $120 600 $60 All All 5-3 Offset HF &SP 
Hinton Clintonian % Page $25 Pe Miron Notre Gieu Deen Otisete el 
olumbus Republic - None $210" _ None $140" None $70* MTWTFS MTWTFS Yest 43 22 Offset HF _ 
sonnersville News-Examiner None $130 None $90 None $50 ; MTWTFS Not ri ea | a Offset aie a 
trawfordsville E ‘ j ' > ee i. Sy 
_ Journal-Review 600 $140 600 $100 600 $55 MTWTFS Not... 5-5 2-2 Wap Oftset 2) i EiGaree 
jecatur Democrat 602 $80 602. = $40 sree MIWIES: UcYet. 65) 21: Offset - HF 
likhart Truth 588 $140 588 $105 588 $70 MTWTFS MTWTFS- Yest 4-4 2-2, UJ MFesee 
‘wood Call-Leader 600 $70 600 $35 ~All BNO a AR Offset HF we 
\vansville Courier & Press 1000 $350 1000 $300 1000 $225 All All Yest 55 22 ee 
et Wayne Journal Gazette 
__ & News Sentinel % Pg. $395 % Pg. $295 % Pg. $200 MTWTFS MTWTFS Yest 10-3 42) 4 | 3 * Sip HE ge 
tts rankfort Times None $135 None $100 None $50 STWTFS STWTFS Nota end -29 x Offset Bu ESeeaeoce 
ir ranklin Journal None $150 None $100 None $50 MTWTFS MTWTFS VCS ay 1-1 < Offset at nee 
ranklin Star None $235 None $120 MTWTFS MTWTFS~ Yest 2-2 10), > Offset = SHE es 
ary Post-Tribune 1000 $275* 1000 $220* 1000 $175* All All Wesip ke nO4a Liat _—/P HF&SP 
joshen News None $225 None $150 None $75 || MTWTFS MTWTFS ft _ 105 2-2 B/P Re 
ir ncastle Banner 588 $110 588 $55 ~ MTFS AM No Ae ; Offset a: Abia 
jammond-East Chicago Times’ 980 $249 980 $201 980 $159 SMTWTF SMTWTF  Yest 5-5 _ HF&SP 
funtington Herald-Press None $75 None $60 None _ $30 MTWTF SMTWTS [Yonah ASSETS Aden oy “Offset ger Ste 2 
lian. otis Star & News 1000 $765* 1000 $615 1000 $460 All — All VCH Rog 3-3 —/— __ HF&SP 
None $75 None $57 None $35 MTFS MTFS puNGpese AGS eis Offset _ ie 
None $185 None $120 None $65 MTWTFS Yes 1-3 2-2 __ Offset. Ee ate ; 
1000 ~—- $50 MTTF No Mie 21s L- Ottvet 5: ‘HE&SP_ 
$130 450 $115 450 | $60 All All Yest 7-4 Ti. Otis r na, 
_ t Ad-Pro inks available. 


3 Colors 3-Color* 


1 Color 


2 Colors 2-Color* 1-Color* Process 
and Black extra and Black extra and Black extra ‘color color Spec full & and 
Min. Size charge Min. Size charge Min.Size charge Avail. Avail ink Spot Col. Ponta 
DIANA (Cont‘d.) 
Lafayette-West Lafayette : 
Journal & Courier None $175 None $135 None $95 MTWTFS MTWTFS Yest 7-7 3-3 5/P HF &SP 
~ La Porte Herald Argus 1000 $160 1000 $110 1000 $ 60 MTWTFS MTWTFS _ Yest 3-3 2-2 Offset HF 
Lebanon Reporter 1000 $150 1000 $100 1000 — $50 MTFS MTWTFS No 3-3 2-2 Offset HF 
_ Logansport Pharos-Tribune & 
~ Press 1000 $175 1000 $125 1000 $77.50 SMTF SMTWTF Yest 4-3 2-1 Offset HF 
Madison Courier 294 $135 294 $100 294 $50 MTWTFS  MTWTFS _ Yest 3:3 1-1 Offset HF 
Marion Leader Tribune & : 
Chronicle None $110 None $80 None $50 All All Yest 3-3 2-2 Offset HF 
Martinsville Reporter $80 $40 MTWTFS MTWTFS Yest 4-2 2-2 Offset HF 
Michigan City News-Dispatch 1000 $180* 1000 $120* 1000 $60 MTWTFS MTWTFS _ Yest 7-4 3-3 == HF 
_@ Muncie Star & Press 1000 $225 1000 $150 1000 $87.50 All All Yest 5-3 3:3 5/P HF&SP 
New Albany Tribune 1000 $80 MTWTF Not 4 1-1 HF 
New Castle Courier-Times. None $120 None $60 MTWTFS if 3 1-1 —/— HF&SP 
_ Noblesville Ledger 630 $47.50 MTuF Yest 4-3 2-2 Offset HF 
_ 6Peru Tribune ez None $150* None $100* None $50* MTWTFS MTWTFS Yest 6-4 2-2 Offset HF 
3 _ 6Plymouth Pilot-News ~ Page $120 Ye. Page $80 Y% Page $40 MTFS MTWTFS Not 5-3 2-2 Offset HF 
Portland Commercial-Review 1000 $35 All Not 3 2 HF 
_ Princeton Clarion ; None $49. ee MTWTF No 2-2 2-1 Offset HF &SP 
Richmond Palladium-Item 1000 $180 1000 $120 1000 $60 SMTWTF SMTWTF Yest 505 101 HF&SP ~ ¢ 
gee S ‘ 1000 $45 MTWTFS Not 5-3 oy pa HF 
Seymour Tribune. None $240 None waS120 None $60 MTWTF MTWTF Yest 5-3 1-1 Offset HF 
Shelbyville News a 1000 $100 1000 $50 MTWTFS Yes 5-4 DD, —/P HF 
—e South Bend Tribune ‘None $450 ~— None $330 None $180 All All Yest 7-7 2-2 HF 
Terre Haute Tribune-Star Page $150 1500 $130 ~—-«600 $110 MTWTFS _Yest 7 1-2 HF&SP 
ion City Times-Gazette - = 5; ~ 1000 $40 All 
Valparaiso 5 ie : aa - 
Vidette-Messenger None $140 None $100 None $60 MTWTFS MTWTFS Not 4-3 Offset HF&SP 
nceennes Sun-Commercial None $90 None $65 None $35 SMTWTF SMTWTF Yest 2-2 1-1 Offset HF &SP 
fabash Plain Dealer 462 $150 462 $100 462 $50 MTWTF MTWTF Yest 4-3 1 Offset 
_6Warsaw Times-Union % Page $150 % Page $110  % Page $70 MTWTFS MTWTFS _ Yest 3-3 2-2 Offset HF 
___ Washington Times-Herald xy 1000 $80* 1000 $50* MTWTFS MTWTFS No } 4-4 = HF 
| 1G hester News & ; % 
—_ Journal Herald f _ a 1000 $60 1000 $120 All ‘No 2 HF 
IOWA 
i None $90 None $70 None $50 MTWTFS MTWTFS Yest 6-3 2-2 Offset HF 
ic News-Telegraph x 7 None $40 MTWTFS Not 4-4 2-2 HF 
one News-Republican 7 7 1000 $40 MTWTFS Not 44 2-2 Offset HF 
Burlington Hawk Eye None $120 None $90 None $60 SMTWTF SMTWTF _ Yest 7-3 2-2 Offset HF 
Carroll Times Herald None $105 None $75 None $40 MTTF MTWTF Yest 6-6 1-1 5/— HF 
edar Falls Record : “None $100 None $80 None $60 TWTFS TWTFS Yest 3-3 1-1 Offset HF 3 
dar Rapids-Marion Gazette ~ 1000 $275 1000 $225 1000 $125 All All Yest 3-3 2-2 —/P HF me 
Centerville lowegian & “ y : 4 
Citizen 840 $33 MTWTF MTWTFE Not 3-2 2-2 Offset HF&SP 
Charles City Press None $40 MTWTF No 5-5 HF&SP 
rokee Times & Chief Page $50 1800 $40 1200 $25 MTWTFS  MTWTFS Not 2-1 2-2 Offset HF&SP 
=: None $175 None $125 None $75 MTWTFS MTWTFS~ Yest 10-3 32 Offset. HF 
cil Bluffs Nonpareil Page $730.68 Page $655.68 Page $580.68 All All Yest 5-3 3-3 —/P sP 
“Creston News-Advertiser 840 $82.50 840 $60 840 $36 MTWTF MTWTFS_ Yest ‘5-2 1-1 Offset HF 
venport-Bettendorf i ’ 
_Times-Democrat None $250 None $250 None $160 All All Yest 74 1-1 
es Moines Register : f 
& Tribune Page $500* Page $500* 1000 $350* All All Yest 6-5 ilz2 
Dubuque Telegraph-Herald None $250 _None $175 None $95 SMTWTF SMTWTF Yest 5-4 120 5 
} edger z 1000 $45 MTWTFS Not 2 1 
1000 $210 1000 $140 1000 $85 MTTFS MTTFS Yest 3-3 124 
0 1000 $90 1000 $70 1000 $40 MTTFS Not 2 
“y aie Press- Citizen 588 $145 588 $110 588 $75 MTWTFS MTWTFS Yest 3-3 Bs 
“Keokuk Gate City Page $99 Page $75 Page $40 MTWTF MTWTF Not 22 1-1 
MarsSentineh 750 $95 750 $65 750 $35 MTWTF MTWTF Not 3-3 1-1 
Pea atin Times- , ‘ ; 
li None $60 MTWTFS. Yest 7-7 == aft= 
ity Globe-Gazette None $120 _None $100 None $60 MTTFS MTWTFS_ Yest — 7-4 ie HF&SP- 
Muscatine Journal Warps: ‘None | $80 $70 $70 None $40 MTWTFS MTWTFS Yest 7-4 2-2 5/-— HF&SP | 
Hse iv 420 $50 MTWTFS No 5 Offset HF 
Ne a Mae $100 % Pg. $60 MTWTF MTWTF Yest a Offset HF&SP 
elwein Register =  —-«1000-~S§s $125 ~— 1000 $75 1000 $45 MTWTFS No $7 _ Offs HF, 2 
Oskaloosa Herald __ None $150 —_— None $120 None $60 MTWTF MTWTF Vest eetss HF. 5a 
ttumwa Courier - 1000 $90 ~——:1000 $90 1000 $60 TWTF All Yost. a3: 
erpvichieni aes | None $105 None . NS70 None $35 MTWTF MTWTF Yest 
ity Journal, 1000 $318 1000 $318 1000. $133 All All Not 
yencer Reporter & Times 1000 $100 1000 $70 1000 $40 -SMTWTF SMTWTF Yest 
on dar Valley Times None $80 None $60 None $35 MTWTF MTWTF. No 
urnal 840 $45 840 $25 MTFS MTWTFS Not | 


e discount available. +AdPro inks available. 


+ Converts to Offset in July. 


Re de of Wine OF WK Closing _No. of ‘Bth Ov. 


2-Color* 1Color 1-Color* i Mixt daysfor Pr 
and Black extra extra and Black extra ) Spec. full & aba Patch 
Min. Size charge Min. Size charge Min.Size charge Avail. Avail. ink SpotCol. Proofs Mats 
1A (Cont'd.) 
Vaterloo-Cedar Falls 
Evansville Courier $350 None $160 
ISAS 
arkansas City Traveler Y% Page $85 % Page $65 % Page $40 MTWTFS MTWTFS Not 44 2-2 Offset HF 
\tchison Globe 1000 $45 1000 $45 SMTWTF No 3 2-3 Offset HF 
,ugusta Gazette None $90 None $45 SMTWTF SMTWTF Not 11-2 2-3 Offset HF&SP 
joffeyville Journal 500 $120 500 $80 500 $45 SMTWTF SMTWTF Not 4-2 1-1 Offset HF&SP 
Yodge City Globe 560 $150 560 $100 None $50 MTWTFS MTWTFS Yest 3-2 2-1 Offset HF 
| Dorado Times 1000 $143.95 1000 $95.30 500 $47.65 MTWTFS MTWTFS Yest 7-3 2-2 Offset HF 
mporia Gazette ‘ ; 1000 $75 1000 $50 MTWTFS Yest 4) 2-2 HF&SP 
ort Scott Tribune * : 1000 $30 MTTFS Not 4 2 HF 
jarden City Telegram 1000 $75 1000 $50 1000 $25 = #MTWTFS  MTWTFS Yest 42) al —/— _-HF&SP 
S30odland News None $70 None $35 SMTWTF Yest 6-3 3-2 Offset 
reat Bend Tribune Page $100 Page ~ $75 1008 $50 SMTWTF SMTWTF Yest 32 2-1 HF &SP 
sreat Bend Western 
Kansas Press Page $100 Page $75 1000 $35 All All Yest 3-2 1-1 HF 
days News 1000 $100 1000 $60 SMTWTF SMTWTF Yest 3-2 2-1 —/— iste 
Jiawatha World 420 $60 420 $30 All No 7 2-2 Offset HF&SP 
Jutchinson News None $250 None - $200 None $110 All All Yest 7-7 2-2 Offset HF&SP 
ndependence Reporter 1176 $150 588 $70 588 $35 s SMTWTF Yest 10-6 1-2 —/— HF 
nction City Union 1000 $200 100 $140 300 $75 MTWTFS MTWTFS Yest 5-3 —/— HF&SP 
ansas City Kansan + 980 $170 980 $115 980 $60 SMTWTF SMTWTF Yes 3-3 1-1 Offset HF 
awrence Journal-World 1000 $130 1000 $95 1000 $60 MTWTFS MTWTFS Yest 5-3 1 —/P HF&SP 
seavenworth Times 1000 $75 SMTWTF _ Yest 4 1-1 HF 
jiberal Southwest Times None $150 None $100 © None $50 MTWTFS MTWTFS Yes 3-3 1-1 HF 
Manhattan Mercury None $112 None $77 None $42 SMTWTF SMTWTF Not 2 1-1 Offset HF 
Jewton Kansan : 1000 $45 All Not 3 2-2 Offset HF 
Nathe News 560 $100 560 $75 560 $50 TWTFS TWTFS Yes 2-2 Offset HF 
Ittawa Herald None $82.50 None $62 None $41.25 MTWTFS MTWTFS No 2-2 1-1 Offset HF 
“arsons Sun 1000 $120 1000 $90 588 $50 MTWTFS MTWTFES Yes 5-3 2 Offset HF 
littsburg Headlight & Sun 588 $130 588 $90 588 $50 All All Yest 5-2 2-2 5/— HF 
tratt Tribune 500 $150 500 $100 1806 $35 MTWTFS MTWTFS Not 3-2 1-1 Offset HF 
jalina Journal None $200 None $150 None $85 SMTWTFE SMTWTF Yes 4-3 2-2 Offset HF 
‘opeka Capital-Journal None $325* None $237 None $162* All All Yest 4-4 1-1 HF 
ichita Eagle & Beacon None $460 None $480 None $320 All All Yest 7-5 2 —/P HF&SP _ 
nfield Courier 14 $45 MTWTFS MTWTFS Yest 5-3 1-2 Offset HF&SP 
TUCKY 
Ashland Independent 750 $175 750 $150 750 $100 All Al Not 7-5 2-2 Offset 
sowling Green Park City News1000 $174 1000 $122 1000 $58 SMTWTF SMTWTF Not 2-2 1-1 Offset 
sorbin Tribune & Times 1000 $30 All Not ti Offset 
Yanville Advocate Messenger 1000 $105* 1000 $70* 1000 $35* SMTWTF SMTWTF Not 2-2 1-1 Offset 
srankfort State Journal None $100 None $75 None $50 SMTWTF SMTWTF Yest - 1-2 Offset 
ilasgow Times None $65 None $55 None $45 All All Yest 7-3 2-2 Offset 
‘enderson Gleaner-Journal 616 $105 616 $80 616 $45 STWTFS All 7-3 1-1 1-1 Offset HF 
Nopkinsville Kentucky 
' New Era 1000 $107.50 1000 $87.50 1000 $57.50 MTWTFS MTWTFS Yest 5-3 2-2 Offset HF 
“exington Herald-Ledger 1000 720 1000 $660 1000 $600 MTWTFS ~All Yest 7-7 2-2 —/- HF z 
ae Ie pourler Journal 750 $325 All Wert tet mes oS Brees 3 
Madisonville Messenger None $150* None $100* None $50 MTWTFS MTWTFS Not 4-2 2-2 Offset HF 
ay field Messenger 1000 $100 1000 $60 1000 $40 MTWTFS MTWTFS Yest 3-2 2 Offset _ HF 
iddlesboro News = : 600 $70 600 $40 MTWTFS Yest 3 3-3 Offset HF 
)wensboro Messenger 
& Inquirer None $165 None $125 None $75 All All Yest 44 AS at Offse: HF 
ducah Sun-Democrat 1000 $140 1000 $120 1000 $100 SMTWTF SMTWTF Yest 5-3 Lh oe 5/— HF&SP 
is Enterprise 1000 $110 1000 $90 1000 $50 SMTWTF SMTWTF No 4-3 2-2 Offset HF&SP 
tichmond Register 1000 $120 ~—:1000 $80 1000 $40 "MTWTFS MTWTFS  Yest 4-2 1-1 Offset HF&SP 
eh een 1000 $150 1000 $100 1000 $50 MTWTF MTWTF Yes 2-2 ; Offset HF 
ISIANA 
andria-Pineville ; 
Town Talk — _ 1000 $100* 1000 $80* 1000 $60* All All Yest 44 2-2 HF&SP 
rop Enterprise None $100 _ None $70 None $40 MTWTFS MTWTFS Not 52 2 Offset HF 
‘aton Rouge Advocate & : 
_ State Times $350 1000 $275 1000 $175 EM All Yest 33. (1-3 -/P HE Reg. 
logalusa News $135 % Page $90 %Page $45 SMTWTF  SMTWTF Yest 4-2. 1-1 Offset HF&SP Reg. 
rowley Signal $105* 560 $70* 560 $35* STWTF STWTF Yest 3-3 2-2 Offset HF&SP Reg. 
irankl ; 1000 , $50 MTWTF Not 3-2 1-1 Offset RUE Si, a elias Occ. 
ini 105* None — $75* None $40* MTWTF MTWTF Yest 2-2 1-1 , Offset _HF&SP ae _ Reg. 
one None $45 MTWTF MTWTF Yest 2-1 44 Offset HF = Reg. 
f 1000 $75 All Yest 3 2-1 Lae u Re 
45% 1000 35% All All Yest 7-4 21 5/P «HF mer 
: +Changing to Offset, effective July 1, 1973 
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Min. Size charge 


'3-Color* 
extra 


2 Colors 


and Black 


Min. Size charge 


2-Color* 


extra 


1Color 1-Color* 
and Black 
Min. Size 


extra 
charge 


Days 
of Wk. 
Process 

color 

Avail. 


Days 
of Wk. 
Spot 
color 
Avail. 


a | 


Roatalcd by Editor & Publisher and Reilly Lake Shore Graphics, Chicago, 


Closing 
Mixt days for 
Spec. full & 
ink Spot Col. 


March, “1972— a 


Lou ISIANA (Cont'd.) 


™ 


No. of 
Pr 


Proofs 


wa Minden Press-Herald None $125 None $80 _ None $40 MTWTF MTWTF Yest 2-2 1-1 
Monroe News-Star & World 560 $190 1000 $170 1000 $150 MTFS All Yest 5-3 1-1 
Morgan City Review 1000 $80 1000 $40 All No #2 2-2 
@ New Iberia Iberian & 
Jeanerette Enterprise 1000 $120 1000 $80 1000 $50 iS SMTWTF Not 5-2 4-4 
_ New Orleans Times-Picayune 
: & State Item 1000 $500 1000 $500 1000 $275 All All Yest 5-5 2-2 
Opelousas World 1000 $135 1000 $95 1000 $50 SMTWTF SMTWTF Yest 74 3-2 
Ruston Leader None $85 None $65 None $45 MTWTF SMTWTF Yes 7-7 2-2 
Shreveport Journal & Times 1000 $275 1000 $224: 1000 $150 All All Yest 7-5 2-2 
600 $150 600 $100 600 $50 MTWTF MTWTF Yest 3-3 2 


_ Thibodaux Comet 


5th Cyl. 
Phen 


Patch 
Mats 


Augusta Kennebec Journal 1000 75% 1000 60% MTWTFS MTWTFS Yest 7-5 1-2 —/P HF 
Bangor News 1000 $325 600 $275 600 $225 MTWTFS  MTWTES Yest 5-5 2-2 5/— HF&SP 
3 6Bath-Brunswick Times Record 1000 $225 1000 $150 1000 $75 MTWTF MTWTFEF No 7-3 1-1 Offset Hf 
_ Biddeford-Saco Journal f 1000 $50 MTWTFS Not 3-3 33 HF 
Lewiston-Auburn Sun Journal Page $200 None $175 None $150 MTWTFS MTWTFS Yest 5-5 2-2 5/P HF &SP 
_ Portland Press Herald Express 1000 $350 1000 $275 1000 $200 All All Yest 10-7 2-1 5/P HF&SP _ 
1000 $100 1000 $100 MTWTFS Not 3 3-2 HF. coum 


_ Waterville Sentinel 


ie Annapolis Capital None $65 None $55 None $55 MTFS MTWTFS Yest 7-1 2 Offset HF Oce. 
© Baltimore News American 1000 $675 1000 $550 1000 $385 SMTWTFS SMTWTFS Yest 3-2 2-2 —/- HF Reg. 
_ Baltimore Sun 1000 $980 1000 $865 1000 $625 All All eee S| 2-2 —/— ___HF&SP_ Oe. 
___ Cambridge Banner 1176 =©$120* + 1176 $90* 1176 $60* MTWTFS MTWTFS _ Not 3 2 Offset HF&SP Oce 
Cumberland News & Times 980 $125 980 $90 980 $70 SMTWTF SMTWTF _ Yest 5-5 3-3 —/— ‘HF &SP * 
Frederick Post & News None $180 None $120 None $60 All All 3-3 1 Offset i 
@ Hagerstown Herald Mail 1000 $190 1000 $150 1000 $80 MTWTFS MTWTFS __ Yest 3-3 2-2 =—/=- “HFase - 
Salisbury Times Page $175 ~—S—~ Page $125 1000 $65 SMTWTF SMTWTF _Yest 5-4 3-1 —/— HF 
Ee i 840 $75 MTTF No 5-3 2-2 HE 
_ Boston Christian Science S = —r 
‘Monitor - 1500 50%* 1500 40%* 1500 25%* §MTWTFS MTWTFS~ Yest 14-7 2 Offset HF&SP: 
600 $725 600 $675 600 $525 MTWTF All Yet 147 3 —/— _ HF&SP 
Boston Record 7A ‘5 x ae & - E <oie > 2 
American (Tab.) 1000 $700 1000 $650 600 $500 MTWTFS _Yest 3-3 22 HF&SP 
Brockton Enterprise & Times 1000 $225 1000 $175 800 $75 MTFS MTWTFS _  Yest 74 2-2 5/— HF&SP 
; 7. None $75 All Yes 3 3-2 HF 
1000 $150 1000 $120 1000 $80 SMTWTF SMTWTF  Yest 2-2 2-2 —/—__ HF 
1000 = $200_~——: 1000 $140 1000 _ $90 All All Not 5-2 1-1 Offset. HF Gm 
% Page $225 % Page $150  %Page $75 MTWTFS MTWTFS _ Yest 7-2 “4-1 ~~ Offset. =H _ Occ 
560 $200 560 $150 560 - $75 _— MTWTF MTWTF Yest 3-3 1-1 Offset HF&SP Reg 
100 $210 1000 $140 1000 “$70 MTWTFS MTWTFS Not 7-3 22 Offset HF am 
$340.20 1000 $135 1000 $100. TFS MTWTFS Yest  =_7-3 3-3 —/= HF 
" Standard Times Page $160 1000 $110 1000 $60 All All Not 4-4 1-1 5/— HF == 
Lawrence Eagle Tribune 5 % Pg. $300 % Pg. $250 600 $140 MTWTFS MTWTFS Not 7-4 2-2 Offset HF © ‘Reg 
_ Leominster Enterprise A wi 1000 $60 MTWTFS __ Yest 3-3 2-2 HF q 
600 $325 600 $250. 600. ‘125 All All Not 7-3 1-4 5/= HF i 
560 $125 MTF No 3 2-2 HF &SP Oce 
560 $75 MTF Yes 3-3 2-2 —/— _—-HF&SP 
: 1000 $75 MTWTFS Yes 33 22 Offset HF 
‘New Bedford Standard Times 600 $135 All Yest 3 2-2 HE 
Newburyport News er: . 600 $75 All 7 Offset 4 
North Adams Transcript 700 ~—«$140 700 $110 700 $65 MTFS MTWTFS _ Yest 7-7 11 Offset HF Occ 
Northampton Hampshire 2 
Gazette 1000 $185 1000 $135 1000 $75 MTWTFS MTWTFS __ Yest 5-3 1-1 Offset HF Or 
Pittsfield Berkshire Eagle 1000 $200 1000 $160 1000 $100 MTTFS All Yest 5-5 2-2 —/P HF&SP On 
wincy Patriot Ledger _ 1000 $175 1000 $125 MTWTFS  Yest 4-4 HF Z 
Salem News _ 840 =: $125 MTWTFS Not ge 2 HF L 
f F 600 $90 600 $60 All Yes 2 Offset _ 
Springtield i Union News & , 
Republican Page $476.97 Page $370.97 1000 $264.98 All All Not Zz 22 —/— _ HF&SP 
aunton Gaze a 1000 $75 MTWTFS Not 4 2 
Waitham News- ees 4 600 $100 600 $60 MTWTFS Yest 3-1 1 
eee 1000 $100 MTWTF Not 2-2 2-2 
1000 «© $415" 1000 $360 1000 $305 _ All All Not 5 2-1 
1000 $225 1000 $150 1000 $75 MTTF =MTWTFS  Yest ‘14-7 Offset HF _ 
980 $110 980 $80 980 $50  MTTF  MTWTF Yest 5-4 


+ AdPro inks available. 


Offset 


_ HF&SP 


This ad was run on a Goss Urbanite at 
Mid-America Printing Co., St. Louis, 
Missouri, U.S.A. For a demonstration, 
write or call: Goss Division, MGD Graphic 
Systems, 5601 West 31st Street, 

Chicago, Illinois 60650. 


‘‘We were looking for flexibility when we 
decided on the Urbanite,”’ says Russ 
Hogan. ‘We can run a wide range of 
different sizes and press runs eco- 
nomically without giving up any quality. 
Add color and you can see why we're 
very competitive. We’ve even picked up 
color business from people who saw 
The Sporting News on the stands and 
were impressed with our 4-color halftones.” 


“Our color is awfully close to. 
magazine quality, even though 
were running on newsprint. 
The Goss Urbanite gives us 
commercial quality 

from a newspaper press’ 


Mid-America Printing Co. 
St. Louis, Mo. 


“With the rough competition we have 
on newsstands, we demand the best 
color we can get,” says C. C. 
Johnson Spink, Editor-Publisher of 
The Sporting News. “We're on news- 
print sitting next to publications using 
coated stock. But Mid-America is 

_ doing such a great job for us, 
especially on 4-color halftones, that 
we're picking up color advertisers 
who notice our excellent color 
reproduction.” 


‘‘As a newspaper press, it’s one of 
the easiest to work with,”’ is the 
comment from Charles Crowder, 
Pressroom Foreman. And his feelings 
are shared by Gene E. Pedrolie, 
Pressman-In-Charge. ‘‘The Urbanite 
is easy to set up and run color. 

It holds its register. The press also 
takes a lot of beating with minimum 
maintenance and still turns out first- 
rate color. The men like it, too.” 


MGD Graphic Systems Division 
Rockwell International 


Where science gets down to business. 
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HIGAN (Cont‘d.) = 
n Arbor News Page $200 Page $175 1000 $75 All All Yest 4-4 2-1 4F&SP “a 
‘Bad Axe Tribune 1000 $180 1000 $120 1000 $60 MTTF MTWIF Yest 53 2 Offset HF Occ. 
Battle Creek Enquirer ’ a 
: & News 1000 $173* 1000 $137 1000 $84 All All Yest 74 2-2 HF&SP Ocen 
Bay City Times 1000 $132 All Not 4 HF&SP aa 
Benton Harbor News- 7 
Palladium 1000 $184 .1000 $129 1000 $84 MTWTFS MTWTFS Yest 4-3 2-2 —/P HF&SP Occ? — 
sig Radpis Pioneer None $150 None $100 None $50 MTWTF MTWTF Not 4-3 2-1 Offset HF 7 
6 Cadillac News None $150 None $110 None $60 MTWTFS MTWTFS Yest 4-3 1-1 Offset HF Reg. 4 
'_ Cheboygan Tribune None $120 None $60 All 4 Offset HF &SP a 
_ Coldwater Reporter 588 $100 588 $70 588 $40 MTWTF MTWTF Not 5-2 1 Offset HF . 4 
_ Detroit Free Press 2400. $1400 2400 $1400* 1000 $650* MTWTFS SMTWTFS Yest 6-6 7-7 —/P HF&SP Ocos 
Detroit News Page $1200 Page $1200 1000 $750 MWT All Yest 5-2 4-6 —/— HF&SP Occ: 
~ Dowagiac News None $150 None $100 None $50 MTWTF MTWTF Yest 2-2 1-1 Offset HF j 
_ Escanaba News 1000 $150 MTWTFS Yest 5-5 1 HF Occ. 
Flint Journal 1000 $350 1000 $275 1000 $175 All All Not 4-4 2-2 —/— _-HF&SP Occ: 
_ Grand Haven Tribune 1000 $150 1000 $110 1000 $70 MTWTFS Not 3 2 Offset HF&SP “4 
Grand Rapids Press 1000 $375* 1000 $275* 1000 $175* All All Yest 6-4 3-1 —/— HF&SP ‘ 
Greenville News 1000 $105 1000 $70 1000 $35 All All Not 3-3 Offset HF 
_ Hillsdale News 560 $100 560 $75 560 $40 MTWTFS MTWTFS Not 6-3 Offset HF 
Holland Sentinel Page $260 Page $185 1000 $85 MTWTFS MTWTFS Not 7-7 4 HF 
_ lronwood Globe 1000 $60 MTWTFS Yest 3-2 2 5/— HF&SP 
Jackson Citizen Patriot 840 $200 840 $175 840 $100 All All Yest 4-4 HF&SP 
Kalamazoo Gazette 1000 $260 1000 $220 1000 $110 All All Yest 746 2-1 HF&SP 
Lansing State Journal 900 $395 900 $310 ~ 900 $170 All All Yest 4-3 2-2 —/P HF&SP 
~ Ludington News 1000 $60 MTWTFS Not 4 2-2 Offset HF 
Manistee News-Advocate None $110 None $75 None $40 MTWTFS Yest 6-6 3-1 Offset HF&SP 
__ Marquette Mining Journal 616 $65 MTWTFS Not 5 p) HF&SP 
Marshall Chronicle 980 $110 980 $80 980 $50 TTF afi No 6-4 2-2 Offset HF 
__ Menominee Herald Leader 602 $90 602 $60 602 $30 MTWTF MTWTF Yes 5-3 Offset 
Midland News None $70 MTWTFS Not 4 HF&SP 
Monroe News 5) 5 1000 $150 1000 $90 MTWTF Yest 12-6 3 —l- HF 
___ Mount Clemens Macomb Daily 1000 $300 1000 $210 1000 $120 MTWTFS MTWTFS Yes 3 2-2 Offset HF 
Mt. Pleasant Times-News Pee 1000 $180 1000 $100 All Yest 4 Offset HF 
A Muskegon Chronicle 1000 $265 1000 $212 1000 $127 All All Yest 5-5 1-1 —/P HF&SP 
pNilesStar 1050 $110 1050 $88 1050 $66_ MTWTFS MTWTFS Yest 3-3 2-2 Offset. HF 
___ Owosso Argus Press None $200* None $150* None $75* MTFS MTWTFS Not 3-2 1-1 Offset HF 
nd Petoskey News-Review 1000 $225 1000 $150 1000 $75 MTWTF MTWTF Not 5-5 1-2 Offset HF 
\ Pontiac Press % Pg. $390 Y% Pg $260 % Pq. ~ $220 MTWTFS MTWTFS Yest 10-6 1-2 —/P HF&SP 
Port Huron Times Herald None _$145* _—_— None $120* None $85 All All Yest 4-3 2-2 HF 
Royal Oak Tribune 1000 $320 1000 $250 1000 $160 MTWTFS MTWTFS Yest 7-7 3-3 HF&SP 
© GSaginaw News None $275 ‘None $250 None $125 All All Yest 5-4 3-3 HF&SP 
4 St. Joseph Herald Press 1000 $184 1000 $129 1000. $84 MTWTFS MTWTFS Yest 4-3 2-2 HF&SP 
__Three Rivers Commercial Page $120 % Pg. $80 % Pg $40 MTWTFS MTWTFS _ Not 3-2 2 Offset 
Traverse City Record-Eagle ; bs None $85 MTWTFS Not 3 2-2 _Offset HF &SP 
4 Utica Sentinel ___None $100 None $65 None $40 MTWTF MTWTFS Yes 3-3 2-2 Offset HF 
: Wayne Eagle 600 %180 600 $125 600 $65 MTWTF MTWTF No 5-2 2-2 Offset HF&SP 
Ypsilanti Press as BBO $159 980 $132 G90. oi0g ee “MTFS Not 3 1-1 HF&SP 
= ESOTA 
Albert Lea Tribune None $365.76 SMTWIF Yest 532-1 HF 
Austin Herald 600 $120 600 $95 600 $70 MTTF MTWTFS Not 4-4 1-1 Sse HF 
° Bemidji Pioneer 1000 $80 1000 $60 1000 $40 MTWTFS MTWTFS No 4 2 Offset HF &SP 
__ Brainerd Dispatch 1000 $110 1000 $80 1000 $50 MTWTFS MTWTFS  Yest 3-3 1-1 Offset HF 
e Duluth News Tribune & 
Herald None $395 None $262 None $210 All All Yes 5-3 2-2 agi HF&SP 
~ 6 Fairmount Sentinel None $90 None $65 None $35 MTWTF MTWTFS Yest 4-2 2 Offset HF 
Faribault News None $50 MTWTFS Not 3 aks HF&SP 
Fergus Falls Journal 1000 $50 MTWTFS Not: 7 2-1 Offset HF 
Hibbing Tribune % Pg $120 Y% Pg. $90 % Pg. $50 SMTWTF SMTWTF Yes 2-2 1-1 Offset HF&SP 
Little Falls Transcript 1000 $150 1000 $120 1000 $90 MTWTF Not 5 HF 
‘Mankato-North Mankato 
Free Press 1000 $140 1000 $115 1000 $80 MTWTFS MTWTFS Yes 5-5 1-1 Offset HF 
Minneapolis Tribune & Star 1000 _$830*__—1000 $830* 1000 _—$560* All All Vesti. 24-2 55 —/— ___HF&SP ar 
Moorhead News None $224 None $210 None $112 All All Yest 44 22 5/P HF&SP aa 
-6New UlIm Journal None $120 None $80 None $40 MTTF SMTWTF Yest 3-2 2-2 Offset HF Reg. 7 
Owatonna People’s Press 1000 $110 1000 $90 1000 $65 STWTFS STWTFS Yest 5-3 1-1 Offset HF&SP Reg. ; 
Red Wing Republican- 
Eagle 2352 $50 2352 $50 1000 $50 MTWTF MTWTFS Not 5-3 2-1 Offset HF Occ. 
Rochester Post Bulletin 1000 $200 1000 $150 1000 $75 MTWTFS MTWTFS Yest 5-3 2-1 HF Occ 
_ St. Cloud Times f ‘ 1000 $100 1000 $70 MTWF MTWTFS Yest 4-4 3-3 5/-— HF&SP 2 
1000 $605 1000 $325 All All Yest 3-2 2-2 —/P HF&SP Reg. 
1000 $90 1000 $50 All All Offset Tones. 
1000 $75 1000 $50 MWTFS MWTFS No 75 -/- HF&SP 
1000 $75 1000 $50 MTTE SMTWTF Yest 7-5 2-2 —/— HF _ Oce 
1000 $80 1000 $40 MWTFS  MTWTFS Yes 5-2 2-2 Offset HF Reg. 
t AdPro inks available 
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of We. of Wk. Closing No.of 5th Cyl. 
3Colors 3-Color* 2 Colors 2-Color* 1Color 1-Color* Process Spot Mixt daysfor  Progs & Pre-Prt. 
and Black extra and Black extra and Black extra color color Spec. full & ani Patch Inserts 
Min. Size charge Min. Size charge Min. Size charge Avail. Avail. ink Spot Col. Proofs Mats Accepted 
z . 
a m 
MiSSiSSIPPI | 
Biloxi-Gulfport Herald None _ $150 None $110 None $90 All All Yest 6-6 1-1 HF&SP A 
- Clarksdale Press Register 1000 $110 1000 $80 1000 $50 All Yes ») HF : 
Columbus Commercial zi 
Dispatch 1000 $40 SMTWTF Yest 1-4 2-2 Offset HF 4 
’ Corinth Corinthian None $90 None $60 None $30 MTTF MTWTF Not 5-2 o-- Offset 
_ 6Greenville Delta Democrat 4) 
: Times None $195* None $130* None $65* SMTWTF SMTWTF Yest 7-3 3-3 Offset HF Re 
Greenwood Commonwealth None $90 None $75 None $50 MTWTFS MTWTFS Yest 6-6 2-2 Offset HF&SP re) 
Hattiesburg American 1000 $160 1000 $120 1000 $80 MTWTFS MTWTFS Not Not 1 Offset HF&SP 
Jackson Clarion Ledger 
& News 1000 $300 1000 $200 1000 $125 All All Yest 10-10 2-2 —/P HF R 
Laurel Leader-Call 1000 $90 1000 $60 MTWTFS MTWTFS Not 6-6 1-1 —/-— HF 
McComb Enterprise-Journal 1000 $90* 1000 $75* 1000 $50* MTWTF MTWTFS No 5-3 2-2 Offset HF 0 
Meridian Star 1000 30% 1000 25% 1000 20% All All Yest 1-1 1-1 “HF&SP On 
Natchez Democrat 600 $95 600 $65 1000 $40 All All Yest 2-2 1-1 Offset HF&SP Re 
; Pascagoula Mississippi 
a" Press Register 1000 $125 1000 $88 1000 $62 SMTWTF = SMTWTF Yest 5-4 2-2 Offset HF fe) 
_ Starksville News 1000 $90 1000 $65 1000 $35 MTTF aca AN Yes 3-2 Offset HF 
Tupelo Journal 840 $100 840 $90 840 $52 MTWTFS MTWTFS Yest 7-4 1-1 Offset HF 
Vicksburg Post 1000 $125 1000 $90 1000 $45 All All Yest Offset HF 7 
West Point Time Leader None $95 None $65 None $35 MTWTF MTWTF Yest 3-2 1-1 Offset HF , Oo 
_ MISSOURI 
Boonville News & Advertiser None $85 None $70 None $50 MTWTF MTWTF No 4-3 Offset HF 
Brookfield News-Bulletin 1000 $35 All 2 Offset HF&SP 
Cape Girardeau Southeast 
3 Missourian 1000 $180 1000 $120 None $60 MTWTFS Yest 3-3 2-1 HF&SP ie} 
__ Carollton Democrat 2352 $70 2352 $35 MTWTF Not 2-1 Offset 
Carthage Press 1000 $90 1000 $70 1000 $40 MTWTFS MTWTFS Not 2-2 2-1 Offset HF&SP Re 
___ Chillicothe Constitution-Tribune 1000 $40 MTWTFS Not 4-4 1 Offset HF Jk 
Clinton Democrat % Page $25 MTWTF No 3 Offset HE&SP ie 
~ Columbia Missourian 1000 $105 1000 $70 1000 $35 STWTFS STWTFS t 5-2 2 Offset HF _ 
- Columbia Tribune 1000 $180 1000 $120 1000 $60 STWTF STWTF Yest 1 Offset HF 
_ Fulton-Sun Gazette None $80 None $65 None $45 All All 1-1 Offset HF 
_ Hannibal Courier Post None $90 None $70 None $45 MTWTFS MTWTFS Yest 10-7 2-2 Offset HF Or 
____ Independence Examiner None $175 None $125 None $70 MTWTFS MTWTFS Yest 3-5 1-1 Offset HF ' Or 
_ Jefferson City Capital & 
Post Tribune 1000 $170 1000 $145 1000 $90 SMTWTF SMTWTF Yes 5-3 2-2 Offset HF Oo 
_ Joplin Globe & News Herald 1000 $175 1000 $125 All Yest 7-7 2-2 HF&SP Oc 
Kansas City Times & Star 1000 $1150 1000 $1150 1000 $650 All All Yest 7-3 2-2 —/P “HF &SP R 
Kennett Daily Dunklin "2 
Democrat 1000 $75 1000 $60 1000 $40 MTWTFS Not 5-5 4-4 —/-— HF&SP 
Kirksville Express & News 140 $150 140 $100 140 $50 SMTWTF SMTWTF _ Yest 2-2 2-2 Offset HF Oc 
_ Lebanon Record None $125 None $75 Yest 2-2 3 Offset HF&SP 
____ Macon Chronicle Herald 588 $110" 588 $85* 588 $50* MTWTFS MTWTFS Yest 2-1 2:2 Offset HF&SP Oc 
~ Maryville Forum Page 60% 1204 45% 616 20% MTFS MTWTFS Yest 74 2-2 Offset HF Oc 
9Mexico Ledger 1000 $140 1000 $105 1000 $65 MTFS MTFS Not 7-3 2-2 Offset HF Oc 
Moberly Monitor-Index & 
Democrat 1000 $90 1000 $70 600 $35 MTWTFS MTWTFS Yes 3-1 1-1 Offset HF&SP q 
__ Neosho News 1000 $120 1000 $80 1000 $40 SMTWTF SMTWTF Yest 3-2 2-1 Offset HF&SP 
Nevada Mail None $35 All 3 Offset HF 
Richmond News Page $50 All 1 Offset ra 
Rolla News None $130 None $65 All Offset HF _ 
~ St. Charles Banner-News 980 $120 980 $60 MTT Not 3 ~ _ Offset HE a 
St. Joseph Gazette & 
News Press 1000 $300* 1000 $215* 1000 $145* All All Yest 2-2 2-3 HE ay ay 
St, Louis Globe Democrat 1000 $670 1000 520 1000 $420 MTWTFS MTWTFS Yest 2-2 3-3 Offset HF 
St. Louis Post-Dispatch 1000 $775 1000 $600 1000 $500 SMTWTF SMTWTF Yest 7-4 3 a HF Re 
“St. Louis Record (Tab.) Page $80 Page $40 All 2 Offset Ou 
_ Sedalia Democrat-Capital 500 ‘$150: 500 $100 500 $70 All All Yest 5-2 2-2 Offset HF&SP _—Re 
| Sikeston Standard 100 $75* 1000 $60* 1000 $40* MTWTFS 3-3 3-3 Offset HF&SP Ox 
~ Springfield News & ; 
Leader-Press 1000 $250 1000 $175 1000 $100 All All Yest 7-3 2- =/P Sine Re 
_ Trenton Republican Times 1000 $40 MTTF No 7 1-1 Offset HF 
Warrensburg Star-Journal None $40 MTWTF ‘Yes 3-3 1-1 HF ee 
West Plains Quill _ 1000 $150 ~—-1000 $100 600 $50 MTTF MTWTF Yes 1-1 11 Offset HF Oc 
ONTANA 
Billings Gazette 1000 $200 1000 | $200 600 $135 All All Yest 4-3 2-2 Offset JHE 
Bozeman Chronicle Rad: $90 % Pg. $60 Y% Pg. $45 SMTWTF SMTWTF Yes 5-3 2-1 Offset HF&SP. 
Butte Montana Standard ee 000 $135 1000 $135 600 $75 All All Yest 7 Offset HF 3 
__ Great Falls Tribune Leader None $170 None $140 None $110 All All Yest __HF&SP 
_ Havre Daily News & 600 $70 600 $40 MTWTF Not 
Helena Independent Record None $90 None $68 None $49.60 STWTFS STWTFS Yes 
Kalispell Inter Lake 600 $195 600 $130 600 $65 All All No 


Volume rate discount available. 
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iance Times-Herald — 1000 $100 100 $75 1000 $40 All MTWTFS Not Offset HF 
1000 $100* 1000 $70* 1000 $40* MTWTFS MTWTFS  Yest 3-2 1-1 HF - 
bus Telegram Page $100 1000 $75 1000 $35 ‘ MTWTFS Yest 6 2-2 —/= HF 
ont Tribune 600 $110 600 $65 MTTFS | MTWTFS _ Yest 3-3 1-1 -/—_HF 
nd Island Independent 1000 $100 1000 $70 1000 $40 MTTFS MTWTFS  Yest 3-3 1-1 =/P 
stings Tribune 800 $100 800 $70 800 $40 MTWTFS MTWTFS Yest 4-3 2-2 Offset HF 
Idrege Citizen 1000 $80 1000 $55 1000 $30 MTWTF MTWTF — 3-3 2-2 Offset HF 
arney Hub 1000 $95 1000 $70 1000 $40 MTWTFS Not 4-2 1 Offset HF 
coin Journal-Star 1000 $290 1000 $235 1000 $145 All All Yest 7-3 1-2 HF&SP 
Cook Gazette 2408_ $95 2408. $70  —-2408_ $35 MW MTWTFS No 2-1 2-1 Offset HF 
braska City News-Press 1000 $65 1000 $30 SMTWTF No 6-3 2 Offset HF 
rfolk News 1000 $140 1000 $100 1000 $60 MTWTFS MTWTFS _ Yest 64 2-2 Offset HF : 
rth Platte Telegraph 884 $95 884 $70 884 $45 MTWTFS MTWTFS Not 7-5 1-1 Offset HF Reg. 
naha World-Herald 2408 $584 2408 $478 1000 $242 _ Yest 10-4 3-3 HF&SP Reg. 4 
ottsbuff Star-Herald 770 ‘$100 770 $75 770 50% STWTFS STWTFS Not 4-3 1-1 Offset HF Occ. 
rk News-Times 1000 $55 ‘1000 $30 MTTFS Not a Offset HF Occ. 
ADA a 
rson City Nevada Appeal None $85 None $45 SMTWTF Not 5-2 2-2 Offset HF Occ. 
<o Free Press 500 $150 500 $100 500 $50 Offset ae 
y Times _None $30 All No 2 2-2 Offset HF a: 
; Vegas Review-Journal 1000 75% 1000 50% 1000 25% All All Yest 3-2 2-2 Offset HF Regauaes 
s Vegas Sun 1000  66-2/3%* 1000 50%* 1000 25%* All All Yest 4-4 2-2 HF Reg. 
no Nevada State _ y ‘Oe 
Journal & Gazette 1000 $200 1000 $170 1000. $120 All All Not 7 Zip) 5/P HF &SP Occyaam 
~ - 
HAMPSHIRE ca 
iremont Eagle None $50 MTWTFS Not 4-4 3 == 7 | 
ncord Monitor & News: 600 $195 600 $130 600 $65 MTTFS MTWTFS _ Yest 7-3 1-2 Offset HF 
ver Foster's Democrat 1000 $240_—_—1000 $160 1000 $80 MTWTFS MTWTFS Not 3-2 1-1 Offset HF 
eneSentinel | | -—-—«1000—S $225 ~—1000 $150 1000 $75 __MTWTFS Not 5-5 Offset HF 
sonia Citizen ‘ete en : 3 1000 $60 -MTWTFS  Yest — 3 21 HF 
anon Valley News — 588 $60 : MTWTFS __Not 55 1 HF 
nchester Union Leader } 600 $200 All Mia Sct 2 HF&SP 
shua Telegraph 1000 $409 1000 $378 1000 $315 MTWTFS MTWTFS Not 6-3_ ya ee 2 
tsmouth Herald : See a ee 100% — None 50% MTWTFS Not 3 aan é. 
Bs . >i 
JERSEY a, 
By Park Press 1000 $250 1000 $200 1000 $140 All All Yest 3-2 1-1 5/— HF Occ. 5 “4 
jantic City Press _ 1000 $255 1000 $190 1000 $125 All All Yast ott 2 CTs, oe ee 2 Mee iT: a 
nne Times None _ 50% None 30% § MTWTFS Not eS 35 2-2 HF Jal 
rgen Record 900 $350 900 $275 900 $200 SMTWTF SMTWTF _ Yest 3-3 Pee ae Occ. | 
icktown-Point Pleasant ee. 
Laketown Ocean County = 
Observer (Tab.) 1000 $165 1000 $90 All Yes 3 FELIS Ottses 4 
idgeton News z None $70 SS TAs aa a ee de 
= Couritr-Post . 1000 $335 ~—- 1000 $260 1000 $185 MTWTFS MTWTFS- Yest 53 32... ae 
wer Advance 1000 $100 %. MTWTF Not 5 f 
zabeth Journal 1000 $255 1000 $210 1000 $165 MIWIESH MMIMIVWnESuem Vestus | g-7, 0 2-2 16/— 
ey City Jersey Journal = Page $367 Page $262 1000 $157 MTWTFS MTWTFS [Noire LAS 7 RE Saree LE 
ng Branch Record aR: None _‘ $50 MTWTFS MTWTFS Yes 7-3_ 1 Offset _ 
srristown Record . None $165 MT ati 1G 0 gee nee Offset 
wark Star-Ledger” Page $600 _—1000 $600 ‘100 $300 M All Not 33 ee 9 
) Brunswick Home News None 60% None 45% None 30% All All Yest 5-3 Br2 nye et ee 
aic-Clifton Herald News 1000 $350 1000 $275 1000 $200 MTWTF = MTWTF Yest 53 j eee 
rson News 1000 $350 1000 $275 +1000 $200 MTFS MIwtes vest 55. 22." 5/P 
‘th Amboy News Tribune 1000 $225 1000 $160 1000 $100 MTWTFS ___Yes 5-2 3-3 Diez 
infield-Bridgewater ; , : 
‘Somerville Courier-News 1000 $220 1000 $160 1000 $100 MTF MTWTFS Yest 6-5 1-1 Offset 
1d Bank Register $120 : MTWTF Nests 7s ak 2 2-2 
ymerville Courier-News. 1000 $220 1000 $160 1000 $100 MIWTFS MTWTFS Yest 5-5 3 Offset 
c imes-Advertiser 2464 $250 $2464 $175 1000. —- $125 SMTWTF SMTWTF ___ Yest 5-5 3-2 
‘rentonian (Tab.) _600__—$150 600 $125 600 _ $100 MTWE MTWTFS  Yest 7-3 2 sls 
Sity Hudson Dispatch Page $336 Page $245 None $140 All Yest 5 2-2 5/- 
600 $150 600 $100 600 $50 MTWTFS  MTWTFS _ Yest 2-2 1-1 Offset 
$180 1000 $150 1000 $100 All All Yest 3-3 1-1 Offset 
1000 1000 $100 MTWTFS MTWTFS _ Yest 5-5 -|-" 
None $75 MTWTFS Yest 4 iz —/- 
1000 40% All All Yest 7-3 2-2 


Days Days ‘ 
of Wk. of Wk. s Closing No. of 5th Cyl. > 
3 Colors 3-Color* 2 Colors 2-Color* 1Color 1-Color* Process Spot Mixt daysfor  Progs & Pre-Prt. 
and Black extra and Black extra and Black extra color color Spec full & and Patch Inserts 
Min. Size charge Min. Size charge Min. Size charge Avail. Avail ink SpotCol. Proofs Mats Accepted 
__ NEW MEXICO (Cont'd.) * | 
Artesia Press 630 $50 630 $25 SMTWTF No 2-2 aed Cc 
Carlsbad Current-Argus None $65 SMTWTF Not 5-2 2-2 Offset HF 
~ Clovis News-Journal 560 $85 560 $50 SMTWTF Yest a 1-1 5/— __HF&SP 
Farmington Times None $135 None $95 None $50 SMTWTF SMTWTF Yest 5-3 2-2 | Offset HF 
Gallup Independent 600 $50 MTWTFS Not 5 1 Offset HF 
~@ Hobbs News-Sun None $105 None $70 None $35 SMTWTF Yest 5 1-2 —/— HF&SP 
Las Cruces Sun-News %Pg. $120 we Pg. $80 % Pg. $40 SMTWTF SMTWTF _ Yest 7-4 Offset HF&SP 
Lovington Leader None $30 All Ves 3 Offset HF 
Portales News-Tribune 700 $95 700 $75 700 $45 = SMTWTF SMTWTF Not 10-3 1-1 Offset HF&SP 
Roswell Record None $100 None $60 SMTWTF Yost 3 1-1 Offset HF “0 
Sante Fe New Mexican 1000 $225 1000 $175 1000 $100 SMTWTF SMTWTF Yest 7:3 2-1 Offset fo 
Silver City Press & Independent None $50 All 1 Offset | HF&SP | 
Tucumcari News q ; 1000 | 40% MTWTF Not 5 1 Offset HF 
~NEW YORK 
Albany Times-Union & 
Knickerbocker News Page $175 Page $150 560 $125 MF All Not 10-3 2-1 5/P HF&SP Fi 
Amsterdam Recorder 1000 $225 1000 $150 1000 $75 MTFS MTWTFS  Yest 3-2 1-1 Offset lo’ 
Auburn Citizen-Advertiser None $225 =None $150 +~=None $75 MWTFS =MTWTFS_ Yest — 7-5 2-2 Offset HF Cc 
@ Binghamton Press 1000 $350 1000 $250 1000 $150 All All Not Ta 3-3 —/P HF _R 
e Buffalo Courier-E xpress None $380 None $280 None $230 All All Yest 9-9 —/- HF R 
© Buffalo News None $590 None $465 None $340 MTWTFS MTWTFS _ Yest 7 2-4 HF R 
~ @ Catskill Mail c ta Enc & Pipe) SAO ee ~ MTTES Not 4-2 2D Offset van 
9Corning Leader None $125 None $100 None _—- $60 - MTWTFS MTWTFS _ Yest 2-2 1-1 a= HF&SP O 
-_Dunkirk-Fredonia Observer i St 10009 © 50 z= __MTWTFS Not 6-3 2-1 Offset SP “= 
-@ ElmiraStar-Gazette& 2 pie eee 3 
Telegraph 1000 $232 1000 $174 1000 $116 All Not 5-5 1-1 —/P HF&SP 
GloversvilleJohnson i iis [A ke - <a - 4 
Leader Herald None $200 None $160 __ None $110 = MTWTFS MTWTFS Yes = 332-1 —s“OOffset ~=OHF 
Herkimer-llion Telegram | 1000 $50 MTTF Not 5 2 Offset HF 
Hornell Tribune ~—~—~—*1000 $250 1000 $70 1000 $85 MTWTF MTWTF No 7 29 Offset HF&SP 
Hudson Register-Star PECL CE a aE es Sear “Not ie as, Offset HF a 
» IthacaJournal = ~~—~—~'None $145 ~—None $105 None $75 _MFS ~— MTWTFS Yes 3-2 22 ‘Offset a 
e Jamestown PostJournal = ss—s—S Fi 1000, = 9$90, eee ITT ES) oeVest A __ -/— Hasse OO 
* Kingston Freeman 1000 $150 ~—- 1000 $125 1000 $90 SMTWTF SMTWTF Not 3-3 Eile, —— WF oe 
ie Lockport Union-Sun & | ? 
_____ Newburgh Beacon News 2408 $120 840 $95 840, = $70, = MTWTFS- sMTWTFS_Yest Cage ag Saat ie) 
p NEW YORK CITY 
4 __SDaily New News Record 560 $525 560 $375 560 $200 All All No 6-6 1 —/— - HF&SP 
_ 5Home Furnishings Daily (Tab.) 560 $750 560 $500 560 $250 #£4AN All No 6-6 eS See zg 
=< © Long Island Press Page $1113.00 Page —- $901_~=s 1000S $740 —S All Alig. Yost” 64 26S /-  e 
_ _6Post (Tab.) % ee) Ce b00e ovo z MTWRF 2 Yeats HF ‘| 
Staten Island Advance _ Page ms2i5e Page $160 ___1000 $115 elias FA SD Yest 3-3 ee _JHESSP) ae 
3 ~ Women’s Wear Daily — 560 $525 560 $375 560 $200 i een No -66. (10 = /— _SHESSPe 
NEW YORK STATE (Cont’d.) 
r : 
: : Niagara Falls Gazette None $235 None $160 None $100 All All Yest $2 2-1 HF 0 
ie North Tonawanda- __ wes Tae = ea! a F a rs 
Tonawanda News _ 1000 $225 1000 — _ $150 1000 = $105 All a Offset HF i 
Ogdensburg Ji Journal & ; 4 7 > . 
Advance News 1000 $70 All Yes 5 2-2 Offset HF&SP 
_ Oneida Dispatch a 5 1000 $45 MTWTFS Not 2-2 2-2 Offset HF ig 
Oneonta Star i . = : 1000 $65 MTFS Yest 7-7 1 HF 
 Oswego-Fulton _ : a? fe ox ch MI 7 
£ Palladium-Times 1000 ~—« $50 MTWTFS Not tial 2 HF 
___ Plattsburgh Press-Republican 1000 $100 1000 $75 _MTWTFS No 7 1 HF 
Port Jervis Union Gazette ep eas aa MTWTF  Yest ~—- 33-3 2-2 Offset HF O 
| Poughkeepsie Journal = —S—«672,—Ss—«$200.~S—«dS72~—S—«~“‘«:‘é‘«SS TSO 672, = $100 = AN All Yest 10-7 2 —/— ___HF Or 
f —- 
Pee Tee Pion 1000 ~ $900* 1000 $680 1000 $480 All All Yest 10-7 oe ee acid R 
Rome Sentinel 1000 $150.——«1000— $120, 1000 $80 MTWTFS MTWTFS Yest 43 24 Offset += HF&SP Bi 
Salamanca Republican Press goo $120 800 $60 Se Vist. sat, 2 Offset HF ; 
6 Saratoga Saratogian 278A aes O15 TSA: $85 784 $60 SMTWTF SMTWTF __ Yest 7S) 12 Offset. HF at t 
Schenectady Gazette = Page ~=3— $225-~SSs«1000 $195 1000 $150 = = MTWTF MTWTFS Yest 55 11 —/=___HE £) 
Schenectady Union Star Page $225 1000 $195 1000 $150 MTWTF MTWTFS  Yest 7-7 1-1 —/— HF ; 
‘ e Syracuse | Herald Journal&® - ee ia a ae E 
____ Post Standard _ ____ Page 45% Page 35% 1000 25% AI All Yest 3-3 2-2 
roy Record & Times Record 1000 $210 ~—*'1000 ~ $180 1000 $140 All Yest 6-4 2-1 
UticaPress& ae y ae 
__Observer-Dispatch Lite 1000 $311 1000 »=s $311 All Yest 5 2 
» Watertown Times —S—s—s'1500~—« $225 +~—S=—«1500 _ $195 980 $135 MTWTFS MTWTFS Yest 66 21 
NORTH CAROLINA 
Asheboro Courier-Tribune 600 $50 All Not 2 2 


4 | Volume rate discount available. 


~~ + AdPro inks available. 
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ee sl es: Torte, Days Days 3 ae 

wUN . : ; -* of Wk. of Wk. Closing No. of 5th Cyl. a 

4 3 Colors 3-Color* 2 Colors 2-Color* 1Color 1-Color* Process Spot Mixt daysfor  Progs & Pre-Prt. | 

‘a ~ 5 and Black extra and Black extra and Black extra color color Spec. full & and Patch Inserts Bae: i 
.- ‘ _ Min.Size charge Min. Size charge Min. Size charge Avail. Avail. ° ink Spot Col. Proofs Mats Accepted Co ’ 
‘s J ‘3 wt 
TH CAROLINA (Cont'd.) : é ~ 
heville Citizen-Times None $250 None $175 None $100 All All Yest 3-3 2-2 5/P HF Occ 
irlington Times-News 1000 $150 1000 $1 10 _ 1000 $60 MTWTFS MTWTFS Yest 5-3 1-2 —/P HF Occ. Rf 
arlotte Observer and News None _ $640 None $480. None _ $820 All All Yest 5-4 1-2 : HF Reg. 
yncord Tribune ‘None $150 None $100 None $50 SMTWTF SMTWTF Yes 74 3-3 Offset HF Occ. 
irham Herald Sun 1000 $325 1000 $200 1000 $100 All All Yest 44 1-1 HF Reg. 
izabeth City Advance 1000 $180 1000 $120 1000 $60 SMTWTF Not 2 2-2 Offset HF 5 
yetteville Observer None $180 None $140 None $10Q All All Yest 3-3 2-2 HF 
istonia Gazette 1000 $150 1000 $100 1000 $65 All All Yest 4-3 2 % 
1dsboro News-Argus 1008 $130 1008 $95 1008 $65 SMTWTE SMTWTF Not 4-3 1-1 Offset HF : 
eensboro Record & News 1000 $400 1000 $270 1000 $140 All All Yest 4-3 2-2 —/P HF&SP Occ. % 
eenville Reflector 1000 $110 1000 $85 1000 $60 MTF SMTWTF Yest 3-3 1-1 Offset HF Occ. 9) 
indersonville Times-News 1000 . $95 1000 $75 1000 $45 All All 2-2 Offset HF 4 . 
ckory Record 1000 $50 © MTWTFS Yest 44 1-1 Offset HF 8 
gh Point Enterprise “1000 $145 1000 $110 1000 $80 All All Yest 3-3 Offset HF Occ, 
cksonville News None $115 None $83 None $52 “13 MTFS Yest 4-3 2-1 Offset HF Occ. 
inapolis Independent None $150 None $100 None $50 SMTWTF SMTWTF Yest 14-7 1-1 Offset HF Occ. — 
nston Free Press . None $180 None $120 None $60 MTWTFS MTWTFS Yest 44 2, Offset HF Octua y 
noir News-Topic None $115 None $65 None $50 MTTFS MTWTFS No 2-2 2-2 Offset HF&SP is 
xington Dispatch None $115 None $90 None $65 MTFS MTTFS Yest 3-3 2-2 Offset HF Occ. — 
imberton Robesonian None $90 None $45 SMTWTF Offset HF fe, 
organtown News-Herald None $100 None 2 $75 None $45 MTWTF MTWTF Yest 3-3 1-1 Offset HF&SP Reg. 
ww Bern Sun-Journal ; 1000 $50 MTWTFS No 10-10 HF 
leigh News Observer : 

& Times None $400 None $275 None $150 All All Yest 7-3 1-2 HF Reg. 
idsville Review % Pg. $100 Ys Pg. $75 % Pg. $50 MTWTF MTWTF 3-3 Offset HF&SP Occhi aa 
yanoke Rapids Herald None $100 None $70 None $40 Tr SMTWTF Yest 5-3 2-2 Offset HF Occ. 
9ckingham Rithmond ae: 
County Journal 448 $115 448 $80 448 $45 MTWTF MTWTF Yest 2-1 1-1 Offset HF Reg. — 
xcky Mount Telegram 1000 $125 ~—-1000 $90 1000  . $75 MTTFS All Yest 7-4 2-2 5/P HF Occ. 
lisbury-Spencer East : ras 
Spencer Post 3 None $150 None $100 None $50 All All Yest 42 2-2 Offset HF Occ. 
nford Herald 1000 $120 1000 $80 1000 $40 MTWTFS MTWTFS Yest 5-2 2-2 Offset HE Ocha 
elby Star 1000 $125 1000 $90 « 1000 $50 All Yest 5 3 Offset HF ¥ > 
atesville Record & Landmark None $130 None $90 None $50 MTWTFS MTWTFS Yest 3-2 1-1 Offset HF Reg. a 
irboro Southerner None $40 MTWTF No 3 Offset HF&SP 
omasville Times 1000 $145 1000 $110 1000 $80 All Yest 7-7 3 HF 55] 
ashington News % Page 100% % Page 2/3% % Page 1/3% MTWTFS Not 2-2 2-2 Offset vend 
iImington Star-News 980 $125 980 $100 980 $75 All All Yest 5-3 2-2 Offset HF Reg. x 
ilson Times None $115 None $90 None $60 MTWTFS  MTWTFS Yes 3-3 2-1 Offset HF Reg. 
inston-Salem Journal & =. 

Twin City Sentinel 1000 $300 1000 $225 None $140 All All Yest 5-2 2 —/P HF&SP Occiay 
TH DAKOTA . 
smarck Tribune é 560 $145 560, $100 140 $55 SWS Sws Yes 3-2 1-1 Offset HF Occ. 4 f 
avils Lake Journal 1000 $90 1000 $65 1000 $40 MTTF MTTF Not 5-2 2-2 Offset HF Occras 
ickinson Press None $55 None $40 STWTFS STWTFS Yest 3-2 1-1 Offset HF&SP . 
igo Forum & Tribune & ; = | 
- Moorhead (Minn.) News None $224 None $210.75 None $112 All All Yest 4-4 2 5/P HF&SP Reg. | 
rand Forks Herald None $160 None $115 None $85 SMTWTF SMTWTF Yest 5-5 1-1 _Offset HF Occ. . 
andan Morning Pioneer % 560 $140 | 560 $95 560 $50 SWFS SWFS Yes 3-2 1-1 Offset Occ. |} 
inot News 560 $150 560 $110 560 $75 MTWTFS MTWTFS Yest 4-4 1-1 Bile HF&SP Occias 
iliston Herald % Page $100 % Page $75 % Page $40 MTFS MTFS No 6-3 2-2 Offset i x . 
: | 
: | 

‘ron Beacon Journal 1000 $400 1000 $400 - $250 All All Yes 3-2 2-1 f= ESS Rea. | 
lliance Review Page $210 1000 $140 1000 $75 WT MTWTFS Not 7-3 2-1 Offset HF Occye . 
shland Times-Gazette } 600 ~ $160 600 $125 600 $85 — WwW MTWTFS - 5-3 3 Offset HF Occ. | 
shtabula Star-Beacon 1000 $150 1000 $125 1000 $80 MTWTFS MTWTFS Yest 5-4 +2-1_——OOfffset HF Occ. 

ens Messenger None $65 SMTWTF = No Sian Wie Offset HF ms 
ral 

Hite haltaablia ne 100 $75 MTWTFS Yest 4 ' 3 HF a 

y $100 980 $100 980 $50 MTWTFS MTWTFS Not 3-3 Offset HF Occtaas 

1000 $60 ~ . MTFS 2 2-1 HF i 
$100 600 $75 600 | $50 MTWTFS MTWTFS Not 5-3 2-2 HF Occ. 
$360* Page $250* 1000 $130" MTFS All West. 464 002 5/P «HF Occ. 

% Page $100 % Page $50 MTWTFS Yes 3-3 --/— HF _Oce. — 
$135 1000 $110 1000 $65 MWTF Yest 5 2 Offset HF Reg. j 
$140 1000 $115 1000 $75 MTWTFS MTWTFS Yest 5-3 3-3 —/-— HF Reg, 
‘630 $355 630 $230 All All Yest 7-5 1-2 —/- HF&SP Reg. 
1000 © $425* 1000 $300* MTWTFS MTWTFS Yest 5-3 3-3 Offset HF&SP_ seg. 

600 $75 a MTTFS 4-2 Offset HF 


+ AdPro inks available. 4 To convert to Offset. 
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JHIO (Cont’d.) 


All 


| ea 


ee 


Cleveland Plain Dealer Page $1550 Page $1320 1000 $450 All Yest i) 2 HF i ) 
leveland Press Page $1550* Page $1320* 1000 $450* MTWTFS MTWTFS _ Yest 7-7 3-2 |=" _HF R 
olumbus Citizen-Journal 1000 $550 1000 $400 $275 $100 MTWTFS MTWTFS Yest 1-1 —/P HF&SP “?_ 

“Columbus Dispatch 1000 $550 1000 $400 1000 «$275 MTWTFS All Yest 66 2-2 —/P HF&SP_ 
onneaut News-Herald 1000 $135* 1000 $110* 1000 $65* MTWTFS MTWTFS Yest 4-3 “2-4 Offset HF 1g 
Coshocton Tribune None $120 None $90 None $60 All All Yest 14-7 3 HF&SP 0 
Dayton Journal Herald B: 
 -& News 1000 $511.50 1000 $418.50 1000 $325.50 All All Yest 53 2-3 —/P HF&SP 
Defiance Crescent-News Page $115 ~—~ Page $85 1000 $50 WTFS MTWTFS Not 3-2 1-1 Offset HF g 
___ Delphos Herald Page $100 Page $75 1000 $50 All All Yes 4-4 2-2 Offset HF 
_ Dover New Philadelphia ; ; 4 
Reporter 1000 $195 1000 $130 1000 $65 MTWTFS MTWTFS _ Yest 4-3 2-2 Offset HF R 
East Liverpool Review 1000 $65 MTWTFS Yest 5 HF oO 
Elyria Chronicle-Telegram None $200 None $150 None $100 All All Yest 4-4 1-1 Offset HF R 
Fairborn Herald Page $195 Page $130 % Pg. $65 MTWTF MTWTF No 4-3 2-2 Offset HF&SP «OQ 
Findlay Republican-Courier 1000 $128 1000 $87 MTWTFS Not 3-3 2 HF : 
Fostoria Review-Times 5 Page $150 Page $100 420 $50 MTWTFS Yest 4-2 2-2 Offset HF = 
Fremont News-Messenger 840 $125 840 $90 840 $60 MTWTFS MTWTFS Not 4-4 1-1 Offset = HF , 
~ Gallipolis Tribune None $40 None $40 None $40 : Yest 4-4 22 Offset HF ‘ 
Geneva Free Press 1000 $135 1000 $110 1000 $65 MTWTFS MTWTFS Yes 2-2 22 Offset  HF&SP 0 
“Hamilton Journal-News 1008 $155 1008 $120 1008 $75 All All Not 4-4 2-2 = F 
Ironton Tribune - iat. y 1000 $50 SMTWTF Yest 3-3 2-2 HF&SP 
Kent Ravenna & Record- he : - 
Courier 1050 $150 _1050 $115 1050 $60 TS MTWTFS No 5-3 22 Offset HF fe 
fenton Times 1000 $100 1000 $50 MTWTFS MTWTFS _ Yest 3-2 in —/— __HF&SP j 
_ Lancaster Eagle-Gazette te or: - x 1000 $75 MTWTFS MTWTFS Yest 4 les HF 2 
‘Lima News 2436 $205 2436 $155 2436 $90 All All No 3-3 3-2 BI C 

Lisbon Journal = = ~~ ~None $175 __—sNonee $125. None $75 = MTWTFS MTWTFS Yest 3-1 1-1‘ Offset HF “4 

ondon Madison Press None $135 None $90 None $45 — MTTF MTWTF Not 4-2 20) Offset HF&SP « 
rain Journal 1000 —-$200 1000 $150 1000 $100 All All Yest 3-3 2-2 —/— HF&SP F 
nsfield News-Journal = None $150 —_— None $150 None $140 All All Yet 5-3 1-1 HF&sP 
etta Times - None $130 None $100. ~=—None_ _—‘$65 MTWTFS MTWTFS _ Yest 5-5 1-1 Offset HF = 
rion Star 1000 $90 : Yest 5 3 HF&sP 

Martins Ferry-Bellaire a7 Gp 2 Re a Te be ‘i tf : ; g 

‘Times Leader 1000 $185* 1000 $135* 1000 $85* __MTFS = MTWTFS Not 7-4 2 Offset HF F 
~ Massillon Independent 1176 ~~ $75 MTWTFS  Yest 3 2 HF Oce » 
Medina County Gazette n é , ‘ c E 

None $175 None $125 None $75 MTWTFS MTWTFS Yes 3-3 1-1 Offset HF&SP c 
Journal 20M» = S160%).. 1500 °° o $125) 1000.40 $80 rhe 2 JAN All Not. 53 2-2 -/ | “> HF a 
fernonNews -—S—«'1000-Ss« $125.«Ss«11000,-—'(<sé$9H-—“«*d1000—s— ‘és « SOs MTWTFS = =MTWTFS Yes 6-3 2-2 Offset. HF) am 
ee “None $150 None $100. =None $50 = MTWTF MTWTF  Yest 43 1-2 Offset HF le 
700 $200 700 S150" 9 57007 S007 MTWTFS  MTWTFS West Ltd eon wee __ HF & SP! ae 
None $75 -MTWTFS MTWTFS Yest 4-4 Offset HF x 
= a: ee MiWirs. Not 3. .-2 | | Offset) SHR. ae 
840 $150 840 S125, us at oe S80. eee OMe AI) Yest 7-4 _ Offset HF&SP FR 
None $125 ~—_— None $90 None $60 = MTWTFS MTWTFS Yest 53 22 ‘Offset, HF aaa 
None $100 None $70 None $40 MTTF SMTWTF Yes 3-2 2-2 Offset . - 
ne Rees E 1000 $185 1000 ~=—- $100 MTWTFS Yest 5-4 20) 
Seen : 1000 $75 5 ee ¢ y, 
; 28 $150 a SRR ae $85 MTFS MTWTFS Not 33 "32. \ Offset HE 
ae 5 oe ‘Tp 560 $30 MTWTFS = MTTFS No- 5-3 1-2 Offset HF 
at naire 1000 — S170 MP tOUn = Sen. __ MTWTF No 3-3 2-3 RE 
: News-Sun _ Page $300 Page $250 1000 $200 | All Alla, Py ect ee HF oe 
“Steubenville Herald- Star Page $240 Page _ $165 1000 ~— $85 _MTWTFS MTWTFS Yest 75. 1-1 HF 3 
Tiffin Advertiser ex None $120 None —_ $60 7a, MTWTFS Yes 4-3 HF 
Toledo Tirnes & Blade «1000 = $600* ~—_—‘1000 $450* 1000 $325* All A |” Nest 5-5. 2-2 —/= 

Troy News None $120 ‘None $85 None $65 = MTWTFS MTWTFS  Yest 7-2 2-2 Offset HF 

Van Wert Timus- Bulletins © alee aaa ae None $50 en Fes All No 5-5 3-3 —/- HF&SP 

Warren Tribune Chronicle 1000 $125 1000 $110 1000 $85 MTWTFS MTWTFS  Yest 105 22. b> Hee 

Washington CourtHouse. _ rae os +3 

Record Herald None $50 _ MTWTFS Not 3 2-1 Offset HF 
Zs 1000 = $100, MIWIFS. Yer osaoet Gi —/— HF 
Me at’ 1000 $50 ee ay aa oa 2 —/—_HF 
1000 $225 ~——-1000 _ $150 1000 $75 MTWTFS MTWTFS Yest 3-3 1-1 Offset 
Page $175 _—_ Page “$125 500 $75 MTWTFS MTWTFS Yest 54 — 1-1 
Page $360 Page $250 1000 $130 All wile Vesta al) 2-2 
None $115 None $90 None _—‘$65 All All Yest 4 1-1 
1000 $50 SMTWTF Yes 
rat *Neae ou 1000 $50 SMTWTF No 
pec S, 580 $30 _STWTF Not 
[ae f a 1000 $50 -SMTWTF Not 
ount availalhe. t+ AdPro inks availalbe. — - f “ 
EDITOR & 


Just Announced by Agrico! 


A 46 Million Dollar Plant 
— for the New Port in 


Terrific TULS A 


A $46 Million Dollar chemical complex 
to produce agricultural fertilizers will manu- 
facture 1,025,000 tons of liquids and add 
more than a million a year to Tulsa area pay- 
rolls. AGRICO, a subsidiary of 


THE WILLIAMS COMPANIES I} i 


has its home offices in Tulsa along with the 
other Tulsa-based, world wide offices of the 
parent company. Here’s more proof of 
growth and purchasing power in one of 
America’s fastest growing markets, com- 
pletely covered by... 


i oad BN THE O/L CAPITAL NEWSPAPERS morning / evening / sunday 


z Two Independent and separately owned Newspapers 
— OM ===: Z : Representatives — BRANHAM-MOLONEY 
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Daily Newspapers offering ROP color: rates and data — Cont'd 
Compiled by Editor & Publisher and Reilly-Lake Shore Graphics, Chicago, March, 1972 


Days Days ; : 5 
of Wk. of Wk. Closing No.of 5th Cyl. ¥, 
3 Colors 3-Color* 2 Colors 2-Color* 1Color 1-Color* Process Spot Mixt daysfor Pr & Pre-Prt. Use 
and Black extra and Black extra and Black extra color color Spec. full & an Patch, Inserts - Edit 
Min. Size charge Min. Size charge Min. Size charge Avail. Avail. ink SpotCol. Proofs Mats Accepted Colo 
_ OKLAHOMA (Cont’d.) 
Bartlesville ‘ 

Examiner-Enterprise 1000 —« $125 1000 $90 1000 ~—- $50 SMTWTF SMTWTF _ Yes 10-2 1-1 Offset HF Oc 
Blackwell Journal-Tribune 1000 $50 SMTWTF _Yest —_—‘10-5 1 Offset HF 0. 
ChickashaExpress 1000 $75 1000 ‘$40 All All Yest eng 1-1 - Offset 
Claremore Progress “None $65 None $35 ; All 1 Offset HF 

Clinton News Y% Page $120 Ye Page $80 Y% Page $40 SMTWTF Not 2 2-2 Offset HF On 
Duncan Banner None $110 None $75 None $40 SMTWTF SMTWTF Yes 4-3 2-2 Offset _ Oc 
Durant Democrat é 14 $75 14 $40 ___SMTWTF No i: Offset HF&SP Ox 
___El Reno Tribune 840 $110 840 $75 840 $40 SMTWTF SMTWTF_ Yest_ . 3-3 3-3 Offset HF R 
Elk City News. = % Page $75 % Page $40 All 1 Offset 
Enid News & Eagle 600 $150 600 $125 600 $100 reall All Not 6-4 2-1 Offset HF oO 
Gutherie Leader : 588 $67 588 $42 __ SMTWTF Not 8-6 2-2 Offset HF Or 
--e@ Henryetta Free Lance a y None $35 3: All Not m2 1 Offset HF&SP 
Holdenville News 1000 S301" st No 32 2D Offset 
. Lawton Constitution Press 1000 $150 1000 $120 1000 $85 All All Not 7-5 2:2 —/P HF&SP 
_ _QMcAlester News-Capital None $105 —_— None $70 None $35 All All Yes 22 Offset HF 
_@ McAlester Democrat fi : z 1000. $25 STWTFS No 2 Offset 
: Miami News-Record 588 $150 588 $100 588 $50 All All Yest 5-10 2 Offset 
Muskogee Phoenix & 7 ia 4 
Times Democrat None $150 None $110 None $70 All All Yest 3-3 2-2 Offset HF #A.gm 
9Norman Transcript 1000 $100 1000 $75 1000 $50 SMTWTF SMTWTF Yest 64 1-1 5/P HF&SP O 
e Oklahoma City 3 = : “ ary 7 By, re 7 : : 
Oklahoma Journal 300 $285 300 $185 300 $70 All All Yest 3-3 1-1 Offset HF Re 
@ Oklahoma City Piss : . \ Mw = 

Oklahoman & Times Page $650 1000 $525 1000 $310 All All Yest 8-3 1-1 eS HF&SP fe) 
Okmulgee Times __ 616 $25 All Vesti - Offset 
Pauls Valley Democrat «1000 ~=—s $105_~—‘ 1000 $70 1000 $35 STWTF STWTF __Yes 3-1 1-2 Offset HF Re 
Pawhuska Journal-Capital 588 $100 588 $65 588 $35 ee STWTF Yest 3-1 1-1 Offset 0 

9Ponca City News 1000 $100 1000 $70 1000 $40 SMTWTF SMTWTF_ Yest 4-2 1-1 5/— HF &SP oO 
QSapulpa Herald None _$127__— None $85 None $42 = SMTWTF SMTWTF_ Yest 7-5 2-2 Offset HF Re 
Seminole Producer 1000 $75 1000 $40 ~ STWTF No 2 2-2 Offset HF Oc 
@ Shawnee News-Star None $120 None $70 None — $40 STWTFS STWTFS Yest 10-7 : 5/P HF&SP Re 
Stillwater News-Press 1500 $105 1000 $75 1000 $40 SMTTF SMTWTF Yest 5-3 1-1 Offset HF Or 
@ Tulsa World-Tribune 1000 $425 1000 ieee Sa25 es 1 000ng S225 oe XT All ———s*Yest 10-7 2-2 HF&SP (e) 
Vinita Journal ¥ 980 $70 980 $35 “MTWTE! ‘Yes 2 OO ffcat. | HESS ee 
~ OREGON 
_ Albany Democrat-Herald 1000 + ~=- $180 600 $135 600 $75 MTWTFS MTWTFS Not 4-3 2-2 Offset HF Oc 
Ashland Tidings None $150 None $100 None $50 MTWTFS Yes 5-3 1-1 Offset HF Re 
___ Astoria Astorian None $135 _—_—None __ $90 None $45 MTWTF  MTWTF Not 42 2-2 Offset HF Re 
© Baker Democrat-Herald None $85 None $60 None $35 MTWTFS MTWTFS _ Yest 3-2 2-1 Offset HF&SP 
_ __Bend Bulletin None $120__—None $80 None $40 MTWTFS MTWTFS Yest = 3-3 1-1 Offset HF Oc 
@ Coos Bay-North Bend World 1000 $385 1000 $320 1000 $255 _MTWTFS  MTWTFS_ Yest 5-4 2-2 —/— HF &SP 
-@ Corvallis Gazette-Times None $125 None $85 None $45 MTWTFS MTWTFS Yest 44 | Offset HF Re 
e@ Eugene Register-Guard None $205* None $165* __None $100* All All Yest 44 22) -HF&SP Re 
_Grants Pass Courier 588 $180 588 $120 588 $60 MTWTFS > Yest sa 4 2 5/P HF 
. Klamath Falls Herad & News None $195 = None $130 None $65 SMTWTF SMTWTF Yest 44 1-1 Offset HF Re 
_ _ 6a Grand Observer None $85 None $60 None $35 MTWTFS  MTWTFS Yes 4-2 2-2 Offset HF Oc 
© 9Medford Mail Tribune 660 $125 660 $90 1000 $55 SMTWTF SMTWTF __ Yest 3-3 2-1 5/P HF ; 
Ontario Argus Observer - None $135 _ None $90 None $45 MTWTF = MTWTF Not: y @b:3h eee Offset HF _ On 
; ee Le AO None $210 None $140 None $70 MTWTF MTWTF Not 3-2 2-1 Offset HF Oc 
@ Pendleton East Oregonian 980 $145 980 $100 None $50 MTWTFS MTWTFS Yest 5-5 1-1 Offset HES = Oc 
- ® Portland Oregonian & ae 
Oregon Journal Page 50%* Page 45%* 1000 50%* MTWTFS All Yest 6-4 2-2 HF Oc 
Roseburg News Review None $135 None $90 None $50 MTWTFS MTWTFS Yest 33 1-1 Offset HF Re 
® 8Salem Oregon Statesman & : , ; 
Capital Journal None $250 None $200 None $100 All All Yest ype 2-2 Offset HF&SP Re 
"The Dalles Chronicle None $105 ~—_—None $80 None $55 MTWTFS  MTWTFS Not 2-2 1-1 Offset HF&SP Oc 
PENNSYLVANIA 
__ Allentown Call-Chronicle Page $360 Page $300 1000 $200 SMTWFS All Yest 
 Altoona-Mirror ———«éPage 55% Page 45% 1000 35% MTWTFS MTWTFS _ Yest 
_@ Beaver-Rochester-Aliquippa- 
Arbridge Beaver County 
Piacoa ioe I LATAES 0) Gs FOOD ns200 1000 $150 1000 $100 All All Yest 
- 9Beaver Falls-New Brighton _ 
News-Tribune 800 25% MTWS Yest. 
_ Berwick Enterprise _ 450 $216 450 $162 450 $108 : MTWTFS Yest 
_@ Bethlehem Globe-Times _ aii 1000 $80 MTWTFS _ Yest 
- Bloomsburg Press 450 $216 450 $162 450 $108 MTWTFS _ Yest 
Brownsville Telegraph ; 1000 $70 MTWTFS t 
"Butler Eagle 1000 ~=©©$150 1000 $110 1000 $70 All All Yest 
_ Carlisle Sentinel ___None $135 None $95 None $50 MTWTF MTWTFS Yest 
Chambersburg Public Opinion ; 560 $80 MTWTFS MTWTFS Yest 
Chester Delaware County 2 : 
‘Times 1000 $240 1000 $200 1000 $140 MTWTFS MTWTFS _ Yest 
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“*Volume rate discount available. 


t AdPro inks available. 


aily Newspapers 


offering ROP color: rates and data — Cont'd 


Compiled by Editor & Publisher and Reilly-Lake Shore Graphics, Chicago, March, 1972 


: Days Days 
3Colors 3-Color* 2Colors  2-Color* 1Color 1-Color* prccsas Scena SMT dave oon ek rere Use 
' and Black extra and Black extra and Black extra color color Spec. _ full & and Patch Inserts Edit 
Min. Size charge Min. Size charge Min.Size charge Avail. Avail. ink SpotCol. Proofs Mats Accepted Color 
| PENNSYLVANIA (Cont’d.) 
Columbia News 600 $150 600 $100 600 $50 MTWTFS Not 5 2-2 Offset HF 
Connellsville Courier None $60 MTWTFS Not 5-5 2 Offset HF 
Corry Journal MTWTFS Not 7-7 2 Offset 
Doylestown-Hatboro 
Intelligencer 1000 $70 HF 
DuBois Courier-Express 1000 $85 MTTFS Not 10 2 HF 
Easton Express 1000 $260 1000 $190 1000 $110 MTWTFS MTWTFS Yest 5-3 2-1 HF Reg. 
Q9Elwood City Ledger 560 $110 560 $85 560 $70 MTWTFS MTWTFS Yes 3-3 1-1 Offset HF 
e Erie Times-News 1000 $245 1000 $215 1000 $165 All All Yest 5-5 2-3 Offset HF Occ 
Greensburg Tribune-Review None $225 None $150 None $75 MTWTFS MTWTFS Yest 7-7 2-2 HF 
Greenville Record-Argus 600 $45 All Yest 6-6 1 HF 
Hanover Sun 1000 $80 MTWTFS Yest 7-7 HF Occ 
@ Harrisburg Patriot News 1000 $375* 1000 $300* 840 $200* All All Yest 4-2 2-2 —/P HF Occ 
Hatboro/Warminster Today's 
Spirit 600 $140 600 $100 600 $80 MTWTF MTWTF Not 4-4 1-1 Offset HF Reg. 
Hazleton Standard-Speaker 1000 $125 1000 $75 MTWTFS Yest 6-6 HF 
Homestead-West Homestead 
Munhall Messenger. 1000 $100 1000 $80 1000 $50 MTWTFS Yest 4-2 2-3 Offset HF Reg. 
Huntington-Mount Union 
News 1000 $180 1000 $130 1000 $80 MTWTFS MTWTFS Not 7-7 2-2 Offset HF 
9 Jeanette News-Dispatch 14 $60 All Not 3 2-2 HF 
@ Johnstown Tribune-Democrat 1000 $330 1000 $230 1000 $130 MTWTFS MTWTFS Yest 7-3 1-1 Offset HF Reg. 
Kittanning Leader-Times % Page $65 MTFS Not 2-2 1 —/- HF 
Lancaster Intelligencer- 
Journal & New Era Page $350* 1500 $250* 800 $150* All All Yest 7-3 2-1 —/l- HF Occ 
Lansdale North Penn 
Reporter None $255 None $170 None $85 MTWTF MTWTF Yest 5-2 2-2 Offset Reg. 
Latrobe Bulletin 1000 $100 1000 $75 600 $50 All All No 4-4 1-2 HF 
Lebanon News None $140 None $100 None $68 MTWTFS MTWTFS Yest 5-3 2-1 —/P HF 
Levittown Bucks County 
Courier Times 1000 $250 1000 $200 1000 $130 All All Yest 3-3 1-1 HF Occ 
Lewistown Sentinel 300 $175 300 $125 300 $75 MTWTFS MTWTFS Yest 4-3 2-2 HF&SP 
Lock Haven Express 1000 $110 1000 $90 1000 $50 MTWTFS MTWTFS Yest 5-3 3-1 Offset HF Reg. 
Lock Haven Express 
Clariton News 1000 $110 1000 $90 1000 $50 MTWTFS MTWTFS Yest 5-3 3-1 Offset HF Reg. 
McKeesport News 1000 $189 1000 $135 1000 $81 MTTFS MTWTFS Yest 4-3 2-2 —/P HF Reg. 
@ 6 Milton Standard None $85 None $70 None $45 MTF MTWTFS Yest 5-3 2-2 Offset HF&SP Occ. 
Monessen-Charleroi-Donora 
Valley Independent 1000 50% 1000 40% 1000 25% MTWTFS Yest 3-3 2-1 —/- HF Occ. 
@ Monongahela Daily Herald 1000 $75 1000 $50 MTWTF MTWTF Yest 5-5 Offset HF&SP 
Mount Carmel Item 1000 $150 1000 $100 600 $80 All Not 4 2 Offset HF 
New Castle News 1000 $150 % Pg. $120* None $80* MTTFS MTWTFS Yest 3-3 Offset HF Occ 
New Kensington-Arnold 
Dispatch None $225 None $175 None $125 MTWTFS MTWTFS Yest 5-4 2-2 Offset HF 
e Norristown Times-Herald 1000 $160 1000 $130 1000 $100 MTWTFS MTWTFS Yest 5-5 1-1 5/- HF Occ 
Oil City Franklin Derrick 
: & News-Herald 1000 $150 1000 $80 MTuSat. MTWTFS Not 4-4 1-1 Offset HF 
(State College) 
Pennsylvania Mirror 1204 $95 840 $50 840 $25 MTWTFS MTWTFS Yest 3-2 2-1 Offset HF&SP Reg. 
Philadelphia Bulletin 1000 $775* 1000 $775* 1000 $575* All All Yest 17-3 1-12 —/- HF&SP Reg. 
Philadelphia Inquirer None $725 None $575 All All Yest 7-3 2-6 —/- HF&SP Reg. 
Philadelphia News (Tab.) 600 $350 600 $350 600 $200 MTWTF MTWTFS Not 10-10 2-1 —/- HF&SP Occ 
. Phoenixville Republican 1000 $50 All No 5 2-1 
Pittsburgh Post-Gazette Page $1765 Page $1765 1000 $1365 MWF MWEF Yest 3-3 1-4 —/- HF Occ 
_@ Pittsburgh Press Page $1765 Page $1765 1000 $1365 MTTF MTTF Yest 3-3 1-4 —/- Occ. 
| @ Pottstown Mercury 1000 $150 1000 $125 1000 $100 MTWTFS MTWTFS Yest 5-4 2-2 —/P HF Occ. 
9Pottsville Republican 500 $240 500 $160 500 $80 MTWTFS MTWTFS Yest 4-4 3-3 Offset HF&SP Occ. 
Reading Times-Eagle ; Page $350 Page $275 1000 $200 All All Yest 4-3 1-1 —/- HF Occ 
@ Scranton Times 1000 $325 1000 $250 1000 $175 SMFS All Yest 5-3 2-2 —/P HF&SP Occ. 
_@ Scranton Tribune & 
Scrantonian 1000 $310 1000 $235 1000 $160 All All Yést 4-3 1-1 5/P HF&SP 
: 9Shamokin News-Disptach 1000 $150 1000 $100 1000 $80 MTWTFS Not 3 2 Offset HF 
__ Sharon-Ferrell-Sharpsville 
| Wheatland Herald $200 1000 $175 1000 $150 MTWTFS __ Yest 7-7 2 —/—___HF&sP Occ. 
9Shenandoah Herald 1000 $75 MTFS Yest 3 2 Offset HF&SP 
3 Somerset American 1000 $100 1000 $50 MTWTFS Yest 4 1-1 HF&SP Occ 
State College-Bellefonte 
i Center Times None $150 None $130 None $75 MTWTFS MTWTFS Yest 7-7 1-1 =/P. HF 
Stroudsburg-East Stroudsburg 
Pocono Record Page $180 Page $120 1000 $60 MTWTFS MTWTFS Not 7-5 2 Offset HF Occ. 
Sunbury Item 2352 $135 1000 $100 1000 $85 MTWTFS MTWTFS Yest 5-5 2-2 a HF 
@ 6 Tarentum-Brackenridge 
Valley News ; None $225 None $175 None $125 MTTFS MTTFS Yest 2-2 1 Offset HF Reg. 
Towanda Review None $150 None $100 None $50 MTTFS MTTFS Not 7-7 3 Offset Occ. 
Union Town Herald None $70 MTWTFS Yest 3-3 1-1 HF Occ. 
Upper Merion/King of Prussia 
Today’s Post 600q $140 600 $100 600 $80 MTWTF MTWTFE Not 4-4 1-1 Offset HF Reg. 
Vandergritt News Citizen 840 $110 840 $60 MTTFS MTTFS No 3 2-2 Offset HF Occ 
I rll ocala * 600 $125 600 $100 600 $50 MTWTFS  MTWTFS _ Yest 5-3 2 Offset HF Occ 
i. cle aaa 1000 $255 1800 $170 1800 $85 TFS MTWTFS _ Yest 3-2 2-1 HF Occ 
_ Waynesboro Record Herald 1000 $55 MTWTF No 4 2 Offset HF Occ. 
$80 1000 $50 MTWTFS MTWTFS No 3-3 2-2 Offset HF 
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MERICA NEEDS BOTH. AND WE CAN 
AVE BOTH. 


WON'T BE QUICK. IT WON'T BE EASY. 
UT REAL PROGRESS IS BEING MADE. 


ORE PROGRESS IS NEEDED, BECAUSE 
CLEAN THE ENVIRONMENT WE'LL NEED 
VEN MORE ENERGY THAN WE USE NOW. 


This is a report to the American peo- 
le on the twin subjects of energy and 

vironment. 

The two have been closely related 

ef since our remote ancestors discovered 
re—and with it, smoke. All of man’s 
fforts to produce and consume energy 
ave had their effects on the physical 
vorld in which man lives. 

Today, we are asking ourselves how 
ye can reconcile our need for energy with 
sur desire for a clean environment. 

Progress is being made. A recent study 
y the government’s Council on Environ- 
nental Quality reports that the air has 
een made cleaner. 


MORE CARS, BUT LESS POLLUTION 


Air pollution resulting from auto- 
nobile emissions has been significantly 
educed. 

As 1971 ended, there were 113 mil- 
ion automotive vehicles in this country. 
New equipment and new gasolines have 
educed total hydrocarbon emissions in 
he air to the levels of 1960, when there 
vere 74 million vehicles. 

Total carbon monoxide emissions are 

lown to the levels of 1963, when there 
vere 85 million vehicles. 
As older cars are replaced by new ones 
vith better emission controls, there will 
ye further declines of hydrocarbons, car- 
yon monoxide and even oxides of nitro- 
ren in the air. 


SULFUR EMISSIONS ARE DOWN 


Another source of air pollution is the 
mulfur released from burning oil. Since 
World War II, the sulfur content of home- 
reating oils and diesel fuels has been re- 

uced more than 50% through increased 
ise of low-sulfur crude oils and improved 
efining techniques. 
Progress has also been made with the 
1eavy fuel oils used by industries and 
>0wer plants. In New York City, for 
example, pollution from sulfur dioxide was 
severe a few years ago. But, in response to 
egulations, the sulfur levels of heavy fuel 
»ils burned in New York City have been 
educed 90% since the mid-Sixties. 


$3.3 MILLION A DAY 
10 CONTROL POLLUTION 


_ For air and water pollution control 
our own drilling, transporting and 
ining operations, oil companies spend 
average total of $3.3 million every day, 


Ld 


$1 billion a year, in the United States. 
This is the largest environmental expendi- 
ture by any industry. 

Concrete, measurable efforts like 
these are a solid basis for believing that 
America’s desire for a cleaner natural en- 
vironment can be realized. 

But every American lives in other 
““environments’’ beside nature’s. 

Our homes are one environment. The 
places where we work, where we shop, 
whete we study, where we are entertained, 
are also environments. 

All of these depend upon adequate 
supplies of energy. And, although we are 
making progress toward cleaner air and 
purer water, our energy supply problem 
is getting worse. 


TWO GOALS TO KEEP IN MIND 


The nation must keep both goals in 
mind: enough energy and a clean environ- 
ment. To pursue either goal without con- 
sidering the other is to invite disaster. 

Environmental concerns and eco- 
nomic factors are postponing the develop- 
ment of additional domestic energy: oil, 
natural gas, coal, nuclear power. Supplies 
are falling far behind the nation’s fast- 
growing demand. 

Oil and natural gas now furnish 77% 
of all our energy, including nearly 40% of 
our electricity. Experts believe there are 
substantial resources of oil and gas still to 
be discovered in America, especially off- 
shore. But exploratory drilling has been 
held up again and again by government 
authorities and by court actions brought 
by citizens. 

For the record: during the past 25 
years, 16,000 oil and gas wells have been 
drilled in America’s coastal waters. There 
have been only three significant instances 
of environmental damage, no evidence of 
permanent damage. The oil industry’s 
drilling techniques and safety technology 
are constantly improving. 


MISSING: 2,000,000 BARRELS A DAY 


In Alaska, the largest oil field in 
American history was discovered six years 
ago. It could supply two million barrels of 
oil a day, about one-eighth of our current 
needs. 

But none of it is yet available, be- 
cause the construction of the pipeline 
needed to bring this oil to market has 
been delayed by environmental objections. 

Nuclear power and coal could con- 
tribute more to our energy supply but 
have not because of a combination of 
economic and environmental considera- 
tions. 


The United States cannot hope to get 
the energy it needs here at home unless it 
takes a more realistic approach to environ- 
mental problems. 


ENERGY TO CLEAN THE ENVIRONMENT 


The fact is, cleaning the environment 
and keeping it clean will require huge 
additional amounts of energy. 

Sewage treatment and water purifica- 
tion; recycling aluminum, steel, glass and 
paper; tearing down and rebuilding urban 
ghettos and blighted areas everywhere— 
all these operations demand energy and 
lots of it. 

The life-styles that most Americans 
want depend on energy—on oil and nat- 
ural gas—as well as on clean air and pure 
water. Our aim should be to safeguard all 
these necessities. 


THE NATION'S TWO NEEDS 


Clean energy and a clean environ- 
ment are not ‘‘either . . . or’’ choices. They 
are both expensive, but we need both. 

We are making progress toward a 
better environment, although much more 
remains to be done. 

We will not ‘run out’’ of energy in 
the near future. But, right now, we are 
running out of time to make prudent de- 
cisions about energy. Long lead time is 
needed to develop important new domes- 
tic supplies of oil and natural gas, nuclear 
and geothermal power, sulfur-free coal, 
synthetic oil and gas, solar energy. 

Delay today could plague us for at 
least the next critical decade. 

To help you stay informed, we've 
prepared three basic booklets, ‘The 
Energy Gap,” ‘Statement of Policy on 
Energy” and “A Guide to Efficient Energy 
Use in the Home.’’ Write to Dept. E, 
American Petroleum Institute, 1801 K 
Street N.W., Washington, D.C. 20006 for 
your free copies. 

With your understanding and help, 
America can have enough energy and a 
clean environment. 


A COUNTRY THAT RUNS ON OIL 
CAN'T AFFORD T0 RUN SHORT. 
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ely Newspapers caring ROP toler: rates and dats — Cont'd 


of We. of Wk. Closing No.of  5thCyl. iB 
3 Colors 3-Color* 2 Colors 2-Color* 1Color 1-Color* Process Spot Mixt daysfor Pr & Pre-Prt.. be 
and Black extra and Black extra. and Black extra color color Spec. full & an Patch Inserts Edit 
Min. Size charge Min. Size charge Min. Size charge Avail. Avail. ink SpotCol. Proofs Mats Accepted ; 
PENNSYLVANIA (Cont’d.) ; 
West Chester Local News 1000 $150 1000 $110 1000 $60 SMTWTF Yest 4-4 2 Offset HF Or 
___ Wilkes-Barre Record, Times- i. 
oh Leader & News 2408 $450 2408 $350 1000 $250 All All Yest 7-3 1-1 HF R 
te 7 
| PUERTO RICO | 
p ___ San Juan El Imparcial (Tab.) Page $150 Page $125 560 $75 All All Yes 5-5 HF a 
© San Juan El Mundo 588 $425 588 $220 588 $150 All All Yest .53 3 —/- HF&SP i 
i 5San Juan Star (Tab.) 504 $225 5-4 $150 504 $75 All All Yest 10-2 Offset HF 
7 
_ RHODE ISLAND 7 
h Newport News 1000 $225 1000 $175 1000 $100 MTWTFS MTWTFS Yest 6-6 1-1 Offset HF 3 Oc 
9 Pawtucket-Central Falls Times _ 1000 «$125 MTWTFS  Yest —4 22 HF : 
s @ Providence Journal Bulletin 1000 $310* SMTWTF Yest 7 2-2 HF&SP : 
aa Westerly Sun 560 $200 560 $150 560 $75 SMTWTF Yest 3 1 Offset HF ; 
_ 9“West Warwick Pawtucket E 
ten SES Valley Times 700 $195 700 $145 700 $95 MTWTFS MTWTFS Not 7-4 2-2 —/P HF 
~ QWoonsocket Call 600 $185 600 $155 600 $125 MTWTFS MTWTFS Yest 3-3 2-2 5/P HF f 
_ SOUTH CAROLINA 4 
a Aiken Standard & Review 1000 $120* 1000 $90* 1000 $60* MTWTF MTWTF Not 5-2 2-2 Offset HF&SP ‘Re 
/®@ Anderson Independent Mail 1000 $275 1000 $175 1000 $125 All All Yest 1-2 2-2 Offset Re 
ty Charleston Post, News & . a 
h =) Courier 1000 $250 1000 $187.50 1000 $125 All All Yest 5-3 3-1 —/P HF&SP 
| _@ Columbia State & Record None $300 None $225 None $150 All Alt Yest 5-3 3-1 —/P HF&SP - 
ve _@ Florence News 560 $160 560 $130 560 $100 All All Yest 5-4 1-1 HF&SP 
Greenville News & Piedmont 1000 $340 1000 $260 1000 $180 All All Yest 10-7 2-2 —/P HF 
Be Greenwood I|ndex-Journal None $180 None $120 None $60 MTWTFS MTWTFS Yest 3-2 3-1 Offset HF&SP 
=a Orangeburg Times & 
on Democrat 1000 $150 1000 $100 1000 $50 SThF All Yest 7-3 2-2 Offset HF&SP 
@ 6 Rock Hill Herald None $180 None $120 None $60 MTWTFS MTWTFS Yest 3-3 2-2 Offset . HF&SP 
_ Q9Spartanburg Herald-Journal None $300 None $225 None $150 All All Yes 10-3 2-1 Offset HF 
Sumter Item 1000 $125 1000 $100 1000 $60 MTWTFS MTWTFS Yest 4-3 2-1 Offset HF 
Union Times Y% Pg. $135 % Pg. $90 % Pg. $45 MTWTFS MTWTFS Not 1-1 1-1 Offset HF&SP 
OUTH DAKOTA 
Aberdeen American-News 1000 $70 All Yest 2 2 HF 
_ Huron Plainsman 1000 $50 SMTWTF Yest 3 1 HF&SP 
_ 6Madison Leader 1000 $70* 1000 $50* 1000 $30* MTWTF MTWTF Yes 2-1 2 Offset HF 
Mitchell Republic 1000 $210 1000 $140 None $70 MTWTFS MTWTFS Yest 5-3 1-1 5/-— HF 
| __ Rapid City Journal Page $140 1000 $85 1000 $65 All All Yest 5-3 2-2 5/P HF&SP 
_ Sioux Falls Argus-Leader 1000 $160 1000 $130 None $105 All All Yes 3-3 2-2 HF 
Watertown Public Opinion 1000 $100 1000 $75 1000 $50 MTWTFS | MTWTFS Yest 3-3 Offset HF 
ANSON Press & Dakotan 294 $105 294 $75 294 $40 “MTWTFS MTWTFS Not 4-4 Offset HF&SP 
TE =<NNESSEE : 
Athens Post-Athenian None $100 None $75 None $50 MTWTF MTWTF Not 3-3 2-2 Offset HF wee: 
Bristol Herald Courier & 2 : ; 
Virginian Tennessean None $175 None $145 None $110 All All 
-®@ Chattanooga News-Free Press 1000 $375 1000 $260 1000 $145 MTTFS All 
____Chattanooga Times 800 $250 800 $200 800 $125 All _ All 
® Clarksville Leaf Chronicle 1000 $225 1000 $175 1000 $125 MTF SMTWTF 
Cleveland Banner 1000 $60 MTWTFS 
i © Columbia Herald 980 $118* 980 $88* 980 $59* MTWTFS MTWTFS 
ee Elizabethon Star 616 33-1/3% SMTWTF MTWTF 
NPS ~ 9Greenville Sun 1000 33-1/3% MTTFS MTWTFS 
Fe ‘Harriman Today’s News. None $225 None $150 None $75 MTWTF MTWTF 
° _dJeckson Sun 14 $125* 14 $100* 14 $75* All All 
~ John son City Press-Chronicle 1000 $120 1000 $95 - 1000 $70 SMTWTF SMTWTFS 
“Kingsport Times-News 1000 = $160 1000 $140 1000 $75 MTF All 
“Knoxville- Journal & News - 
Sentinel eves 1000 $405 1000 $355 1000 $305 All All 7 
Lebanon Democrat 980 $100 ~—980 $70 980 $40 MTWTF  MTWTF _ 
_ Maryville-Alcoa Times None $105 None $70 None $35 MTWTF MTWTF 
Memphis Commercial ‘Appeal ; 
& Press-Scimitar 1 $570* 1000 $470 1000 $370 All All 
~~ Morristown Citizen Tribu ne _None $100 None $70 None $40 MTWTF MTWTF 
Morristown Gazette-Mail | None $100 None $70 None $40 SMTWTF SMTWTF 
Murfreesboro News-Journal _ 1000 $150 1000 $100 1000 $50 SMTWTF SMTWTF 
1000 $375 1000 $300 1000 $250 All All 
None $110 None $80 None $50 All All 
1000 $75* 1000 $60* 1000 $40* MTWTFS MTWTFS 
o es Shelbyville Times-Gazette 1000 _$100* 1000 $70* _ 1000 $60* MTWTF  MTWTF 
| __ Union City Messenger 1000 $90 1000 $70 1000 $50 MF MTWTFS 
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"FIRST FOR FOP SALES) 


€/ ...in New England’s 


daily newspapers 


When you're selling food products, 
nothing jumps attention, readership 
and response like color in your ads— 
and nowhere in the country can you 
find better food markets than in New 
England. In 1973, the region’s 5.2 
million households will spend $6,305,- 
674,000 in local food stores—$1644 per 
household—far above the national 
average! 


In New England, daily papers have 
almost saturation coverage. No state 
is less than 73% covered, and at least 
one daily newspaper goes into 93% of 
New England homes. With nearly all 
the region’s newspapers now printing 
at least spot color, and preprinted in- 
serts universally accepted, you can 
really go to town on food sales with 
color in New England. 


Grocery shoppers eat up color 
in newspaper-reading New England 


Advertising gets results in these leading New England newspapers: 


CONNECTICUT . MAINE RHODE ISLAND NEW HAMPSHIRE 
Bridgeport Post-Telegram (M&E) Bangor Daily News (M) Pawtucket Times (E) Manchester aie Leader’ (AD) 
Bridgeport Post (S) Maine Sunday Telegram (S) Providence Bulletin (E) Nashua Telegraph (E) 
‘Bristol Press (E) Portland Press Herald (M) Providence Journal (M&S) VERMONT 
Hartford M Portland E E W ket Call (E 
hes Sahay a Sula eases ee een an Barre-Montpelier Times-Argus (E) 
‘Hartford Times (E&S) Burlington Free Press (M) 
Meriden Record & Journal (M&E) MASSACHUSETTS putlend Berle 
Middletown Press (E) Boston Globe (M&E) Pittsfield Berkshire Eagle (E) 
New Britain Herald (E) Boston Globe (S) Springfield Daily News (E) 
ay Ene “ogra (M) Brockton Enterprise & Times (E) ot hes “ad a (s) 
New Haven Register : pringfie ubli 
New London Day (E) Bop er etal. News (E) Taunton Gazette (E) 
Norwich Bulletin (M&S) Bapaner. Nows.{E) Waltham News Tribune (D) 
Torrington Register (E) Lynn Item (E) Worcester Telegram (M-S) 
Waterbury American (E) New Bedford Standard-Times (E&S) Worcester Gazette (E) 


aterbury Republican (M&S) North Adams Transcript (E) 
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Days Days 
of Wk. of Wk. Closing No.of 5th Cyl. 
3 Colors 3-Color* 2 Colors 2-Color* 1Color 1-Color* Process Spot Mixt daysfor  Progs & Pre-Prt. 
and Black extra and Black extra and Black extra color color Spec. full & and Patch Inserts 
Min. Size charge Min. Size charge Min. Size charge Avail. Avail. ink Spot Col. Proofs Mats Accepted 
TEXAS 
i @ Abilene Reporter News 1000 $160 1000 $120 1000 $80 All All Yest 7-4 2-2 5/P HF 
; Alice Echo ; 700 $125 700 $85 700 $50 SMTTF SMTWTF Not 5-3 2-2 Offset 
Amarillo News & Globe-Times None $255 None $195 None $150 All All Yest 3-3 2-1 HF&SP 
Arlington News-Texan 560 $100* 560 $75* 560 D SMTWTF Y - Offset 
Athens Review _ 1008 $120 1008 $80 1008 $40 MTTFS MTTFS No 5-3 2-1 Offset HF&SP 
¥ e 9 Austin American-Statesman 980 $230 980 $190 980 $150 All All Yest 3-3 2-2 HF&SP 
Bay City Tribune 1000 $120 1000 $90 1000 $50 MTWTF MTWTF Not 5-2 2-2 Offset HF&SP \C 
Baytown Sun % Pg. $150 % Pg. $110 % Pg. $60 SMTWTF SMTWTF Yest 9-4 22 Offset HF _O 
9Beaumont Enterprise & : 
Journal None $300 None $225 None $180 All All Not 3-3 3-3 Offset HF I 
Big Spring Herald Page $100 980 $75 980 $30 SMTWTF 5-3 fel —/P - HF&SP Re 
Brenham Banner-Press 1000 $135 1000 $90 1000 $45 All All 5-5 2-2 Offset HF ee | 
Brownsville Herald 1000 50% 1000 40% None 25% SMTWTF SMTWTF Yest 3-3 2-1 5/P HF&SP On 
Bryan Eagle 1000 $110 1000 $90 1000 $55 SMTWTF SMTWTF Not 3-2 1-1 Offset HF Oc 
‘ Cleburne Times-Review 1000 $105 1000 $70 1000 $35 All All Yes 2-2 1-1 HF ; 
; Corpus Christi Caller-Times | 600 $291* 600 $229* 600 $166* All ‘ Yest 7-7 2 HF&SP Re 
Cuero Record ; 1000 25% All Yest 3-3 2 Offset : 
Dallas News 1000 $525 = $425 = $325 All All Yest 2-2 2 5/- HF&SP Re 
Dallas Times Herald 1000 $475 1000 $375 1000 $275 All All Yest 4-3 2-3 —/P HF&SP~ Re 
~ Del Rio News-Herald 700 $105 700 $80 700 $50 SMTTF SMTTF Not 5-4 Offset HF Oc 
Denison Herald 984 $120 984 $80 984 $40 All All Yest 4-4 2-4 Offset HF Oc 
-@ Denton Record-Chronicle 1000 $100* 1000 $75* 1000 $50* SMTWTF SMTWTF Yest 2-2 2-2 HF eo) 
Edinburg Review None $105 None $70 None $35 STWTF ‘STWTF Yest 2-1 3-3 Offset HF&SP Or 
El Paso Times & Herald-Post None $275 None $225 None $150 All All Yest 3-3 3-3 HF&SP Oc 
6 Fort Worth Press (Tab.) 600 $150 600 $110 600 $80 SMTWTF Yest 3 3-3 —/P HF Re 
Fort Worth Star-Telegram 1000 $662 1000 $463 1000 $331 All 7 All Yest 5-3 3-3 5/-— HF&SP Re 
Freeport-Clue-Lake Jackson | 
' Brazosport Facts $160 $130 $105 $90 $55 $45 SMTWTF SMTWTF Not 3-2 2-1 Offset HF Oc 
Gainesville Register & ; | 
Messenger 588 $105 588 $70 588 $35 MTWTFS Yes 3-2 HF Oc 
_ Galveston News & Tribune None $135 None $115 None $80 All All Yest 5-3 p72 Offset = HF Re 
Garland News 560 $100* 560 $75* 560 $50* SMTWTF SMTWTF Yest 2-2 1-1 Offset HF&SP Re 
Grand Prairie News-Texan 560 $100* 560 $75* 560 $50* SMTWTF SMTWTF _ Yest 2-2 fal Offset HF&SP Re 
Greenville Herald-Banner 1050 $102.50 1050 $75 1050 $47.50 All All Yest 3-3 2-2 —/P HF&SP Re 
_ Harlingen Valley 
Morning Star 1000 50% 1000 40% None 25% All All Yest 3-3 1-1 5/P HF&SP Oc 
___ Henderson News 1000 $120 1000 $80 1000 $40 SMTWTF = SMTWTF Yest 2-2 Offset HF __Re 
Hillsboro Mirror 1000 $50 All 1 Offset SP 
® Houston Chronicle 1000 $580* 1000 $400* 1000 $285* All All Yest 7-2 7-7 —/P HF&SP Re 
@ Houston Post 1000 $580 1000 $400 1000 $285 All All Yest 7-3 1-7 —/P HF&SP Re 
Hurst Mid-Cities New Texan 560 $120 560 $90 560 $60 All All Yes 2-2 4 Offset HF&SP . 
| __ Irving News 560 $100* 560 $75* 560 $50* SMTWTF SMTWTF Yest 2-2 1-1 Offset HF&SP Re 
. Kerrville Times 560 $120 560 $80 560 $40 All All 5-3 Offset HF&SP 
Kilgore News Herald 1000 $120 1000 $80 1000 $40 SMTWTF SMTWTF Yest 3-2 2-1 Offset HF Re 
_ Kileen Herald 1000 $95 1000 $65 1000 $35 SMTWTF SMTWTF Yest 5-3 2-2 5/P HF&SP Oc 
Laredo Times 1176 $230 1176 $165 1176 $100 . SMTWTF Yest 5-3 2-2 Offset HF Oc 
Levelland Sun News 1000 $31 All Not 2 2-2 Offset HF : 
Longview Journal-News 1000 $150 1000 $125 1000 $75 Yest 3-3 1-2 5/P HF&SP On 
| @ Lubbock Avalanche-Journal 850 $195 850 $175 850 $130 All All Yest 5-2 2-2 5/— HF&SP Oc 
@ eo Lufkin News None $115 None $80 None $45 SMTWE SMTWTF 5-3 1-2 ee —/l— HF&SP Or. 
F Marlin Democrat 980 $100 980 $45 MTWTFS Not 2-2 2-2 Offset HF Oc 
» Marshall News Messenger None $100 None $80 None $50 Ss SMTWTF Yest 7-2 1-1 Offset HF Re 
~McAllen Valley Monitor None 50% None 40% None 25% SMTWTF SMTWTF Yest 3-3 1-1 5/P HF Oc 
McKinney Courier-Gazette 1000 $130 1000 $85 1000 $50 SMTWF SMTWTF Yest 5-3 2 ; Offset HF 
Midland Reporter-Telegram None $95 None $65 None $35 SMTWTF SMTWTF Yest 5-3 2-2 — —/P HF&SP 
Mineral Wells Index 1000 $80 1000 $40 SMTWTF SMTWTF Not 2-2 2-2 Offset HF&SP* 
Nacogdoches Sentinel None $120 None $80 None $40 SMTWTF SMTWTFS~ Yest 4-2 2-2 Offset HF&SP 
Odessa American 14 $180 14 $135 14 $90 All All Yest 3-3 2-2 HF&SP ig 
_ __ Orange Leader 14 $120 14 $85 14 $50 SMTWTF SMTWTF Yest 2-2 1-1 —/P HF es 
oe Palestine Herald-Press None $120 None $80 None $40 All Yest 3-3 1-1 Offset HF J 
Pampa News 14 $120 ) 14 $90 14 $50 SMTWTF SMTWTF Yest 3-3 2-3 Offset HF ly 
Paris News 1000 $100* —:1000 $80* 1000 $50* SMTWTF  SMTWTF Yest 4-3 2-2 5/P HF&SP 
Pasadena Star News Citizen 1000 $100 1000 $150 1000 $50 STWTFS STWTFS Yest 7-7 151 Offset ; os 
| Plainview Herald 1000 $70 1000 $35 SMTWTF Not 3-3 HF Pr. 
/ @ 9Port Arthur News 100: $137.50 1000 $118.50 1000 $87.50 All All Yest 4-4 1-1 5/P HF&SP___Re 
x Richardson News 560 $100* 560 $75* 560 $50* SMTWTF SMTWTF Yest 2-2 1-1 - HF&SP 
~ Rosenber Herald Coaster None $150 None $100 None $50 ~SMTWT SMTWT Yes 5-2 ie Offset 
San Angelo Standard-Times 1008 $143.10 1008 $106 1008 68.90 All All Yest 3-3 2-2 HF&SP 
San Antonio Express- News 980 $350* 980 $300* 980 $250* All All Yest 6-5 2-1 HF&SP 
San Antonio Light 1000 $360 1000 $300 1000 $240 _ All All Yest 5-3 1-2 3 HF&SP 
__Sherman Democrat 1000 $120: 1000 $80 1000 $40 SMTWTF SMTWTF  Yest 5-3 1-1 5/P HF&SP 
Snyder News 1000 $45 1000 $25 All Yes 2 2-2 Offset 
Sulphur Spring = ; 
News Telegram 1000 $150 1000 $100 1000 $50 MWF All Not 4-3 weit, Offset , 


Volume rate discount available. 
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. 31 a 
AS (Cont’d.) 
lor Press 1000 $90 1000 $60 1000 $30 MTWTF MTWTF Yest 5-2 2-2 Offset HF&SP Occ. 
2mple Telegram 1000 $150 1000 $100 1000 $50 All All Not 3-2 2-2 Offset HF&SP Oc 
xarkana Gazette & News 1000 $140 1000 $100 1000 $70 All All 54 2-2 Offset HF&SP 2 
xas City Sun Y% Pg. $100 Ye Pg. $70 % Pg. $50 SMTF SMTF Yes 4-3 2 Offset Occ ; 
/ler Courier-Times & = 
Telegraph 1000 $150 1000 $100 1000 $65 All All Yest 3-2 2-2 —/P HF&SP Occs4a 
ernon Record 1000 $100 1000 $50 : SMTWTF Yest 4 2-2 Offset HF&SP Otc 
ctoria Advocate None $75% None 50% None 25% All All Not 74 1-1 Offset HF Reg. ei 
aco News-Tribune & a 
Times Herald 1000 $185 1000 $144 1000 $113 All All Yest 7-7 3-3 HF &SP Reg. — 
axahacie Light 588 $100 588 $70 588 $40 SMTWTF SMTWTF Yest 4-3 2-2 Offset HF Occ. 
eatherford Democrat 1000 $50 All Offset HF 2 
chita Falls Record-News < 
& Times . 1008 $163* 1008 $137* 1008 $84* All All Yest 3-2 5/P HF&SP Reg. 
H a 
ogan Herald-Journal 600 $105 600 $75 600 $45 SMTWTF SMTWTF Yest 4-3 2-1 Offset HF ‘ “ 
gden Standard-Examiner 600 55% 1000 45% 600 35% All All Yes 74 2 —/P HF Occ 
ovo Herald None $140 None $95 None $60 SMTWTF SMTWTF Yest ols 1-1 Offset HF Occ. 
It Lake City Tribune & - 
_ Desert News None $625 None $625 None $435 All All Yest 75 2-2 —/P HF&SP Occ 
MONT 
2nnington Banner 1000 $150 1000 $100 1000 $50 MTWTF MTWTF Offset ; 
rlington Free Press 600 $240* 600 $160* 600 $85 MTWTFS MTWTFS Yest 24 1-1 Offset Reg. 
ewport Express None $150 None $100 None $50 MTWTFS Yest 6-6 2-1 Offset HF Occ. 
utland Herald 1000 $220 1000 $170 1000 $100 MTWTFS  MTWTFS Not 5-5 22 Offset HF 
. Albans Messenger 560 $35 SMTWTF Yest 2-1 HF&SP Occ. — 
. Johnsbury Caledonian- 
Record 1000 $45 MTWTFS Not 1 1-1 HF wh 
hite River Junction a 
Valley News 588 $60 MTWTF Not 5-5 2-1 HF q 
GINIA Pr 
lexandria Gazette Page $125 MTWTFS MTWTFS Not 6-2 2-2 Offset HF , 
lington Northern Virginia Sun None $250 None $200 None $150 MTWTFS MTWTFS No 7-4 2-2 Offset Occ. 
ristol Herald-Courier & c 
_ Virginia Tennessean None $175 None $145 None $110 All All Yest 5-3 1-2 Offset HF Reg. 
arlottesville Progress 1000 $160 1000 $115 1000 $75 All All Yest 5-5 2-2 Offset HF&SP Rea. 
ovington Virginia 600 $25 All Not 2 1-1 HF 
Ipeper Star-Exponent 1800 $160 1800 $110 1000 $60 MTWTFS MTWTFS Yest 2-1 2-2 Offset HF&SP Occ. 
edericksburg Free | 
Lance Star None $150 None $100 None $60 MTWTFS MTWTFS Yest 3-2 1-1 Offset HF Reg. 
a rrisonburg News-Record 600 $135 600 $100 600 $70 MTWTF MTWTFS Yest 10-3 1-1 Offset HF Occ: ~ 
fopewell News 1000 $55 1000 $35 All No 3 1 Offset HF : 
artinsville Bulletin 1000 $125 1000 $100 1000 $75. All All 5-5 Offset HF 
port News-Hampton 
Press & Times Record 1000 $300 1000 $240 1000 $180 All All Yest 5-5 2-2 = HF Reg. 
orfolk Virginia-Pilot & 
_ Ledger-Star 1000 $530 1000 - $425 1000 $320 All All 74 —/— __HE&SP Occ 
stersburg Progress-|ndex 1000 $80 All 3 1 HF 
ulaski Southwest Times None $60 SMTWTF SMTWTF No 10-2 1 Offset HF Occ 
ichmond Times-Dispatch & 
_ News Leader > 1000 $650 1000 $550 1000 $450 All All Yest 7-3 3-2 HF&SP Occ. 
-oanoke Times & 
~ World-News 1000 $300 1000 $250* 1000 $175* All All Yest 4-2 2-2 5/— HF Occ. — 
L 1000 $150 1000 $100 1000 $50 SMTWTF SMTWTF Yest 2-3 1 Offset HF . 
asburg Northern . y 
Virginia Daily 600 $50 MTFS No 3 2 Offset HF ; 
uffolk News-Herald - None $100 None $70 None $35 SMTWTF Yes 4-2 2-2 Offset HF&SP ‘ 
nesboro News-Virginian 1000 $100 1000 $65 1000 $40 MTWTFS MTWTFS Yes 3-3 1-1 Offset HF Occ. 
600 $115 600 $85 600 $50 MTTFS MTTFS 6-3 Offset HF Occ. 
1000 $315 1000 $275 1000 $235 All All Not 10-5 1-2 Offset HF Occ. 
None $160 None $130 None $75 SMTWTF SMTWTF Yest 2-2 HF&SP Occ 
None $225 None $150 None $75 MTWTFS MTWTFS Yest 2-2 2-2 HF ee 
None $145* None $100* None $52* MTFS MTWTFS Yes 5-3 1-1 Offset HF Reg 
600 $100 600 $75 600 $50 MTWTF MTWTF Not 3-3 2-2 Offset HF&SP Oce. + 
None $180 None $135 None $90 MTWTFS MTWTFS Yest 4-3 4-2 5/P HF Reg. 
None $160 None $110 None $60 MTWTFS MTWTFS Not 3-2 2-2 Offset HF Reg. 
$100 None $80 None $40 MTWTF MTWTF Yest 3-3 1-1 Offset-. HF PGS = 
None $150 None None $50 MTWTFS MTWTFS __ Yes 3-3 1-1 Offset Reg. 
t AdPro inks available. 
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WASHINGTON (Cont’d.) 3 
___ Olympia Olympian None $165 None $115 None $60 SMTWTF SMTWTF Yest 3-3 1-1 Offs HF 
Pasco-Kennwick-Richland 
Tri-City Herald 1000 $165 1000 $110 1000 $55 All All Yest 7-3 1-1 —/P HF 
6 Port Angeles News 140 $150 140 $100 140 $50 SMTWTF SMTWTF Yest 3-3 2-2. . Offset HE 
Seattle Journal of Commerce 
; & Northwest Construction 
Record None $150 All 1 
@ Seattle Post-Intelligencer 1000 $595 1000 $540 1000 $345 All All Yest 3-3 2-2 —/P HF 
@ Seattle Times 1000 $630* 1000 $570 1000 $365 All All Yest 10-6 44 —/P HF 
@ Spokane Spokesman-Review ; 
& Chronicle 1000 $510 1000 $410 500 $210 All All Yest 3-2 2-2 —/P HF 
@ Tacoma News-Tribune 600 $475 600 $400 600 $225 All All Yest 4-3 2-3 —/P HF O 
Tri-City Herald 150 $201 150 $146 150 $91 SMTWTF SMTWTF Yest 7-3 1-1 =/P) SoHE 
e@ Vancouver Columbian None $195 None $130 None $65 SMTWTF SMTWTF Yest =) 1-1 Offset HF 
Walla Walla Union-Bulletin None 75% None 50% None 25% SMTWTF SMTWTF Yest 3-3 1-1 Offset HF 
@ Wenatchee World None $180 None $135 None $80 SMTWTF SMTWTF Yest 3-3 2-2 Offset HF&SP [ 
Yakima Herald & Republic 1000 $140* None $115* None $80* All All Not 3-3 1-1 Offset HF 
WEST VIRGINIA 
@ Beckley Post-Herald & . 
Raleigh Register None $170 None $130 None $75 MTTFS All Yest 3-3 2m bE HF (ie 
-@ Bluefield Telegraph & ; | 
. Sunset News-Observer 1000 $160 1000 $130 1000 $100 All All Yest 5-4 2-2 HF Or 
_ @ Charleston Gazette & Mail 600 $375 600 $300 600 $225 All All Yest 5-3 3-3 5/— HF Oc 
Fairmont Times-West Virginian 1000 $100 SWTF Yest 5 2 HF E | 
E<° 9 Huntington Herald-Dispatch | 
& Advertiser 1000 $225 1000 $175 1000 $100 All All Yest 4-4 1-1 —/P HF&SP 
Lewisburg West Virginian 
Daily News None $45 None $30 MTTF No 3 2-2 Offset 
. Martinsburg Journal None $50 MTWTFS Not 4 2 Offset HF | 
4 Morgantown Dominion 3 
Roa News & Post 750 $275 750 $165 750 $80 All All Yest 3-3 2-2 Offset HF 4 
_@ Moundsville Echo None $50 MTTF 2 Offset HF&SP 7 
-@ Parkersburg News & Sentinel 1000 $100 All Yes 3-3 as HF&SP t 
Welsh News None $150 None $100 None $50 MTWTFS | MTWTFS Yes 7-7 2-2 Offset HF Oc 
_ @ Wheeling Intelligencer & : 
News Register 1000 $320* 1000 $256* 1000 $145* All All Yest 75 1 e HF&SP ‘" 
WISCONSIN 
-@ Appleton-Neenah-Menasha 
--__-- Post-Crescent + None $200 None $175 None $150 All All Yest 6-4 2 Offset HF Re 
__ Ashland Press 560 $120 560 $90 560 $50 MTWTFS MTWTFS Not 3-2 1-1 Offset HF = 
@ Beloit News None $170 None $170 None $65 MTWTFS MTWTFS Yest 4-4 1-1 Offset - HF Oc 
ca Chippewa Falls Herald- 
- Telegram None $130 None $95 None $55 MTWTFS MTWTFS No Oc 
_ Eau Claire Leader & Telegram Page $140 1000 $120 None $100 Yest _ 
Fond Du Lac Commonwealth 


‘ Reporter None $105 None $75 MTWTFS Yest 
e Green Bay Press-Gazette None $210* None $165* None $125* All All Yest 
\ 6 Janesville Gazette 903 $130 903 $105 903 $65 MTWTFS MTWTFS Yest 
_ ® Kenosha News None $140 None $110 None $80 MTWTFS MTWTFS Yest 44 
| @ La Crosse-Tribune 1000 $130 1000 $130 1000 $90 All All Yest 
i Madison Wisconsin State 
i Journal & Capital Times Page $250 Page $250 1000 $150 All All Yest 10-5 
| Manitowoc-Two Rivers Herald- 
Times & Reporter None $120 None $90 None $60 MTWTFS  MTWTFS Yest 
. Marinette Eagle-Star 1000 $120 1000 $90 1000 $60 MTWTFS MTWTFS Not 
| Marshfield News-Herald None $65 MTWTFS No 
| @ Milwaukee Journal 1000 $600 1000 $525 1000 $450 All All Yest 
i Milwaukee Sentinel 1000 $450 1000 $375 1000 $300 MTWTFS MTWTFS Yest 
| Oshkosh Northwestern 1000 $450 1000 $410 1000 $350 MTWTFS MTWTFS Yest 
iV Racine Journal-Times & 

Bulletin 560 $115 560 $105 560 $95 All All Not 44 
Shawano Leader _ None $60 None $40 None _—‘$20 MTWTFS MTWTFS Yes 
Sheboygan Press 1000 $148 1000 $115 1000 $82 TTES MTWTFS Yest 
Stevens Point Journal None $150 None $100 None $50 MTWTFS MTWTFS Yest 
Superior Telegram _ 560 $120 560 $90 560 $50 MTTFS MTWTFS Not 

Watertown Times None $120 None $80 None $55 MTTFS MTWTFS Not 
| @ WaukeshaFreeman  —s—s—s«1000~—Ss $130 ~—«‘1000 $100 1000 $70 MTWTFS MTWTFS __Yest 
9 Wausau Record-Herald Guat None $125* None $125 None — $80 MTWTFS MTWTFS Yestioy 
| _WestBendNews | None $150 None $100 None $50 MTT MTWTFS Yes 
I —Wisconsin Rapids Tribune None $130 None $100 None $70 == MTWTFS MTWTFS __ Yest 
. WYOMING 
© Casper Star-Tribune _ None $175 None $140 None $100 All All Yest 
|e "Cheyenne Wyoming Eagle (Tab.) 
te Wyoming State Journal 840 $118.40 840 $92.40 840 $50.40 All = All Yest 3-3 1-2 
a * Volume rate discount available. t AdPro inks available. + To convert to Offset. 
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/MING (Cont'd) 


aramie Boomerang 1000 75% 1000 50% 1000 33-1/3% STWTFS STWTFS Yest 3-3 3-3 Offset HF 
awlings Times (tab.) 1000 $80 1000 $60 1000 $40 TWTFS Yest 5-2 1-1 Offset HF 
verton Ranger (tab.) 1000 $100 1000 $75 1000 $50 All All Not 2-2 4-1 HF & SP 
9ck Springs Rocket Miner 1000 100% 1000 67% 1000 . 33-1/3% TWTFS TWTFS Not 2:2 1-1 Offset HF 
veridan Press ; 588 30% MTWTF No 3 </= HF 
Irland Northern Wyoming : 
| News (tab.) 980 33-1/3% TWTFS Not 10-4 2 HF 
F CANADA 
ERTA 
gary Albertan 1000 $200 1000 $150 1000 $100 MTWTFS MTWTFS _ Yest aie) BE —/P HF&SP hens 
algary Herald 1000 $170* 1000 $130* 1000 $90* MTWTFS MTWTFS Yest 4-4 2-3 —/— HF &SP Cc. 
dmonton Journal 600 $450 600 $350 600 $250 All All Yest 2-2 3-3 5/P HF & SP Reg. 
rand Prairie Herald-Tribune None $135 None $95 None $50 MTWTF MTWTF No 2-2 2-1 Offset HF Occ. 4 
sthbridge Herald . 600 $102 600 $82 600 $54 MTWTFS MTWTFS Yest 5-3 2 —/— HF Occieta 
edicine Hat News 600 $155 600 $100 600 $65 MTWTFS MTWTFS 50 ii Offset HF Occ 
ed Deer Advocate 600 $175 600 $125 600 $75 MTWTFS Not 5-3 2-2 Offset HF 
TISH COLUMBIA : 
‘amloops Sentinel 600 $175 600 $125 600 $75 MTWTFS MTWTFS No 5-3 1-1 Offset HF & SP Occ. — 
elowna Courier 600 $135 600 $85 All Yes 7 3-3 Offset HF ‘s 
imberly Daily Bulletin None $105 None $70 None $35 All All Offset By: 
janaimo Free Press : 600 $125 600 $75 MTWTFS Yes 4 3 Offset BS 
elson News 1000 $140 1000 $100 1000 $75 MTWTFS Not 2-2 2-2 Offset HF Ha 
ew Westminister Columbian 903 $260 903 $185 903 $100 MTWTFS MTWTFS Yest 5-5 2-2 Offset HF&SP Reg. 
enticton Herald : 600 $135* 600 $85* MTWTFS Not 5-5 —/- HF 
ort Alberni Valley Times 600 $175 600 $125 600 $75 MTWTFS MTWTFS Not 4-3 2-2 5/P HF 
nce George Citizen 600 $200 600 $145 600 $80 MTWTF MTWTF Yest 2-2 1-1 Offset HF 
ince Rupert News None $125 None $75 All 4 3 Offset 
frail Times 1000 $150* 1000 $125* 1000 $75* MTWTF MTWTF Yest 5-5 1-1 Offset HF & SP 
ancouver Province & Son None $290 None $225 None $160 MTWTFS MTWTFS Yest 6-4 3-3 5/P HF&SP 
ictoria Colonist & Times _ 1000 $290 1000 $190 1000 $130 All All Yest 4-2 3-3 5/— HF 


ITOBA 


BRUNSWICK 


randon Sun 600 $175 600 $125 600 $75 MTWTFS MTWTFS Not 2-2 1-1 Offset 

auphin Daily Bulletig (tab.) Page $105 Page $70 Page $35 All All Yest 3-1 Offset 

lin Flon Reminder (tab.) None $40 None $20 All All No 2-2 Offset HF 

ortage La Prairie Graphic None $195 None $130 None $65 MTWTF All Not 2-2 
thompson Citizen None $35 All Offset 

innipeg Free Press 600 $288 600 $204 600 $120 MTWTFS MTWTFS Yest 3-2 3-4 5/— HF & SP 
Vinnipeg Tribune 600 $126 600 $96 600 $66 MTWTFS MTWTFS Yest 3-2 2-3 5/— HF & SP Reg. 


redericton Gleaner 600 $175 600 $125 600 $75 MTWTFS Not HF Occ. 
ioncton L’Evangeline 600 $75 All No 3 2 Offset HF 
Moncton Times & Transcript 600 $180 600 $120 600 $60 MTWTFS MTWTFS Yest 4-2 2-2 Offset HF Occ 
int John Telegraph-Journal [ 
& Times-Globe 600 $185 600 $135 600 $80 MTWTFS MTWTFS Yest 3-2 3-5 5/— HF & SP 
NFOUNDLAND ss 
y9rner Brook Western Star 1000 $85 MTWTFS Yest 4-2 1-1 HF 
John’s News (tab.) Y% Page $100 % Page $50 MTWTFS Yest 3 2 _Offset HF & SP 
t. John’s Telegram 600 $135 600 $95 MTWTF MTWTF Yest 7-7 44 —/P HF & SP 
JA SCOTIA 
smherst News None $75 MTWTFS Yest 4-2 1 % 


fax Chronicle-Herald 


ydney Cape Breton Post 600 


& Mail Star i, 600 $275 600 $225 600 $175 All All Yest 10-5 2-2 5/— HF 
Glasgow News 600 $185 600 $135 600 $85 _ MTWTF MTWTFS Not rae, —/— HF & SP 
$185* 600 $135* 600 $85* MTWTFS MTWTFS Yest 3-3 1-1 —/— HF & SP 
None $135 None $95 None $50 All All No 2-2 2-1 Offset HF 


‘ruro Daily News 


600 $85 MTWTFS MTWTFS Not 29 1-1 5/= HE 
600 $85 MTWTFS — Not @ 1-1 HF 

600. $85. MTWTFS MTWTFS Not 74 4-4 HF) on JOee 
600 $100 MTWTFS  MTWTFS _ Yest 3-3 1-2 _=/—___HE Rea. 
600 $75 MTWTFS _Not 3 1-1 HE Occ. 
600 $75 MTWTFS  MTWTFS Not 4-3 20 5/— HF 

600 $85 All All Not 4-2 1-1 baal esa © |= 

600 $85* “MTTFS MTTFS Not 2-2 1-1 HF 

600 $50 All Yest 7 Offset _ 


og 
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~ ONTARIO (Cont’d.) 
Fort William Times-Journal 600 $175 600 $125 600 $75 All All Not 4-3 2-2 -/P HF 
3 Guelph Mercury None $185* None $135* None $85* MTWTFS MTWTFS Not 3-3 2-2 —/P NF&SP oO 
Hamilton Spectator 600  $400* 600 $300* 600 $200* MTWTFS MTWTFS _ Yest 5-3 22 5/P HF&SP eRe 
Kenora Miner & News None $105 None $70 None $50 All All 1-1 Offset 
@ Kingston Whig-Standard 600 $190 600 $145 600 $90 MTWTFS  MTWTFS _ Yest 4-4 yo) —/— _HF&SP Oc 
3 Kirkland Lake Northern News %Pg. $175 ‘Pg. $125. %Pg. $75 MTWTFS Yest.oemse 1 =/=. THE a 
Kitchener-Waterloo Record 600 $200 600 $150 600 $100 MTWTFS MTWTFS Yest 4-4 2-1 == HF&SP Oc 
Lindsay Post ; None $65 All Yest 4 2 ; 
9London Free Press 1000 $400 1000 $300 1000 $200 MTWTFS MTWTFS _ Yest 44 2-2 5/— HF Re 
9Niagara Falls Review 600 $185 600 $135 600 $85 All All Yest 3-2 HF&SP 
North Bay Nugget 600 $185 600 $135 600 $85 MTWTFS MTWTFS _ Yest 43 12 —/— _ HF&SP Re 
Oakville Journal-Record 1000 $200 1000 $150 1000 =. $100 MTTFS MTWTFS Not 22 2-2 HE fe) 
Orillia Packet & Times 600  $175* 600 $125* 600 $75* MTWTF MTWTF Not 1-4 2-2 =—/=_ HE Oc 
9 Oshawa-Whitey Times 600 $185* 600 $135* 600 $85* MTWTFS MTWTFS Not 7-3 4 S/o He ; 
Ottawa Citizen 600  $120* 600 - $90* ~—-«600 $60* MTWTFS MTWTFS Yest 4-4 1-2 5/P HF&SP Re 
Ottawa Journal 600 $120 600 $90 600 $60 MTWTFS MTWTFS  Yest 44 1 5/— HE Re 
© Ottawa LeDroit 600 $215 600 $145 600 $75 MTWTFS MTWTFS Not 3-3 2-1 Offset. HF R 
~ Owen Sound Sun-Times ; ~ 600 $125* 600 $75* MTWTFS  Yest 4 2 HF 
Pembroke Observer a a BOD $125 600 S75... MTTF All Yest 33 1-1 HF 7 
9Peterborough Examiner | 600 $200 600 $150 600 $95 MTWTFS MTWTFS _ Yest 2-2 1-1 5/— HF 
Port Arthur News Chronicle 600 $175 600 $125 600 $75 All All No 4-4 3-3 ~ HE 
QSt. CatherinesStandard  —~«600 $225* 600  $165* 600 $90* MTWTFS MTWTFS _ Yest 4-4 22 5/P HF&SP Oc 
St. Thomas Times-Journal 600 $125, F 000/mt a STD EE % MTWTFS  Yest 2 2 HE 
_ SarniaObserver  ==s——s<s—s—s«s0O0-~SO $185 ~——S« 00 $135 600 $85 __ MTWTFS MTWTFS_- Yest 7-3 1-1 —/—__ HF 
Sault St. Marie Star 600 $195 600 $135 600 $75 =MTTFS  MTWTFS Not 5-4 1-2 —/—. HF Ox 
Stratford Beacon-Herald 600 = $175_~——«600 $125 600 = $75. = MTWTFS”- Ss MTWTFS_— est ~—s 4-2 1 —/P HF Re 
 e@ 9Sudbury Star 600 $200 600 $150 600 $100 MTWTFS MTWTFS _ Yest 4-3 2-2 HF Oc 
Timmins Press _ Sn. G00.T $175" ©, 600 $125* 600 $75* = MTWTFS MTWTFS Yest 3-2 1-1 —/— ___ HF&SP : 
_ 9Toronto Globe & Mail — 1000 $1300* —- 1000 $950* 1000 $600* = MTWTFS MTWTFS _ Yest 7-3 1-3 5/— HF&SP (o} 
QTorontoStar 1000 $1600 1000 $1150 1000 $800 = MTWTFS MTWTFS Yest 2-1 2-6 5/— HF &SP Oc 
Toronto Sun 1000 $900 1000 $600 1000 $300  |§ MTTF  #MTWTF  Yest 3-2 3-3 Offset 43 
e@ Windsor Star 1000 $400 1000 $300 1000 $200 MTWTFS MTWTFS  Yest 3-2 2-2 5/— HF Oc 
} 1 Woodstock-Ingersoil i a7 ce ee ges a 5} Sea ip a ee ae - _ 
q Sentinel Review 3 5000. < S135 (O00) $85). 8 __MTTFS___Yest 3-2 2-2 —/— HF 
_ PRINCE EDWARD ISLAND 
Charlotte Guardian & Patroit 600 $135 600 $85 All Yest 4 3-3 HF&SP 
Summerside Journal-Pioneer 600 $175 600 _ S125. 600" S75 er MIWTES = Nest. AE: —/—___HF Re 
QUEBEC 
__Grandby La Voix de L’Est 600 ~— $175 600 $125 600 $75 Not 5-2 2 Offset HF&SP i| 
~ Montreal Gazette _ 600 +«=«$525~=Ss—ié‘ékOSs*~“‘é‘SSON’#;#O#®©€©CGOOO OCS$;3200 “MTWTFS MTWTEFS  Yest 10-3 2-1 == HE R 
@ MontrealLaPress = = 600-—Sss $880. ~—s«G00 $660 600 $440 MTWTFS MTWTFS Yest 7-3 3 —/—. HF “Re 
-___ Montreal Le DeVoir 600;, = °$315) ©. G00. 2 = $228" | “ead, S126 MTWTFS MTWTFS Not 7-4 2-2 Offset HF 4 
ae Montreal Le Journal de 
Montreal (Tab.) 500 $285 500 _ $205 500 $125 All All Not —82 2 Offset = 
@ Montreal Star 1000 $800 = 1000 $600 600 $400 MTWTFS MTWTFS  Yest 5-2 1-4 —/— _HF&SP Re 
See Guebeo Chronicle Telegraph . 600 $175 600 $125 600 $75 = MTWTFS MTWTFS Not 7-3 2-2 5/P HFasP 
“Quebec L’Action 600 $175 600 $125 600 $75 MTWTF MTWTFS Not 32 21 —/—___HF Oc 
_ ® Quebec La Evenement & / 
: Le Soleil 600 $500 600 $375 600 $250 MTWTFS MTWTFS Yest 22 22 HF Oc 
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oothe readers’ complaints 


‘Six months ago the Wilmington (Dela.) 
2ws-Journal newspapers borrowed the 
budsman idea from the Louisville 
y.) Courier-Journal and Times and 
ded a new element to it. 


Wilmington’s Public Editor, Cy Liber- 
an, who speaks softly with complaining 
aders but wields a potent memo in the 
‘wsroom, believes the plan has improved 
urnalism’s image. 

The “plus” added to the Louisville plan, 
berman told New Jersey Press Associa- 
on members (March 23) at Atlantic 
ty, is a frequent column in which he 
plains things about newspaper editing 
ith which the public is not too familiar. 


He will, for example, tell how a partic- 
ar story was covered. In another article 
: will explain the editing procedures. In 
e, he recalled vividly, he described how 
pographical errors can occur, and there 
2re seven in it. 


Management is responsive 


-Liberman’s prestige as Public Editor, 
: said, lies in the fact that the newspa- 
‘r management has assured him com- 
ete independence. There is no internal 


his column unless he agrees to it. The 

Jumn is often in two columns of space 
it there is no set limit and it runs 
henever he wants to say something to 
e readers. 


Daily correction boxes are a must in 
ith the News and the Journal but the 
ablic Editor’s column runs only in the 
orning paper because of a policy to keep 
e two papers, owned by the DuPont 
mily, distinctive in content and format. 


The number of callers and corrective 
tters sent to the editor has not dimin- 
ned noticeably since the ombudsman 
an was instituted, Liberman said, but 
e tone is quite changed. And many times, 
» added, they are tips for possible stories. 


Explaining how he operates, Liberman 
id he never argues with a complaining 
ader. He assures the person that the 
‘curacy of the story in question will be 
iecked and if found to be in error there 
ill be a printed correction, a frank ad- 
ission of a mistake. One of the papers 
bels its corrections “Sorry.” 


Liberman deals not only with the public 
ectly, but also with members of the 

aff who complain when they find errors 
‘the paper. An effort is made to estab- 

a the source of the mistake and identify 

‘so that the papers aren’t always taking 

e blame. 

i Corrections earn appreciation 


( 

By printing corrections, as many as 
uf a dozen in one day, Liberman said he 
lieves that readers soon come to realize 
yw few there are in the midst of 160 
umns of news matter. 


Liberman emphasized that the ombuds- 
n system is not a public relations gim- 


ntrol over what he writes and no editing © 


mick; that the newspapers’ management 
is responsive to the readers’ complaints 
and suggestions. Some features have been 
added and some have been revised after 
consideration of public reaction. Liberman 
provides a daily summary of complaints, 
suggestions and corrective action. 


Editors had just about decided to elimi- 
nate routine obituaries, Liberman said, 
when there was a considerable flow of 
mail and calls urging that the time- 
honored custom be revived. Obituaries are 
still a major feature in the papers. 

Liberman said that occasionally he con- 
ducts an accuracy survey, sending out cop- 
ies of stories to people involved in them 
and asking if there were any errors. 


The key to making the Public Editor a 
success, said Liberman, is in being ear- 
nest. 


Press council idea debated 


His report was linked with a discussion 
of press councils during which Prof. Hil- 
lier Krieghbaum of New York University 
was an advocate (“why not?”) and Fred 
Taylor, managing editor of the Wall 
Street Journal, expressed a reservation 
about a national council “because you 
don’t know what might happen.” 

Krieghbaum, who is the author of a 
new book on the subject, said he preferred 
the name of Media Review Board to Press 
Council because the latter conveys a legal- 
istic concept and implies a dangerous in- 
terference with the First Amendment 
principles. 

His former journalism student at the 
University of Oregon, Fred Taylor, sug- 
gested in rebuttal that press council con- 
demnation of media performance could 
amount to censorship and intimidation, 
particularly in areas of broadcasting 
where the information would be used by 
governmental agencies despite an inter- 
diction against it in the plan being ad- 
vanced by the Twentieth Century Fund. 

While apologizing for his paper’s ‘“‘arro- 
gant” position that it doesn’t want any 
outsiders telling it how to be responsible, 
Taylor said the Wall Street Journal’s 
official reaction is to cooperate experimen- 
tally with the national press council on a 
case-by-case basis. The Journal and the 
Christian Science Monitor have been 
named as the two “national” newspapers 
that will be monitored, along with the 
national news services, which include 
those of the New York Times, the Wash- 
ington Post and the Los Angeles Times. 


Double proof reading 


Taylor said a major portion of his time 
is given to reader complaints and super- 
vising accuracy checks. In effect, he said, 
he is probably the Journal’s ombudsman. 
Corrections are published but not on the 
front page; wherever possible they are 
positioned on the same page where the 
original story ran but this is made diffi- 
cult by the variations in makeup of the 
Journal’s nine editions. 
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of proof-reading—first by members of the al 
union and then by individual 


printers’ 


wep 


staff members. It is essential, Taylor said, 


because a “tiny mistake” such as report- 


ing a corporation income as 50 cents a ~ 


share instead of $50 could put the firm in 


bankruptcy with a rush of “sell” orders 


on the stock market. 


In comment on Liberman’s “soft talk” 
with readers, Taylor said, “It’s damn hard 
to keep your cool when a reader complains 
about an error and he’s got you dead 
right.” 

According to Liberman he once saw an 
editor standing in a drawer of his desk 
while shouting into a telephone in an ar- 
gument with a reader. He didn’t think 
this was an appropriate stance for an om- 
budsman. 

The discussion chairman, James R. 
Sutphen, senior managing editor of the 
Hackensack Record, put it on record that 
he wasn’t that kind of editor either. He 
believes in listening to complaints. 


Resolution seeks probe 
of newspaper’s charges 


A city delegate from Baltimore, Mary- 
land, introduced March 21 a resolution 
in the State House of Representatives 
calling for a legislative investigation of 
stories published in the Baltimore News 
American which link an unnamed legisla- 
tor with narcotics traffic in that city. 


The resolution, written by James Doyle, 
a lawyer for the paper, asked that the 
House Judiciary Committee begin a probe 
into the News American’s allegations. 
However, the resolution was assigned to 
the Rules Committee, where it is expected 
to be killed or forgotten for this session. 


The resolution said the paper “has re- — 


fused to voluntarily disclose the name of 
the legislator ... upon the ground that to 
do so would cause a suit for libel or 
slander to be filed against it.” 

Delegate Paul Weisengoff (D.-Balt.), 
who introduced the measure, said a 
thorough investigation was necessary to 
“clear the cloud hanging over our heads” 
as a result of the stories. Asked if the 
paper requested the resolution, Weisen- 
goff said he had no comment. 

The series of articles which appeared in 
February alleged that an unnamed legis- 
lator was being investigated by authorit- 
ies for narcotics connections, 


Dan Stern dies 


Daniel K. Stern, public relations and 
promotion director of the San Jose (Cal- 
if.) Mercury and News for 24 years died 
March 22, 1973 at the age of 62. Stern 
retired last spring for health reasons af- 
ter suffering two heart attacks. He served 
as president, treasurer and director of the 
International Newspaper Promotion Asso- 
ciation, was a co-founder and past pres- 
ident of the INPA’s Western Region, and 
won INPA’s highest honor, the Silver 
Shovel Award, for his work on a book on 
newspaper promotion. 
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SOME MS. APPREHENSIONS 


The women’s lib movement confronted 
newspapers with the question whether to 
use the designation Ms., thereby con- 
cealing the designee’s marital status. The 
ins and outs of this problem have been 
discussed at length in this department. 
Most newspapers that have tried Ms., it 
appears, have abandoned it for various 
reasons, including the evident preference 
of the majority of women themselves. 


After trying Ms., the Daily Trojan at 
the University of Southern California 
switched to referring to women by their 
last names alone, the same style that is 
used by most newspapers in referring to 
men. But this proved to have its hazards, 
too. A story about Mis. John Hubbard, the 
wife of the president of the university, 
sounded as if her husband were being 
referred to. The fact is that readers are 
not used to seeing women referred to by 
their last names alone, and a certain con- 
fusion results from it. In stories whose 
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casts of characters include both men and 
women, the use of some distinctive desig- 
nation (even Ms.) for women helps the 
reader keep things straight. b 

Then, of course, there is the feeling 
that reference to women by their last 
names alone is too blunt. Apart from 
these considerations, there is the fact that 
many newspapers have always used last 
names alone in headlines to refer to wom- 
en of sufficient celebrity, usually ac- 
tresses. Garbo, for example, and Bardot, 
and even Taylor, in reference to the re- 
doubtable Elizabeth, although Taylor is 
not such a distinctive name. Nevertheless, 
the use of the last name alone did not 
extend to text, except perhaps in some 
gossip columns. 

The upshot of all this experimentation 
with Ms. and last names alone is that the 
old ways are best, in this instance for 
practical reasons. 


Wayward Words 


Coincidence is at work again; twice in 
the span of a couple of weeks readers 
have called my attention to wnderwhelm. 
A heading in the New York Times Maga- 
zine for last Nov. 19 read, “Premier An- 
dreotti Underwhelms the Italians.” And a 
UPI story out of Fresno, Calif., referred 
to “an underwhelming lack of interest” in 
a contest for campus queen. 

Underwhelm is a new one; I was able to 
find it only in the 1971 Addenda Section to 
Webster III. The definition is “to fail to 
impress or stimulate.” We are all familiar 
with overwhelm; my guess is that wnder- 
whelm is a facetious antonym that has 
caught on. 

If you look up whelm, you will discover 
that overwhelm is something of a redun- 
daney, since whelm suits any context 
where we might likelier use overwhelm. I 
must confess never having seen whelm in 
print, though Webster cites examples 
from Mary Heaton Vorse, G. M. Trevel- 
yan, William Faulkner, and Kenneth 
Rexroth, among others. 

Another reader raised a question about 
depart as a transitive verb, as in “The 
train departed New York on time.” The 
feeling of the questioner was that it 
should be departed from. But depart as a 
transitive has a long and honorable his- 
tory; consider the familiar, if now some- 
what quaint, phrase, departed this life. 
Milton wrote “depart the Land” jin his 
History of England, and Samuel Purchas, 
in the 16th century, wrote “depart their 
houses.” These citations may make it 
sound as if the usage is archaic, but not 
so; it is to be found on every hand today, 
and is unexceptionable. No. 468 


Advertising guide 


' Batten, Barten, Durstine, Osborne has 
produced the 12th edition of the BBDO 
Audience Coverage and Cost Guide. The 
booklet contains information for adver- 
tisers on media, cost and audience data. 
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Shield bill noel 
into law in N. Dakota . 


Governor Arthur Link has signed a ne\ 
North Dakota statute protecting new 
sources and information of newspaper an 
broadcast reporters. , 

North Dakota thus becomes the 19¢t 
state with such a statute on its books. Th 
new law, which passed both the Nort 
Dakota Senate and House by substantia 
margins, becomes effective July 1. i 

The measures states: i 

“No person shall be required in an 
proceeding or hearing to disclose any it 
formation or the source of any informa 
tion procured or obtained while the perso: 
was engaged in gathering, writing, phote 
graphing, or editing news and was em 
ployed by or acting for any organizatio: 
engaged in publishing or broadcastin; 
news, unless directed by an order of ; 
District Court of this state which, afte 
hearings, finds that the failure of dis 
closure of such evidence will cause a mis 
carriage of justice.” 

Newsmen of the state are convince 
that the act, although it carries an’ excep 
tion, contains a clear statement of legisla 
tive intent which will be sufficient to per 
mit them to carry out their task of keep 
ing the public informed. 

The bill was once relegated to indefinit 
postponement in the Senate, but was re 
vived after the North Dakota Professiona 
Chapter of Sigma Delta Chi brough 
John Finnegan of the St. Paul Dispatel 
and Pioneer Press to the state. Finnegan 
chairman of the ASME Freedom of In 
formation Committee, urged the legisla 


bait: 


- tors to resurrect the bill and pass it, anc 


they did. 
e 


Trees are planted 
in honor of newsman 


Some 3,000 readers have donated ove 
$20,000 into a memorial fund to mak 
Miami Herald reporter and columnis 
Larry Thompson’s last wish come true 

Thompson, who died February 18, hac 
courted public support through his columi 
to bring the greening of traffic arterie; 
into Miami. The day after his death, thi 
Herald established the Larry Thompso} 
Green Thumb Fund to buy flowering tree: 
and arranged a series of meetings with 
state transportation officials to overse 
their planting on Interstate 95 as it en 
ters Dade County. 

The donations piled up so fast that the 
newspaper had to hire an extra secretar} 
to tabulate them. Besides the cash, arez 
nurserymen volunteered free trees anc 
offered to sell more at wholesale prices 

Sample planting was begun in mid 
March with the bulk planting along 1 
blocks of the expressway to take place ii 
late April. 


State shield shelved 


A proposed reporters’ shield law ha 
been shelved for the current session of thi 
Oklahoma legislature. A number 
amendments to the original version 
changed it that the Daily Oklaho 
referred to it as having been “gut 


nc ounces Jr. addition 


A third phototypesetting machine, priced 
sell at $5,450, has been inteoduced by 
mpugraphic Corporation in its Com- 
‘Writer series of low-cost direct-input 
ices. 

Called the Rompe Weiter Jr., it is de- 
med specifically for typesetting oper- 
ions requiring a minimum selection of 
pefaces in exchange for a saving of 
,000 over the cost of a CompuWriter 
elf. The CompuWriter is priced at $6,- 


0. 

'The CompuWriter Jr. has a current 
rary of 32 traditional and contemporary 
pe faces specifically designed for that 
achine. Character values are hard 
red. The new machine, however, does 
corporate all other specifications and 
eration advantages of the CompuWrit- 
. The font master is a duplexed film 
ip which puts two, 96-character, 
-units fonts on line. These film strips 
n be used on both the CompuWriter and 
cently introduced CompuWriter II as 
11. 


‘CRM introduces new 
ow-cost OCR system 


ECRM, Ine. has announced an under- 
10,000 OCR page-reading system. Model 
(00 uses a proprietary laser technology 
read OCR A and IBM Courier 12 fonts 
' speeds as high as 250 words per minute 
an error rate of less than .01%. 

Harry Scheuer, ECRM general manag- 
, said “the Model 5100 permits both 
swspapers and commercial printers to 
gnificantly lower the time and money 
uired for input functions without in- 
easing training costs. Standard soft- 
e supplied with the system permits 


preparation of typesetting input by 
dinary typists.” 
‘The Model 5100 is about the size of a 
edium-scale copying machine. It is a 
pletely self-contained Autoreader sys- 


Available options include an on-line 
»yboard/display console and a 75 charac- 
r-per-second paper-tape punch. The 
andard system sells for $29,500. 


vironmental seminar 
i 


ANPA Research Institute has sched- 
d another seminar on “The ABCs— 
atement, Benefits, Compliance—of En- 
ronmental Control.” Previously, this 
minar was conducted in Chicago, Wash- 
gton, D-C., and Los Angeles. 

he ANPA Research Institute and the 
NPA Labor Relations Committee have 
sen involved with the study and possible 
‘lutions of the environmental problems 
Fecting newspaper operations. 

‘The seminar will take place on May 2, 
73, at the Hyatt House, Dallas, Texas. 
egistration is open to newspaper rep- 
€ =, abe only. A nominal fee of $25.00 
bes ig to defray part of the 


3 Colleve: honors Black | 


Northwestern University in Illinois 
gave its highest alumni award (March 
24) to Creed C. Black, editor of the Phila- 
delphia Inquirer, for his voluntary service 
to the university. Black graduated from 
the Medill School of Journalism at North- 
western in 1949 and earned a master’s 
degree in political science from the Uni- 
versity of Chicago. 

° 


Drop Sunday paper 


The York (Pa.) Record suspended pub- 
lication of its new Sunday edition follow- 
ing the paper’s purchase by the Scoggins 
Publishing Co. on February 21 (E&P 
Mar. 3). 


Black aad role ink 


costs are increased 
Sun Chemical Corp. 


are increasing the price of letterpress 
newspaper black inks, effective April 15. 


Sun also announced that it is increasing 


prices on ROP colors. The new prices 
vary by color, but represent an increase of 
approximately 10%, the company said. 

Prices on newsblack ink to bulk custom- 
ers using tank-truck or tank-car deliveries 
will increase by one-half cent, and on 
fifty-five gallon drums prices will increase 
by 1¢ per pound, both companies said. J. 
M. Huber has posted similar increases 
(E&P, March 24). 
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Book review 


By Hillier Krieghbaum 


Jerome A. Barron, “Freedom of 
the Press for Whom?” Indiana Uni- 
versity Press, Bloomington. $8.95 

Prof. Jerome A. Barron raises the spec- 
ter that an informed public opinion and 
democracy itself will be endangered un- 
less right of access to mass news channels 
is extended to all points of view. 

In a book that will be released April 2, 


the law professor and dean of the Sy- 


racuse University College of Law pursues 
the concept outlined in the widely reprint- 
ed and discussed 1967 article in the Har- 
vard Law Review. He argues that the 
First Amendment “should be restored to 
its true proprietors—the reader, the 
viewer, the listener” and that press free- 
dom “must be something more than a 
guarantee of the property rights of media 
owners.” 

Barron writes that the “whole point” of 
assuring access to the media is “to revi- 
talize the concept of the market-place of 
ideas” and he added that the concept was 
“a last desperate effort to act out the 
philosophy of the eighteenth-century en- 
lightenment on which the First Amend- 
ment is based, that freedom justifies it- 
self.” 

He argues that the “major obstacle” to 
U. S. freedom of expression is “the diffic- 
ulty of penetrating the media in a serious 
rather than a bizarre way” but he points 
out the need for overcoming this obstacle 
in contemporary society when he writes: 


Press Freedom is guaranteed 


“Freedom to publish, not freedom to 
censor, is guaranteed by the First Amend- 
ment. Freedom of the press exists, as 
Justice Louis Brandies put it more than 


forty years ago, to aid in the ‘discovery 


and spread of political truth.’ Freedom of 
the press is guaranteed in order that the 
people may have sufficient information to 
participate intelligently as self-governing 
members in a democratic order. 

“Perhaps, with the current deluge of 
facts and propaganda, an informed public 
opinion is no longer possible. If so, dem- 
ocracy is not possible either. I prefer to 
think that it is possible, but it certainly 
requires that the public, through newspa- 
pers and broadcast, have access to all 
shades of opinion.” 

The law school dean proposes “experi- 
mental, innovative legislation” plus relief 
sought through the courts as well to at- 
tain such access. 

If Congress has the constitutional pow- 
er to enact federal legislation to encour- 
age diversity of viewpoints in the press, 
as some claimed was done in passing the 
Newspaper Preservation Act, then Barron 
claims Congress can enact legislation “to 
give readers rights of access to the 
press.” He insists that the scope of legis- 
lation to assure diversity of expression 
“cannot fairly or logically be limited to 
serving the interests of publishers to the 
exclusion of the interests of the newspa- 
per public.” 

He explains: 

“Our constitutional guarantee of free- 
dom of press is equipped to deal with 
direct and crude governmental assaults on 


freedom of expression, but is incapable of 
responding to the more subtle challenge of 
securing admission for ideas to the domi- 
nant media. In general, it seems that 
ideas are denied media space and time 
unless they come in the carnival attire of 
the violent or the bizarre. Conventional 
free press theory is a barrier to the ad- 
mission of ideas to the media. The media 
owners and managers have astutely iden- 
tified the constitutional guarantee of free- 
dom of the press with themselves. They 
read freedom of the press as an immunity 
from accountability and any kind of legal 
responsibility.” 


A considerable portion of the 343-page — 


text is concerned with broadcasting with 
discussion of the Red Lion, Penna., case, 
the efforts of John W. Banghaf III to 
obtain counter-advertisements on broad- 
cast, and the license renewal troubles of 
various stations including WLBT-TV in 
Jackson, Miss., and WHDH in Boston. 
However, Barron repeatedly insists that 
the access concept must be extended to 
print. For instance, he says: 

“Since there are far more broadcast 
outlets in the United States all the impor- 
tant media are limited access media.” 

Commenting on one-newspaper towns, 
he writes: 

“Tf a community has only a single daily 
newspaper, many issues and topics ex- 
cluded from it will not be sufficiently 
newsworthy for mention in print media 
elsewhere. This element of public depen- 
dence on the single community daily 
makes the case for compulsory entry a 
strong one. 


Public access to print 


“The print media cannot continue to 
evade legal responsibilities. The idea of 
access cannot stop with the electronic 
media. The same wire services feed both 
broadcasters and newspapers. Often the 
same corporations and families own a tel- 
evision outlet and the only daily newspa- 
per inacommunity. | 

“Concentration of” ownership in the 
media generally, and a monopoly newspa- 
per press specifically, are the reality now 
and in the foreseeable future. ... Diversi- 
ty must be accomplished within the exis- 
ting outlets. How can that diversity be 
obtained? Direct entry into the press is 
what is necessary. But such entry is diffi- 
cult. The press for access therefore 
manifests itself in and outside the media.” 

Barron says that the entire process of 
editorial decision-making need not be 
turned over to some outsiders. He ex- 
plains how his concept would operate as 
follows: 

“The access idea is at its simplest oper- 
ational level an effort to make the tradi- 
tionally open sections of the newspaper 
open in fact. If a paper carries advertise- 
ments, the right of access would impose a 
duty to sell to all who wished to advertise. 
If a paper carries letters to the editor, a 
right of access would make it possible to 
inquire whether the column was fairly 
administered. If an editorial attacked a 
group of individual, a right of access 
would also insure a right of reply. Surely 
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these are moderate suggestions, a n 

sary correction of the imbalance betwee 
the communicator and his audience. Th 
decision as to which story goes on pag 
one will still be an editorial decision. Th 
news columns will remain a matter of th 
in-house judgment of the paper’s staff an 
publisher. Access will open up only thos 
parts of the newspaper which maintai 
the pretense of openness. As to the re 
quirement of reply space for persons 0 
groups attacked in an editorial, acces 
only implements that debate which pre 
sumable freedom of the press exists t 


assure.” 


Clear dangers 


The professor has a chapter on th 
difficulties of disseminating race hatre 
and obscenity if full access were estab 
lished. He explains that recognition of th 
access concept would not _necessaril 
provide access for everything. The autho 
points out that obscene material does no 
have the protection of the First Amend 
ment. Regarding spreading of race hatre 
if the media were open to all, he says: 

“The right of access must mean th 
broadcasting of an occasional hateful in 
terview. The hope is that access will b 
the preferable and the practical remed: 
for group defamation. The occasional hat 
broadcast is, unhappily, the measure o 
authenticity and honesty in broadcasting 
Diversity of ideas can never be a realit; 
in broadcasting unless the truly angr 
debate has a place. 

“The chance to present-the case for th 
group whose vicissitudes one shares ough 
to be far more effective than merely bein; 
allowed to answer a hate broadcast. Ae 


~ cess on television for the various polyglo 


constituencies in the television audiene 
may be far more effective for tolerane 
and diversity than a grudging an 
mechanical award of reply time to : 
broadcaster-selected ‘establishment’ mi 
nority group. 

“ ... if the right of access comes, mus 
there also be access for hate? My relue 
tant answer is Yes. The clear and presen 
danger dictorine is no real barrier. . 

“A right of entry to the media is mere 
ly an up-dating of liberal humanism. h 
the end, liberalism may not be enought. I 
the meantime it is worth an experiment. 

ry 


Ethel Ennis at AP 


Gospel singer Ethel Ennis will sing th 
National Anthem at the Associated Pres: 
annual luncheon on April 23. The singer 
who is the wife of Baltimore Sun featur 
writer, Earl Arnett, sang the Star Span 
gled Banner at the National Republica 
Convention in Miami and also at th 
Inaugural of President Nixon. 


Sells its showthrough — 


A recent issue of Women’s Wear Dail; 
carried a full page ad with the lowe: 
third left blank. Copy read: “What is the 
largest advertising expenditure ever oa 
in one day, in one market, by one adver 
tiser in one medium? Hold this page up t 
the light . . .” The light source reveale 
the answer, “$485,000, New York News,’ 
printed in reverse on the backup page. 4 
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hrough the precision punching 

of holes in the film, Chemco/ 

Protocol registration equip- 
ment provides exact positioning of 
sandwiched sets throughout the 
production and printing process. 
No longer are you faced with the 
costly hazards of ‘‘eyeball’’ regis- 
tration. 


At the camera. 


The retractable Protocol Auto- 
pins, fitted to the camera back, are 
designed to be easily and accurate- 
ly installed in almost any make of 
photographic equipment. Color 
separations, halftones and line 
work can now be produced in 
register. 


In the darkroom. 


The Protocol Darkroom Film 
Punch complements the camera 
Autopins by punching the film for 
placement on optical center. The 
Protocol Illuminated Film Punch 
supplies register if the film set 
lacks it. And the Protocol Film 
Cutter trims a sandwiched set of 


At the film punch. 


registered film simultaneously 
without burrs. 

Put this Chemco/Protocol equip- 
ment to work wherever you wish to 
establish register. Compatible with 
your existing equipment, you'll find 
they virtually eliminate remakes, 
speed up makeready, and give you 
tremendous savings in time and 


At the film cutter. 


material. Available separately or as 
a complete system including the 
Protocol Registrator table and 
press conversion. 

Contact your Chemcoman or 
write Chemco Photoproducts Com- 
pany, Div. of Powers Chemco, Inc., 
Glen Cove, N.Y. 11542. 


Chemco/Protocol 
equipment establishes 
precise register control 
- from camera to press 


CHEMCO PHOTOPRODUCTS COMPANY, C emco 
Div. of Powers Chemco, Inc., Glen Cove, N.Y. 11542 


so 


Chemco is the exclusive U.S. distributor 
of Protocol equipment. 
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HONORED—Esther Walker, women's fashion editor of the San Jose (Calif.) Mercury and 


News, receives proclamation citing "Esther Walker Day" 


in Santa Clara from City Coun- 


cilman Frank J. Barcells, left, while Joseph B. Ridder, publisher of the Mercury and News, 

and State Sen. Alfred E. Alquist, right, join in congratulations. Mrs. Walker is the first 

woman to be honored nationally by the Heritage Section of Citizens Advisory in Santa 

Clara in the Miracle of America Series for her reporting of fashion and women's news, and 
her contribution to community service and culture. 


Rop HUwuNT, copy writer, outdoor editor 
and sports writer for the Boise (Ida.) 
Statesman, named sports editor, succeed- 
ing Ray GIFFIN, recently named Idaho’s 
top sports writer for 1972 by the National 
Sportscasters and Sportswriters Associ- 
ation, who will remain on the staff as a 


sports writer. 
ae Ph 


Tom WILLIAMS, general manager of 
the Davenport (la.) Times-Democrat, 
named publisher, succeeding HENRY B. 


Hook, retired. 
7 * * 


Ropert F. EMSIEK, circulation manager 
of the Boise (Idaho) Statesman, ap- 
pointed director of circulation for the 
San Bernardino (Calif.) Sun-Telegram. 

* * * 

JOHN H. C. RILEY, named general man- 
ager of the Santa Rosa (Calif.) Press 
Democrat, succeeding DAN BOWERMAN, 


retired. 
oe * * 


Jack E. DoyYLs, circulation manager of 
the Tallahassee (Fla.) Democrat, named 
circulation director of the Charlotte 
(N.C.) Observer and the Charlotte News. 


We’ll share your exposure to 
Publishers Liability losses 


You probably know how much you could 
afford to pay if you lost a suit for libel, 


slander, piracy, invasion of privacy or copyright 


violation. Here’s how to handle a bigger 
judgment: insure the excess with Employers. 
We have the experience and the personnel 

to help you set up a program and to assist in 
time of trouble. Write for details. Our nearest 
office will contact you at once. Employers 
Reinsurance Corp., 21 West 10th, Kansas City, 
Missouri 64105. Other U. S. offices: New York, 
San Francisco, Chicago, Atlanta. 


RoBeRT DOUGLAS SMITH, assistant city 
editor of the Charlotte (N.C.) News, ap- 
pointed city editor. SAND HILL, reporter 
with the News, named Smith’s assistant. 

a. ek 

JOHN M. Perry, staff member for UPI 
who has worked in three southern bu- 
reaus, named South Carolina State Edi- 
tor for the news service. 

ok * * 

GEORGE BAIN, associate editor and Ot- 
tawa columnist of the Toronto Globe and 
Mail, appointed editorial page editor of 
the Toronto Star. 

* ae * 

VETA McMAHAN, police reporter for 
the Van Nuys (Calif.) Valley News, re- 
tired. 

* * * 

RicHARD Noyes, formerly with Con- 
necticut Mutual Life Insurance Co., Hart- 
ford, to Hartford Times,.as financial re- 
porter. CONNIE KApPus, to Hartford Times 
as suburban Wethersfield reporter. 

en ee 

Kay Evers, reporter for the Ardmore 
(Okla.) Daily Ardmoreite, named win- 
ner of the Jerry Marx Memorial Award 
for outstanding traffic safety reporting 
in 1972. 

*D. ate 

CHRISTOPHER A. Horan, UPI chief engi- 
neer in Brussels, appointed communica- 
tions manager of the UPI Europe-Africa- 
Middle East Division, succeeding IAN D. 
SCALES, who has returned to England. 
PuHitip K. ELuiot, UPI Newspictures 
bureau manager in Chicago—appointed 
UPI newspictures editor for Germany, 
and will be based in the Frankfurt Bu- 
reau. 

* * * 

HucGu R. Acorn, SR., circulation man- 
ager of the Nashua (N.H.) Telegraph, 
named circulation manager of the Fall 
River (Mass.) Herald News. 


_ lence in REPOTLIDE: 


DoNALD T. HENDRY, columnist for 
Philadelphia Daily News, —has joined the 
public relations department of Gray & 
Rogers, Inc., Philadelphia; Pa., as ar 


account executive. 
* * * 


ELMER M. JACKSON, JR., publisher 0! 
the Anne Arundel (Md.) Times, is cur 
rently celebrating his 50th anniversary of 


newspaper work in Anne Arundel county’ 
* * * 

JOHN Lorgy, named classified advertis- 
ing manager for the Jersey City (Nag 


Journal. 
* * * 


RoBERT G. KNOSKE, staff member of 
the retail advertising department of the 
Detroit Free Press, appointed general 
manager of the Wayne Westland (Mich.) 
Daily Eagle. 

* * * 

CARL CARSTENSEN, assistant classified 
advertising manager of the Orange Coast 
(Calif.) Daily Pilot, appointed classified 
ad manager, succeeding Horace J. 
BLANCO, retired. 

ie ago | 

JEWELLE F’. KEARNEY, named editor and 
manager of the Morgan County (Tenn.) 
News, succeeding SAMUEL A. VARGA. 

* * % 

CAROLYN PICKERING, reporter for the 
Indianapolis Star, is a third time winner 
of the Lester M. Hunt Award for excel 


* * | 


STEVEN H. CHAFFEE, professor and as- 
sistant chairman of the Mass Communi- 
cation Research Center at the nie 
ef Wisconsin-Madison, named Willard G 
Bleyer Professor of Journalism and Mas 
Communication, 

* * 

WILLIAM C, TREMBLAY, city editor 4 
the Detroit News, elected president of the 
Michigan AP City Editors Association, 
succeeding D. PATRICK MCCARTHY, now 
assistant managing editor of the Lansing 
(Mich.) State Journal. ; 


* * * 
Kay Dyer, Oklahoma City Times urban 
affairs reporter named one of Oklahoma’s 
five most outstanding women by the Okla- 
homa City Professional Chapter of Women 
in Communications. 
* as ok | 
Davip K. FRAZER, vicepresident and 
manager of the Statesboro (Ga.) Hera 
promoted to pebesiens 


EVERETT TAYLOR, x executive editor 
of the Tyler (Tex.) Courier-Times-Tele- 
graph, elected treasurer of the Texas AP 
Managing Editors Association. ‘ 

co ae * 

VINCET BADALAMENTI, named assistant 
publisher of the Brooklyn (N.Y.) Graphie 
ANDY FURMAN, named executive sports 
editor, GARTH ALLISON, assistant sports 
editor; HELEN Karz, classified managerj 
MARGARET HERZ, assistant classified m 
ager; LEROY Mickens—circulation ma 
ager. am 


1 editor with the Arizona Republic, 
izona Daily Star and Tucson Daily 
izen, and presently director of the 


izona Journalism  Institute—named 
irman of the University of Arizona 
partment of Journalism. 
* * ae , 

Bop FRAZIER, cold type foreman of 
coa (Fla.) Today, has joined the 
llingham (Wash.) Herald as produc- 
n manager. 
: eos wc 
ROLAND PAGE—appointed Washington 
‘respondent for the Lakeland (Fla.) 
dger, Palatka (Fla.) News, Ocala 
la.) Star-Banner, the Leesburg (Fla.) 
mmercial and the Gainesville (Fla.) 

x % * * 
JOHN J. RYAN JR.—named classified ad- 
rtising manager of the Evansville 
inting Corporation after working in ad 
les for Scripps-Howard’s Cleveland 
ess and the Circleville (Ohio) Herald. 

* * * 


DAvip A. MEEKER, former city hall re- 
rter and urban affairs reporter for the 
cron Beacon Journal and the St. Louis 
st-Dispatch—appointed executive di- 
stor of the Ohio Democratic Party. MI- 
‘AEL Lorz—former urban affairs and 
y hall reporter for the Columbus 
hio) Citizen-Journal—appointed com- 
inications director for the party. 

* * * 
DONALD MEIKLE, resigned as a Connecti- 
t legislative correspondent for the AP 
become public relations aide for the 
smocratic Caucus Staff at the current 
ssion of the state legislature in Hart- 
d. 
: * * * 
JAMES FULLER, city desk and business 
porter of the Minneapolis Tribune, now 
nsumer reporter. PETER VANDERPOEL, 
neral assignment reporter—named in- 
stigative reporter with a concentration 


government affairs. 
* * * 


Hucu B. THOMPSON, special assistant 
the editor of the San Diego (Cal.) 
nion—retired. 
* * * 

LESTER E. SWANBERG, editor and re- 
ter of the Faribault (Minn.) Daily 
ews—named editor emeritus. MICHAEL 
JOPER, managing editor of the Red Wing 
Poe Republican Hagle—appointed 
naging editor of the News. RICH 
RSHALL, city reporter of the Red Wing 
promoted to managing editor. MARY 
ITCENDA—named city reporter at the 


ad Wing. 


* oe * 

EITH REBER, district circulation man- 
rer for the Lorain (Ohio) Jowrnal— 
omoted to suburban circulation man- 
fer. ec 

#ig *00% 
HAM W. Davis, who worked for the 
weville (Tenn.) Journal as well as for 
yspapers in Savannah, Georgia—named 
aezaot the Manchester (Tenn.) Times. 
-suce ds Git HinsHAw—resigned. 


LAT 


= 


STANLEY J. DEPKON—named manager 
of marketing department, Paddock Pub- 
lications, Arlington Heights, III. 

* * * 


VERNON. MEIDELL—to editorial director 
of 10-newspaper Star-Tribune Publica- 
tions, Chicago Heights, Ill. Lester Sons 
—to editor of Star Publications group. 

* * * 

JoHN CAMPBELL—retail advertising 
manager of the New York Times, has re- 
signed. FRANK DOHERTY was named act- 
ing retail advertising manager. 

a ee 

Davip F. KRAMER, previously adver- 
tising director of the Hamilton (Ohio) 
Journal-News—appointed marketing di- 
rector. 

* * * 

VINCENT MUSETTO JR., night city editor 
of the Newark (N.J.) Star-Ledger—pro- 
moted to position of metropolitan editor. 
RoBERT HERBERT, an assistant city editor 
—promoted to night city editor. 

* * * 

Rick SELVIN, news editor of the Will- 
ingboro (N.J.) Burlington County Times 
—named Sunday editor. RICHARD PEAR- 
SALL, wire editor—named news editor. 
JEAN WEsT, business editor—named Sun- 
day magazine editor. 

oer ee: 

EUGENE Cooper, a staff member of the 
retail advertising department of the 
Waukegan (Ill.) News-Sun, has been 
named administrative assistant to the 
publisher of the News-Sun. EARL SwIN- 
NEY, production manager—promoted to 
director of production services. WILLIAM 
SCHAEFER, assistant production manager 
—named production manager. 

* * * 


GeorceE A. BEATTIE, an account execu- 
tive in the classified advertising depart- 
ment of the Burlington (Vt.) Free Press, 
named classified advertising manager. 

ea ee ae 

KAREN HOLZMEISTER, staff member of 
the San Francisco Daily Commercial 
News, named city government reporter 
at the Hayward (Calif.) Daily Review. 

* * * 


RICHARD DUNCOVICH, advertising and 
promotion manager of the FM radio sta- 
tion and cable television channel at the 
Tryon Broadcasting Co. of Oneonta, NEY. 
appointed advertising director of the 
Dover (N.J.) Daily Advance. 

* * 


RoBeRT CLURMAN, editor of the New 
York Times Week in Review, named as- 
sistant foreign editor and deputy to the 
foreign editor. 

* * 

DANIEL A. PALMER, circulation manager 
of the Newspaper Printing Corp. of 
Albuquerque, New Mexico, appointed 
circulation manager of the Pomona 
(Calif.) Progress-Bulletin. 

* ae oe 


Rosert F, PETTIT, telegraph editor of 
the Greensboro (N.C.) Record, named 
city editor, succeeding DAVE ALEXANDER. 
ANTHONY E. BENGEL, makeup editor and 
reporter, named telegraph editor. 


>UBLISHER for March 31, 1973 


PAUL LEVY—city editor of the Philadelphia 
Daily News—named assistant managing editor. 
JACK CORT, assistant executive editor of the 
National Enquirer—appointed city editor of 
the News. M. ROBERT DeLANEY, director of 
finance for Philadelphia Newspapers, Inc.— 
named treasurer. ROBERT J. HALL, an audit 
partner with “Ernst & Ernst—named controller at 
PNI. 


a LUT EERIE 


Don FERGUSON, public relations direc- 
tor of Hogan-Rose & Co., Knoxville, Tenn. 
—named president of East Tennessee 
Printing Services, Inc., publisher of its 
two newspapers, the LaFollette (Tenn.) 
Campbell County Times and the Ander- 
son County (Tenn.) Times. 

ee oe re 


DEBORAH LEEKOFF—named copy editor 
and reporter, state desk, Hartford 
(Conn.) Cowrant. 

ok * * 

DONALD C. HARRISON, chief of the New 
River bureau of the Roanoke (Va.) Times 
and the World News—named Richmond 
correspondent for the Roanoke newspa- 
pers. Harrison succeeds WAYNE FARRAR— 
named special assistant to the director of 
the Virginia department of welfare and 
institutions. ANDREW P. Mayo, succeeds 
Harrison as bureau chief. GEOFFREY L. 
SEAMANS—named Shenandoah Valley 
correspondent for the Roanoke papers. 

Ropert W. GREENE, senior editor at 
Newsday (N.Y.)—named Suffolk editor 
of the newspaper. Greene succeeds MEL 
OpoTrowsky, who is the new day editor of 
the Riverside (Calif.) Press-Enterprise, 
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THE COLOR 
MULTI-MILLIONAIRES 
Newspapers publishing 

more than 2,000,000 lines 
of ROP Color during 1972 


1. Miami Herald* M&S 6,567,124 
2. Salt Lake City Tribune* 

M&S 5,682,494 
3. Phoenix Republic* M&S 5,066,777 
4. St. Petersburg Times* 

M&S 4,975,464 
5. Fort Lauderdale News* 

E&S 4,719,690 
6. Salt Lake City Deseret 

News* E&S 4,243 844 
7. New Orleans Times- 

Picayune* M&S 4,177,700 
8. Dallas Times-Herald* 

E&S 4,117,590 
9. Omaha World-Herald 

M&E&S 4,102,000 
10. Houston Chronicle* E&S 4,032,441 
11. Milwaukee Journal* E&S 3,678,922 
12. Atlanta Journal & 

Constitution* E&S 3,605,080 
13. Phoenix Gazette* E 3,510,144 
14. Houston Post® M&S 3,496,634 
15. Nashville Tennessean* 

M&S 3,496,169 
16. Dallas News* M&S 3,484,503 
17. Fort Worth Star- 

Telegram* E&S 3,447,720 
18. San Antonio Light* E&S 3,361,334 
19. Syracuse Herald-Journal 

& Herald American* E&S 3,288,454 
20. Tampa Tribune* M&S 3,233,462 
21. Baton Rouge Advocate* 

M&S 3,229,030 

_ 22. Columbus Dispatch* E&S 3,087,620 
- 23. Jacksonville Times-Union* 

M&S 3,026,346 
24. Oklahoman & Times M&S 2,967,303 
25. Lansing Journal E&S 2,952,194 
26. San Antonio Express-News 

M&S 2,943,056 
27. Cincinnati Enquirer* M&S 2,918,529 
28. San Jose Mercury & 

News* M&S 2,861,654 
29. Chicago Tribune M&S 2,856,528 
30. Chattanooga News-Free 

Press E&S 2,831,808 
31. Grand Rapids Press E&S 2,824,630 
32. Nashville Banner* E&S 2,821,824 
33. Washington Post® M&S 2,813,032 
34. Norfolk Virginia Pilot 

M&S 2,785,931 
35. Atlanta Constitution® M 2,731,961 
36. Akron Beacon Journal* 

E&S 2,696,249 
37. Denver Post* E&S 2,665,140 
38. Los Angeles Times* M&S 2,630,404 
39. Orlando Sentinel* M&S 2,565,565 
40. Cincinnati Post & Times 

Star E&S 2,551,814 
41. Rockford {IIl.) Register- 

Republic & Star E&S 2,546,236 
42. Birmingham News* E&S 2,525,579 
43. Honolulu Star-Bulletin & 

Advertiser* E&S 2,503,070 


. West Palm Beach Post- | 


Times* M&S 2,483,873 
. Lincoln Star-Journal 2,408,178 
. Kitchener Record E 2,276,468 
. San Jose News* E 2,232,446 
- Grand Island (Neb.) 

Independent E 2,192,827 
. Indianapolis Star* M&S 2,127,611 


. Newport News Press M&S 2,121,989 
. Washington Star-News* 


2,109,696 
. Allentown Call & 
Chronicle M&S 2,108,652 
. Mobile Press Register 
M&E&S 2,089,048 
. Edmonton (Alta.) Journal 
E 2,082,084 
. Lafayette Journal Courier 
2,079,378 
. Toronto Star E 2,068,722 
. Cedar Rapids Gazette 
E&S 2,042,687 
. St. Petersburg 
Independent* E 2,026,381 
. Buffalo News* E 2,023,727 
. Charlotte Observer* 
M&S 2,002,257 
- Springfield State 
Journal & Register E&S 2,001,041 


THE COLOR MILLIONAIRES 
Newspapers publishing 

more than 1,000,000 lines of 
ROP color advertising in 1972 


62. 
63. 
64. 
65. 


66. 
67. 


68. 
69. 
70. 
Fale 
72: 
TER 
74. 
75: 
76. 


17, 
78. 


rhe 
80. 


8. 


82. 
83. 


106. 
Philadelphia Inquirer* - 107. 
M&S 1,998,414 
Fort Worth Star- 108. 
Telegram* M 1,992,331 
Springdale (Ark.) News 109. 
E&S 1,986,684 
Denver Rocky Mountain 110. 
News* M&S 1,986,360 
San Diego Union* M&S 1,982,206 Hl 
Des Moines Tribune & 12 
Register* E&S 1,979,145 
San Diego Tribune* E 1,950,521 113. 
Odessa American E&S 1,936,463 114. 
Eugene (Ore.) 
Register-Guard E&S 1,922,984  I15. 
Gary Post-Tribune E&S ‘1,921,343 
Sacramento Bee* E&S 1,913,557 116. 
San Antonio News* E 1,899,686 
Memphis Commercial 117. 
Appeal* M&S 1,896,036 
London (Ont.) Free 118. 
Press M&E 1,870,088 pO: 
Hamilton (Ont.} 
Spectator E 1,860,063 120. 
Seattle Times E 1,850,472 Fa ke 
Rochester Democrat & 
Chronicle* M&S 1,842,918 Diz: 
Orlando Star* E 1,811,105 
Minneapolis Tribune* 123. 
&S 1,775,759 124. 
Philadelphia Bulletin* 125. 
E&S 1,759,550 
Oakland Tribune E&S 1,749,309 126. 
Newark Star-Ledger* 
M&S 1,722,269 
EDITOR & 


bo) 


92% 
mE 


94. 
75; 
96. 


97. 
98. 


RE: 
100. 
101. 


102. 
103. 


104. 
105. 


. Detroit News* E&S 
. Honolulu Advertiser* M 
. Sacramento Union* 


M&S 


- Columbia (S.C.) Record 
E&S 
. Boise Idaho Statesman 


. Minneapolis Star* E ‘ 
. Baltimore News- 


American® E&S 


. San Bernardino Sun- 


Telegram* M&S 
Cleveland Press* E 
Macon Telegraph* 
M&S 

Ottawa Citizen E 
Chicago Sun-Times M 
St. Paul Pioneer Press . 
M&S 

Fresno Bee* E&S 
Biloxi-Gulfport Herald 
E 


Raleigh News & 
Observer M&S 
Portland Orgeonian 
M&S 


Louisville Courier-Journal 


& Times M&S 


Shreveport Times* M&S 


St. Louis Post-Dispatch* 
E&S 

Dayton News* E&S 
Green Bay Press- 
Gazette E&S 
Indianapolis News* E 
Madison Wisconsin 
State Journal M&S 
Longview (Wash.} 
News E 

Cleveland Plain Dealer* 
M&S 

Pasco Tri-City 

Herald E&S 


11. Montreal La Presse E 
. Tallahassee Democrat* 


E&S 

Calgary Herald E. 
Salem Oregon 
Statesman M 
Longview (Tex.) Journal 


Long Beach Independent 


Press-Telegram M&S 
Camden Courier-Post* 


Waukegan News Sun E 
Kansas City Times* 
M 


Windsor (Ont.) Star E 
Wilmington (Del.) 
News M 

Orange Co. Register* 
D&S 

Salem (Ore) Journal E 
Ottawa Journal E 
Rochester Times-Union* 


Topeka Capital & 
Journal M&S 


(continued on page 76) 
PUBLISHER for March 31, 197: 
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| ,660,06é 
1,629,255 


1,612,298 


1,577,311 
|,578,84¢ 
1,573,912 
1,576,928 
1 ,565,64¢ 


1,562,879 
1,557,701 


1,548,207 
1,535,466 
1,524,314 


1,516,114 
1,510,633 
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72 ROP Color Tiepley 
Advertising Linage 
sasured by Media Records 
LINAGE 

“on Beacon Journal—E 1,927,795 
‘on Beacon Journal—S 768,454 
yany Knickerbocker 
News Union-Star—E .. 751,383 
sany Times-Union—M . 708,654 
sany Times-Union—S 373,927 
‘anta Constitution—M 2,731,961 
anta Journal—E ..... 2,931,282 
anta Journal & 
Sonstitution—S ...... 673,798 
timore News- 
American—E ......... 1,190,490 
timore News- 
American—S ........ 421,808 
timore Sun—M ...... 586,762 
timore Sun—E ....... 808,365 
timore Sun—S ....... 423,613 
‘on Rouge Advocate—M 
& State Times—E .... 2,607,556 
on Rouge Advocate—S 621,474 
‘gen County Record—E 801,326 
gen County Record—S 205,969 
ghamton Press—E .... 851,148 
ghamton Press—S .... 208,648 
mingham Post- 
Herald—M .......... 1,113,071 © 
mingham News—E .... 1,923,782 
mingham News—S .... 601,797 
ston Record American 
& Herald Traveler—D. . 496,596 
ston Herald Traveler 
® Advertiser—S ...... 243,625 
ston Globe—E ....... 788,202 
ston Globe—M ...... 1,064,298 
ston Globe—S ....... 499,181 
ston Herald- Traveler 
NM sO ere 489,556 
ston Herald-Traveler 

OMG och ae an Ce 302,168 
Halo Courier Express 
4 y Bde Fie) eee ee 843,964 
Hallo Courier Express—S 454,465 


Halo Evening News—E 2,023,727 


mden Courier-Post—E. 1,428,889 


arlotte News—E 


arlotte Observer—M.. 1,555,892 
arlotte Observer—S... 446,565 
acinnati Enquirer—M.. 2,115,458 
acinnati Enquirer—S... 803,071 
acinnati Post & 

fimes-Star—E ........ 2,551,814 
eveland Plain Dealer— 

2 Ong eae Oe Oe Cee 1,211,128 
eveliand Plain Dealer— 

Ae nade Sater pte 248,985 
eveland Press—E ..... 1,578,840 
lumbus Dispatch—E .. 2,362,912 
umbus Dispatch—S .. 724,708 
lumbus Citizen 

Journal—M .......... 698,477 

las News—M ....... 2,696,720 
fas News—S. . 7.51.0. 787,783 
las Times-Herald—E.. 3,043,150 
las Times-Herald—S.. 1,074,440 
‘on Journal Herald— 

ERATE Ai >, cs 5s 2 1,214,998 
yton News—E ....... 1,217,011 
ton News—S ........ 272,722 
nver Rocky Mountain 
News—M ............ 1,677,720 
mver Rocky Mountain 
ae 308,640 
Ma Post—E ...... 2,270,363 
ver Post—S ......... 394,777 

Moines Register—M. 357,758 
Moines Tribune—E... 1,571,011 


Moines Register—S . 


408,134 
ITOR & PUBLISHER for March 31, 1973 


ree a ee i ls a oe Ags etl _ ren Pat 


1972 Color 
Neoane Linage 
Detroit Free Press—M .. 1,008,601 
Detroit Fress Press—S 281,561 
Detroit News—E ....... 1,419,415 
Detroit News—S ....... 291,179 
Erie Times—E & News—M 491,689 
Erie Times-News—S ..... 185,858 
Fort Lauderdale News—E 2,280,741 
Fort Lauderdale News—S_ 1,204,461 
Fort Lauderdale News— 

SatAGE acne ee era 1,234,488 
Fort Wayne Journal 

Gazette—M ......... 832,445 
Fort Wayne Journal 

Gazette—S_ .......... 33,242 
Fort Wayne News- 

Sentinel—E .......... 1,075,946 
Fort Worth Star- 

Telegram—M ........ 1,992,331 
Fort Worth Star- 

Telegram—E ......... 2,731,738 
Fort Worth Star- 

Telegram—S_ ......... 715,982 
Fresno Bee—E ......... 1,236,069 
Fresno Bee—S .......... 321,632 
Hartford Courant—M ... 770,007 
Hartford Courant—S .... 214,378 
Honolulu Advertiser—M. 1,708,068 
Honolulu Star ; 

Bulletin—E .......... 1,789,606 
Honolulu Star-Bulletin 

& Advertiser—S ...... 713,464 
Houston Chronicle—E 3,184,580 
Houston Chronicle—S ... 847,861 
Houston Post—M ....... 3,029,191 
Houston Post—S ........ 467,443 
Indianapolis News—E ... 1,477,449 
Indianapolis Star—M .... 1,729,559 
Indianapolis Star—S .... 398,052 
Jacksonville Times- 

Union—M ........... 2,287,534 
Jacksonville Times- 

Unton—S \taet aes ee. 738,812 
Jacksonville Journal—E . 807,330 
Kansas City Times—M .. 1,418,788 
Kansas City Star—E .... 543,196 
Kansas City Star—S .... 385,965 
Little Rock Arkansas 

Gazette—M ......... 489,280 
Little Rock Arkansas 

Gazette—S_ .......... 208,498 
Little Rock Arkansas 

Democrat—E ........ 303,015 
Little Rock Arkansas 

Democrat—S ......... 113,857 
Long Beach Press Telegram 

—E & Independent—M 1,293,610 
Long Beach Independent 

Press-Telegram—S ze 141,829 
Los Angeles Times—M .. 2,078,666 
Los Angeles Times—S .... 551,738 
Los Angeles Herald- 

Examiner—E ......... 416,567 
Los Angeles Herald- 

Examiner—S ......... 40,035 
Lowell Sun—E ......... 355,751 
Lowell Sun—S ......... 99,663 
Macon Telegraph—M ... 1,364,912 
Macon News—E ........ 1,373,700 
Macon Telegraph & 

News—=S ne aes 209,000 
Manchester Union 

Leader—D ........... 291,555 
Manchester New Hampshire 

News—S) cy. oe nn sn 61,957 
Memphis Commercial 

Appeal—M .......... 1,408,822 
Memphis Commercial 

Appeal—S__.......... 487,214 
Memphis Press-Scimitar—E 977,143 
Miami Herald—M ...... 5,015,741 
Miami Herald—S ...... 1,551,383 
Miami News—E ........ 764,604 


aot 


Newspaper 


Milwaukee Sentinel—M .. 
Milwaukee Journal—E 

Milwaukee Journal—S ... 
Mnneapolis Tribune—M . 
Minneapolis Tribune—S . 
Minneapolis Star—E .... 
Modesto Bee—E 
Modesto Bee—S ........ 
Muncie Press—E 
Muncie Star—M 
Muncie Star—S 


Nashville Banner—E .... 
Nashville Tennessean—M. 
Nashville Tennessean—S . 
New Orleans Times 
Picayune—M 
New Orleans Times 
Picayune—S 
New Orleans States & 
Item—E 
New York Post—E 
Newark Star Ledger—M.. 
Newark Star Ledger—S. . 
Newark News—E 
Niagara Falls Gazette—E 
Niagara Falls Gazette—S 


Orange County Register— 
E&M 


Olas Sentinel—M ... 
Orlando Sentinel—S .... 
Orlando Star—E ........ 


Philadelphia Bulletin—E. . 
Philadelphia Bulletin—S . 
Philadelphia Inquirer—M. 
Philadelphia Inquirer—S . 
Philadelphia News—E . 
Phoenix Republic—M ... 
Phoenix Republic—S .... 
Phoenix Gazette—E 
Pittsburgh Post-Gazette & 
Sun Telegraph—M .... 
Pittsburgh Press—E 
Pittsburgh Press—S ..... 
Pontiac Oakland Press—E 
Providence Bulletin—E .. 
Providence Journal—M 
Providence Journal—S 
Quincy Patriot Ledger—E 
Roanoke Times—M 
Roanoke Times—S 
Roanoke World-News—E . 
Rochester Democrat 
& Chronicle—M 
Rochester Democrat 
& Chronicle—S 
Rochester 
Sacramento 
Sacramento 
Sacramento Union—M 
Sacramento Union—S ... 
St. Louis Globe- 
Democrat—M 
St. Louis Globe- 
Democrat—Weekend .. 
St. Louis Post- 
Dispatch—E 
St. Louis Post- 
Dispatch—S ......... 
St. Petersburg Inde- 
pendent—E 
St. Petersburg Times—M. 
St. Petersburg Times—S. . 
Salt Lake City Tribune—M 
Salt Lake City Tribune—S 
Salt Lake City 
Deseret News—E 
San Antonio Express—M. 
San Antonio Express- 
News—S 
San Antonio Express- 
News—Sat. 


RiniessUnion=E 
Bee—E 
Bee—S ..... 


Pate si ii as 


1972 Color 
Linage 
1,213,272 
2,451,640 
1,227,282 
1,129,879 

645,880 
1,629,259 
759,173 
100,198 
634,677 
612,469 
246 009 
2,821,824 
2,817,896 
678,273 


3,474,988 


702,712 


966,529 
755,740 
166,629 
1,015,485 
174,541 


1,089,902 


269,756 
2,057,139 
508,426 
1,811,105 
1,316,001 
443,549 
1,074,722 
923,692 
543,905 
3,561,730 
1,505,047 
3,510,144 


602,361 
543,371 
271,290 
1,161,040 
349,968 
311,175 
132,547 
621,388 
786,553 
383,415 
779,904 


1,241,568 
601,350 
1,353,376 
1,582,014 
331,543 
1,497,714 
183,765 
784,400 
290,139 
1,048,251 
448,876 
2,026,381 
3,615,180 
1,360,284 


4,328,310 
1,354,184 


4,243,844 
2,252,021 


691,035 


152,920 


“ 
= 


i dhl 6 ch aed, Be 


Newspaper 


San Antonio News—E ... 
San Antonio Light—E ... 
San Antonio Light—S ... 
San Antonio Light—Sat.. 
San Bernardino Sun—M 
& Telegram—E 
San Bernardino Sun- 
Telegram—S 
San Diego Union—M ... 
San Diego Union—S .... 
San Diego Tribune—E ... 
San Francisco Chronicle 


San Francisco Examiner 

& Chronicle—S 
San Jose Mercury—M 
San Jose News—E 
San Jose Mercury-News 


San Juan Star—M 
San Juan Star—S 
Seattle Post-Intelli- 
gencer—M 
Seattle Post-Intelli- 
gencer—S 
Shreveport Journal—E 
Shreveport Times—M 
Shreveport Times—S .... 
South Bend Tribune—E .. 
South Bend Tribune—S .. 
Spokane Spokesman- 
Review—M 
Spokane Spokesman- 
Review—S 
Spokane Chronicle—E 
Syracuse Herald Journal 


Syracuse Herald 
American—S 


Syracuse Post-Standard— 
M 


Tacoma News Tribune—E 
Tacoma News Tribune—S 
Tallahassee Democrat—E . 
Tallahassee Democrat—S. 
Tampa Tribune—M 
Tampa Tribune—S 
Tampa Times—E 
Trenton Times—E 
Trenton Times 
Advertiser—S 

Trenton Trentonian—M .. 


Washington News—E ... 
Nashington Post—M 
Washington Post—S 
Washington Star-News— 


Waterbury American—E 
& Republican—M : 
Waterbury Republican—S 
West Palm Beach Post— 
Mr GR re en ee 
West Palm Beach Post 
Times—S 
West Palm Beach Times— 


Youngstown Vindicator—E 
Youngstown Vindicator—S 


ce X 


‘ 1972 sate 


 Linage 


1,899, 686 
2,612,437 
714,641 
34,256 


os 


1,257,052. 


331,494 
1,240,183 
742,023 
1,950,521 


842,704 
813,082 


155,663 
2,312,731 
2,232,446 


548,923 
406,413 
102,87! 


808,108 


137,467 
907,176 
1,101,793 
408,840 
749,410 
238,026 


845,775 


366,905 
926,019 


2,696,523 
591,931 


1,246,698 
976,235 
218,377 

1,211,406 
242,970 


145,285 
402,002 


259,000 
2,108,287 


704,745 


1,488,033 
621,663 


469,382 
107,181 


1,943,853 
540,020 
1,629,258 


812,979 
171,607 


NOTE: Media Records measures all of 
the newspaper advertising that ap- 
pears in the 244 newspapers pub- 


lished in 83 cities, 


Of these, 236 


printed ROP Color and this table 
reports ROP Color linage carried 


by each. 
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Five leading retail advertisers in ROP 
color display advertising in the top ten 
color linage newspapers, 1972 


CLASSIFICATION LINAGE 
MIAMI HERALD—M & S 
Burdines Dept. Stores 536,409 
: Levitz Furniture Stores 527,225 
Winn Dixie Food Chain 381,660 
oe Jackson's Byrons Dept. Stores 364,167 
: Kennedy & Cohen Household & Appliance 352,985 
} SALT LAKE CITY TRIBUNE—M & S 
Skaggs Drug Drug Stores 645,039 
Grand Central Drug Stores 460,981 
Albertsons Food Chain 449 694 
Southeast Furniture Furniture 440,343 
Warshaws Food Stores—Ind. 274,211 
PHOENIX REPUBLIC—M & S 
Appliance City Household & Appliance 312,336 
E-Z Save Food Stores—Ind. 243,208 
Register Lou Furniture 242,422 
Low Cost Discount Food Stores—Ind. 238,392 
Skaggs Drug Drug Stores 235,984 
ST. PETERSBURG TIMES—M & S 
Maas Brothers Dept. Stores 290,322 
Publix Markets Food Chain 241,013 
Byron, J. General Merchandise 191,613 
Kennedy & Cohen Household & Appliance _ 180,047 
A&P Food Chain 170,968 
FORT LAUDERDALE NEWS—E & S 
Mangurian's Furniture 762,862 
Levitz Home Furnishing 381,995 
Modernage Furniture 243,305 
Jackson's Byrons Dept. Stores 213,743 
aa Baers Furniture 174,470 
rh NEW ORLEANS TIMES PICAYUNE—M & S 
& Holmes, D. H. Dept. Stores 630,704 
Maison Blanche Dept. Stores 481,208 
Winn Dixie Food Chain 440,710 
Sears Roebuck Dept. Stores 377,500 
q A&P Food Chain 367,800 
DALLAS TIMES HERALD—E & S 
Sanger & Harris Dept. Stores 444,285 
Skaggs & Albertsons Drug Stores 327,906 
Sears Roebuck Dept. Stores 279,333 
Titches Dept. Stores 237,527 
Goodyear Service Home & Auto 209,692 
HOUSTON CHRONICLE—E & S 
Foley's Dept. Stores 274,702 
Sears Roebuck Dept. Stores 267,865 
Weingarten's Food Stores—Ind. 266,316 
Fingers Furniture 247,100 
Kennedy & Cohen Home Furnishing ‘173,152 
MILWAUKEE JOURNAL—E & S 
Sears Roebuck Dept. Stores 418,500 
Gimbels Dept. Stores 286,800 
A&P Food Chain 283,208 
Levitz Furniture 258,180 
f Spartan Atlantic | General Merchandise 130,800 
ATLANTA JOURNAL & CONSTITUTION—E & S 
s Richs Dept. Stores 363,394 
Winn Dixie Food Chain 339,911 
Sears Roebuck Dept. Stores 302,990 
7 Colonial Stores Food Chain 274,504 
Levitz Furniture 249,039 


Source: Media Records (7-day basis) 


a 


Vg ge tie eRe oe a es 


+d 


1972 Color 
Newspaper Linage 
: ALABAMA 
Birminaham Post-Herald (m) .... 1,113,C71 
Birmingham News - Aivctsn ede 1,923,782 
Birmingham News (S) ........-- 601,797 
Mobile Press- pastor (meS) .... 2,089,048 
Tuscaloosa News (e) ....-.-:--. (09 012 
Tuscaloosa News (S) ...-.-..---. 223,216 
ALASKA 
Ketchikan News (e) ..........--5 33,600 
ARIZONA 
Phoenix Arizona Republic (m) .. 3,800,944 
Phoenix Gazette (e) ............ 3,803. 494 
Phoenix Arizona Republic (S) 264.947 
ARKANSAS 
Batesville Guard (e ex. sat. .... 100,000 
Eldorado News Times (meS) .... 133,630 
Hopes Star (6) pcuyem sen toca 20,286 
Hot Springs Sentinel-Record (m) 252, ‘014 
Hot Springs New Era (e) ....- 158,396 
Hot Springs Sentinel- Record (S) 173, ‘402 


Little Rock Arkansas 


Democrat® (e), =h..02.020-5 face 285,799 
Little Rock Arkansas 

Democrat’ US) Gerdes oa roe 98,406 
Little Rock Arkansas 

Gazette. (mi) ) 5 5 ceeecets tad 489,280 
Little Rock Arkansas 

Gazette. (S)! ieece earn as 208,498 
Pine Bluff Commercial (eS) .... 683,645 
Springdale News (eS) .........- 1,986 684 

CALIFORNIA 

Antioch Ledger (e) ........-.-- 33,610 
Banning Record-Gazette 

fevexk: sat.) <i cecdteeonerentes 21,000 


Chico Enterprise-Record (e) .... 336,294 
Costa Mesa Orange Coast 


Daily Pilot. (eyas ce ees 577,290 
Costa Mesa Orange Coast 

Daily’ Pitota(S)ittccstccne sess 18,382 
Fresno) Bee. (e)rqcptnts th vers ds ce 1,251,713 
Fresnoc Bee (S) "i094. tthe sian 348 263 


Grass Valley Union (e) ......... 3,000 


Long Beach Independent (m) .. 1,293,610 
Long Beach Press-Telegram (e) . » 1.293; 610 
Long Beach bebe 

Press-Telegram (S) ............ 141,829 
Los Angeles Times (m) ......... | 832,663 
Los Angeles Times (S) ....>.... 213,109 
Monterey Peninsula Herald (aye 1,188,096 
Oakland Tribune (e) ........... 1,246,585 
Oakland Tribune (S) ....5...0. 502,724 


Palo Alto Times (e) ............ 1,233,650 


Pasadena Star-News (m) ....... 440.515 
Pasadena Star-News te} ear te co 440,515 
Pasadena Star-News (S) ........ 66,654 
Redding, Record-Searchlight (e) 373,595 
Redwood City Tribune (e) ..... 619,752 


Sacramento Bee (e) 
Sacramento Bee (S) ..... 
Sacramento Union (mS) .. 
Salinas Californian te) 
San Bernardino Sun (m) . 
San Bernardino Telegram (e) 


San Bernardino Sun-Telegram (S) 341,796 
San Francisco Chronicle (m) ... 842,704 
San Francisco Examiner (e) .... 813,082 
San Francisco Examiner 

& "Chronicle: (Sle a.. eee see ns 155,663 
San Jose Mercury (m) ......... 2,312,731 
San Jose News (e) ............- 2,232,446 
San Jose Mercury-News (S) .... 548,923 
San Luis Obispo 

Telegram-Tribune (e) ......... 320,714 
San Rafael Independent- 

Journal’ (ete). sce cue 800,055 
Santa Barbara News-Press (e) .. 718,805 


Santa Barbara News-Press (S) . 
Santa Cruz Sentinel (eS) . 
Santa Maria Times (e) ..... 
Santa Monica Outlook (e) . 
Santa Rosa Press Democrat (eS) 1,162, 683 
Stockton Record (e) 894:736 
Thousand Oaks News- 


Chronicle® (6S) 0m... see oe 350,034 
Tulare Advance-Register (e) . 206 598 
Turlock? Journal \(e)i @tneemc snes 062 


Van Nuys Valley News & 
Green Sheet (mS) ............ 1,333,134 
Ventura County Star- 


Free SPress:. (eS): 5... ng eee 594,940 
Visalia Times-Delta (e) ......... 1,040,635 ; 
Whittier News (e) .............- 192,196 
Woodland Democrat (e) ....... 261,828 

COLORADO 
BouldaF Camera: (eS) e-0 tere 1,236,403 
Colorado Springs Sun (mS) . 27,307 
Dever, Poste)” eas oe enen * 2,270,363 
Denver Post (S$) ...... Seana faite 394,777 
Denver Rocky Mountain 

News(im) 2a, teeta ee 1,677,720 
Denver Rocky Mountain 

News ('S)” 2S... aera cere 308,640 
Montrose Press (e) .........-..+ 235,200 
Pueblo Chieftain (m) .......... 293,070 


= oo NA Dee, See a ee 


1972 ROP COLOR LINAGE 
Figures supplied by publishers 


1972 Color 
Newspaper Linage 
Pueblo Sac ieienat: (e) ... 293,071 
Pueblo Star-Journal Chieftain (S) 98,271 


CONNECTICUT 


Bridgeport Telegram (m) 
Bridgeport Post (e) 
Bridgeport: Post (S)ie.0 sxe ices 
Bristol Press (e) 
Hartford Courant (m) .........- 
Hartford Courant (S) .......-.-. 
Hartford Times (e) .....-..-++- 
Hartford’ Times. (S)as-c sscneeceee 
Middletown Press (e) 
Naugatuck News (e) ....... 
New Britain Herald te Bae 
New London The Day (e) . 
Stamford Advocate (e) .... 


DELAWARE 


Wilmington News (") a ie een 
Wilmington Journal (e) 


FLORIDA 


Bradenton Herald (e} saa acter es 
DeLand Sun News (e 
Fort Myers News-Press (m) 
Fort Myers News-Press (S) 
Jacksonville Florida | 
Times-Union.” (im) 9 cvecicewte eevee 2,287,5. 
Jacksonville Journal (e) .....-.. 807 
Jacksonville Florida 
Times-Union/Journal (S) . 
Key West Citizen {§} eae 
Key West Citizen (S$ 
Kissimmee Osceola Sun (e) 
Lakeland rr hee (eS) cat 
Miami Herald (m) ......-.+++- 
Miami News fe) BORO Sa ne 
Miami Herald. (S)0.u..c ce. sateen 
Orlando Sentinel (m) ........-. 
Orlando Star (e) 
Orlando Sentinel (S) by tare ect ee 
St. Petersburg Times (m) 
St. Petersburg Independent (e) . 
St. Petersburg Times (S$) 
Tallahassee Democrat (e) .....- 
Tallahassee Democrat get.) SR 
Tallahassee Democrat (S) 
West Palm Beach ~ 
Palm Beach Post (m) ........ 
West Palm Beach 
Palm Beach Times (e) ......-- 
West Palm Beach 
Palm Beach Post-Times {S) ... 
Winter Haven News-Chief (eS) ; 


GEORGIA 


Americus Times Recorder (e) .. 
Atlanta Constitution (m) 
Atlanta Journal (e) r 
Atlanta Journal-Constitution (S) 
Columbus Enquirer (m) 
Columbus Ledger (e) 
Columbus Ledger-Enquirer (S) .. 
Cordele Dispatch (e) 
Dublin Courier-Herald (e) . 
Lawrenceville Gwinnett 
Daily: News’: (e)-.eve-oeaect-ome 


HAWAII 


Honolulu Advertiser (m) ... 
Honolulu Star-Bulletin (e) .. 
Honolulu S-B & Adv. (S) 


IDAHO 


Boise Idaho Statesman (m) ..-. 
Boise Idaho Statesman {8} heer 
Caldwell News-Tribune es 
oeur d'Alene Press (e) 
Lewiston Tribune (m) 
Moscow Idahonian ae oe 
Twin Falls Times-News (e) eS 


ILLINOIS 


Bloomington Pantagraph 
(All Day, 
Carbondale Southern 
liinoisan’ (eS) <n ..t pee eee 
Centralia Sentinel te} : 
Centralia Sentinel (S 
Sees Courier (e) . 
Chicago News (e) 
Chicago Sun-Times (m) .......- 
Chicago Tribune (m) .........-. 
prea Tribune (S) 
Danville Commercial News 
Danville Commercial News 
East St. Louis Metro-East 
Jotinnall) '(e)) oes ee eee 
East St. Louis Metro-East 
Journal’\.(S)> :)1adheesaek scene 
Effingham News (e) ........-.0.- 
Elgin Courier-News (e 
Flora News-Record (e 
Freeport Journal-Standard (e) .. 
Harrisburg Register (e) . 7 
Kankakee Journal eh 
Kankakee Journal ( 
Macomb Journal (e 


4 


pat: ete hc yea) nage” UNaWSpapa oo te ag 
reat Falls Tribune (m) ........ 729,571 : NORTH DAKOTA _ 


oP eae... 966,11. Great Falls Tribune (5) ......... 121'538 Bismarck Tribune (e) ......--++- 
pu ! ers | 2 Far Ce ees ear aseh 966.611 Helena Independent Record (eS) 359,520 Fargo Forum (ra KS) ccc eta as 09 
aes EE ee vi ) Monroe World (S))..e aa 236,557 Minot News (e) ......+--+++--+- 464810) 5 
ontinued from page 74 New Orleans Times-Picayune (m) 3,551,082 NEBRASKA Williston Herald (e) ..........+5 277,172 aa 
= o : a ae cl (e) is) Diane oes Times-Herald (e) ...... 53,732 OHIO by 
4 : e New rleans Times-Picayune ; land Ind dent i F y 
ERG li a MURR PRY pelousas. World fa) nc l..t.s G5 318 | Haectings Thbuns bol AeBE TS) mash PRZEO A ltenices Reviews te) ots sree 2 615,589 
MaRS gene wos 449 OPElouses World (S) 0020220202 WL oh Meron ts Mul teh. Maen 417'74@ Akron Beacon Journal (ec) ...7... 1,927,795 
Foren (€) pareeaeeeee rec ees iv Shreveport Times (m) .........- RiOt 793 Mipecla eSiaedourtal (mas) 2 408'178 Akron Beacon Journal (S) ...... 768,454 
Vernon Register News (e) .. 251.9 Shreveport Journal (e) ......... 907,176 McCook Gazette (e) “7"" “968494 Ashland Times Gazette (e) ...-. 66,908 
Mom iy wee 30a, Shreveport Times (S) ........... 408,840 Omaha World-Herald (mes) .. 4,102,000 5owling Green Sentinel- 4306 a 
Mc veadar teh eee \ 170,800 Thibodaux Comet (e) ....-.-.-.- 290,568 Scottsbluff Star-Herald (mS) .... 50,000 eee eta See ones har 
ey Herald-Whig (eS) ...... 1,087,612 MARYLAND Chillicothe Gazette (e) ......... 144/826 . 
< Island Argus (e) .......... 910,633 Baltimore News American (e) .. 1,190,490 _NEW HAMPSHIRE Cincinnati Enquirer (m) ...-..-. 2,115,458 x 
ford Star (m)_...... Stone 2,023,630 Baltimore News American (S) .. °421,808 Keene Sentinel (e) .........-.... 53,004 Cincinnati Enquirer (S) .......-. 803,071 
<ford Register-Republic (e) . 2,022,384 Hagerstown Herald (m) 329'986 Lebanon News (e) .........-...- 109,228 Cleveland Plain pie: (m) .... 1,308,180 ; 
<ford Register-Star (S) ...... 523\852)) Wagerstown’ Mail (a)\\i..+ <2. «.- 329.986 Nashua Telegraph (e) .......... 208,842 Cleveland Plain Dealer (S) ..... ‘257.761 | 
ngfield I[linois State Salisbury Timesitenmeeees -. 200'032 Columbus le ce (m) .. 698.477 
PBENAU MATHER ta iet a cote eens TAanO2l calisbuny. West Simewicer. cae. 20.972 NEW JERSEY Columbus Dispatch (e) ......... 2,362,912 
(TEES S29" 1 0S a aaah ( Atlantic City Press (m) ........ 535,215 Columbus Dispatch (S) ..s:..ss '724'708 
2: 85 (Gee eed ieee 1,505,413 MASSACHUSETTS Atlantic Gary press (Sie -n.cs curs 125,124 Delphos Herald (e) ........-.-. 50,000 
ngfield |\l. State Attleboro Sun Chronicle (e) .... 204,895 Asbury Park Press (e) .......... 555,073 Elyria Chronicle-Telegram (e) .. 826,819 
urnal-Register (sat.) ...-.... 149,996 Boston Herald American (m) ... 807,013 Asbury Park Press (S) .......... 245,091 Elyria Chronicle-Telegram (S) .. 308,931 
(m) : 
ngfield III. State Boston Herald Advertiser (S) ... 428,383 Bridgewater Courier-News (e) .. 385,560 Fairborn Herald -(e)) 2. ts. ote 1,050,000 
urnal-Register (03) Oconee 345,632 Brockton Enterprise (e) ...-..... 845.628 Dover Advance (e) ..........-..- 126,229 Findlay Republican-Courier (m) 430,000 
ling Gazette (e) ............ 306,138 Fall River Herald News (e) 384081 Hackensack Bergen Record (e) 832,057 Fremont News-Messenger (e) ... 365 813 
ator Times-Press (e) ......... 418,656 Leominster Enterprise (e) ... : 7°80 Hackensack Bergen Record (S) 203,882 Kenton Times (e) .....-2.:....05 87.640 
ukegan News-Sun (e) ........ 1,425,718 Milford News (e) ......-- AE, 117500 Jersey City Jersey Journal (e) .. 50,000 Kent-Ravenna Record-Courier (e) 1,292,160 
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Panax Corporation, Midwest newspaper 
ublishing firm, reported March 15 record 
st earnings and net revenues for 1972. 
Net revenues for 1972 were $23,276,308, 
16% increase from $20,080,827 in 1971. 
et earnings, of $345,507 before extraor- 
mary items in 1971 increased 87% in 
171, to a record high of $647,576. There 
ere no extraordinary items in 1972. 
Earnings per share of $.56, in 1972 
mpared to $.30 a year ago, excluding 
traordinary items. In 1971 an extraordi- 
ry gain, primarily from the sale of 
swspaper properties, equaled $1,092,559, 
> $.95 per share. 

The Panax board of directors has de- 
ared a cash dividend of $.10 a share for 
iareholders of record March 30, 1973, 
ayable April 27, 1973. Last year’s divi- 
ond was $.075 (714¢). 

John P. McGoff, Panax president, stated 
he record revenue and earnings gain 
sported in 1972 were the net result of 
lid growth both internally and from ac- 
isitions.” 

Some of the operating highlights for 
72 were an 8.5% increase in advertising 
age. Circulation increases totaled near- 
4%. 

“During 1973 we are initiating a major 
pital improvement program. This will 
ntribute significantly to increased oper- 
ing efficiencies through the introduction 
' the latest technology in many of our 
erating divisions,” McGoff said. 

McGoff also pointed out that total circu- 
tion, after the February 1973 acquisition 
a Detroit suburban group of 10 weekly 
‘wspapers, stands at 470,000 from eight 
ily and 35 weekly newspapers. 


nA Cs a ee 


dde blications, Ine. announced 
arch 22 that stockholders holding 84% of 
e outstanding shares of the Wichita Ea- 
e and Beacon have now agreed to sell 
eir shares to Ridder, with the closing 
heduled for April 30, 1973. 

The cash purchase price to be paid by 
‘dder, assuming 100% of the shares are 
quired, will be $40,500,000 plus a 
ider’s fee-of approximately $1,200,000 
id a contingent payment of $1,500,000 in 
event the Eagle and Beacon achieves 
tain earnings. 

‘For the twelve months ended December 
, 1972 the Wichita Eagle and Beacon 
-d revenues and earnings after taxes 
maudited) of $16,667,000 and $1,311,000 
spectively. 

On March 9, 1973 an action was filed in 
deral District Court in Wichita by the 
er of the remaining 16% of that news- 
per’s stock seeking, among other relief, 
| injunction against closing of the ac- 
lusition. A hearing on this matter will be 
ld on April 9, and the company does not 
jieve that injunctive relief will be 
, nted. 


—* ** * 


WHDH Corp., Boston, Mass., reported a 
2 net loss of $11,866,271 or $20.29 a 
revenues of $4,580,000. 
eficit included an a nee 
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loss amounting to $10,547,000 which in- 
cluded a: $1,322,244 loss on sale to Hearst 
Corp. of inventories, plant, equipment, 
reference library and investment in Old 
Colony News Corp.; $4,998,400 in 
severance pay to employees and execu- 
tives; $1,676,606 in costs associated with 
liquidation of assets and termination of 
operations; and $2,188,612 loss from dis- 
continued operations of esoe tort Herald 
Traveler. 


The notice of annual meeting discloses 
that Harold E. Clancy, the former pub- 
lisher and a director of the corporation, 
who resigned August 1, 1972, entered into 
a settlement agreement on July 21, 1972 
providing for the settlement of certain 
differences between him and the corpora- 
tion with respect to his employment and 
$100,000 indebtedness. 


As part of the settlement, the company 
exchanged a $100,000 principal demand 
note made by Clancy payable to the com- 
pany, dated October 1, 1971, for a $100,- 
000 principal note, dated August 1, 1972, 
providing for payment of the principal 
amount without interest in 10 annual in- 
stallments of $10,000 each commencing 
August 1, 1978. In consideration for Clan- 
cy’s release of any and all claims, the 
company agreed to pay Clancy 10 annual 
payments of $10,000 each, the first pay- 
ment to be made August 1, 1973. In addi- 
tion, the company agreed to pay Clancy 22 
monthly payments of $7,500 each com- 
mencing August 1, 1972 and a final pay- 
of $3,147.70 on June 1, 1974. 


* * * 


Post Corporation in Appleton, Wisc. 
said it will buy an additional 20,000 
shares of its own stock in the market. 
Since last November the firm has pur- 
chased 10,000 of its shares. A manage- 
ment statement said it felt the company’s 
capital structure would be more efficient 
with fewer shares outstanding. 


* %* * 


Booth Newspapers, Inc. announced 
March 22 completion of the transaction 
under which it issued 902,128 shares of 
common stock in exchange for Parade 
Publications, Inc., a subsidiary of Whitney 
Communications Corporation, New York. 


Booth further clarified a $1,257,412 ex- 
traordinary charge reported in calendar 
1972. This amount represents the total 
after-tax effect of “hot-metal” equipment 
which will be made obsolete by the com- 
plete changeover to computerized photo- 
composition at all eight newspapers. The 
1972 extraordinary charge included the 
effect of all actual and anticipated equip- 
ment obsolescence which will result from 
this changeover at all of Booth’s newspa- 
per properties. - 

In connection with the transaction the 
Booth board of directors was expanded 
from nine to twelve members and Arthur 
H. Motley, chairman of the board of Par- 
ade, and Walter N. Thayer and John G. 
Roche, partners of Whitcom Investment 
Company, were elected to the expanded 


eats ager eas of hich Witenes 
senior partner, are the principal share- 
holders of Whitney Communications. 


* # * 


Media General declared March 22 a di- 


vidend of 13% cents per share on its 


common stock, payable June 30 to stock- 
holders of record on June 16. 

The ‘Media General board also approved 
an automatic dividend reinvestment plan. 
This will give stockholders the option of 
automatic conversion of their dividends’ 
into company stock, along with the fur- 


isa 
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ther option of buying additional stock in © 


the company in an amount not to exceed 
$500 per month. 


* * * 


The Securities and Exchange Commis- 
sion orderd a 10-day suspension of over- 
the-counter trading of securities of Pho- 
ton, Inc., of Wilmington, Mass. The sus- 
pension is for the period of March 26 
through April 4. The S.E.C. said the com- 
pany requested the halt. 

The S.E.C. said the stoppage was or- 
dered because of a lack of accurate public 
information on the results of the compa- 
ny’s operations and because of questions 
concerning the accuracy of information in 
the company’s reports to the commission. 

It added that Photon had engaged a 
new firm of independent public accoun- 
tants and believed that adjustments in its 
inventories and accounting procedures 
would be required for the fiscal year end- 
ed Dec. 31, 1972, and certain previous 
years. 

Clifton W. Sink has been elected execu- 
tive vice president-chief operating officer 
and a director of Photon. The company 
Board of Directors stated that Sink who 
was president of the Digitronics division 
at North American Philips will direct all 
finance, operations, sales and service, ad- 
ministration, and all corporate subsidi- 
aries. 


eyes 


CompuScan, Inc. reported March 26 
quarterly gains for the third fiscal quar- 


ter and nine months ended February 28,. 


1973. For the quarter, net sales were $1,- 
602,000, up 573 per cent from $238,000 a 
year ago. Net profits for the quarter 
amounted to $207,000, equal to $.15 per 
share, up from a net loss of $236,000, or 
$.20 per share, reported for the similar 
year ago period. This represents the third 
consecutive quarter of higher sales and 
earnings for the company. 

For the nine month period, net sales 
totaled $4,055,000, up 427 per cent from 
$769,000 a year earlier. Net _ profit 
amounted to $480,000, equal to $.35 per 
share, up from a net loss of $695,000, or 
$.58 per share, for the similar nine month 
period of fiscal 1972. 

Robert A. Leonard, chairman and pres- 
ident of CompuScan, disclosed the record 
operating results before a group of secur- 
ity analysts. He stated that the company, 
which recently emerged from a research 
and development state, had over 100 mod- 
el 170 and model 270 OCR. systems in- 
stalled as of the present date, which com- 
pared with 15 installations as of this time 
last year. 
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Graffiti editorials rap 
exhorbitant meat prices 


Paul Brookshire, editor of the South 
Dade News Leader in Homestead, Fla., 
has discovered graffiti to be a viable 
means of social protest against exorbitant 
meat prices.. 

Appearing on the front page each day 
under the heading ‘Paul’s Wall” is a 
cut-out of a cow’s head with a hand letter- 
ed comment on the economic situation. 

“All I did was clip some pictures of 
cattle out of a beef industry newspaper, 
paste them on the wall, and write quotes 
with a felt tip pen,” Brookshire said. 

Brookshire believes readers find the 
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panels more eye-catching than any edito- 
rial on the subject, and reports favorable 
comments and suggestions from the com- 
munity on future quotes for the cows. 

e 


NIC workshops improve 
teachers’ press outlook 


Teachers have more positive attitudes 
toward the press and toward newspaper 
publishers after they have attended col- 
lege or university workshops which teach 
the use of newspapers in the classroom 
than teachers who have not attended work- 
shops. 

The conclusion is the result of a study 
conducted by Dr. Edward F. DeRoche, 
Professor of Education, Marquette Uni- 
versity. 

DeRoche’s study is based on question- 
naires completed by teachers who attend- 
ed Newspaper in the Classroom work- 
shops and by teachers who have never 
attended such a workshop. 

Sixty percent of the teachers attending 
the workshops agreed with a statement 
that “The ethics of the American press is 
probably at the highest level in the his- 
tory of the press anywhere,” while only 35 
percent of the teachers who had not at- 
tended a workshop felt press ethics were 
at a high level. 

DeRoche’s study found that teachers 
who attend workshops are more favorable 
toward the use of newspapers to arouse 
interest and motivate students. These 
teachers also showed greater commitment 
to the objectives of using newspapers in 
the classroom. 


Booth Newspapers, Inc. 


has exchanged shares of its common stock 


for all the outstanding stock of 


Parade Publications, Inc. 


(a wholly-owned subsidiary of Whitney Communications Corporation) 


We initiated and assisted in this transaction. 


Goldman, Sachs & Co. 
New York | Boston | Chicago | Dallas 
Los Angeles | Philadelphia | St. Louis 
San Francisco | Detroit | Memphis 


March 23, 1973 
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Past Week’s Range 

of Stock Prices. h 
NEWSPAPERS: i 
3/21 3/2 
American Financial Corp. (OTC) ........ 143, 147 
Booth Newspapers (OTC) ..........---.- 22 214 
Capital Cities Bdcstg. (NYSE) ........... 50!/, 49'/ 
Com: Goro. (OTC) teseeecrere eee LA 5Y 
. Cowles"Camm (NYSE) oo... .coeerea rk Moy of Ty 
Dow ‘Jones: (OUG)Whece nants acai eee 343 
Downe Comm (OTC) 3/ 
Gannett (NYSE). 2.0 cee Nel hets Sey! 42I/ 
Harte Hanks (NYSE) seniors ae 22 
Jefferson-Pilot (NYSE) 68 
Knight (NYSE) cn-:%.63 0 < 5 


Lee Enterprises (AMEX) 2. 0u5. cee scene 19, 183, 
Media General (AMEX) ........-...----- 42 38 


Multimedia’ (OTC) ©, 27 ce cte sn ioe eines 25!/2 25\/ 
New York Times (AMEX) ......-.---.--.. 13% 127 
Panax® (OTC) 95202, Vad ee ec eevee 6\/2 6 
Post Corp. (WISC.) (OTC) 3 13 
Quebecor (AMEX) ..........- 1534 163 
Ridder Publications (NYSE) .. 5 235 
Southam Press (CE) .......... asec atic eS Te 313 
Speidel! (OTC) 720 Fatecl eaters 15 I5l/ 
Thomson Newspapers (CE) ........--...- 14!/, 144 
Time’ Ines (NYSE)! 9320 a 0.cctiaena renee 391, 4ly 
Times Mirror. (NWSE) tit snc eee vane 1954 19/ 
Toronta, Star. (CE) 25.6 5c3- eee eee ee 24 23 
Washington Post (AMEX) .........-..--++ 281/4 25 
SUPPLIERS 
Abitibi. (CE), 2. 252.5: -,02 aed oes oO} 
Addressograph Multi. a3 20: 
Alden Electronics (OTC) ...- id 1 
AltairuWlOlC} yt iia trae eee ee ae 4\/ 
Ball "Corps (OTC) — Bien oe een ete 16 15Y 
Bi'Gt Forest (CE) (eter. oe amare rere te ee _ 34y 
Berkey, Photo «(NYSE)i i). feveeuceteee mie 125 
Boise Cascade (NYSE)! inc no nee aeieetaiete gy 
Comptigraphic (AMEX)"<...2.2...10 -semeenle 25I/ 
Compusean: (ONG) io jack. aoe antes ere y 7 
Crown Zellerbach (NYSE) ... 24 


Cutler-Hammer (NYSE) ..... a 36! 
Dayco (NYSE) ae 
Digital Equipment (NYSE) ... 


Domtar” (AMEX}r S20 552th ato see 201/ 
Dow #Ghemical(INYSE) #)cuscue see-oeneee 102! 
Dymot (NYSE) 5 csc cans sues. eatiea ane ete /5 197 
ECRM” (OTC) 5 fhrais nap tece anteaters i 
Eastman Kodak (NYSE) 41 139) 
Ehrenreich Photo (AMEX) 12 
Elfral (NYSE) Pia ne,- voces cain 31 
General Electric (NYSE) 64Y 
Georgia Pacific (NYSE) 33 
Grace; W) R: S(NYSE) .2:22¢s:22 seem 245 
Great Lakes Paper (CE) 22) 
_ Great No. Nekoosa (NYSE) 4634 45. 
Harris. Infertype (NYSE)! "2% --ta.cnests- ee 363 
Inmiont. CNY SE)BO 4 25a stecicicis olnse oe tenets 83 
International peer (NYSE) 36Y 
Itek Corpo (NYSE). 5-2. 2... 38 
Kimberly Clark (NYSE) 395 
LogEtronies (OTC). 20.--.. snus 5 4) 
MacMillan, Bloedeli* (GE) 5, 220.4s.ene 31 
Milgo Electronics yrs} Lia Sra eye 2 
Millmaster Onyx (AMEX) ..............- 105 
Minnesota Min. & Mfg. NYSE) 843 
Photon: (OTC) sa-av te. Sah ee eee be 
Richardson)” (NYSE): conten: geen ceaeeee 133 
Rockwell Intl. (NYSE) ....... 23) 
Singers (NYSE). wane toes sete 57 


Southland Paper (OTC) ..... a 15l 
Southwest Forest Ind. (NYSE) . I 


Sun Chemical (NYSE) 

Wheelabrator-Frye (NYSE) oe 
White Consolidated (NYSE) 16_ 
Wood Industries (AMEX) 


ADVERTISING AGENCIES 


Doremus’ (OTG) =n ctet ce cscemeiee nites 8/4, 
Doyle, Dane, Bernbach (OTC) .......... 16 
Foote, Cone, Beldin 


(NYSE) . Wr 
Frank, Clinton E. (OTC) .... tari 

Grey Advertising (OTC 
Interpublic Group (NYSE) .............. ry 
Needham, Harper & eres (OTC}asre- 2034 


Ogilvy,./Mather. (OTC) isi teat Sener 2734, 
PKE Go.» (OTC)! = tee sacanneto Men 2% 
JW Thompson. (NYSE) o. 00 0e: ceo A 
Wells Rich Greene (NYSE) ............- 14! 


*Trading suspended 3/26 
Tracy-Locke © (OTC). 90 coneanectemecs ans 


$3.13 billion spent 


Readers in the United States and Canz 
da spent more than $3.13 billion in 197 
to buy their daily and Sunday newspape 
according to the bureau of advertising 
This was nearly $92 million more th 
in 1971. In the United States, the ¢ 
penditures to buy daily and Sunday new: 
papers amounted to $2.93 billion in 197 
and $2.85 billion in 1971. Canadians s) 
nearly $208 million by 1972, up 
$190 million the previous year. 


Biroduces 
iew format 


The Tiny Times, a weekly activity pa- 


r for children, is starting its seventh 
‘sar of publication with a new format. 


The new Tiny Times contains substan- 
lly more variety of feature material, 
S a wider age appeal and allows news- 
ipers more flexibility. 

A substantial amount of the subject 
tter being added has not been used in 
e feature before. Sections on the Pres- 
nts, foreign countries, animals, current 
ents and history are intended to in- 
ase the educational value and expand 
e age range of the Tiny Times. 

The number of main feature units has 
en increased so that each issue of the 
By Times contains even more coloring, 
lendars, how-to-do things, riddles, cross- 
rds, etc., activities that kids look for- 
ard to and enjoy doing each week. 


In addition to the improved content, the 
yout has been changed to provide news- 
pers with more flexibility in using the 
ature. Lately, there has been a trend 
ward using this type of feature as an 
lvertising vehicle and revenue producer. 
an aid to this end, the new Tiny Times 
laid out in column width units. The 
all feature units are then easily re- 
aced with similar sized ads. 


As an added service, the producers of 
e Tiny Times, Tiny Features Inc. in 
artford, Conn., provide free layouts and 
‘twork to users of the feature. In this 
ay, ads will be consistent with the over- 
| look of the feature but still be created 
v a specific advertiser and product. 


Brint Schorer Jr., vicepresident of Tiny 
satures said, “This back-up concept is 
novative. We have always provided spe- 
1 need material on request but our 
rmat wasn’t really very adaptable to 
rrying ads. With the new format, we 
n just knock out a small feature, do an 
for that space and send the layout and 
right along with our regular mailing.” 
‘Papers using the Tiny Times may util- 
: the new format to further localize the 
ature with reader participation sections, 
ws, contests, etc. The sectionalized con- 
mt of the format as well as the continu- 
% use of each section for similar catego- 
ss of material provides the newspaper 
ith the opportunity to create and add its 
’n material. 


he new Tiny Times is still published 


a weekly unit, consisting of 4-tab sized 
Currently, there are over 50 


How creativity can contribute to the 
es impact of a small space newspaper 
is the subjeet of a new Bureau of 
vertising presentation. Although aimed 
cifically at drug and toiletry adver- 
rs, the presentation develops princi- 
. which are applicable to all fields. 
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Daily publication 
to start in April 


Daily publication of the Weatherford 
(Okla.) News, a semi-weekly since August 
1, 1972, will begin in April. A 3-unit Goss 
Community press as well as a Compugra- 
phic 2961HS and a model 7200 will be the 
offset equipment used. 

Six weekly newspapers have been pub- 
lished in Weatherford at various times 
since 1897. The News was bought in July, 
1972, by Ken Reid, former co-owner of 
newspapers in Pauls Valley, Wewoka and 
Frederick. James J. Craddock, publisher 
of the paper for the last 43 years, is 
vicepresident of the new firm. 

An adjacent building was acquired and 
rebuilt by the new owners and the old 
one, where hot metal equipment was used, 
was vacated in January. Carrier delivery 
will begin in March. Associated Press 
wire service has been added. In speaking 
of the change to the 5-day operation Reid 
said: 

“We hope to help build a good trade 
area for our growing, western Oklahoma 
college town.” 

© 


Series for veterans 


Ray Cromley, Washington correspon- 
dent for Newspaper Enterprise Associa- 
tion and a specialist in military affairs, 
has written a 10-part series for April 29 
release on benefits for veterans. 
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A choice 


Arnold Palmer 


or 
Billy Casper 


NATIONAL 
NEWSPAPER SYNDICATE 


20 North Wacker Drive 
Chicago, Illinois 60606 
Robert C. Dille, Pres. 
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UNITED FEATURE SYNDICATE 


puts TV stars in 
your readers’ eyes | 


with 


Each week your readers have a 
chance to test their TV actor and 
program I|.Q. Entertaining too. 


Put money in your 
readers’ hands 


with 


ad 
padi 


Each week your readers try their 
crossword skill to win big prize 
money. A great circulation builder. 


UNITED FEATURE SYNDICATE. 


220 East 42nd Street + New York, pie 1001 a 


(212) 682-3020 
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‘...I still can recall their faces, 


though many names have been forgot- 


ten, and I can recall if the day was 


sunny and what we talked about.” 
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RANDY DIETER—as photographed by 
Robert Burke. 


WRINKLES. 


Do I know your face? 


By Lenora Williamson 


When Randy Dieter was invited by the 
Hill Fine Arts Center of Joliet, Illinois, to 
edit his own news photographs for a pro- 
jected book to be published by the center, 
he took about 100 hours to distill the final 
pictures from nearly 800 prints. 

The idea was that literary quotes might 
be used along with the photographs where 
appropriate. Randy estimates that he was 
surrounded eventually by about 2,500 
great quotations but that very few ended 
up in the book. 

The photographs were wisely left alone 
to tell the story of what he sees in the 
faces of his subjects. The briefest of cap- 
tions—many only one word—were listed 
at the back of the book. 

Dieter is chief photographer for the 
Evansville (Ind.) Sunday Courier and 
Press and has been a professional photog- 
rapher since 1965 with newspapers in 
Ohio, Iowa and Indiana. His photo inter- 
est began in Japan while on Air Force 
duty. 

Randy had a little help from a friend in 
deciding on the title for his book—‘‘Do I 
Know Your Face?” An artist did the book 
design, but the picture editing and layout 
was by Randy. 
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In his brief essay introducing the pic 
tures, Randy asks, “If you wonder wha 
makes an ordinary face so special to m 
that I would want to share with other 
the things I have found, take a look a 
yourself and ask what it is worth. Th 
faces you take for granted day after da 
. .. 1 wonder how they got that way. On 
wrinkle tells a story—another tells a li 
. . . But I like you as you are; you ar 
special to me now. And so you have take 
a journey to my heart; you live in m 
mind forever.” The faces of strangers, 
adds, have brought him to where he is an 
what he is. 


Regional photographer of year 


Randy is 1972 Region 4 Photograph 
of the Year in the National Press Photo 
rapher Association clip contest (Ind 
ana, Kentucky, Ohio and part of Michi 
gan). He rarely covers spot news. 

The Evansville papers each have the 
own separate photo labs. The photo d 
partment has the distinct advantage ¢ 
seeing the whole paper as a package, | 
suggests, since with the exception of wit 
“we generally know what is happening } 
every department.” 
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LITTLE BROTHER 


WATERSHED 


| 
It’s not all photography in the life of 
he Dieters. He and his wife, Randi, are in 
e long process of restoring their 
40-year-old Shaker-style home near New- 
urg, Indiana, and are the parents of a 
on Chris, 514, and Mandy, 20 months. 
“Do I Know Your Face?” is dedicated 
0 the photographer’s children. 


i The construction game 

' Randy grows somewhat agitated after 
iscussing the house work (construction, 
nat is) for a while. There are solid brick 
alls, in which some cracks appeared af- 
®r a nearby coal company detonated ex- 
losives. The man who came to talk about 
lamage suggested that maybe the cracks 
rere caused by “the house settling.” The 
hotographer explained firmly that the 
ouse had done its settling years and 
ars ago. 
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FOR LOVE OF MANDY 


Photographs by 
Randy Dieter 


Evansville (Ind.) 
Sunday Courier and 
Press 


“How hard can it be?” Randy had 
thought when first he decided to do restor- 
ation work himself. He found out, and 
enthusiasm is waning. 

The photographs from Dieter’s first 
book are still together as an exhibition 
and will be seen in Wyoming and Boston. 
They were shown at the Joliet center for 
about six weeks. 

The young photographer’s newspaper 
career began at the Mansfield (Ohio) 
News Journal where he remained a year 
and a half before going to Evansville for 
the first time. He then spent 11 months 
at the Waterloo (Iowa) Daily Courier and 
returned to Evansville in May of 1969. 

Dieter’s picture book is the third title 
published by the Hill Fine Arts Center. 
The address is 711 Rowell Avenue, Joliet, 
Illinois 60433. 
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Classified Advertising 


FEATURES AVAILABLE 


AMERICANA 


AMERICA’S 1976 BI-CENTENNIAL. 
FEATURES recalling the birth of 
America, the men, women and great 
events. July 4, 1776! Washington! 
ohn Paul Jones! Yorktown! Exciting 
and patriotic features as the bi-centen- 
nial approaches, Write: Kenneth Mon- 

3471 Belvoir Blvd., Beachwood, 


ANTIQUES 


Antiques in America 
‘“Antiques in America”’ is 
written by Harry Baker, a 
newspaperman who grew 
up in the furniture design 

_ business, is himself a collec- 
‘tor and antiques expert. It 
is specific, illustrated, prac- 
tical. His column is respect- 
ed by professionals but 
profitable to amateurs and 
is written with real Yankee 
humor and literary econ- 
omy. The Washington Post 
and the Baltimore Sun are 
two of the subscribers. For 
samples and prices write 
The Providence Journal, 
Room 416, Providence, R.I. 
02902. 


— 


BIRTHDAYS 


~— 


BIRTHDAY NEWS—Daily updates on 
the famous: Write Newsmaker Fea- 
, 2646 Hillpark, San Jose, Calif. 


DOGS & PETS 


OVER 28,000,000 DOG OWNERS, 2 
billion dollar annuzi market. Estab- 
lished Dog Column, now in 81 news- 
papers, will increase circulation, hypo 
reader interest, sell ads, promote good 
will, Samples. Kanine Korner, 1154 
Hire Western Ave., Hollywood, Calif. 


ENERGY CRISIS 


TTHE READERS of The Energy Report 
re gaining insight every week on an 


you'll find the clear, 
lable work is not duplicated 


mews services you now have. Each re-{| 


port is between 600 and 1,000 words 

. It can be used as a Sunday fea- 

, business page story or as a run 
of the paper feature any day of the 
week, For samples and cost, write to: 
Bill Mullins, Oaktree Drive, Bldg. J 
Unit 2, North Brunswick, N.J. 08902. 


GENERAL 
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HUMAN columns about urban decay, 
women’s rights and the drug scene. 
By a veteran writer. Box 1825, De- 
troit, Mich. 48231. 


HOME AND GARDEN 


powered 
Walter 
Mass. 


AMERICA’S ONLY photo 
garden weekly, 600 words. 
Lore Box 66, Needham, 
2192. 
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IDEAS 


IDEAS FOR EDITORS Timely, 
monthly ideas for features, tie-ins and 
calendar of events. Perfect idea stimu- 
lator. Sample. 238 Royal Palm Way, 
Palm Beach, Fla. 33480. 


NEWS FILLERS 


NEWS FILLERS—2 to 8 lines, Camera 
ready copy or set your own. Our 42nd 
year. Samples, prices on _ request. 
Standard Filler Service, Box 189, St. 
Cloud, Minn. 563801. 


NUTRITION | 


WEEKLY RECIPE FOR HEALTH 
column aids readers on special diets 
(low sodium, low fat, allergy, etc.). All 
approved by graduate nutritionist. 
Samples: Jay-Kay Recipe Service, Box 
598, Pontiac, Mich. 48056. 


TRAVEL 


YOUR WEEKLY TRAVEL PAGE or 
supplement. Timely, interesting, profit- 
able. Travel Rates & Places, Box 246, 
Woodside, N. Y. 11377. ; 


TV LOG 


WE CAN SUPPLY YOU with a week- 

ly TV Program Log complete with 

network storylines and movie high- 
Only stations viewed i 


in camera-ready 
veloxes, set 12 pica measure and ar- 
rives in your plant at your specified 
deadline. Our 10 years experience pro- 
ducing complete and accurate TV Logs 
speaks for itself. Samples and rates. 
Box 940, Editor & Publisher. 


ANNOUNCEMENTS 


BUSINESS OPPORTUNITIES 
WANTED 


ONE-MAN DYNAMO: Newsvwriting, 
editing, layout, space selling, type- 
setting, pasteup . . . the works. Not 
a computer but flesh and blood prefer- 
ting Florida or Southwest. (Daily ex- 
perience in San Juan, Hong Kong.) 
Box 473, Editor & Publisher. 


NEWSPAPER APPRAISERS. 


APPRAISALS FOR ESTATE, TAX, 
partnership, loan and insurance pur- 
poses. Sensible fees. Brochure. M. R. 
Krehbiel, Box 88, Norton, Kans. 67654. 


APPRAISALS FOR ALL PURPOSES 
Newspaper Service Co., Inc., P.O. Dr. 
12428, Panama City, Fla. 32401. 


NEWSPAPER BROKERS 


JOSEPH A. SNYDER, BROKER 
Western, Mid-Western Newspapers 
2234 E. Romneya, Anaheim, Cal. 92806 


ROBERT N. BOLITHO, newspapers, 
magazines; appraisals, consulting. 
Krehbiel-Bolitho Newspaper Service, 
Box 133, Emporia, Kans. (316) 342-5280. 


SYD S. GOULD ASSOCIATES 
“the broker with instant buyers” 
SALES, SERVICES, MANAGEMENT 
134 S. Panama St., P.O. Box 7267 
Montgomery, Ala. (205) 262-2411 


ALAN G. LEWIS, Broker, now listing 
over 200 buyers looking for your daily 
or top weekly. Ridge Road, Hardwick, 
Mass. 01087. (413) 477-6659. 


Name 
Address 
City 
Classification 


Copy 


To Run: 


= 
=| 
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BENEFIT FROM OUR VAST | 
NEWSPAPER AUDIENCE | 


ANNOUNCEMENTS 
NEWSPAPER BROKERS 


BILL MATTHEW COMPANY 
Conducts professional, confidential ne. 


| gotiations for: sale and purchase 


20) 


CLASSIFIED ADVERTISING 
Order Blank 


(0 Assign a box number and mail my replies daily 


Weeks 


highest quality daily and weekly news: 
papers in the country. Before you con 
sider sale or purchase of a _ property, 
you should call (818) 446-0871 day: 
time; (813) 733-8053 nights; or write 
Box 3364 Clearwater Beach, Florida 
33515. No obligation, of course. 


— 


Negotiations for sales, purchasing, ap- 
praising of newspapers our business. 


CLARENCE W. TABB & ASSO., 
6614 Rutgers Street 
Houston, Texas 77005 

Ph (718) 664-9414 


The DIAL Agency, 1503 Nazareth 
Kalamazoo, Mich. 49001. Ph: 349-7422 
“America’s No. 1 Newspaper Broker.’ 


IT’S NOT THE DOWN PAYMENT 
that buys the newspaper—it’s the per- 
sonality and ability of the buyer. Thii 
is why we insist on personal contac 
selling. 

LEN FEIGHNER AGENCY 
Box 189, Mount Pleasant, Mich. 48858 


MEL HODELL, Newspaper Broker 
Corporate sales license. (714) 982-0424 
1388 N. Euclid, Upland, Calif. 91786 


CONFIDENTIAL NEGOTIATIONS 

for purchase and sale of 
NEWSPAPERS Weekl; 
in Eastern states 

W. B. GRIMES & CO. 

National Press Building 


Washington, D.C. 20004 
(202) NAtional 8-1133 ; 


Daily 


State Sip eae 


Till Forbidden — 


LE or lease: camera-ready Illinois 
eekly, gross nearly $80,000, potential 
er $100,000, growth area. Low priced. 
ox 485, Editor & Publisher. 


Rocky Mountain Newspapers 
_ BILL KING ASSOCIATES 
25 Foothills Rd., Golden, Colo. 80401. 
(303) 279-6345 


ORIDA (South Gulf Coast) tourist 
iented bi-weekly, grossing around 
50,000. Has been a trend setter. Great 
hance for sales/editorial couple. Make 
offer. Dorsue Co., 950 N. Tamiami 
rail, Naples, Fla. 33940. 


CLASSIFIED 


Advertising Rates 


“POSITIONS WANTED" 


(Payable with order) 


4-weeks ........$1.10 per line, per issue 
3-weeks ........$1.20 per line, per issue 

-weeks ........$1.30 per line, per issue 
-week ...... . -$1.40 per line. 


Count 5 average words per line 
or 38 characters and/or spaces 
3 lines minimum (no abbreviations) 


dd 50c per insertion for box service and 
ount as an additional line in your copy. 


Air-mail service on box numbers also 
available at $1.00 extra 


Do not send irreplaceable clippings, 
etc. in response to ‘help wanted’ 
- advertisements until direct request is 
| made for them. E&P cannot be re- 
sponsible for their return. 


“ALL OTHER CLASSIFICATIONS" 


"Remittance should accompany clas- 
ified copy when submitted unless 
has been estoblished.) 
++eeee++5l.60 per line, per issue 
seeeeeeedl.70 per line, per issue 
«s.e+++-$1.80 per line, per issue 
eeeeeeee $1.90 per line. 
Count 5 average words per line 
or 38 characters and/or spaces 
3 lines minimum (no abbreviations) 


“Add 50c per insertion for box service and 
ount as an additional line in your copy. 
Air-mail service on box numbers also 
available at $1.00 extra. 


LEASE INDICATE EXACT CLASSI- 
ICATION IN WHICH AD IS TO 
PPEAR. 


DISPLAY—CLASSIFIED 
use of borders, boldface type, cuts 
other decorations, changes your classt- 
d ad to display. The rate for display- 
lassified is $3.45 per agate line—$48.30 
er column inch minimum space. 


WEEKLY CLOSING TIME 


‘Tuesday, 4:30 PM New York Time 
fox numbers, which are mailed each day 
s they are received, are valid for 1-year. 


Editor & Publisher 
Bo third Ave., N.Y., N.Y. 10022 
; gi2!2) 752-7050 


| totype Compositors, 


ANNOUNCEMENTS pis 
NEWSPAPERS FOR SALE 


SUBURBAN, SHOPPER GROUP and 
central web offset plant. Sales 1,000,- 
000+ in Zone 6. Rapidly growing op- 
eration. Financial references. Reply 
Box 518, Editor & Publisher. 


TRI-WEEKLY, specialized publication 
in perfect Western locale, offset, profit- 
able, should continue growth. $19,000 
down, J. A. Snyder, 2234 E. Romneya 
Dr., Anaheim, Calif. 92806. 


240,000 CIRCULATION weekly, boom- 
ing metro area, offset plant, good cli- 
mate. Profitable now but need more 
capital and personnel for real big 
profits. Will sell, or joint venture with 
rept party. Box 567, Editor & Pub- 
isher. 


NORTHWESTERN exclusive weekly, 
irrigated valley, good ad _ salesman 
shculd achieve potential which should 
be nearly double current gross accord- 
ing to retail sales of city. Only $15,000 
down includes building. Jos. A. Sny- 
der, Broker, 2234 E. Romneya Dr., 
Anaheim, Calif. 92806. 


WASHINGTON STATE—Bright prof- 
itable, growing weekly, captive shop- 
per, gross $60M plus, letterpress and 
offset equipped, sell $59M, health. Box 
1404, Editor & Publisher. 


OKLAHOMA metro weekly newspaper, 
no plant, $80-$90,000 annual gross. 
Only paper in town of 30,000. Present- 
ly on voluntary pay. Good deal for 
man and wife. Contact Oklahoma 
Press Assn. Oklahoma City, Okla. 


UPSTATE NEW YORK weekly that 
grossed over $50,000 last year. $20,000 
takes it. Can be financed. C. H. Grose, 
72 W. High St., Ballston Spa, N.Y. 
12020. (518) 885- 4601. 


NEWSPAPERS WANTED 
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YOU GET 25 PER CENT profit before 
taxes! I get option to buy when you 
retire. Straight record of success in 
managing newspapers into 20 to 25 
per cent profit producers. Profit and 
loss statements to prove it. Box 541, 
Editor & Publisher. 


YOUNG PUBLISHER wants weekly, 
$150M plus gross or 5M plus cireula- 
tion. Cash, contract or both. Zones 5- 
9. Box 589, Editor & Publisher. 


SMALL DAILY $250M gross up or 
large weekly $100M gross. Zones 2,3,4,- 
5, or 6. Box 234, Editor & Publisher. 


WE HAVE QUALIFIED BUYERS for 
dailies and large weeklies. Information 
strictly confidential. 
DIXIE NEWSPAPERS, INC. 
P.O. Box 490, Gadsden, Ala.—35902 
Ph: (205) 546-3356 


MACHINERY & SUPPLIES 
COMPOSING ROOM 


INVAC-22 Keyboards, 20 small 
punches, 2 self powered punches, 2 
readers, 3 cabinets, 4 small power sup- 


plies, 2 large power supplies, many 
miscellaneous parts. 5 Siemens Key- 
boards. Globe Newspaper Co., 135 
Morrissey Blvd., Boston, Mass. 02107 
(617) 288-0460, 

PHOTON 200 B, 6 to 72 pt., 16 type 


faces, spare parts. Varityper Headliner 
820 and 860, with processor. 24 Type 
Dises, 12 to 36 pt. Any reasonable offer 
accepted. Contact Paul Daubel, News- 
Messenger, Fremont, Ohio 43420. Ph. 
(419) 332-5511. 


1 STA-HI Page Form Storage File 
1 Nolan Router-Mortiser 

1 Hammond Thin Type Glider Saw 
2 Sta-Hi Master Curved Routers 

1 Carbon Are Platemaker 

20 Turtles with Rubber Casters 

68 Steel Chases (15” x 22”) 


4-Four, five and six column Toronto 
galley storage racks. 


Call Bill Owen at the Fayetteville Ob- 
server, (919) 485-2121. 


DON'T TRADE 
OR SELL!!!! 


CONVERT your JUSTOWRITER to 
input most 6-7-8 LEVEL PHOTOTYPE 


SETTERS and SAVE MANY $$$. 
Contact FHN Business __ Products, 
Church Rd., Mt. Laurel, N.J. 08057. 


(609) 235-7614, 


NEW COLD TYPE HARDWARE 


Used only 6 weeks, for sale at a dis- 
count. Capable of producing type for 
small newspaper, tabloid, metropolitan 
or a typehouse, through to paste-up 
ready for camera. Consists of 2 AM430 
keyboards, one AM744 photosetter with 


7 lenses, 1 type disc, type size range 
from 5 to 36 pt., 4 font capacity, 4 K 
| Program logic, 1 AM745 processor, 1 


waxer and 5 heavy duty paste-up tables 
and other equipment. Call Quakertown, 
Pa., (215) 536-4440 or (215) 967-1384. 


JUSTOWRITERS — COMPUGRAPHIC 
All models. Service provided by manu- 
facturer. FHN _ Business’ Products, 
Church Rd., Mt. N. J. 08057. 
(609) 235-7614. 


Laurel, 


FOR SALE—PHOTON 560. Two dise 
with duplicates, twelve sizes—6, 8, 10, 
12, 14, 18, 24, 30, 36; 48, 60, 72, Can 
be seen in operation now. 


CONTACT: 
John Brooks 
Newark Advocate 
25 West Main St. 
Newark, Ohio 43055 
Ph. (614) 345-4053 


INVENTORY CLEARANCE—22 x 28% 
New Turtles, cast iron tops, rubber 
wheels, X type bracing. List price $188 


PUBLISHER, 35, has $225,000 cash as 
result of 6 highly suecessful years as 
daily builder. All phases including 
budgeting. A  one-in-a-million idea 
man, organizer. Wants equal partner- 
ship on 8M circulation daily or weekly. 
Box 585, Editor & Publisher. 


PUBLICATIONS FOR SALE 


MAGAZINE, North California, over 27 
years old, semi-trade and_ regional, 
growth area, great potential. Write 
Box 558, Editor & Publisher. 


MACHINERY & SUPPLIES 
COMPOSING ROOM 


GOOD BUYS—offset composition equip- 
ment (trade-ins for Compugraphics) 
from clean plants and proud owners: 
Justowriters, used Compugraphics, Fo- 
Headliners, Fair- 
child PTS 2020, Photon 713-5, Linofilm 
Quick, ATF, Varitypers, ete. National 
Publishers’ Supply Corp., Berlin, Wis. 


| 54923 or 18 W. 22nd, NYC 10010. 
JBLISHER for March 31, 1973 


each—now half price—$94 each. Nolan- 


Jampol Inec., Rome, N. Y. (315) 336- 
3100. 

INTERTYPE PHOTOSETTER. Good 
operating condition. 14 lenses, 4+ 
fonts. Best offer. Contact W. R. Stahl- 
er, P.O. Box 150, Napa, California 


94558 (707) 226- 3711. 


ALL MODELS 
Linotypes—Intertypes—Ludlows 
PRINTCRAFT REPRESENTATIVES 
136 Church Street, N.Y., N.Y. 10007 


JUSTOWRITERS—Large selection of 
excellent trade-ins, for rent-lease, or 
for sale easy terms. NAPSCO, Berlin, 
Wisc., and 18 W 22 N.Y.C. 10010 


ENGRAVING 
1 + MICRO-METAL plate processor, 
30”x40” maximum plate size, 2% years 


old. 1 Master Emersion burn-in unit, 
6 years old, 28”x22” maximum plate 
size. 1 stainless steel plate developing 
sink, 33”x45”. Best offer. Ed Kennedy, 
(201) 246-5500. 
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MACHINERY & SUPPLIES | 
MAILROOM Tae 


2 SIGNODE Narrostrap Tying ma- 
chines, 


ville O'bserver. (919) 485-2121. 


3 DIDDE GLASER DG 320 Tncértinga 


Machines. 3 positions, main and 2 in- 
serting stations. 
Call Mr. Bricker, Economist 
Newspapers (312) 586-8800 


MATERIAL FOR SALE 


SAVE MONEY on cold type paper and 


litho films. National Publishers’ Sup- 
ply (NAPSCO), Berlin, Wis. 54923, 
phone (414) 361-0660, or 18 W. 22nd, 


NYC, 10010, phone (212) 691-9850. 


METAL 


10 TONS combination metal. 5% tin. 


20¢ lb. FOB Greenville, Miss. Demo- 
erat Times. 


MISCELLANEOUS 


FOR SALE: Cutler-Hammer conveyor, 
80’, one 90 degree turn, four 45 degree 
turns, 30” frame to frame; 2 Hytrol 
mechanized inserting tables, 10’ long, 
56” wide (extensions and table). Make 
us an offer. Duane F. Sodeman, Jour- 
nal, 8 Dearborn Square, Kankakee, 
Ill, 60901. (815) 933-7711. 


223%,” HEAVY DUTY PONY with ten- 
sion Miller attached. 


| Kemp 14-ton Electric Melting Pot. 


8 Units Hoe Color Convertible Press 


(1952) Semi-automatic reels, 233%” cut- 
off, 8 units with color humps—double 
2 to 1 folders with balloons. 

23”, like new, Pony Autoplate 


(heavy duty) 5 years old. 
UNIVERSAL PRINTING 
EQUIPMENT CO., INC. 
Lyndhurst, New Jersey 


| COMPLETE CONVERSION to Photo 


Composition and Letterflex leaves sur- 
plus Composing Room, Engraving and 
Stereotype (23;3” cut off) equipment 
available about March 1, 1973. Cur- 
rently operating. Prices negotiable. 
Contact: L. A. Larson, Purchasing 
Officer, The Washington Star-News, 
2nd and Virginia Ave., S. 


ington, D. C. 20003. (202) 484-4760. 


PERFORATOR TAPE 


NOW STATIC-FREE perf tapes at our 
same prices—lowest in U.S.A. All 
colors. Top quality. 
Call or write: 
PORTAGE (216) 929-4455 
Box 5500, Akron, Ohio 44313 


PRESSES & MACHINERY 


f 
COMMUNITY, folder with 
Excellent condition, avail- 
524-7774. 


1 UNiT 


able now. Call (405) 


SALE: 
Prints 8 page tab, 


Web-Matic 4 unit press. 
16 page TV book. 


| Will print 2 sides on offset paper and 
| sheet 


at speeds of 16,000 per hour. 
Perfect for grocery cireulars, TV books 
and long run offset work. Tops me- 
chanically, have your machinist check 
it out. It’s a steal! Box 548, Editor & 


| Publisher. 


GOSS Plate Perfectors, 2234” cut-off 
Goss Tension Millers, 2254” eut-off 
Ten Ton Kemp Metal Pot with 2 
Pumps 

Sta-Hi Master Formers 

Sta-Hi Plate Curver 

Sta-Hi Mount-A-Plate 

APS Form-O-Scorchers 

Sta-Hi Premier Rotary Shaver 

2 Hammond Easy Kasters (8PC-3) 


Call Bill Owen at the Fayetteville Ob- 
server, (919) 485-2121. 
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Call Bill Owen at the Fayette- — 


E., Wash- 


Sis, 
‘boxes, etc. Contact Mr. Howard, 


Box 958 


————————— 
MACHINERY & SUPPLIES 
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PRESSES & MACHINERY 


SR dike ipa ah renee 
COLE MODEL 101 quarter folder and 
two knife trimmer 


with vacuum sys- 
tem for Goss Suburban. Like new, half 


price. FOLDER, 909 E, 59th St., Los 


Angeles, (213) 235-3131. 


GOSS SUBURBAN 6 unit, new 
1969. 
GOSS SUBURBAN 3 unit with 
folder, new 1964. Excellent condi- 
tion. 
GOSS SUBURBAN 9 unit, new 
1965, 23%; cutoff, with Urbanite 
folder. 


GOSS URBANITE units. 
COTTRELL V-700 with dryer, new 
1969. 

COTTRELL 6 unit V-22, 1964. 


COTTRELL 5 unit V-15, excellent 
condition. 

FAIRCHILD COLOR KING, new 
1969, 4 units with imprinter, heavy 
duty jaw folder. Like-new. 
SUBURBAN half and 
folder. 

URBANITE QUARTER FOLDER 
—Will guarantee, like new. Also 
COLE Model 106 quarter double 
parallel folder with cross  per- 
forator, new in 1966. 

4 UNIT MERGENTHALER PACER 
6 years old. Priced reasonably. 


IPEC lnc. 


401 N. Leavitt Street, 
Chicago, Illinois 60612 
Phone: (312) 7388-1200 


quarter 


FOR SALE: MARK 1 HEADLINER, 6 
units, 2234’’ cutoff, 1 color half deck, 
3 units reversible, reels, no pasters, 


‘automatic pasters can be added. Sad- 


dles for Letterflex are available. Press 
available October 1973. 
HOE COLOR CONVERTIBLE, 4 
units, 1951, 2234” cutoff, end fed roll 
stands. Also complete stereotype equip- 
ment. Available immediately. 
TENAKILL ASSOCIATES INC. 
1183 West Side Avenue 
Jersey City, N.J. 
(201) 792-6353 


COMPLETE NEWSPAPER PRINT- 
ING department. 16 page Goss Tub- 
Markum quarter folder, casting 
Morn- 
ing News Gazette, 612 Court St., Mar- 
tinez, Calif. 94553. (415) 229-2220. 


WANTED TO BUY 


WANT USED Fairchild 430 Electro Set, 
6-level tape puncher. Amherst Record, 
Box 7, Amherst, Mass. 01002. 


PHOTON 532 with 10” magazine and 
Copley Transporter. Raymond Pilewski, 
The Bulletin, Philadelphia, Pa, 19101. 
(215) 662-7450. 


FULL WIDTH NEWSPAPER 
LETTERPRESS REELS & PASTERS 
CALL COLLECT (212) 629-2900 


2 NEWSPAPER MAILROOM Con- 
veyor Curves to tie into Jampol 
straight line conveyor. Rapistan, Cut- 
ler-Hammer, or any other acceptable. 
Call Bill Owen at the Fayetteville Ob- 
server. (919) 485-2121. 


NEWSPAPER SERVICES 
ADVERTISING DISPATCH 


DISPATCH PROBLEMS? HANsystem 
has been solving them for years. 3444 
Country Club Dr., Medina, OH. 44256. 


LIBRARY SERVICES 


EDITORS: No elipping file? Or one 
that doesn’t work? You need INDEX- 
AES Ga wa a new service for weekly, 
multi-weekly and daily papers under 
20,000. Minimum rates per week; from 
$5 for weeklies to $25 for 7-day-a-week 
publications. 

NEWSPAPER LIBRARY SERVICES 
Hemet, Calif. 92343 
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NEWSPAPER SERVICES 
PRESS ENGINEERS 


Newspaper Press Installations 
MOVING—REPAIRING—TRUCKING 
Expert Service—World Wide 
SKIDMORE AND MASON, INC. 
1 Sherman Avenue 
Jersey City, N.J.—07307 
(201) 659-6888 


INSTALLATIONS & MOVING 


Special equipment, designed or built. 
Equipment available for sale. 


Paul F. Bird 
P.O. Box 1027 
Sanford, Fla. 32771 
(305) 668-5034 


STORY IDEAS 


EXCLUSIVE award-winning ideas 
from Newsfeatures Associates . . + 
Feature, Investigative, Editorial, Bus- 
iness ... proven 6 years... 2 pages, 
twice monthly . . . $2.25 mo. til/forbid 
1312 Beverly, St. Louis, Mo. 


Helip 
Wanted eee 


ACADEMIC 


PUBLICATIONS DIRECTOR—Middle 
Tennessee State University Department 
of Mass Communications seeks fulltime 
Publications Director to direct 3 cam- 
pus publications beginning with Fall 


Semester. Salary competitive. Media 
experience required. Equal Opportunity 
Employer. Send resume to Dr. Ed 
Kimbrell, Chairman, Dept. of_ Mass 
Communications, Box 300, Middle 
Tenn. State Univ., Murfreesboro, 


Tenn. 37130. 


NEWSMAN OR NEWSWOMAN with 
minimum 10 years hard-news experi- 
ence as reporter/editor for assistant 
professor slot beginning Aug. 16. Sal- 
ary $11,000 (negotiable) for nine 
months. Must have MA or agree to 
earn MA in two years. Persons with 
less than 10 years hard-news experience 
need not apply. An equal opportunity 
employer. Contact Prof. Philip Man- 
gelsdorf, Head, Department of Jour- 
nalism, University of Arizona, Tucson, 
Ariz. 85721. 


POSITION OPEN for Chairman of De- 
partment of Journalism-at Marshall 
University, Huntington, West Vir- 
ginia. Candidate for Chairman should 
have PhD in Journalism or Mass Com- 
munications with journalism emphasis 
and must have college teaching and 
professional journalism experience. 


Previcus administrative experience is 
desirable. Position effective Summer or 
Fall 1973. Forward credentials and 


vitae to Chairman, Search Committee, 
Department of Journalism, Marshall 
University, Huntington, W. Va, 25701. 


EXPERIENCE im- 
portant for possible fall opening to 
teach basic news skills, press law, 
theory, advise student publications. As- 
sistant professor level. Resume, place- 
ment file, other material to: Journal- 
ism Program, WWSC English Dept., 
Bellingham, Wash. 98225. An Equal 
Opportunity Employer. 


PROFESSIONAL 


MIDWEST UNIVERSITY seeks assist- 
ant or associate professor to teach 
press law, history and journalism 
skills courses. Must have minimum 
years professional experience, PhD or 
near, some teaching experience. Salary 
competitive. Equal opportunity em- 
ployer. Contact Dr. G. H. Phillips, 
Dept. of Journalism and Mass Com- 
munication, South Dakota State Uni- 
versity, Brookings, S.D. 57006. (605) 
688-4171. 


| highly eccmpetitive market has 
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HELP WANTED 
ACADEMIC 


THIRD POSITION (new) at 8000-plus 
State University. Open September 1. 
Master’s and professional experience 
musts. Prefer news writing-photo in- 
terests. Minority, female candidates 
sought. Write V.P. Martin Schaefer, 
Eastern Illinois University, Charleston, 
Ill. 61920. 


ADMINISTRATIVE 


BUSINESS MANAGER for fast grow- 
ing suburban daily, Zone 2. Financial 
and administrative control of daily 
operation other than editorial. Report 
directly to publisher. Box 602, Editor 
& Publisher. 


BE YOUR OWN BOSS! 
$10,000 Down 
Looking for responsible advertising 
pro’s and editors who are capable of 
managing and becoming one of our as- 
sociate publishers. Associate publishers 
are responsible for a circulation area of 


from 40 to 80,000. New Sunday publi- 

cation starting Chicago. Write Box 

430, Editor & Publisher. 
CIRCULATION 


CIRCULATION MANAGER for blue 
ribbon Oklahoma paper. Top opportu- 
nity for aggressive person. Good pay. 
Donn Dodd, (918) 341-1101. 


MANAGER 


Expanding newspaper in growing Mid- 
west market needs knowledgeable and 
aggressive Circulation Manager. This 
great 
opportunities for growth and advance- 
ment, If you have the experience, skill, 
ability and maturity to join a great 
newspaper team, then tell us all in 
your first letter. Only a person with a 
strong desire to succeed need apply. 
Bex 608, Editor & Publisher. 


CIRCULATION MANAGER — Experi- 
enced, aggressive for a 60,000 growing 
daily in Southeastern Michigan metro 
area. Must be thoroughly knowledgable 
in all phases of a daily metro. Union 
exposure helpful. Box 563, Editor & 
Publisher. 


CIRCULATION MANAGER 


Midwest media group needs aggressive 
manager who can build circulation in 
high potential area. Excellent opportu- 
nity for future corporate advancement. 
Contact Reger Matz, The Sentinel, 
Fairmont, Minn. Call (507) 235-3303. 


CIRCULATION MANAGER for 6,000 
ABC daily. Working supervisor to 
keep long established modern offset 
daily growing. Background in training 
carriers and motor route drivers. Con- 
tact Ned Cochrane, Clarion, 112 S. 
Main St., Princeton, Ind. Phone (812) 
885-2525. 


DATA PROCESSING 


SYSTEMS ANALYST 
PROGRAMMER 


Our company of one of the leaders in 
the publishing industry and we are 
looking for leaders to work with us. 
We need an aggressive Systems Ana- 
lyst Programmer of minimum 2 years 
exposure to computerized publishing 
composition and hands-on assembly 
language coding. Our Data Processing 
Department is converting to IBM 370- 
135 so experience with this equipment 
is a plus. This position offers a tre- 
mendous challenge and best salary and 
benefits package in the industry. We 
also offer a 3 month crientation/train- 
ing session in Miami at full salary and 
all expenses. If you can keep up with 
the active pace of the publishing indus- 
try, have the above experience and 
want an upwards salary and responsi- 
bility move, submit a resume out-lining 
background. and monetary _ require- 
ments to Box 596, Editor & Publisher. 


Zone 2 daily. 


EDITOR & PUBLISHE 


DISPLAY AD SALESMAN, — 
growing northern California medit 
size daily. Minimum 6 years experien 
with proven sales ability. Good, de- 
pendable, stable salesman to fit inte 
our staff of same, Fine community, out- 
door recreation abounds. Send resume: 
Box 494, Editor & Publisher. 


ADVERTISING MANAGER 


Youthful Colorado daily needs dynamic 
leadership for position starting June 
1, 1973. You will supervise all ad de- 
partments, prepare sales aids, promo- 
tion, etc, contact key accounts and set 
policy. Youthful person with some 
newspaper selling experience preferre¢ 
to work with young staff. Start $500 
month plus benefits with automatic 
increases. Maximum salary unlimited 
if you help us grow. 16,000 circulation, 
Send resume to The Colorado Daily, 
P.O. Box 1719, Boulder, Cclo. 80302. 


‘ 
NEED ENERGETIC self-starting dis: 
play salesman with layout ability for 
10,500 afternoon daily in the heart of 
New England’s smogless North Coun: 
try. Gocd pay, fringes. Going offset i 
new plant this year. Write full partie 
ulars: Advertising Manager Terri Dud 
Valley News, Lebanon, N.H 


RETAIL MANAGER 
We're looking for a retail advertising 
manager with the potential to be an ac 
director (or more). You’d be part of 
young, moving management team that 
is causing things to happen. Market is 
large enough to provide the cultura 
and recreational benefits of life, smal 
enough to avoid the urban problems 
There is plenty of challenge and re 
sponsibility, but you’ve got to be good 
Experience is important but ability i 
more important. Zone 5. Want to talk’ 
Resume to Box 516, Editor & Publisher 


ADVERTISING SALESMAN for 21,006 
offset weekly in northern Michigan 
Growth potential wide open. Must hav 
proven track record and be able to re 
locate immediately. Send full resumi 
and references to Publisher, Box 102 
Traverse City, Mich. 49684. 


for progressive Zone 8 daily 
panding market showing above avera 
gains. is no drawback for 
bright organizer with ability to m 
tivate aggressive continually expan 
ing sales staff. Excellent salary pl 
bonus and good company benefits. Man 
agement background required. Send 
sume including recent photo and sala 
requirements to box 524, Editor 
Publisher. 


TOP SALESMAN—Area 2, large (75. 
000) cireulation weekly needs No. | 
person to handle chain store and né 
tional accounts. If you have experience 
at this level we have a pay packag 
that will interest you. Write Box 508 
Editor & Publisher. ‘ 


DISPLAY ADVERTISING SALES 


Want a challenge and a job? You 
have both if you have 
—successful ad sales experience — 
—go-get-um drive f 
—enthusiasm 
—-an out-going interest in people 
—determination to succeed. 


We are a 6-afternoon offset paper wi 
18,000+ circulation in a friendly ei 
of 35,000 people. i I 
encing unusually rapid growth. 


Salary and bonus commensurate 
ability, plus excellent fringe benefit 


If you'd like to come and grow wi 
one of the Southeast’s most progress! 
newspapers, please contact Tony 
uel or Roger Sovde, Evening E 
P.O. Box 11707, Rock Hill, S.C. 
Phone (803) 3827-7161. 


COME WEST, young man, to good 
ing and opportunity. Suburban 
14,000 paid, needs ad manager 
enced in sales presentation, lead 
and administration to develop 
tential. Pay commensurate to 
tions. Send resume for full det 
420, Editor & Publisher. 
R for | 
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EDITORIAL 


VERTISING DIRECTOR wanted for 
100 plus daily in Zone 5. Energetic, 
sressive Salesmen with at least 2 
rs of newspaper Sales experience 
| roots in the Midwest should apply. 

are a young, growing newspaper 
in; and youth is our biggest asset. 
promote based on performance, not 
rs with company. Salary of $20,000, 
s incentive, plus bonus, plus full 
an Call Jerry Jackson at (312) 
-6172. 


TAIL AD MAN capable of making 
outs, selling, planning and staging 
motions. Will be ready to take over 
1an department when Ad Manager 
res in near future. Send resume 
Glenn Sedam, P.O. Box 1551, Bay 
y, Texas 77414, 


EDITORIAL 
EDITOR 


ative, energetic, aggressive. Solid 
kground and/or degree in business 
economics, Desk experience, Strong 
ter. Able to deal with community 


lers in business and polities. 5-day 
ly business publication ready to 
w with the right person. South 


rida. Resumes to Box 607, Editor & 
lisher. 


[TOR-REPORTER — Editorials, 
dlines, editing, reporting weekly 
tings, take some pix, layouts, know 
1 law, good writing skills, direct 
an staff. Established weekly in 
utiful New Hampshire seacoast 
a. Send resume to 4 Dear, 
mpton Union, P.O. Box 3867, Sea- 
ok, N.H. 03874. 


SOUTH FLORIDA 


nansion at Gore Newspapers Co. 
ereated openings for reporters and 
y editors. Minimum 2 years news- 
er experience. Resume and salary 
direments to Managing Editor, Ft. 
iderdale News (PM) or Managing 
tor, Sun-Sentinel (AM), P.O. Box 
, Ft. Lauderdale, Fla. 33302. 


TY NOT SPEND VACATION IN 
WEST INDIES? 


7é a vacation coming up? If you 
® experience in reporting, circula- 
, advertising (general or classified) 
duction or any other skill in the 
spaper industry, and you have a 
ation coming up, why not spend all 
yart of it with us here in the West 
es, putting in some time with a 
ll newspaper and mixing a little 

with fun in the sun? Outline 

skill, time available and_compen- 
on required in letter to Box 550, 
a and Publisher. 


ARTICLES EDITOR 


are looking for an ex-movie maga- 
editor or freelancer who specializes 
Hollywood and celebrity material. 
it have American and European 
sacts plus reporter’s experience in 
king down details and photos for 
ual, hard-hitting stories and fea- 
J . Please send resume to Box 444, 
or & Publisher. Replies will be kept 
dential. 


‘OR/MANAGER — 33,000 circula- 
“diocesan Catholic offset weekly. 
editorial, advertising depart- 
Pay equal to experience, drive, 
vity. Complete details to: The 
, Box 909, Green Bay, Wis. 54305. 


ted: Man or woman with journal- 
i ackground to take over state 
ership of progressive Midwestern 
vnoon daily. Position entails super- 
of 45 stringers, copy reading, 
ie Writing, origination of feature 
al, makeup of Sate page and de- 

1 ent of correspondent service. Ex- 
it opportunity, top working con- 
, ‘extra, benefits, generous salary. 
500, Editor & Publisher, 

of qualifications. Per- 


SPORTS EDITOR—Medium sized daily 


with unusual concentration of colleges 
and high schools in circulation area 
desires sports editor for building de- 
partment, enthusiastic coverage and 
writing occasional column, Zone 4. 
Apply to Box 463, Editor & Publisher. 


J-GRAD—Energetic reporter, male or 
female. Strong on spot news and fea- 
tures. Responsible staff position with 
award winning tri-weekly. The Gaffney 
Ledger, P.O. Box 670, Gaffney, S.C. 
29340. 


SPORTS WRITER, DESKMAN 
Zone 1 Daily and Sunday needs a 
mature, experienced person for 4-men 
sports department. Send resume and 
salary requirements to Box 526, Editor 
& Publisher.. 


EDITOR — Must be capable deskman, 
responsible for writing 500 inches of 
copy weekly, mostly canned, and for 
development of original material. If 
you can handle all this and build your 
own staff, call collect. (201) 696-3000, 
ext. 40. 


SUNDAY NEWS EDITOR 


Generate story ideas, edit copy and 
art, and direct a news staff pro- 
ducing a 44,000 circulation week- 
end edition. Reporting and copy 
editing experience required, some 
supervisory experience preferred. 
Excellent benefits and advancement 
cpportunity. Salary above $13,500. 
Send resume to George B. Irish, 
Metro-East Journal, P.O. Box 745, 
East St. Louis, Ill. 62203. 


NATIONWIDE GROUP. Opportunities, 
all phases of newsroom operations. 
Send resume, references, Box 511, Edi- 
tor & Publisher. 


REPORTER with editorial ambitions. 
Zone 2, 30,000 weekly. Box 475, Editor 
& Publisher. 


UNUSUAL OPPORTUNITY for a 
smart, “live wire’? person to join a 
progressive daily in the Northeast. 


Persons with 5 years experience and 
degree can fill this spot which could 
lead to an editorship. Salary open. 
Give full details. Box 481, Editor & 
Publisher. 


FINANCIAL 
REPORTER-EDITOR 


Strong reporter-editor sought who can 
dig into business and financial news. 
The person we seek must be able to 
turn out bright, readable copy quickly 
and have the ability to assume broad 
responsibilities on a news magazine 
that goes to the business and financial 
communities. To the right person, we 
offer an opportunity for rapid advance- 
ment and an extremely pleasant work 
environment. Salary open. Our em- 
ployees know of this ad. Box 549, 
Editor & Publisher. 


SPORTS WRITER 
Highly regarded 18,000 AM daily 
needs a sharp experienced sports writer 
to keep award-winning three-man staff 
up to par. Camera knowledge, desk ex- 
perience helpful. We’re 70 miles from 
Baltimore and Washington in a hotbed 
of high school sports. Send resume and 
clips to Personnel Director, The Morn- 


ing Herald, Hagerstown, Maryland 
21740. 
ENERGETIC, dynamic, aggressive 


deskman with managing editor poten- 
tial needed for growing Georgia 
suburban daily. Must have extensive 
reporting experience, makeup exper- 
ience, and administrative ability to 
direct news staff of 8 and 3-man photo 
team. Local news _ philosophy and 
orientation essential. Sharp editing 
capabilities also necessary. Applicants 
must be mature, settled, industrious. 
No job hoppers need apply. Salary 
$11, 500 to $14,500 depending on exper- 
ase ability. Box 555, Editor & Pub- 
isher. 


2 for March 31, 1973 


_Personnel 


REPORTER with some accounting, 
business background, to write an 
edit in publication department of large 
New York firm. Work on newsletter, 
magazine, booklets, Assist technicians 
develop outlines into finished articles. 
Patience, tact required. Box 492, Editor 
& Publisher. 


GROUP WIRE EDITOR 


Select and edit national and interna- 
tional news and sports copy from sev- 
eral national wire services and the 
Lindsay-Schaub news wire. This ma- 
terial, along with copy from our state 
legislative correspondents, is filed to 
newspapers in our group. 


We're looking for stability and several 
years wire editing experience. Excel- 
lent salary and benefits. Send resume 
to George B. Irish, Lindsay-Schaub 
Newspapers, P.O. Box 789, Decatur, 
Ill. 62525. 


TOP SEASONED Managing Editor 
for 3. thrice-weekly award-winning 
63,000 circulation suburban newspapers, 
beautiful Pacific Northwest, near 
Seattle. Must know news, ability to di- 


rect staff, administrative capabilities, 
with strength in layout and page de- 
sign. Position open first week in 
April. Send complete resume, salary 
requirements to Don Crew, Executive 
Editor, P.O. Box 1380, Kent, Wash. 
98031. 


TO REPORTERS ONLY 


Are you a reporter for a small daily 
or weekly with clips showing you’re 
ready to move up? High class 33M 
evening daily in Chart Area 5, ex- 
ceptionally modern in standards, out- 
look, makeup, surroundings, equip- 
ment, has opportunity for you. Gen- 
erous starting salary, merit raises, 
liberal extras, congenial professional 
associates, top working conditions. We 
want alert, ambitious hustler who 
likes to cover variety of general news 
and features. Box 584, Editor & Pub- 
lisher. 


COPY EDITOR—Unusual opportunity 
for skilled journalist on nation’s lead- 
ing Black business magazine. Conveni- 
ent Mid-Manhattan location. Salary 
negotiable. Resumes will be held in 
confidence. Mail to Black Enterprise, 
Dept., 295 Madison Ave., 
New York, N. Y. 10017. 


EDITOR OPENING. The Michigan 
United Conservation Clubs, a statewide 
non-profit conservation corporation, 
seeks editor for its official publication 
“Michigan Out-of-Doors.’”’ You’ll be re- 
sponsible for management of the edi- 
torial and coordination of advertising 
and circulation departments. Applicants 
must have a degree in journalism or a 
natural resource background, and work- 
ing experience on a magazine. Salary 
negotiable. Write: Paul Leach, Execu- 
tive Director, Michigan United Con- 
servation Clubs, P.O. Box 2235, Lans- 
ing, Mich. 48911. 


GENERAL ASSIGNMENT REPORTER 
wanted. Contact: James Tucker, Man- 
aging Editor, Martinsville Bulletin, 
Martinsville, Va. 24112. 


COPY EDITORS 


The Chicago Daily News is seeking ex- 


perienced copy editors with potential 
for growth and greater opportunities. 
Top salary and fringes. 
and salary requirements to Eric Lund, 
Asst. Managing Editor, Chicago Daily 
Neo 401 N. Wabash, Chicago, Ill. 
60611. 


AFTERNOON DAILY, 28,000, 
managing editor. Primary considera- 
tions: administrative and copy desk 


experience, knowledge of new _ tech- 
nology, innovative. Apply: Editor, 
Daily Times-News, Burlington, N.C. 
ote lite 

SOCIETY EDITOR — _ Experienced, 
strong on local, fast accurate copy, 
good layout, congenial. Ideal locale; 
expanding operation. Contact Thomas 
Hayer, Editor, Naples Daily News, 


Naples, Fla. 33940. (813) 649-3161. 


DESKMAN 


In a rut on the beat? If you have 


realistic news background, move up to 
valuable desk experience with Chart 
Area 5 evening daily, 34,000 circula- 
tion. Involved is copyreading, 
writing, participation in news deci- 
sions, picture selection, makeup, work- 
ing with competent staff. Excellent 
starting salary, outstanding extras, 
secure future. Tell about self to Box 
603, Editor & Publisher. 


THE ROCK SCENE is half of what 
we're looking to have covered. For us, 
though, it’s mostly a music scene, and 
it becomes part of our everyday cov- 
erage. So: The writer we're looking 
for is versatile and can (and will want 
to) engage in a variety of other things 
—theater, movies, personality inter- 
views, editing. Our person will be No. 
1 rock critic, and a strong utility en- 
tertainment person besides, Although 
groupies are not provided, you join a 
half-dozen other critics in this active 
Metro daily entertainment department. 
Send clips, resume, please. Box 588, 
Editor & Publisher. 


EDITOR 


Media group needs aggressive editor 
to build small Midwest daily into prod- 
uct desired by readers and advertisers 
—against strong competition. Tell all 
to Box 587, Editor & Publisher. All 
replies confidential. 


FREE PLACEMENT SERVICE 
Daily Newspapers 


Send us your resumé: we will duplicate 

and refer it on current job openings. 

Full range of editorial, advertising, 

circulation and back shop jobs usually 

available. 

New England Daily Newspaper Assn. 
340 Main St., Room 527 
Worcester, Mass. 01608 


WOMEN’S EDITOR—Needed for PM 
daily of 27,000 circulation stressing 
local, family-oriented news. If your 
stories are bright and interesting and 
your layout matches in quality, send 
resume and clips to John Hammack, 
Managing Editor, Sandusky Register, 
oy W. Market St., Sandusky, Ohio 
44870. 


AD AGE SEEKS DETROIT EDITOR 


Advertising Age is looking for a Detroit editor to 
report on advertising and marketing in Detroit and the 
Michigan-Ohio area. We want an aggressive news- 


hound who can develop good stories. Salary: open. 
Send letter and resume to 


Larry Doherty, Managing Editor 
Advertising Age 
740 Rush Street 
Chicago, Ill. 60611 
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HELP WANTED 
EDITORIAL 


Se EEE ees ees 


CONSERVATIVE metropolitan daily in 
Midwest séeks all-around editorial writ- 
er with specialization in national af- 
fairs. Familiarity with the Washington 
scene, especially Congress, as important 
‘as previous newspaper exper ience, Solid 
background in history and politics also 
useful. Job also involves opportunities 
in copy editing and page makeup. Box 
385, Editor & Publisher. 


WANTED 
in the West Indies has 
openings for the following: 

1. Fast, hard-working: experienced 
reporter able to handle interviews and 
camera, strong on features. 

2. Gal Friday, with experience in 
selling general advertising or classified 
and able to write women’s or business- 
oriented column. 

3. Circulation supervisor, strong on 
promotion and experience with news- 
boys and street sales. 

Send resume, samples (where ap- 
propriate) salary requirements and 
date available to Box 548, Editor and 
Publisher. 


Newspaper 


WOMEN’S EDITOR for a 15,000 7-day 
offset daily in San Francisco Bay area. 
Editing experience necessary. ‘Life 
Style’ pages heavy on features, weak 
on weddings. Editor Linn Brown, The 
Argus, P.O. Box 667, Freemont, Calif. 
94536. 


MAINTENANCE 


MAINTENANCE 
DIRECTOR 


Area 4 large metropolitan newspaper 
needs qualified maintenance director to 
be responsible for the repair and main- 
tenance functions of electrical machin- 
ery, air conditioning and all building 
maintenance. Must be knowledgeable 
in maintaining production equipment 
including Supermatics, High Speed 
Goss presses with Fincor drives, Cutler 
Hammer stackers, Sheridan inserting 
machines and other miscellaneous shop 
equipment. Some technical training be- 
yond the high school level including 
electronics training. Salary $300 per 
week plus fringe benefits. Confidential 
replies to Box 81, Editor & Publisher. 


PRESSROOM 


-PRESSROOM MANAGER needed _in 


Florida, Must know all types offset 
equipment, have a proven background 
in preventive maintenance, scheduling 
and cost control, Replies in strictest con- 
fidence. Box 501, Editor & Publisher. 


OFFSET WEB PRESSMAN to relo- 
cate to Florida; camera and stripping 
experience preferred. Must be reliable. 
Good salary, benefits and working con- 
ditions. Box 348, Editor & Publisher. 


PRESSMAN for Goss Urbanite, Zone 
2. Send resume to Box 89, Editor & 
Publisher. 


PRODUCTION 


MANAGEMENT OPPORTUNITY, one 
of finest medium-size dailies in Zone 6 
If it’s early in your career, you have 
photocomposition experience an 

knowledge of ITU' Law, get with a 
go-getter organization. Must be capable 
of managing people and newspaper 
production facilities to achieve cost 
efficiency, product quality. Reply fully, 
Box 525, Editor & Publisher. 


PRINTING PUBLICATIONS 
MANAGER 


Publications manager needed for stu- 
dent publications at major Midwestern 
university. Applicants should have two 
years experience in cold-type composi- 
tion and printing. Responsibilities in- 
clude personnel supervision, production 
administration and planning and minor 
maintenance. Salary in  $8-13,000 
range, depending on credentials, Apply 
to Bill Richardson, Board of Publica- 
tions, 111 Murphy Hall, University of 
Minnesota, Minneapolis, Minn. 55455. 


86 


HELP WANTED 
PRODUCTION 


ASSISTANT TO PRODUCTION 
MANAGER 


Challenging opportunity for energetic 
individual strong in all areas of news- 
paper production. Heavy emphasis on 
special projects, systems, new technol- 
ogy, ete. involved in conversion to off- 
set. Computer background a plus. De- 
gree in printing management or indus- 
trial engineering preferred. 

This is a new position with excellent 
growth potential for someone who is 
anxious to become involved in all 
phases of production management. 


Excellent starting salary and complete 
benefit program. Daily and Sunday op- 
eration in Zone 2. Suburban location 
within easy reach of big city attrac- 
tions. Send full details including pres- 
ent salary in complete confidence to 
Box 532, Editor & Publisher. 


PLANT ENGINEER 


The Dallas Morning News has an 
immediate opening for a Mechanical 
or Electrical Engineer to be respon- 
sible for the plant engineering and 
maintenance function. 

Duties will include the design, selec- 
tion, lay-out, installation and operation 
of plant equipment and facilities. 
Applicants should have a degree in 
Mechanical or Electrical Engineering 


and recent experience in plant engi- 
neering and supervision of mainten- 
ance. 


Good working conditions and employee 
benefits. 


Employee Relations 


Send resume to: 
Dept., The Dallas Morning News, 
Communications Center, Dallas, Texas 
75222. 

PROMOTION 


HEY PRO, WOULDN'T 
YOU RATHER BE IN 
NEW ENGLAND? 


Majot New England newspaper com- 
bination seeks promotion take-charge 
guy (or gal). Experience a must. Once 
in a lifetime opportunity for a real go- 
getter! Send resume and present salary 
to Box 545, Editor & Publisher. 


PUBLIC RELATIONS 


WANTED, by public relations depart- 
ment of Atlanta-based corporation, 
newswriter, some experience, who can 
produce broadeast/print copy. Starting 
leg $700. Box 462, Editor & Pub- 
isher. 


EDITOR 


Owens-Corning Fiberglas Corp. is seek- 
ing creative, energetic employee com- 
munications editor for corporate pub- 
lication. Excellent opportunity with 
growing, communications-conscious or- 
ganization. Candidates should have 1-3 
years industry experience. Heavy em- 
phasis on writing ability, news and 
feature, but also visually oriented—us- 
ing words and pictures to communicate. 
Interested professional communicators 
send resumé and writing samples to 
William K. Hamilton, Manager, Inter- 
nal Communications, Owens-Corning 
Fiberglas Corp., Toledo, Ohio 43659. 


NEW YORK LABOR. UNION with 
state-wide operation seeks recent grad- 
uate for general responsibilities in pub- 
lications and public relations. Must 
have some experience in layout, pro- 
duction, and writing. Good salary and 
extremely liberal benefits for this 
growth position. Resume and samples 
required. Box 520, Editor & Publisher. 


EDITOR/ WRITER for major oil com- 
pany public relations department, Zone 
6. Need strong writer for publications, 
speeches, booklets, etc. Must have de- 
gree and 4-5 years solid writing ex- 
perience. Send resume and samples to 
Box 553, Editor & Publisher. 


ACADEMIC 
NEWS BUREAU-TEACHING job 
sought by deep-grounded MA with 15 


years experience, newspapers and mag- 
azines. Available summer. Prefer Zones 
8 and 4, Box 538, Editor & Publisher. 


ADMINISTRATIVE 


SEES h OCrr-''Ooc©7"w-e ee esse 


ACQUISITION SPECIALIST 


15 YEARS EXPERIENCE in group 
newspaper purchases. Analysis, eval- 
uation, finance, P and L’s, market 
survey and projection, taxes, equip- 
ment, real estate. Simultaneous ‘top 
management covers 25 years, so know 
what to look for and how to talk. Box 
601, Editor & Publisher, 


RESORT ADVERTISING expert. Seek 
advertising or management position in 
resort area. ‘‘Seasonal’’ employment ac- 
ceptable. Top qualifications, late 20’s. 
Box 604, Editor & Publisher. 


DIRECTOR OF OPERATIONS 
or 
General Manager 
EXPERIENCED 20 years as publisher- 
circulation and 


general manager; ad, 
production director. Heavy on _ labor 
contracts, finance, cost analysis, qual- 


ity control, equipment, plant methods. 


Past service on papers to 400,000. 
Desires relocation. Confidences  re- 
spected. Box 598, Editor & Publisher. 


EXPOSURE HAS BEEN 
CONTAGIOUS. WANT 
TO BECOME PARTNER- 
PUBLISHER-MANAGER 


Top executive with strong management, 
sales, promotion, advertising, editor- 
ial talents from 20 years around peri- 
pheries of newspapering, including 
past nine years running own business 
in newspaper photo art and copy ser- 
vice field, seeks opportunity to become 
partner or publisher or manager on 
small daily or strong weekly after 
short break-in period. Would like to 


| continue present newspaper service as 


subsidiary operation of paper or group 
I join. Desire accumulate equity from 


earnings and possibly some modest 
capital. Locate anywhere depending on 
quality of opportunity, but prefer 
West. Frank W. Pierson, 3304 Scad- 
lock Lane, Sherman Oaks, Calif. 
91403. (213) 981-6387. 
CIRCULATION 


CIRCULATION MANAGER—Tops in 
circulation and revenue building. 20 
years experience on large and small 
newspapers. Available now. Box 539, 
Editor & Publisher. 


DO YOU WANT an aggressive, growth 
and profit oriented Circulation Director, 
mid-30’s, with a proven record, avail- 
able now. Box 491, Editor & Publisher. 


HARD CHARGING, innovative, excel- 
lent track record. 37, Economies de- 
gree, 8 consecutive years of gains with 
4 price increases. Experience at top on 
metro and suburban, on morning, eve- 
ning and Sunday, non-union and union. 
Worked for 2 companies in 12 years. 
Box 566, Editor & Publisher. 


CLASSIFIED ADVERTISING 


PROMOTIONAL ORIENTED classified 
manager. 16 years ME and S daily. All 
areas and opportunities welcome. Box 
534, Editor & Publisher. 


COMPOSING ROOM 


OFFERING OVER 17 years experi- 
ence in supervisory capacity (compos- 
ing room foreman to production man- 
ager). Desire move to a Southern 
coastal area. Hot and cold type opera- 
tion. Will provide resume. Box 593, 
Editor & Publisher. 


‘Publisher. 


a a ete ee a 
DISPLAY ADVERTISING 


DEDICATED, 


determine 
42 year old seasoned”"pro with 20 yea 


dependable, 


experience in display and _ nation 
seeks ad manager on medium dail 
Prefer Areas 8 or 9. Box 556, Edi 
Publisher. 


EDITORIAL 


CITY “EDIFOR,  siecot Midwestal 
daily wants to concentrate on featur 
and related photography, investigatii 
reporting, editorials and/or colum 
Tcp AP awards, 34% years experienc 
anthropology MA, fluent Spanish, Pr 
fer Zone 1, 2, 3 or Ohio. Resum 
clips, references on request. Mark Wi 
ss Daily Republic, Mitchell, S.1 
ot . 


YOUNG MARRIED sports editor — 
small town daily seeks better job. W 
consider staff position. Box 519, Edit 
& Publisher. 


5 YEARS DAILY reporting, fema 


| with Master’s seeks job on same Zon 


4, 3, 6, 9. Box 438, Editor & Publishe 


THREE YEARS experience  writil 
film reviews and travel articles 
Europe, Californian, 32, wants to con 
home ore do same. Prefer metropolit 
area. rank bea ft Stars al 
Stripes, APO N.Y., 09175 


AMBITIOUS Kenyon College BA 7” 
with weekly and college paper expel 
ence. Not afraid to work or lear 
want experience more than cash. Zo 
9 native, prefer 9, but will go an 
where. Box 542, Editor & Publisher 


BRIGHT, ENERGETIC REPORTE 
31, professional city hall, police | 
perience on small city daily; 
liberal arts, plus J-school an 
campus reporting at Wisconsin. O} 
ear, can handle camera. Seek positi 
on daily, Zones 1-7, Clips, resume 
request. Box 479, Editor & 


DEPENDABLE, 33, in dead-end j 
BS with majors in journalism 4 
printing management. 5 years as 
industrial magazine. Previou! 


tor of 
editor of weekly newspaper for 
years. Earlier writing, photograp 


and printing experience on weekly, 
weekly and daily newspapers. In 
ested in advancement in Rocky Mo 
tain state, preferably Colorado. 
528, Editor & Publisher. 


REPORTER-EDITOR-DESKMAN. 
degree. 9 years experience. Brillia 
Industrious. Steady. Consider any lo 
tion. Job’s the thing. Box 536, Edi 
& Publisher. 


DULL, INSIPID SPORTS WRITI 
not my bag. Young man, superb re! 
ences, seeks sports or news job 
Zone 1 or 2 daily. 30 Torlina Ct., B 
timore, Md. 21207. 


q 
» 


NEW YORKER (sports writer © 
Zone 4 offset 5-day) seeks spot 
larger paper in home state for 
23, 18 months experience, hard y 
Desk experience also, Box 455, 
& Publisher. 


QUALITY SPORTS EDITORS, p ho 
rapher on dying daily, seek s 
established Midwest daily. Youn 
bitious. Box 605, Editor & P 


EDITOR OR MANAGING ED) 
Now Managing Editor on 7-day 
varied experience in news, spo 
J-teaching; ready to move to 
with news émphasis (not a_ sh 
South or Midwest, gee 606 


EDITORIAL 


PORTER TRAINEE: I’m starting 

,» looking for a smalltown daily 

iweekly). English major. Hours, pay 

fan nothing. The experience is what 

mts. All zones. Theodore Magnuson, 

0 a8 Michigan, Kalamazoo, Mich- 
900 


ITER-PHOTOGRAPHER, award- 
ning, 5 years on daily newspaper, 
s lively, human interest oriented 
ee writing slot. Box 449, Editor & 
»lisher. 


RMER LIFE CORRESPONDENT, 
estigative, newsfronts reporter. 
dom House author, seeks editorial 
ition with a responsible newspaper. 
m willing to do what others do. I 
loy work of a dangerous nature. Can 


vide reviews and full references. 
fer Zones 4, 8 and 9. Box 583, 
or & Publisher. 

GRESSIVE, thorough California 


y newsman. Experienced city, sports 
or. Degree. West Coast preferred. 
512, Editor & Publisher. 


IORTSWRITER, 25, with 3 years 
erience for East Coast 100,000 cir- 
ation daily seeks position with com- 
able sized West Coast paper. Ex- 
jience includes pro baseball, basket- 
beat, scholastic and collegiate cov- 
ge. Box 496, Editor & Publisher. 


PERIENCED EDITOR-REPORTER. 
seeks job editing small newspaper 
agazine. Background: BA, history. 
oiter, PM daily. Assistant editor; 
~ monthly magazine. Managing edi- 
; alumni quarterly. News editor; 
ll daily, weekly. Staff writer, co- 
or, urban weekly newspaper. Cur- 
tly editor Sunday supplement maga- 
2. Salary: $9,000-$10,000. Any area. 
521, Editor & Publisher. 


ON’T COME CHEAP—but talent 
rer does. Young editor, experienced 
phases daily and weekly, wants to 
cate. Prefer Florida or New Eng- 
4. Knack for worthwhile innova- 
s; keen eye for off-beat news, art, 
sures. All queries answered prompt- 
‘Box 517, Editor & Publisher. 


2ORTING or news executive job on 
ressive daily, any size, sought by 
orter, 35, with MA and 9 years on 
eral assignment, city hall, and 
tical beats for 220M and 55M 
es. Box 527, Editor & Publisher. 


XICATED NEWSMAN, MA _ Jour- 
3m, who believes reporting is fun, 
work, seeks challenge and growth 
prtunity in Rocky Mountain or Pa- 
Northwest areas. Now environ- 
t writer for 90M PM in Zone 6. 
_ deliver those stories you want but 
itch after glancing around the 
sroom. Married, 32, family. 7 years 
erience. Eventual goal: editorial 
‘ing. Box 470, Editor & Publisher. 


L-ROUNDED 5-year metro report- 
‘ith good references desires a better 
‘on the West Coast, but you prob- 
can’t afford me. Resume sent on 
test. Box 529, Editor & Publisher. 


"RTS EDITOR with 3 years ex- 
ence seeking sports writing or edi- 
post on Zone 4 or 9 daily. Ener- 
and aggressive with experience in 
Mtswriting, editing copy, layout, 
I ine writing, broad sports knowl- 
Box 502, Editor & Publisher. 


tal 

>ORTER, experienced consumer 
ver for major metro daily’s finan- 
department. Also business writing 
ience. Hearst feature writing 
d in college. Versatile, interested 
nany areas. Box 508, Editor & 
ner. 


[LY/WOMEN’S EDITOR—reader- 
ership; creativity; 15 years 
_winner national s 
3 State Rd., Parma, Ohio 


awards. — 


SONNEL AVAILABLE FOR ALL NEWSPAPER DEPAR 


] EDITORIAL 


INSIDE ON SPORTS DESK is the way 
this 8 year veteran writer and photog- 
rapher wants to turn. Sharp on make- 
up, layout, head writing, rewrite col- 
umns. Turn your sports pages over to 
‘a real pro. Box 559, Editor & Publisher 


SWARTHMORE GRAD ’67 with 2 
years on dailies, investigative report- 
| ing, education and county beats, craves 
work, Box 565, Editor & Publisher. 


CITY EDITOR. Concise, local, lively 
stories are what your readers want and 
I motivate reporters to produce them. 
'I am known as an idea man who never 
stops. Box 560, Editor & Publisher. 


RECENT JOURNALISM MA, anxious 
to begin reporting career on daily, 
weekly in Boston area. 2 summers on 
newspaper—reporting, photography, ad 


sales. Special training, educational 
writing. Contact Box 562, Editor & 
Publisher. 


TALENTED REPORTER, MSJ, with 
14 months broad experience on stifling 
28M daily is tired of PR assignments, 


desperate for move to metro with 
integrity. Good credentials. Prefer 
Zones 5, 2, 1. Box 594, Editor & 
Publisher. 


VERSATILE VETERAN more than 36 
years experience seeks return’ to 
Florida or North Carolina PM desk. 
Healthy, non-drinker. Box 599, Editor 
& Publisher. 


SPORTS EDITOR 
READY TO MOVE UP 
MY RESUME IS A-1 
BOX 595, EDITOR & PUBLISHER 


FORMER WIRE SERVICE reporter- 
deskman with MA in journalism seeks 
sportswriting job with daily in Zones 
1, 2 or Virginia. Available after June 
1, 1973. Box 597, Editor & Publisher. 


ENOUGH basic training. Want a shot 
at quality, father’s salary. History MA, 
32, 2 years New England general as- 
signment, reporter/photographer, news/ 
features. Box 568, Editor & Publisher. 


ROOM TO GROW with proud organi- 
zation sought by self-starting proven 
reporter. Five years experience includes 
investigative, general assignment, bu- 
reau chief. Married, 27, strong prin- 
ciples. Resourceful. Excellent refer- 
ences. Strong credentials. Zones 1, 2 
preferred but no limit, Available after 
June. No immediate openings? Let’s 
ity anyway. Box 569, Editor & Pub- 
isher. 


NATIONAL AWARD-Winning editor 


with 10 years varied experience on top 
Eastern daily, including arts, family 
page, Sunday magazine, sports, in- 


depth on all news. Seeks demanding, 
responsible post. 34, will travel. Box 
570, Editor & Publisher. 


VIET VET, 28, degree in news writ- 
ing-editing and freelanced news stories 
seeks position with news handling op- 
eration. Area 8. Box 586, Editor & 
Publisher. 


SEEKING good editorial position that 
can be made better. Comprehensive 
journalism, editing, printed production 
and advertising experience. Age 29, 
family, BSJ degree and employed in 
Zone 5, Will relocate immediately for 
right position. Write Box 591, Editor 
& Publisher. 


COPYDESK—Weekly paper experience. 
Good references from established news- 
men. BA in English. Want large daily 
in Virginia area or Zone 2. Female, 29. 
Box 557, Editor & Publisher. 


NEW JERSEY, 6 years in the central 
locale covering it all. Also have 2% 
years of pro hockey experience. Seek 
position covering hockey in season and 
another pro sport during the summer 
| months. Will relocate. Box 577, Editor 
| & Publisher. 


- 


EDITORIAL 


NEED A HARD-DRIVING self-starter 
who knows how and where to dig for 
local/state impact news in Nation’s 
Capital? Box 578, Editor & Publisher. 


COPY EDITOR—Slot experience. Ver- 


satile, fast, accurate, reliable, hard 
worker. Box 561, Editor & Publisher. 
YOUNG - GRAPHICS SPECIALIST 


(28) has run news, sports and family 
desks on major metro. My innovative 
layout and creative editing can bright- 
en your newspaper. Box 576, Editor & 
Publisher. 


ZONES 6, 7, 8 or 9 preferred by news- 


man, 30, married, J-degree, experi- 
enced (8 years) reporter and editor, 
seeking new job. Box 582, Editor & 
Publisher. 


FORMER COLLEGE EDITOR, 25, 
with recent professional experience 
wants job as reporter on daily. Any 
Zone. Box 592, Editor & Publisher. 


REPORTER—Feature writer with wire 
service wants to tackle NYC or Cali- 
fornia as youth news writer-editor, ’72 
ey 22. Box 574, Editor & Pub- 
isher. 


YOUNG EX-MARINE, now aspiring 
reporter, seeks job on daily or weekly 
anywhere in U.S. Recent J-Grad. Box 
581, Editor & Publisher. 


AWARD WINNING reporter, 2 years 
daily experience, seeks challenging po- 
sition. Top national references, solid 
clips, fellowship winner. Resume on 
request. Any Zone. Box 573, Editor & 
Publisher. . 


EDITOR, 10 years daily, wire service, 
seeks spot on small-medium PMs. Fast, 
quality producer. Supervisory experi- 
ence. Box 572, Editor & Publisher. 


REPORTER: degree; experience in po- 
litical, court and crime news; prefer 
50,000+ paper in Zone 2. Box 571, 
Editor & Publisher. 


FREELANCE 


SAN FRANCISCO $s stringer, corres- 
pondent. Knows how and where to dig. 
Background in news, features. Box 564, 
Editor & Publisher. 


EDITORIAL CARTOONIST wants 
freelance work. Widely reprinted, mod- 


erate to liberal. Box 590, Editor & 
Publisher. 

REPORTER - FEATURE WRITER 
available southern California. Know 
area, places, people. Any _ subject. 
Photos too. You request; I produce. 
H. C. Davis, 3231 15th St., Newport 


Beach, Calif. 92660. 


TMENTS & ALLIED FIELDS | 


FREELANCE 


AMERICAN WRITER 
IN IRISH REPUBLIC 


Moving to Irish Republic in May doing 
freelance features and novel. 
Fairchild Publications, 
35, after 1214-years experience as fea- 
tures, fashions, news, business editor. 
Also have done articles on American 
scene for consumer press 
Strong interest in Ireland for 7 years. 
Excellent contacts, knowledge of coun- 
try. Wife from Ireland. We have home 
and land there. Want to do articles on 
unexplored aspects of Irish life—city, 
small town, landed gentry, art, archi- 
tecture, sports. Can do photos. Also 
contacts for all aspects of business, 
news, travel. Will not be North Ireland 
was reporter. Box 5838, Editor & Pub- 
isher. 


PHOTOGRAPHY 


ACCREDITED NEW YORK press pho- 
tographer desires position in metropoli- 
tan area. (212) 474-1194. 


MULTI AWARD winning news pho- 
tographer from now deceased New 
England metropolitan daily desires po- 
sition with large or small daily in Mid- 
west or South. For resume and port- 
folio write Box 418, Editor & Publisher. 


PRODUCTION 


I KNOW LETTERPRESS from top to 
bottom. I would like to know OFFSET 
frcm top to bottom. At present I am 
pressroom superintendent at a paper 
that has no intentions to change over 
to offset, with a circulation of 150,000. 
Box 579, Editor & Publisher. 


11 YEARS manager pressroom (letter) 
stereotype and mailroom, 2 years com- 
posing and engraving experience, 35 
years cld and ready to go. Present cir- 
culation 185,000. Box 575, Editor & 
Publisher. 


PUBLIC RELATIONS 


PUBLIC RELATIONS position sought 
by eapable professional with 13 years 
experience. Background includes mili- 
tary PIO, daily newspapers, University 
PR, 8 years as PR director in broad- 
casting. Strong  writer/editor with 
thorough knowledge of printing. BS 
English with grad work in journalism, 
English, Age 36, married, 3 children. 
Location, salary open. Available June. 


Box 587, Editor & Publisher. 

MATURE career government public 
affairs specialist, college grad seeks 
PR, news media relations slot with 
school, industry, organization, ete. 
Central Massachusetts. Available Au- 


gust. Box 580, Editor & Publisher. 
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Shop Talk at Thirty»: sae 


Covering the legislature 


Anyone who thinks a State House re- 
porter covering the legislature has an 
easy time of it should listen to. one of 
them. 

The press covering many State Capitols 
is frequently at odds with legislators over 
what was reported and how. A lot of it is 
due to the current “open season” on 
newsmen everywhere. 

Lansing, Michigan, is no exception. 
William C. Kulsea, chief of bureau there 
for the Booth Newspapers, recently ap- 
peared on a panel before the AP Manag- 
ing Editors of Michigan discussing the 
problems with two legislative leaders. 

Kulsea said that while the press must 
strive to be accurate, fair and informative 
so that the people will know what is going 
on in their state government, the legisla- 
ture must reconcile conflict and negotiate 
toward solutions of issues in order to pass 
laws therefore operating in an atmos- 
phere of conflict. 

“The job of covering a legislature is 
difficult, even under the best of circum- 
stances,” said Kulsea. 

“At times a reporter is driven half out 
of his mind observing and reporting the 
fights for leadership, the personality ar- 
guments over a bill, the petty grievances. 

“Then there are the negative and often 
violent reactions to stories written about 
some legislators getting too many free 
stamps, too many franked envelopes or 
letters, or about demands that lobbyists 


purchase $5 and $10 tickets to testimo- 
_ nials or birthday parties. 


“A reporter must try to figure out why 
a bill suddenly has become a substitute to 
a substitute, with no word of comfort or 
information in a daily house or senate 
journal, or even a word of explanation 
from the original introducer of the bill. 
But one day, a week, a month or six 
months later, the bill pops up and is 
passed within hours. Why? Because it was 
planned that way, because somebody in 
the legislature conspired and engaged in 
trickery to ram through a piece of legisla- 
tion which may or may not be in the best 
interests of the people. 


“A reporter must cope with perennial 
‘publicity hounds’ in the legislature who 
have written and printed endless reams of 
public releases listing their opinions, what 
they’re going to do in a week or two or 
‘some time later’. . . the introduction of 
silly and useless legislation which must be 
printed and entered into official journals, 
with the authors knowing full well that 
their glamorous piece of nonsense will end 
up in the wastebasket. 

“The legislature for years has practiced 
the art of ‘closed sessions,’ obviously for 
the purpose of not letting the people know 
what is going on. When the people’s busi- 
ness is so conducted, who can blame the 
reporter for juggling snatches and bits of 
information he receives from people he 
trusts and puts them into a story. It thus 
becomes an adversary situation, and the 


Be 


reporter remembers who refused him ac- 
cess to information. 

“There are too many snap decisions 
made by legislators on the rights and 
privileges of the press. They are restric- 
tive in nature and a good example is 
amendment of Senate Rule No. 61, which 
prohibits ingress and egress by the press— 
except through specified entry ways—into 
the senate chamber. 

“This rule was the result of anger of a 
few legislators, who believed they had 
been wronged by a story written by a 
reporter or by something written in the 
reporter’s newspaper. Thus the poison 
generated by a few legislators spilled over 
the entire statehouse press corps, pretty 
much in the same manner the entire legis- 
lature is maligned when one of its mem- 
bers commits an irregularity. It has since 
been rescinded. 

“A legislature often cannot understand 
the work of the statehouse press. 

“T have never met a legislator who 
could understand why the press wrote sto- 
ries about his arrest for drunkenness or 
for drunk driving, during a legislative 
session. Not one has ever said, ‘I sure 
deserved to get my name in the paper.’ 

“Nor have I ever met a legislator who 
was happy about publicity after not pay- 
ing his state of federal income taxes, ei- 


ther deliberately or because of pure slop- - 


piness. 

“To them such information was not 
news. They felt they were being picked on 
by the press. 

“Yet the press can be accused of writ- 
ing unclear and obtuse stories. They might 
have no continuity, no cohesion, one-shot 
items which confuse more than they in- 
form. 

“The press can be taken to task for 
headlines in newspapers which do not 
reflect accurately what is in the story. 

“The press can be challenged for cover- 
ing the activities of clowns, petty chisel- 
ers and-trivia—of writing stories which 
have no depth or comprehensive import. 
Most of us try to cover a topic so the 
reader knows what’s going on, why it is 


FEDERAL DECISION MAKERS 
READ IT BELIEVE IT 
The Washington Star-News 
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going on and where the situation mij 
lead. We don’t always succeed but most 
us try. 

“The press can be criticized (Ge writi 
a story about one legislator, or a group 
legislators, who have fallen on erri 
ways or have committed irregulariti« 
This may be construed as unfair to tho 
not involved but since the act or ac 
occurred, and they are accurate and 
good taste, every good reporter beliey 
they should be reported. The only defen 
is to list the names, home towns and p 
litical identities of the perpetrators. 

“The press can be challenged for sitti 
in judgment on the non-legislative life 
members of the legislature. How much 
legislator drinks, who he prefers for | 
personal companion, or what church he z 
tends should be of no concern to a repo! 
er, unless one or all of those habits inte 
feres with the proper exercise of his le 
islative duties. 

“The press can be accused of journal 
tic incompleteness by not permitting t 
key character in a story to have his sa 
either in the first story or a follow-1 
story, or in a letter which he may want 
write to the reporter or the newspaps 
These letters should be carried in # 
newspaper which printed the origin 
story. 

“The press can be criticized for ope 
ating at times with the ‘herd’ instinct. 

“Tt is clear to me that each, the legisl 
ture and the press, is striving for ind 
pendence of each other, yet each points 
the other and says ‘You could do a bett 
job if you had a cleaner shop.’ 

“The legislature is convinced it is ope 
ating under a hostile press, and that t 
action of the press in recent months is 
wholesale attack on the legislative syste 

“There is a notion prevalent that t 
press is attempting to destroy the sta 
legislature by a reckless adversary re 
toward public and political institution 
This notion, I believe, has no validity. 

ry 
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Marketing show 


“The Mysterious West,” a new mark 
ing film by the Long Beach (Calif.) In 
pendent, Press-Telegram will have 


St. Regis Hotel in New York. 

The film was produced for the Indep 
dent, Press-Telegram by Steve Soh 
and Partners of New York. 
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for newsmen writing 
on No-Fault Insurance 


...a 210-page “encyclopedia” that provides an up-to-date report on no-fault legislation 
passed in the states to date, together with a summary of the principal provisions of those laws. 


Prepared with the help of the legal and actuarial experts of the world’s largest auto 
insurer, the manual also provides some historical perspective on the auto accident 
reparations system. In loose-leaf format, it will be updated periodically as events dictate. 


Why offer such a manual? 


Until now, the news media has not been able to turn to an “all-in-one-place” source 
of factual information and interpretation. 


Much of the material provided the media up until this time has been colored by the 
viewpoints of those urging the passage of no-fault 


legislation or those opposing it. 


Because of that, we’ve taken particular pains to keep 


Bob Sasser 
Manager, 
No-Fault 
Information Desk 


the factual data as free of bias as possible. Where our 
own analysis and comment are offered, they are 
clearly labeled as such. 


If you, or your publication, are as involved in 
the reporting of the auto insurance reform story as 
most, this manual should be useful to you. We’re as 
interested as you are in seeing that story reported 
accurately...and we hope this makes that job easier. 


For your free copy (one to a paper, please), 
write on your letterhead to: 


No-Fault Manual 

Attn: Bob Sasser 

Public Relations Department 
State Farm Insurance Companies 
One State Farm Plaza 
Bloomington, Illinois 61701 


STATE FARM 


Go 


INSURANCE 
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_ Already in 1973, seven reporters and 
editors of The Fort Worth Press have been 
honored with 14 major awards for journal- 
istic excellence. 

The lively Scripps-Howard tabloid has received 
awards given by the Texas Headliners Club, the Texas UPI 
Editors Association, the Texas Gridiron Club, and the Texas Medical Association. 
The Press has a 51-year history of incisive, innovative reporting, and annually isaleader 
among Texas dailies in winning local, state, and national competitions. This year the tra- 
dition of excellence is demonstrated again. 
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